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Introduction

About us, this case and this questionnaire

The Trade Remedies Authority (TRA) investigates whether trade remedies are needed to prevent injury to UK industry. The TRA has been established to provide the UK with its own independent trade remedies system.

This case is investigating the allegation that boom lifts (please refer to the “the scope of this investigation” for more information on the goods) from the PRC are being dumped (exported to the United Kingdom (UK) at prices less than their normal value) and that this dumping is causing injury to the UK industry for these goods.
Why should I take part?

We are asking overseas exporters to complete this questionnaire to help us understand the industry and market for this product and assess if a measure is needed. We need to establish whether the alleged dumping has occurred and has caused injury to the UK industry. 
If you are an exporter of the goods concerned to the UK but do not produce these goods, please complete Annex II- Associated companies, as well as sections of the questionnaire you are reasonably able to answer including Annex II: Section I, Section II and Section III of this document.
Furthermore, please provide the Case Team with contact details for the company/companies that produce the goods concerned that you export.
The information your company provides will help us to reach a fair and proportionate decision. To note, we use the term ‘company’ in this questionnaire to cover all businesses including sole traders.

How do I respond?

Detailed guidance on how to complete the questionnaire is provided in the instructions section below. 
Please provide all the information requested by 29 March 2026. We may need to issue a deficiency notice if we determine that the information supplied in the questionnaire is incomplete or inadequate. We may also send a notice requesting clarification or supplementary information if necessary. Therefore, please provide as much detail as possible in your responses. 
Where can I find more information?

Our trade remedies guidance provides general information about our investigations and processes we follow.
If you have any specific questions relating to the case, now or while you’re completing the questionnaire, please contact the Case Team at AD0075@traderemedies.gov.uk
You can also find out more about the regulatory basis of our investigations. The TRA investigates cases under the provisions of Trade Remedies (Dumping and Subsidisation) (EU Exit) Regulations 2019 as Amended by the Trade Remedies (Amendment) (EU Exit) Regulations 2019 and under the Taxation (Cross-border Trade) Act 2018.
Instructions on completing this questionnaire

Preparing your response

This section sets out guidance on how to complete this questionnaire. 
If you think you won’t be able to complete the questionnaire within the required time, please contact the Case Team ahead of the deadline using the contact details on the cover of this questionnaire. You should outline the length of extension you need and the reasons why. We will notify you of our decision.

If we can accommodate an extension, we will publish a note on our public file to record both the request and the extension granted.
How to answer the questions

Please read and follow all the instructions carefully. Your company will need to substantiate all claims with relevant data and information.

You will be asked to attach supporting documents in appendices to supplement your responses: retain all these documents, your completed spreadsheet annexes, and any calculations you made when developing your responses for use during the verification of your response.

Further guidance and a glossary of terms can be found on the guidance tab of the annexes, along with examples of how to present data for confidential and non-confidential responses, formatting of figures, and overviews of what each section relates to.

Please also note the following points:

· Provide all formulas and calculations used within your questionnaire response. Space has been provided in the Guidance page of the annexes for you to do so. 

· If there is insufficient space in any part of the questionnaire to provide the details requested, or we ask for copies of additional information, please submit this information as appendices. 

· Please ensure that any attachments are given a corresponding appendix reference in the title of the document and that these are referenced in the boxes provided. 

· Any documents not in English should be accompanied by an English translation.

· Provide all costing figures as actual amounts. Where actual amounts cannot be provided and you have reported standard costing instead, please indicate this in the relevant answer, and explain the variance from actual costs, if any.  
· All figures should be reported net of tax unless otherwise stated. 
· Do not leave any questions blank. If the question is not relevant to your organisation, please explain why. If the answer to a question is “zero”, “no” or “none”, please write this. 
· Please complete the spreadsheet annexes as requested. Annexes are named to correspond to the relevant sections of this questionnaire and must be completed with reference to the instructions provided. If you feel you cannot present the information as requested, please contact your Case Team as soon as possible.

· Please provide all dates in the format DD/MM/YYYY (e.g., 23/05/2019).
· Identify all units of measurement and currencies used in tables, calculations and lists, if not provided by the corresponding instructions, and use units of measurement consistently (e.g., do not use kg and metric tonnes interchangeably).
Preparing confidential and non-confidential copies

You will need to submit one confidential version and one non-confidential version of your questionnaire and the corresponding spreadsheet annexes by the due date. We will publish the non-confidential version on the public file. Please ensure that each page of information you provide is clearly marked either “Confidential” or “Non-Confidential” in the header. 
Please see our guidance on how to submit information for further details on what can be considered confidential and how to prepare a non-confidential version of this questionnaire.
In preparing your response, please note the following: 
· It is your responsibility to ensure that the non-confidential version does not contain any confidential information. 

· Remember to include a statement explaining why information obtained in your response should be treated as confidential e.g. the data is commercially sensitive. 

· Provide the source for all information or data you don’t own and clearly state any restrictions on sharing it. 

· If you do not provide a non-confidential summary (or a statement of reasons why you cannot provide this) each time you provide confidential information, the TRA may disregard the information you give us. 
All information provided to the TRA in confidence will be treated accordingly and only used for this investigation (except in limited circumstance as permitted by regulation 46 of the Trade Remedies (Dumping and Subsidisation) (EU Exit) Regulations 2019) and will be stored in protected systems. The non-confidential version of your submission will be placed on the public file, which is available on www.trade-remedies.service.gov.uk/public/cases. 
Providing information from subsidiaries or associated parties

Section A of this questionnaire includes detailed questions about your company structure. Although this questionnaire is intended for your company, our investigation covers all subsidiaries and any other associated companies involved in the import, export, production, sale, R&D, distribution and/or supply of the like good and/or goods concerned.
Please note, both natural persons (individuals) and legal persons (e.g. companies) are considered to be associated where they meet the definition of ‘Related Persons’ in Regulation 128 of the Customs (Import Duty) (EU Exit) Regulations 2018.
· If any of your subsidiaries or associated companies are also an exporting producer of the goods concerned, they should also complete the main questionnaire. Please make sure you provide your subsidiaries with access to this questionnaire.
· If your subsidiaries or associated companies are not producers but are involved in the sales and/or marketing of the export goods concerned to the UK, they should complete “Annex II Associated Companies”, as well as sections of the questionnaire they are reasonably able to answer.
· If your subsidiaries or associated parties are producers but are not involved in the sales and/or marketing of the export good to the UK, they should complete the relevant sections of the questionnaire Please contact the case team on AD0075@traderemedies.gov.uk if you are unsure of what sections you should complete. 
If you have any queries about this part of the process, please contact the Case Team using the details provided on the cover of this questionnaire.
What happens next

Once you have completed your questionnaire responses including the corresponding annex(es) and any additional documents requested, you must upload confidential and non-confidential versions through our Trade Remedies Service. Following this:
· you will receive an email confirming the documents have been uploaded successfully. 

· the Case Team will contact you if further information is required;

· the non-confidential responses will be placed on the public file; and

· the Case Team may contact you to arrange a visit to verify the information contained in your responses.
Verifying the information you supply


The TRA will verify, as far as possible, the information provided to it. As part of this process, we may conduct verification visits. If we need to verify information that you provide by visiting your premises, the Case Team will contact you to arrange this.  

Visits can last several days, during which we will want to speak to management and staff to help establish the completeness, relevance and accuracy of the information provided. 

Please provide all formulas and steps used in your calculations and other related material/documentation as part of your submission to support verification activities.
In some circumstances, verification may be conducted remotely.
We intend to conduct on site overseas verification during the month from mid-July to mid-August 2026. 

Please indicate any dates when you would be unable to host a verification visit.
	First, we are unavailable for the on-site verification from [redacted – commercially sensitive information].

Second, LGMG, including all overseas affiliated companies of LGMG[redacted – commercially sensitive information], is undergoing financial audit throughout [redacted – commercially sensitive information].

Third, therefore, the Company proposes that the verification of LGMG UK be conducted in [redacted – commercially sensitive information], and the verification of LGMG in [redacted – commercially sensitive information].

	
	Appendix reference:


Once verification is complete, the TRA will prepare a report and share a draft with you. The TRA will then ask you to prepare a non-confidential copy of the report for the public record. If you feel some information in the report should be kept confidential, please provide your reasons for this.

The scope of this investigation

Goods concerned

This investigation covers boom lifts exported from the PRC, described as:
Boom lifts designed for the lifting of people, equipment and/or materials, with a maximum working height of 6 metres or more, and pre-assembled or ready-to-assemble sections thereof, excluding individual components when presented separately (but not excluding the sections (presented individually or together) listed below.) The Goods Concerned may contain additional features that provide for functions beyond the primary lifting function. 

The Goods Concerned may be imported as finished boom lifts, assembled or unassembled, or in the following sections presented individually or together:   

· booms including articulated and telescopic or straight (with or without jibs) or sub-assemblies thereof, assembled or not;  

· chassis or sub-assemblies thereof, assembled or not;  

· boom turret or turntables or sub-assemblies thereof, assembled or not;  

· platforms or baskets or sub-assemblies thereof, assembled or not.  

The scope excludes scissor lifts, forklifts, vertical mast lifts (including where described as a ‘boom’ or otherwise), mobile self-propelled cranes and motor vehicles that incorporate a scissor arm assembly or boom assembly.   

These boom lifts are currently classifiable within the following commodity code(s) 
	8427 1010 10 
	8427 9000 80 
	8428 9090 80 
	8431 3900 90 

	8427 1010 90 
	8428 1020 00 
	8431 2000 60 
	8427 2090 00

	8427 2019 10 
	8428 1080 00 
	8431 3100 00 
	8427 1090 00

	8427 2019 90 
	8428 9090 20 
	8431 3900 10 
	 


These codes are only given for information. 

In this questionnaire, these goods will be referred to as ‘the goods concerned’. Any reference to ‘goods concerned’ in this questionnaire refers to the goods description above, regardless of the commodity code under which they are exported.
Like goods

In addition to seeking information about your company’s export sales to the UK of the goods concerned, this questionnaire will also ask about your sales of like goods in your domestic market and to third countries. Any reference to ‘like goods’ in this questionnaire refers to goods which are like the goods concerned in all respects, or with characteristics closely resembling them. 
SECTION A:
Company structure and operations

In this section, we ask you about your company structure and operations, as we aim to understand how your company and any associated companies operate.

A1 Identity and contact details

Please complete the table below, ensuring that the point of contact given has the authority to provide this information:

	Company information

	Legal name of company:
	Lingong Heavy Machinery Co., Ltd.

	Legal structure (e.g., limited company, sole trader, partnership etc):
	Co., Ltd.

	Year of establishment:
	2012

	Other operating names:
	None

	Company registration number:
	9137010058990321XX

	Place of registration:
	No. 2676, Kejia Road, High-tech Zone, Jinan City, Shandong Province

	Address of main site:
	Headquarters Address: Building 2, Jinan Frontier Science and Technology Innovation Base, No. 237-1, Gangyuan 2nd Road, Licheng District, Jinan City
Factory Address: No. 2676, Kejia Road, High-tech Zone, Jinan City

	Postcode:
	250104

	Contact details

	Name (point of contact):
	[redacted – commercially sensitive information]

	Job title:
	General Counsel

	Business address:
	Building 2, Jinan Frontier Science and Technology Innovation Base, No. 237-1, Gangyuan 2nd Road, Licheng District, Jinan City

	Telephone No:
	[redacted – commercially sensitive information]

	Email:
	[redacted – commercially sensitive information]

	Website:
	www.lgmg.com.cn


A2
About your company 

1. Describe your company's activities in relation to the goods concerned (e.g. producer, producer/exporter or exporter/distributor).

If you are not a producer of the goods, please contact us within seven days of receiving the questionnaire with details of the producers that supply you.

	ANSWER: LGMG is the manufacturer of the products in question, Not applicable.

Appendix Reference:  Not applicable


2. Did your company export the goods concerned to the UK during the period 1 October 2024 – 30 September 2025?  


If yes, can you explain:

· Did you export those goods directly or did you export them indirectly (for example, they were sold through an intermediary, for instance a group company that specialises in exports)?

· If you exported the goods indirectly to the UK, provide details about the parties involved in the exports of the goods concerned to the UK, including their location, activities with regards to the goods concerned and relation to your company?
	ANSWER: During the Period of Investigation (POI), LGMG exported the goods under consideration to the UK through several channels. While LGMG made some direct sales to the UK, the majority of transactions involved related parties. Specifically, [redacted – commercially sensitive information] fulfilled orders for UK customers using inventory sourced from [redacted – commercially sensitive information]. These goods were originally procured by [redacted – commercially sensitive information] from [redacted – commercially sensitive information].

Regardless of the transshipment or the specific sales channel, we emphasize that all products concerned were manufactured by LGMG. Supporting documentation regarding the role of the Hong Kong entity is provided in Annex I.

For each entity's role in the sales, please see the "LGMG HK_Exhibit S2.1-2 Sales flow and physical flow chart" submitted in the response to LGMG HK. Here in this response to the 1st deficency letter to  LGMG, we attaches the same exhibit again in LGMG's response at Exh 1DL-3 Sales flow and physical flow chart. 

Appendix Reference:  Exh 1DL-3 Sales flow and physical flow chart




3. Provide details of any changes in the legal form (for example, changing from a private company to a public company, from a limited company to an LLP) and/or structural changes (for example, mergers, acquisitions, change in ownership and/or sales) of your business over the past 5 years.
	Date
	Legal form
	Explanation of change

	[redacted – commercially sensitive information]


4. We need to check the legal establishment of your company. Supply the latest copies of the following documents:

1. Articles of association

2. Business licence

3. Proof of registration of the company with the competent authorities.


Clearly specify what you are submitting and provide appendix references for your attachments in the box below.

	ANSWER: Please refer to the Exhibit A.2.4.1, A2.4.2, A2.4.3 for the documents.

Appendix Reference: Exhibit A2.4.1-A2.4.3  


5. List and explain all authorisations your company has been required to obtain to produce, sell, or export the goods concerned. These may include licences, permits, permissions or mining concessions. Indicate if your company is subject to any direct or indirect, quantitative or other, restrictions on any of these activities.

	ANSWER: Please refer to Exhibit A.2.5.1-A2.5.3 for the documents.

Appendix Reference:  Exhibit A2.5.1-A2.5.3


6. List all production standards, international and/or domestic, (e.g. ISO, GMP, IATF) your company currently conforms to, for the like goods and/or goods concerned.

	ANSWER: Please refer to Exhibit A.2.6.1-A2.6.7 for the documents.

Appendix Reference:  Exhibit A2.6.1-A2.6.7


7. State whether your company is a member of any representative organisations (e.g., trade bodies, associations, Chambers of Commerce) and please provide their contact details.

	ANSWER: Please refer to Exhibit A.2.7 for the documents.

Appendix Reference:  Exhibit A2.7


A3 Organisational structure

Answer the questions below about the internal structure of your company and any associations with other companies. Both natural persons (individuals) and legal persons (e.g. companies) are associated where they meet the definition of ‘related persons’ in Regulation 128 of The Customs (Import Duty) (EU Exit) Regulations 2018. 
1. Please complete the “Organisational structure” tab in Annex I for your company’s worldwide corporate structure and affiliations.
2. Explain and/ or demonstrate in a diagram the:

a) Legal structure of your company;

b) Internal hierarchical and organisational structure; and

c) All sites/locations and departments which are involved in the production, sale, R&D, supply and distribution of the like goods or goods concerned.

ANSWER: Please refer to Exhibit A.3.2 for the information.Please note that Exhibit A.3.2 is fully translated and the first page is the translated version and the second page is the Chinese version. 

All the subject merchandise or the like goods sold by LGMG were produced by LGMG, which is located in Jinan, i.e. LGMG's factory.

As for the R&D activities for the subject merchandise or the like goods sold by LGMG, it is also occurred in LGMG rather than other companies.

At last, as for the selling processes, in addition to direct sales to customers by LGMG, sales are also made to customers through affiliated companies. The affiliated companies involved in the sales process of the products under investigation or the like products are those identified in Annex I.
Appendix Reference:  Exhibit A2.3.2; Annex I.
3. Explain, if there have been any changes to any of the above during the injury period (1 October 2021 to 30 September 2025).
	ANSWER: Please refer to Exh 1DL-7 Changes of Organisational Structure(Updated Exhibit A.3.3)
Appendix Reference: Exh 1DL-7 Changes of Organisational Structure(Updated Exhibit A.3.3)


4. If your company is part of a group (e.g. parent company with subsidiaries, joint-ventures, common ownership), can you:

a) Provide a diagram showing the complete ownership structure. [Note: the diagram of corporate structure should be for the company's ultimate parent company].
b) List all related companies involved in the production or sale of the like goods and a description of the functions performed by each company within the organisation; and

c) Specify which company within the group owns the production facility(ies)?

ANSWER:Please see the owerner of LGMG in Exh 1DL-8 Owner of LGMG. Only the [redacted – commercially sensitive information] has the production facility while other owners are only [redacted – commercially sensitive information] or individuls merely investing to other parties.

As for the goods concerned sold to UK, all the goods were produced in [redacted – commercially sensitive information], in other words, [redacted – commercially sensitive information] has the production facility.

Please see Exh 1DL-8.2 Organisational Structure (updated Exh A3.4) with full translation.  Among the affiliates,[redacted – commercially sensitive information], also has the production facility but the like goods were not sold to the UK market. Please refer to Annex I
Appendix Reference:  Exh 1DL-8.1 Owner of LGMG

Exh 1DL-8.2 Organisational Structure (updated Exh A3.4)

Annex I
5. State if any of the production locations closed during the period 1 October 2021 – 30 September 2025.
ANSWER: Not applicable, since there isn’t any production locations closed.

Appendix Reference:  Not applicable
A4 Board members and principal shareholders

1. Is your company or parent company listed on the stock exchange?

If yes, provide the name of the stock exchange where it is listed, the stock code and date of listing.
	ANSWER：LGMG submitted its listing application to the Hong Kong Stock Exchange on [redacted – commercially sensitive information], and it is currently under review.

Appendix Reference:  Not applicable

	


2. Please complete the Owners and shareholders tab in Annex I for:
a) All your company's shareholders that owned more than 5% of the company's shares during 1 October 2024 – 30 September 2025.
b) A list of your current board of directors.

3. Explain your procedure for appointing the members of the Board of Directors.

	ANSWER: Please refer to Exhibit A.4.3 for the details.
Appendix Reference:  Exhibit A4.3


A5 Operational links with other companies or persons


1. Complete the table below if your company has established long term agreements (duration of 4 years) or relationships with any company/companies located in the UK, the PRC or in third countries for the production (e.g. sub-contracting), supply and sale of the like goods, or other licensing, technical patent or compensatory agreements.
ANSWER: Not Appliable, since LGMG has affiliated companies in the UK, the PRC, and third countries.

Appendix Reference:  Not applicable
2. If your company has long-term agreements with other companies/persons for the supply of goods destined for internal sale, explain how the prices of the internal sales have been determined.

ANSWER: Not Appliable, since LGMG has affiliated companies in the UK, the PRC, and third countries.
Appendix Reference:  Not applicable
A6 Accounting practices

1. What accounting standards have been adopted by your company (e.g. IFRS)?

Do your accounting practices differ in any way from the generally accepted accounting principles in your country? If yes, provide details.

ANSWER: Lingong Heavy Machinery Co., Ltd.'s daily accounting practices comply with the *Accounting Standards for Business Enterprises* promulgated by the Ministry of Finance of the People's Republic of China.

As the company is preparing for a listing on the Hong Kong Stock Exchange, in order to comply with relevant regulatory and disclosure requirements for listing in Hong Kong, the Group prepares audited consolidated financial statements in accordance with International Financial Reporting Standards (IFRS).

Both sets of standards are based on the same accounting data, business transaction records, and original vouchers; their main difference lies in the presentation format of the financial statements.

Appendix Reference:  Not applicable
2. If any changes have occurred with respect to your accounting practices and/or policies during 1 October 2021 – 30 September 2025, please explain the changes. The explanation should include dates and the reasons for those changes along with the financial impact of those changes on the goods concerned.

ANSWER: For accounting policies related to the above matters, please refer to the material accounting policies information provided in the audit report.

Appendix Reference:  Not applicable
3. State your financial accounting period (e.g. 1 January to 31 December)?

ANSWER: Lingong Heavy Machinery Co., Ltd. adopts the calendar year for accounting, which is from January 1 to December 31 each year.

Appendix Reference:  Not applicable
4. Has your accounting period changed during 1 October 2021 – 30 September 2025? If yes, describe these changes.


ANSWER: Not applicable. Since from October 1, 2021 to September 30, 2025, there was no change in the accounting period of Lingong Heavy Machinery Co., Ltd . 

Appendix Reference:  Not applicable
5. For your company and any associated parties involved in the production, marketing, exporting or sales of the goods concerned, attach copies of your financial statements and audit reports covering 1 October 2021 – 30 September 2025.

If your financial statements are unaudited, explain why this is the case.
ANSWER: Lingong Heavy Machinery Co., Ltd. has prepared audited consolidated financial statements for three years and one period in accordance with International Financial Reporting Standards (IFRS). Please refer to Exhibit A6-5.Exhibit A6-5 includes the data from 2022 to June 2025. As for June 2025 to July 2025, there is no audit report up to now since it is not yet due to issue the full-year 2025 data report. For 2021 audite report, please see Exh 1DL-10 LGMG_Audit Report 2021

Appendix Reference: Exhibit A6-5 

Exh 1DL-10 LGMG_Audit Report 2021

6. Please attach a copy of your company’s trial balance (in original and spreadsheet form) covering 1 October 2024 – 30 September 2025. If your financial year is fully aligned with the POI, this is all that is required.


Where your financial period is not aligned with the POI, please provide trial balances (in original and spreadsheet form) to cover the following periods:

A. The trial balance which starts from the beginning of your financial year and ends on 30 September 2024;
B. The trial balance which starts from 1 October 2024 to the end of your financial year; and
C. The trial balance which starts from the beginning of your following financial year and ends on 30 September 2025.
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ANSWER: For Lingong Heavy Machinery Co., Ltd.'s trial balance for the period from October 1, 2024 to September 30, 2025, please refer to Exhibit A6-6. 

Appendix Reference: Exhibit A6-5

7. For your company and any associated parties involved in the production, marketing, exporting or sales of the goods concerned: provide workings (explaining sources) used to produce the annex information for the goods concerned and like goods for the POI. This information helps us reconcile your data.


ANSWER: Lingong Heavy Machinery Co., Ltd. uses the Yonyou U9 Cloud Management System. This system integrates core business modules such as production, procurement, sales, and finance, and the relevant POI attachment information is mainly generated based on this system.

Appendix Reference: Not applicable
8. If your company is part of a group of companies, attach a copy of the consolidated accounts of the group for the most recently completed financial year.

ANSWER: For the consolidated financial statements of [redacted – commercially sensitive information], please refer to Appendix Exh 1DL-11 Translated consolidated FS (updated ExhA.6-8)
Appendix Reference: Exh 1DL-11 Translated consolidated FS (updated ExhA.6-8)

SECTION B:
Your goods

We ask you about your products to gain a better understanding of how the goods concerned relate to the like goods.

B1 Product Control Numbers 

The TRA uses Product Control Numbers (PCNs) to define and distinguish the different types of products that fall under the goods description above.
PCNs, which come in the form of an alphanumeric code, help to create a categorisation system so that comparisons can be made between goods produced in the domestic UK market and those produced in foreign markets.
In this questionnaire and the corresponding annexes, you will be asked to construct PCNs representing the different types of products you produce. When giving your PCNs, please do not use any spaces, dashes or other means of separation, and ensure you follow the order of characteristics outlined in the table above.


When providing PCNs, please refer to Table 0 and then the relevant table for either assembled machines or the type of subassembly being represented. For example:

· For an assembled boom lift, please use the categories in Table 0 and Table 1.

· For a turret subassembly, please use the categories in Table 0 and Table 3.

This is the Product Control Number (PCN) structure:
 
	Table 0 

	Description 
	Answer 
	Value 

	Assembled Machine or Subassembly?  
	Assembled Boom Lifts 
	1 

	  
	Chassis Subassemblies 
	2 

	  
	Turntable/Turret Subassemblies 
	3 

	  
	Boom Subassemblies 
	4 

	  
	Basket/Cage Subassemblies 
	5 


	Table 1: Assembled Boom Lifts 

	Description 
	Answer 
	Value 

	Vehicle Type 
	Trailer Mounted 
	M 

	  
	Self-Drive 
	D 

	  
	Self-Propelled 
	P 

	  
	  
	  

	Tracks or Wheels 
	Tracked 
	1 

	  
	Wheeled 
	0 

	  
	  
	  

	Maximum Working Height (m) 
	6m≤9m 
	06 

	  
	>9m≤13m 
	09 

	  
	>13m≤18m 
	13 

	  
	>18m≤23m 
	18 

	  
	>23m≤28m 
	23 

	  
	>28m≤33m 
	28 

	 
	>33m≤38m 
	33 

	 
	>38m≤43m 
	38 

	 
	>43m 
	43 

	  
	  
	  

	Power Type 
	Combustion 
	CO 

	  
	Electric – Lithium Batteries 
	EL 

	  
	Electric – Other Batteries* 
	EO 

	  
	Hybrid – Lithium Batteries 
	HL 

	 
	Hybrid – Other Batteries* 
	HO 

	 
	 
	 

	Boom Type 
	Vertical Mast with Jib 
	V 

	 
	Telescopic 
	T 

	  
	Articulated 
	A 

	 
	 
	 

	Cage Width^ 
	<1.5m 
	11 

	 
	>1.5m≤1.9m 
	15 

	 
	>1.9m≤2.3m 
	19 

	 
	>2.3m 
	23 


*Other Batteries includes but is not limited to: Lead-acid, AGM, Gel batteries etc. 
 ^Cage width refers to the longest horizontal measurement of the cage assembly when the cage is parallel to the ground. 
	Table 2: Chassis Subassemblies 

	Description 
	Answer 
	Value 

	Vehicle Type 
	Trailer Mounted 
	M 

	  
	Self Drive 
	D 

	  
	Self Propelled 
	P 

	  
	  
	  

	Tracks or Wheels 
	Tracked 
	1 

	  
	Wheeled 
	0 

	  
	  
	  

	Maximum Working Height (m) of the machine it is designed for 
	6m≤9m 
	06 

	  
	>9m≤13m 
	09 

	  
	>13m≤18m 
	13 

	  
	>18m≤23m 
	18 

	  
	>23m≤28m 
	23 

	  
	>28m≤33m 
	28 

	  
	>33m≤38m 
	33 

	 
	>38m≤43m 
	38 

	 
	>43m 
	43 

	 
	 
	 

	Power Type 
	Combustion 
	CO 

	  
	Electric – Lithium Batteries 
	EL 

	  
	Electric – Other Batteries* 
	EO 

	  
	Hybrid – Lithium Batteries 
	HL 

	 
	Hybrid – Other Batteries* 
	HO 

	 
	Not applicable** 
	NA 


*Other Batteries includes but is not limited to: Lead-acid, AGM, Gel batteries etc. 
 ** Use this option for where there is no specific power components in this subassembly 
	Table 3: Turntable/Turret Subassemblies 

	Vehicle Type 
	Trailer Mounted 
	M 

	  
	Self-Drive 
	D 

	  
	Self-Propelled 
	P 

	  
	 
	 

	Maximum Working Height (m) of the machine it is designed for 
	6m≤9m 
	06 

	  
	>9m≤13m 
	09 

	  
	>13m≤18m 
	13 

	  
	>18m≤23m 
	18 

	  
	>23m≤28m 
	23 

	  
	>28m≤33m 
	28 

	  
	>33m≤38m 
	33 

	 
	>38m≤43m 
	38 

	 
	>43m 
	43 

	 
	 
	 

	Power Type 
	Combustion 
	CO 

	  
	Electric – Lithium Batteries 
	EL 

	  
	Electric – Other Batteries* 
	EO 

	  
	Hybrid – Lithium Batteries 
	HL 

	 
	Hybrid – Other Batteries* 
	HO 

	 
	Not applicable** 
	NA 


*Other Batteries includes but is not limited to: Lead-acid, AGM, Gel batteries etc. 
 ** Use this option for where there is no specific power components in this subassembly 
	Table 4: Boom Subassemblies 

	Description 
	Answer 
	Value 

	Boom Type 
	Vertical Mast with Jib 
	V 

	 
	Telescopic 
	T 

	  
	Articulated 
	A 

	
	
	

	Maximum Working Height (m) of the machine it is designed for 
	6m≤9m 
	06 

	  
	>9m≤13m 
	09 

	  
	>13m≤18m 
	13 

	  
	>18m≤23m 
	18 

	  
	>23m≤28m 
	23 

	  
	>28m≤33m 
	28 

	  
	>33m≤38m 
	33 

	 
	>38m≤43m 
	38 

	 
	>43m 
	43 


	Table 5: Basket/Cage Subassemblies 

	Description 
	Answer 
	Value 

	Vehicle Type 
	Trailer Mounted 
	M 

	  
	Self-Drive 
	D 

	  
	Self-Propelled 
	P 

	 
	 
	 

	Cage Width^ 
	<1.5m 
	11 

	 
	>1.5m≤1.9m 
	15 

	 
	>1.9m≤2.3m 
	19 

	 
	>2.3m 
	23 


^Cage width refers to the longest horizontal measurement of the cage assembly when the cage is parallel to the ground. 
Example PCN for an electric Lithium battery powered, articulated self-drive wheeled boom lift with a 14m maximum working height and a cage width of 2m: 1D013ELA19 
Example PCN for a chassis section for a combustion powered, self-propelled wheeled boom lift with a 19m maximum working height: 2P018CO
1. Please provide details of any manufacturing process differences which you feel may influence the PCN structure and the price comparison between the goods concerned and the like goods.
ANSWER：The main production cost factors affecting price comparisons between products are [redacted – commercially sensitive information].

Appendix Reference: Not Applicable
2. Comment on whether the proposed PCN structure adequately aligns with your goods range. In particular we are interested in your opinions on:
a) the categorisation of product features;

b) the list of products included in the “other” category and whether this prevents a fair comparison between PCNs;

c) whether you produce, or are aware of, any specialised products that fall within the definition of the “goods concerned” or “like goods” which have a sufficiently different price point to make them unsuitable for comparison with the other sub-categories of the “goods concerned”; and

d) Is there any overlap in our PCN structure where products could be more than one PCN, if yes, can you suggest an alternative?

ANSWER:

a) The company currently has no further comment on "the categorization of product features".

b) Please see Annex LGMG_Exhibit B1-2 LGMG’s other goods. Fair comparison between PCNs already listed in other categories does not affect the fair comparison between PCNs.

c) Currently, the company has not found any "goods concerned" or "like goods" that are unsuitable for price comparison. The company reserves the right to comment on the scope of the products involved, and will raise relevant comments during subsequent litigation stages if the company has such comments.

d) No instances were found where one product corresponds to multiple PCNs when constructing PCNs.

Appendix Reference: Annex LGMG Exhibit B1-2
B2 Understanding your goods

1. Please complete the "Your company’s goods" tab in Annex I.
  
This tab collects information on:

· PCN and your internal coding system

· Physical (including technical) and commercial characteristics of your goods

· Product similarities - how are the goods concerned you export different from those produced in the UK

2. For the goods concerned, describe your company's Internal coding system and how your own internal codes correspond to the PCN structure we have provided.


Supply any evidence you have that is relevant.

ANSWER: Please see LGMG_Exhibit B2-2 Product coding system which illstrates the company's Internal coding system detailedly.

Appendix Reference: Exhibit B2-2
3. If your company does not use the same company’s internal codes across production, sales and invoicing, please explain how they differ.  

ANSWER: Not applicable since the company used codes across production, sales and invoicing
Appendix Reference: Not applicable
4. If there are differences in characteristics between your range of goods concerned (goods sold in the UK) and your like goods sold in your domestic market which cause differences in price, explain those differences and the effect they have on price. 

Supply any relevant evidence (e.g. sales brochures, input costs, or other promotional material).

ANSWER: If the products are in the same product model, the products are the same in characteristics no matter sold in UK market or domestic market. Please see LGMG's website for LGMG's products at https://www.lgmg.com.cn
Appendix Reference: Not applicable
5. If you produce and/or sell other goods for the UK market other than the like goods, please complete the "Other goods" tab in Annex I.
ANSWER: The company did as required.

SECTION C:
Sales

Please coordinate the responses to each of the relevant sections in this questionnaire with your associated companies and ensure that the sales information for your associated companies to independent customers reconciles fully with the information given.
C1
Sales reconciliation

1. Please complete the "Sales reconciliation" tab in Annex I.
Supply all documents required to complete the tab and add appendix references with the name of the documents so we can refer to it.

Please see additional notes in the annex for assistance on how to complete it.

ANSWER: Please see LGMG_Annex I Tab C1 Sales_reconciliation. As for the difference  sales reconciliation annex and domestic sales transactions annex, please refer to Exh 2DL-1 Explanation for Sales recon for domestic sales. 

Appendix Reference: LGMG_Annex

Exh 2DL-1 Explanation for Sales recon for domestic sales.
C2
Sales process


This section aims to gather information about your sales process by collecting information on your terms of sale and pricing, sales recognition policy and your channels of distribution.

1. Please provide your terms of sale and pricing to each customer category (e.g., traders, distributors, wholesalers, industrial users, end users, etc.) including associated companies. 
ANSWER: Not applicable since the company does not set different prices based on customer categories when determining sales prices. For export sales, with respect to pricing, LGMG maintains a guiding price for products sold in the European region.[redacted – commercially sensitive information] purchases from LGMG at a certain discount based on such guiding price. Especially for the sales between affliates, the sales term is based on the [redacted – commercially sensitive information].

For domestic sales, for pricing, LGMG issues a general reference price, and sales personnel adjust it based on customers’ negotiation strength. All domestic sales are delivered on a [redacted – commercially sensitive information] basis.
Appendix Reference: Not applicable
2. Explain how you have classified customers (e.g., end user, internal transfer, distributor, retailer, wholesaler) in your sales data, highlighting if there are any differences between how you classify customers in the domestic market and export market.

ANSWER: The prices of different products of LGMG vary, but the internal sales prices to affiliated companies are lower than those to non-affiliated customers.

Appendix Reference: Not applicable
3. When establishing the date of sale, what is your revenue recognition policy?


ANSWER: 1) For export sales, the date of departure from the port as shown on the export customs declaration form is taken as the date for revenue recognition.

2) For domestic sales, the date when the customer signs and returns the delivery receipt is taken as the date for revenue recognition.
Appendix Reference: Not applicable
4. Describe your company's channels of distribution (paths that a good takes from their producer to the end consumer involving intermediaries like wholesalers, retailers, distributors, etc). 

Highlight any differences between the domestic market and exports to the UK.
ANSWER:1. For domestic products: LGMG sells to affiliated companies and non-affiliated companies;

2. For products sold to the UK: [redacted – commercially sensitive information].
Appendix Reference: Not applicable
C3
Sales to the UK


C3.1 Sales process


In this section, we ask you for details about the sales of the goods concerned. The responses are important for the investigation as it allows us to understand how goods flow from factory to UK customers. It is also useful for calculating the export price and making any necessary adjustments.

1. Describe each step in the sales negotiation process, from the first contact with the customer up to and including any after-sale price adjustments (commissions, discounts, rebates and allowances). Please include a description of how the process varies for different customer categories.
ANSWER:Within the POI, for sales where the final destination of the products is the UK, LGMG only sells to the [redacted – commercially sensitive information]. With respect to pricing, LGMG maintains a guiding price for products sold in the European region. [redacted – commercially sensitive information] purchases from LGMG at a certain discount based on such guiding price.

Appendix Reference: Not applicable
2. Please can you:

· Describe in detail how the contracts, prices and quantities are agreed in accordance with sales made in long or short-term contracts with UK customers. 

· Describe the types of contracts applicable to the goods concerned, including the terms, price changes and renegotiation by either side, etc. 

· Explain the requirements on either party, should the contract be terminated early.

ANSWER:Within the POI, for sales where the final destination of the products is the UK, LGMG only sells to [redacted – commercially sensitive information]. With respect to pricing, LGMG maintains a guiding price for products sold in the European region. [redacted – commercially sensitive information] purchases from LGMG at a certain discount based on such guiding price. [redacted – commercially sensitive information]
Appendix Reference: Not applicable
3. Describe your company's approach to production scheduling of the goods concerned. 

Do you produce the goods concerned only after receiving orders from UK customers with their goods specifications (production by order/make to order) or do you produce the goods concerned in advance based on forecast demand (make to stock)? 

Is this approach the same for all goods you produce? If not explain why you use different production scheduling approaches for different goods.

ANSWER:In production scheduling, the Company adopts a combined approach of make-to-order production and maintaining a certain level of inventory.

Appendix Reference: Not applicable
4. Provide copies of all price lists applicable during 1 October 2024 – 30 September 2025 for all customer types in the UK, including those used by associated parties. Explain your pricing policy and whether sales prices differ between or among grades, types or specifications of the goods concerned or among customers, regions or time periods.
ANSWER:Within the POI, for sales where the final destination of the products is the UK, LGMG only sells to [redacted – commercially sensitive information].
For pricing, please refer to LGMG_Exhibit C3-4 Sales price during POI for UK sales. 
With respect to pricing, LGMG maintains a guiding price for products sold in the European region. [redacted – commercially sensitive information] purchases from LGMG at a certain discount based on such guiding price. And also, LGMG provides the attached document for the guidance prices set by the LGMG UK for sales to [redacted – commercially sensitive information].

Appendix Reference: Exhibit C3-4

Exh 1DL-16 LGMG UK sales price guidance

5. For all sales through associated companies, please provide a detailed description of how sales are made, detailing the procedure followed between time of order and delivery to the first independent customer. Please explain how the invoicing and payments are made.
ANSWER: Within the POI, for sales where the final destination of the products is the UK, LGMG only sells to [redacted – commercially sensitive information]. [redacted – commercially sensitive information] purchases the subject products from LGMG and transports them to [redacted – commercially sensitive information]'s warehouse in the UK. LGMG recognizes revenue upon the departure of the goods from the port, and LGMG issues invoices to[redacted – commercially sensitive information]. With respect to transactions between [redacted – commercially sensitive information] and non-affiliated customers in the UK, the non-affiliated customers place orders with [redacted – commercially sensitive information], [redacted – commercially sensitive information] ships the goods to the non-affiliated customers and issues invoices, and the non-affiliated customers make payments to [redacted – commercially sensitive information].
Appendix Reference: Not applicable
6. List and explain in detail any costs incurred by your associated parties which are directly or indirectly linked with the goods concerned

ANSWER: Within the POI, for sales where the final destination of the products is the UK, LGMG only sells to the affiliated company [redacted – commercially sensitive information]. The trade term for sales from LGMG to [redacted – commercially sensitive information] is [redacted – commercially sensitive information]; accordingly, the costs of import customs clearance in the UK and the transportation from UK customs to [redacted – commercially sensitive information]'s warehouse in the UK are borne by the UK company.
Appendix Reference: Not applicable
C3.2 UK Sales transactions

In this section, supply information on sales of the goods concerned exported by your company to the UK during 1 October 2024 – 30 September 2025.
1. Provide the sales information for your company’s sales to all customers in the UK in "Sales to the UK" tab in Annex I.
ANSWER: Please see LGMG_Annex I Tab C3 Sales_to_the_UK

Appendix Reference: LGMG_Annex I Tab C3 Sales_to_the_UK
2. We need to know the exchange rate for the sales of your goods concerned in the UK during 1 October 2024 – 30 September 2025 in order to compare these to the domestic sales of the like goods.
What currency do you use to invoice your UK customers of the goods concerned?

If you don’t use your local currency, can you specify the source of the exchange rates (e.g. Bank of England)?

ANSWER: For the bookkeeping exchange rate of GBP during the POI, please refer to LGMG_Exhibit C3.2-2 Exchange rate.
The currency in which LGMG issues invoices is GBP.
The bookkeeping exchange rate is sourced from the official exchange rate website published by the relevant state authority, namely the State Administration of Foreign Exchange at https://www.safe.gov.cn/.

Appendix Reference: LGMG_Exhibit C3.2-2 Exchange rate

3. If your sales have not been made on a CIF basis, explain below how you have calculated the CIF values included in the ‘CIF value in accounting currency’ in the "Sales to the UK" tab in Annex I.
ANSWER: Not applicable since the sales term is CIF

Appendix Reference: Not applicable

4. Select the largest invoice by value from two different UK customers of the goods concerned during 1 October 2024 – 30 September 2025. Provide a complete set of documents for these sales. For example:
· purchase order and order acceptance,

· commercial invoice and packing list, 

· applicable discounts or rebates, 

· credit/debit notes,

· contract of sale,

· invoices for land transport,

· inland invoices for port handling and other export charges,

· proof of payment, remittance advice and accounts receivable ledger, country of origin certificates (if applicable),

· invoices for ocean freight and marine insurance (if applicable), and

· details of any tax rebates (if applicable).

On each document provided, specify which of the two transactions listed in the "Sales to the UK" tab they relate to and cross-reference the invoice to which it relates to.

ANSWER: For the sample documentation pertaining to transaction SN50 in the table, please refer to Exh 1DL-20.1 UK sales sample1 (updated Exh C3.2-4.1).

For the sample documentation pertaining to transaction SN129 in the table, please refer to Exh 1DL-20.2 UK sales sample2 (Updated Exh C3.2-4.2).

In response to the 1st and 2nd deficiency letter,  please refer to CONFI_LGMG_Exh AS 2DL Annex I-combined.
Appendix Reference: Exh 1DL-20.1 UK sales sample1 (updated Exh C3.2-4.1)

Exh 1DL-20.2 UK sales sample2 (Updated Exh C3.2-4.2)

CONFI_LGMG_Exh AS 2DL Annex I-combined.
5. When establishing the date of sale, what is your revenue recognition policy?

ANSWER: For export sales, the date of revenue recognition is the departure date from the port as indicated on the export customs declaration.

Appendix Reference: Not applicable

C4 Sales in your domestic market 

In this section, we ask you details about the sales of the like goods on your domestic market during 1 October 2024 – 30 September 2025. The responses are important for the investigation as it allows us to understand how goods flow from factory to your domestic customer(s). It is also useful for calculating the normal value of the goods and making any necessary adjustments to that normal value.
1. You must provide complete information on sales of the like goods in your domestic market during 1 October 2024 – 30 September 2025.
Please complete the "Domestic sales" tab in Annex I, with the sales information for your company’s sales to all customers during the POI.

ANSWER: Please see LGMG_Annex I Tab C4 Domestic_sales

Appendix Reference: LGMG_Annex I Tab C4 Domestic_sales
2. Can you provide a high-level overview of how the sales and delivery processes for domestic sales of like goods works? 

ANSWER: The customer places an order with LGMG, whereupon LGMG delivers the products to the location designated by the customer. Upon the customer's acknowledgment of receipt, LGMG recognizes revenue, issues an invoice in accordance with the transaction terms, and collects the payment from the customer pursuant to the agreed payment terms.

Appendix Reference: Not applicable

3. Provide a narrative to support the data that you have supplied in the columns under the heading “Adjustments” in the "Domestic sales" tab in Annex I.
ANSWER: Under the heading "Adjustments" in the "Domestic sales" tab in Annex I, LGMG has reported the following three items:

[redacted – commercially sensitive information]

Appendix Reference: Not applicable
4. Supply copies of all price lists applicable during 1 October 2024 – 30 September 2025 for all customer types in your domestic market, including those used by associated parties. Explain your pricing policy and whether sales prices differ between or among grades, types or specifications of the goods concerned or among customers, regions or time periods.
ANSWER: Please see LGMG_Exhibit C4-4 Domestic sales price list. The Company maintains a guiding price for domestic sales, on the basis of which the sales personnel negotiate with customers within a certain floating range.

Appendix Reference: LGMG_Exhibit C4-4 Domestic sales price list

5. If you issued credit or debit notes to any domestic customers or associates of the customer for the sale of the goods concerned during 1 October 2024 – 30 September 2025, provide explanations to categorise the reasons they were issued.
ANSWER: During the POI, a credit note was issued. The reason for issuance was that the customer changed the invoicing company name; therefore, a credit note was issued in the Company's books and a new invoice was subsequently issued.

Appendix Reference: Not applicable
6. When establishing the date of sale, what is your revenue recognition policy?

ANSWER: For domestic sales, the date of revenue recognition is the date on which the customer signs and returns the acknowledgment of receipt.

Appendix Reference: Not applicable
7. Select the largest invoice by value from two different customers in your domestic market of the like goods during the period 1 October 2024 to 30 September 2025. 

Supply a complete set of documents for these sales:

· purchase order and order acceptance;

· commercial invoice and packing list, 

· applicable discounts or rebates, 

· credit/debit notes,

· contract of sale, 

· inland freight contract,

· invoices for land transport,

invoices for port handling and other domestic shipping costs,

· proof of payment, remittance advice and accounts receivable ledger, country of origin certificates (if applicable)

· invoices for ocean freight and marine insurance (if applicable), and

· details of any tax rebates (if applicable).

On each document provided, please specify which of the two transactions listed in the "Domestic sales” tab in Annex I, they relate to and cross-reference the invoice to which it relates.
ANSWER: For the sample documentation pertaining to transaction SN17 in the table, please refer to CONFI_Exhibit 2DL C4-7.1 Domestic sales sample 1.

For the sample documentation pertaining to transaction SN116 in the table, please refer to CONFI_Exhibit 2DL C4-7.2 Domestic sales sample 2.

In response to the 1st and 2nd deficiency letter, please refer to Tab Domestic sales in LGMG_Exh 2DL Annex I-combined
Appendix Reference:CONFI_Exhibit 2DL C4-7.1 Domestic sales sample 1
CONFI_Exhibit 2DL C4-7.2 Domestic sales sample 2

Tab Domestic sales in LGMG_Exh 2DL Annex I-combined
C5
Sales to third countries

1. Please complete the “Sales to third countries" tab in Annex I, providing total sales, by destination country, for your like goods which are exported to third countries (not UK)
ANSWER: Please see LGMG_Annex I Tab C5 Sales to third countries

Appendix Reference: LGMG_Annex I Tab C5 Sales to third countries

SECTION D:
Fair comparison

In order to allow for a fair comparison between the export price and normal value we ensure that these are:

a) At the same level of trade, normally on an ex-factory level

b) Based on sales made at as near as possible the same time

To achieve this fair comparison, we may need to make adjustments to the normal value and/or the export price to account for any differences which affect price comparability.

1. Please complete the "Fair comparison" tab in Annex I.
Explain any adjustments you think are necessary to ensure a fair comparison between the normal value and export price and why you think they are necessary, including details of any differences between your domestic and export sales that have a bearing on price. You will find more detailed instructions within the tab in Annex I. 

Supply any relevant evidence relating to the adjustments you think are necessary when you submit your questionnaire response to allow us to assess whether those adjustments are appropriate.

We will only make adjustments where there is evidence that the difference affects price comparability.

D1
Adjustments to export sales to the UK 

To do a fair comparison between the normal value and the export price, adjustments may be required. All adjustment claims will need to show how the factor concerned is one which affects price comparability. 

The following questions relate to the adjustments you have entered for each transaction in the relevant column of the transaction-by-transaction lists requested in "Sales to the UK" tab in Annex I. 

Answer the questions and provide any supporting evidence for the adjustments you claim are needed to allow a fair comparison between the normal value and export price.

1. If discounts or rebates vary by customer category, please explain separately the discounts and rebates given to each category.
ANSWER: For UK sales, there is no discounts or rebates

Appendix Reference: Not applicable
2. For the purposes of this questionnaire, credit is the cost of the time the buyer is given to pay for the good and typically agreed in the terms of payment. We adjust the export price when credit terms for export sales differ from the credit terms for domestic sales, even if funds are not borrowed to finance the accounts receivable.

Answer the following questions regarding credit terms:

a) Do you provide credit to your UK customers of the goods concerned? 

If yes:

· Do you provide a rolling credit facility to your UK customers (e.g. you don't agree specific payment terms at the time of the sale)

ANSWER: Not applicable LGMG does not provide credit term to [redacted – commercially sensitive information]. LGMG only based on the questionnaire's requirement to report the credit cost by the formula [redacted – commercially sensitive information] 

Please see the calculation method of average Days taken to recover accounts receivable in LGMG_Exhibit D1.2 Calculation of Average Number of Collection Days

Appendix Reference: LGMG_Exhibit D1.2 Calculation of Average Number of Collection Days
b) Do your UK customers pay into a foreign currency account. 

If yes:

· Do you have short term borrowings or an overdraft arrangement in the same currency? What is the monthly average interest rate? 

· How is the interest rate decided?

ANSWER:Not applicable and please see the response above to question a). 

Appendix Reference: Not applicable
c) Describe your methodology for calculating credit costs, including the interest rate you used for calculating the granting of credit on sales.
ANSWER:Please see the response above to question a).

Appendix Reference: Not applicable
3. For import charges adjustments, provide original and English language translations of statutes and regulations authorising duty drawback on exported goods and the governing methods used to calculate duty drawback.
ANSWER:The exports from China to overseas countries, including the subject merchandise, are applicable to the Value-added Tax (VAT) Refund, based on the indirect VAT on inputs (“VAT-in”) paid by the purchasers for buying raw materials either from domestic, or foreign suppliers. Where the raw materials are supplied by the domestic suppliers, the VAT-in was included in the amount of payment made by the buyer to the seller, added on top of good price, whereas the VAT-in on the imported raw materials were paid to the Chinese customs when the goods were declared at the time of importation. But, no matter how the VAT-in was paid, they shall be refunded when the finished goods produced by using these raw materials were exported to the overseas market, of which the legal basis is that (1) the VAT payable amount is equal to VAT on sales of output (“VAT-out”) minus the VAT-in, and (2) the VAT-out rate for export sales is 0, and as consequence, the VAT payable is a negative figure for the exporters and thus should get the refund of the VAT-in. 

Please see LGMG_Exhibit D1-3 Notice of the Ministry of Finance and the State Administration of Taxation on VAT and Consumption Tax Policies for Export sales.

However, the VAT refund regime is appliable to the VAT-in of imports only, but has nothing to do with any other import charges. Please refer to the Exhibit D1-3, for the VAT Regulation of China.

Appendix Reference: LGMG_Exhibit D1-3 Notice of the Taxation on VAT and Consumption Tax Policies
4. Explain the method you used to connect the duty drawback amount to the specific UK sale and to third country sales.

ANSWER:As explained above, (1) the VAT payable amount is equal to VAT on sales of output (“VAT-out”) minus the VAT-in, and (2) the VAT-out rate for export sales is 0, thus the negative VAT payable should be refund to the exporters from China. 

The Refund of VAT were generally made through two ways, in accordance with the VAT Refund Regulation of China, depending on whether the exporter is a trader or producer. 

For the traders, the VAT-in on the purchase of goods for exportation is refund to the exporters directly, while the VAT-in on the purchase of raw materials for the production of finished goods for exports, was at first to be used to offset the VAT applicable on the domestic sales by the producer, and then, if there was any remaining VAT-in, where the VAT-in is higher than the VAT-out, refunded to the exporting producer. In either cases, the VAT-in on the purchase of goods or the raw materials was finally refunded to the trader or the producers. 

However, it should be noted that the refund of VAT is not a subsidy provided by the government to the exporters, but a regime to equalize the export and domestic sales business in China, because, for the domestic sales, the Chinese seller can collect the VAT-out from the buyer to reimburse the VAT-in paid by seller, whereas the exporters cannot collect the VAT-out from foreign buyers, who is not a tax payer under the Chinese tax law. 

So, the refund of VAT-in is triggered by the exports of finished goods, but not contingent on the exportation of the trader or producer, let alone a specific country, including UK.

Appendix Reference: Not applicable
5. Clarify the association between the amount received from the government when you export, and the amount paid for imported materials.

ANSWER:As explained above, the total VAT-in either on the imported or domestic purchased raw materials or goods, is the celling amount of the VAT-refund, and no more VAT would be refunded, no matter how much value of the exportation. 

Appendix Reference: Not applicable
6. List all indirect taxes imposed on the goods sold in the domestic market which were either rebated or not collected on the goods exported to the UK and to third countries.

ANSWER:According to the VAT Regulation of China, only the VAT-in on the imports of raw materials or goods for exports to overseas countries could be refunded, but it is not limited to a specific country, like UK. 
Appendix Reference: Not applicable
D2
Adjustments on domestic sales 

The following questions relate to the adjustments you have entered for each transaction in the relevant columns of the transaction-by-transaction lists requested in the "Domestic sales" tab of Annex I.  
Answer the questions and provide any supporting evidence for the adjustments you claim are needed to allow a fair comparison between the normal value and the export price.

1. If discounts or rebates vary by customer category, explain separately the discounts and rebates given to each category.
ANSWER:For domestic sales, rebates exist with respect to sales to certain customers. Such rebates are generally negotiated on a transaction-by-transaction basis, and there is no explicit basis or standardized formula for the calculation of the rebate amount.
Appendix Reference: Not applicable
2. An adjustment can be made to take account of differences in physical characteristics between the goods sold in the UK and similar types sold in the domestic market.

Give a full explanation of each difference identified.
ANSWER:Not applicable since LGMG does not claim for such adjustment.

Appendix Reference: Not applicable
3. Answer the following question(s) regarding credit terms:

Do you provide credit to your domestic customers of the like goods?

If yes:

a) Do you provide a rolling credit facility to your domestic customers (e.g. you don't agree specific payment terms at the time of the sale)

ANSWER:Not applicable LGMG does not provide credit term to domestic customers. LGMG only based on the questionnaire's requirement to report the credit cost by the formula [redacted – commercially sensitive information]
Please see the calculation method of average Days taken to recover accounts receivable in LGMG_Exhibit D1.2 Calculation of Average Number of Collection Days

Appendix Reference: LGMG_Exhibit D1.2 Calculation of Average Number
b) Describe your methodology for calculating credit costs, including the interest rate you used for calculating the granting of credit on sales.

ANSWER:Please see the response above to question a)

Appendix Reference: Not applicable
4. If commissions paid to independent or associated sellers were reported, explain the terms under which commissions are given.
ANSWER:1) For UK sales, there are no commissions.

2) For domestic sales, commissions exist with respect to sales to certain customers. Such commissions are generally negotiated on a transaction-by-transaction basis, and there is no explicit basis or standardized formula for the calculation of the commission amount.
Appendix Reference: Not applicable
SECTION E:
Cost to make and sell and company performance.

This section is about the costs to make and sell your goods concerned and like goods. 
We use this information to assess whether there are any differences between the costs to produce and sell the goods concerned and the like goods. Where we determine that it is not appropriate to use the actual prices of your domestic sales during 1 October 2024 – 30 September 2025 (the comparable price), we may use the information on the costs of production and sale as the basis for constructing normal value.
We also ask you about your company's performance (turnover and statement of profit and loss and other comprehensive income).
E1
Turnover

1. Please complete the "Turnover" tab in Annex I, by reporting your total sales after all discounts and rebates, for the injury period. 
The total turnover must reconcile with the turnover in your financial reporting (accounts).
If your company accounts are consolidated with accounts of associated parties, you will need to create a separate copy of the table to report the total group turnover. 
E2
Statement of profit and loss and other comprehensive income

1. Complete the "Income statement" tab in Annex I with information about all the goods your company produced during 1 October 2021 – 30 September 2025.

E3
Production

1. Please complete the “CTM in domestic market” tab in Annex I. 
2. Give a description of your company's production facilities. 

List all facilities involved in the production process, explaining the production activities at the major facilities and whether any stages are subcontracted.
	The production facilities of LGMG for manufacturing the goods concerned are located at [redacted – commercially sensitive information]

The production of LGMG's subject products mainly consists of [redacted – commercially sensitive information]. The first is the [redacted – commercially sensitive information], covering [redacted – commercially sensitive information]. Among these, the [redacted – commercially sensitive information] involves [redacted – commercially sensitive information], and this process is completed by [redacted – commercially sensitive information]. The second is the [redacted – commercially sensitive information] process, namely [redacted – commercially sensitive information


	
	Appendix reference: Not applicable


3. Describe each stage of the production process of the goods concerned and attach a complete flowchart of the production cycle.

If the production process of the goods concerned is different from the production process for like goods sold in your domestic market, can you explain the differences.
	The Exhibit E3-3 sets out the production flow chart and a description of the production process, including a description of each production stage, the major facilities used, and whether the process is outsourced. There is no difference between the production process of the goods concerned and that of like goods sold in the domestic market.

	
	Appendix reference: Exhibit E3-3


4. Describe how integrated your production process is. An integrated process is one in which a manufacturer makes a good using one or more inputs sourced internally rather than purchased from external sources. 

When looking at costs, this information is important because, where relevant, we need to verify how the integrated production costs have been reported in the “"CTM in domestic market" tab.

	The components required by LGMG for producing the finished goods are divided into three main types: [redacted – commercially sensitive information]

In the [redacted – commercially sensitive information] cost of LGMG's subject products, [redacted – commercially sensitive information] constitute the main portion, while the[redacted – commercially sensitive information] is relatively small.

	
	Appendix reference:Exh 1DL-24 Cost Ratio of In-house Components to Purchased Components


5. Is your production process typical for your industry? If no, explain the main differences?

	LGMG's production process is generally consistent with that of the same industry, with only a slight difference in the proportion of self-produced components.

Whether to produce materials in-house is first determined by [redacted – commercially sensitive information]. For example,[redacted – commercially sensitive information]. Therefore, [redacted – commercially sensitive information] choose to produce them in-house, with priority given to [redacted – commercially sensitive information] components. The specific materials to be self-produced are also comprehensively determined based on the [redacted – commercially sensitive information].

	
	Appendix reference:Not applicable


6. Describe the main inputs to the production process and whether any of your suppliers are associated or not?
	The main inputs required by LGMG for producing the finished goods concerned include steel, engines, hydraulic components, electrical components, batteries, and tires. Among these, [redacted – commercially sensitive information] associated suppliers are involved in the supply process of inputs :
[redacted – commercially sensitive information]

	
	Appendix reference:Not applicable


7. Specify whether any input materials or parts were imported, and whether the input value includes import charges and indirect taxes (for both exported and domestic types).

	During the investigation period, LGMG imported a small quantity of raw materials, such as small-displacement engines and technically demanding electrical components (e.g., controllers, sensors, displays, etc.). These materials were imported because of their specific characteristics, which are necessary to meet product requirements. The procurement cost of these materials includes import-related port handling charges but does not include import customs duties. Import duties are recorded in the "Production costs to be allocated" account and are subsequently allocated to the cost of each product.

	
	Appendix reference:Not applicable


8. List any products produced by your company in the same facilities as the goods concerned and/or like goods, and comment on your ability to switch production from those other goods to the goods concerned.
	The components required by LGMG for producing the finished goods are divided into three main types:[redacted – commercially sensitive information]. All components ultimately enter the final vehicle assembly stage to complete the machine integration.
[redacted – commercially sensitive information]

	
	Appendix reference:Not applicable


9. Can you describe how your company determines the:

▪ Overall production volume for all products

▪ Quantity produced for each specific product.

What factors contribute to these decisions?
	LGMG determines the overall production volume for all products and the quantity produced for specific component based on sales forecasts combined with customer order situations.

	
	Appendix reference:Not applicable


E4
Cost reconciliation

1. Do you use standard costing? If yes, then explain:
(a) Were standard costs converted to actual costs in your responses?

(b) If there are variances, have they been allocated to the goods concerned? If yes, how were they allocated?

	Not applicable. LGMG uses actual costing rather than a standard costing system. 
Specifically, production costs are accounted for through the Yongyou U9 financial system, where production orders are costed on a per-unit basis. All cost items (including raw materials, auxiliary materials, labor, and manufacturing overhead) are uniformly recorded under the production cost accounts.

	
	Appendix reference:Not applicable


2. Please complete the "Cost reconciliation" tab in Annex I.
Provide all documents required to complete the worksheet. Supply any relevant documentation (e.g. screenshot from your accounting system, a general ledger file, financial statement, etc.). If the documents include spreadsheets, all formulas used must be retained.
Please see additional notes in the annex for assistance on how to complete it
E5
Capacity

1. Please complete the "Capacity" tab in Annex I.
Explain the basis for calculating production capacity for the goods concerned in the "comments" column in the table (e.g. number of shifts, working days per year, name plate versus actual capacity, idle time for machinery maintenance and changes in the production process etc.)
2. Is it possible to alter your production facilities to increase production of the like goods and goods concerned by using the production capacity of other goods?

State how this would be done including an estimated cost of the process. If it may be difficult or not possible to convert production capacity, please explain why and provide supporting evidence.

	LGMG will not modify its production facilities to repurpose production lines for other products in order to increase the output of like goods or the goods concerned. The main reason is that there are significant differences among the company’s various product types, making such a conversion of production lines unworkable.

	
	Appendix reference:Not applicable


E6
Stocks

1. Please complete the "Stock" tab in Annex I.
2. Are there any differences between the finished goods stocks you produce and the goods you purchase? If yes, explain the differences.
	Not applicable. LGMG does not purchase the goods concerned.


	
	Appendix reference:Not applicable


E7
Joint products and by-products

1. Explain any waste, scrap or by-products related to the production of the goods concerned and the like goods, including: 

· How you differentiate your waste, scrap, and by-products. 

· What you do with your waste, scrap, and by-products.

· How any income or cost from waste, scrap, and by-products is recorded

· Average waste, scrap, and by-product ratio resulting from the production process of the goods concerned and/or like goods

	During the production of self-manufactured structural components, various types of scrap are generated from processes such as cutting, forming, machining, and surface treatment. 
For scrap with recoverable value, LGMG [redacted – commercially sensitive information] LGMG divides the total value of scrap [redacted – commercially sensitive information], and reports the detailed calculation process of this ratio under "CTM_in_domestic_market".

	
	Appendix reference: Exhibit E7-1


2. Can you identify any goods which share a joint process with the goods concerned and/or the like goods which you produce.  Indicate at which point in the manufacturing process the goods diverge.

	The components required by LGMG for producing the finished goods are divided into three main types: [redacted – commercially sensitive information]. All components ultimately enter the final vehicle assembly stage to complete the machine integration.
[redacted – commercially sensitive information]

	
	Appendix reference:Not applicable


3. Explain how your costs of production (per unit) differ between the goods concerned and the like goods and its joint products, if any, at the point of separation. Comment on the reason for this difference and explain your method(s) of calculation.

	Not applicable. There is no difference in the unit production cost between the goods concerned and the like goods, and therefore no difference in the cost calculation methods.LGMG does not produce any joint products.

	
	Appendix reference:Not applicable


E8
Purchases of the like goods

1. Did you purchase any like goods during the POI?

If yes, complete the "Purchase of like goods" tab in Annex I.
This tab collects data on purchases by:  

· PCN (Volume and value) over the POI

· Transaction by transaction data of purchases made over the POI

E9
Profitability 


1. Please complete the "Profitability" tab in Annex I. Provide your workings to show how you have calculated the figures in the "Profitability" tab.
2. Explain how you calculate profitability for the goods concerned and for the like goods referring to your accounting and bookkeeping methods.

	First, based on the company’s internally maintained revenue and cost ledger, the revenue and corresponding cost of sales for the goods concerned are calculated [redacted – commercially sensitive information]

	
	Appendix reference:Not applicable


E10
Cost to make (CTM) in PRC

1. Due to the complexity of boom lifts as a product, we have divided the main cost inputs of a boom lift into eight categories as follows:

· Steel (where not as part of one of the other categories)

· Hydraulics

· Electrical parts

· Engines

· Batteries

· Traction (tyres/wheels/tracks)

· Plastics

· Other

Please provide any comments on these categories below, including any difficulties you might have in arranging the raw materials and components that compose a fully assembled boom lift into one of these categories.

	LGMG have no further comments on the above categories.

	
	Appendix reference:Not applicable


2. Please provide the Cost to make (CTM) for your domestic market (PRC) by completing the "CTM in domestic market" tab in Annex I. The categories above have already been listed for you in the sheet.
For each associated party, make a new copy and complete a new tab separately. 

	LGMG's daily cost accounting does not differentiate by sales market. Instead, it adopts a [redacted – commercially sensitive information]. Therefore, for the concerned goods, LGMG determines the sales market based on the customer to whom each unit is sold. For unsold units, the market allocation is determined by the workshop that issued the production order.
For all products sold to the domestic market, due to the wide variety of products, distinguishing the market for each individual unit is not only operationally difficult but also involves massive data and is extremely time-consuming. Consequently, LGMG reports all products produced within the POI based on[redacted – commercially sensitive information]

	
	Appendix reference:Not applicable


3. If your company incurred any extraordinary costs (such as start-up or ramp up costs) during 1 October 2024 – 30 September 2025, give details of these costs, explaining why they were extraordinary and how they have been included and amortised in your accounts.
	Not applicable. During the period from 1 October 2024 to 30 September 2025, LGMG did not incur any extraordinary costs.

	
	Appendix reference:Not applicable


4. Explain how you finance your production of the goods, your sources of finance, whether there is any cost of finance associated with the production of like goods, and how you have reported this in the cost to make figures and company accounts?
	Not applicable. The funds required by LGMG to produce the goods concerned are primarily derived from the cash flow generated by the company’s daily operating activities.

	
	Appendix reference:Not applicable


5. For each of the following subassemblies, provide the proportion (as a percentage) that the subassembly makes up of the cost to produce a fully assembled boom lift:

· Chassis
· Turret/turntable
· Boom
· Cage/basket 

The proportional costs should total to 100%. For more information on how to divide a boom lift into these subassemblies, please refer to Appendix A.49 of the application.
	For the detailed calculation process, please refer to Exhibit E10-5 .

	
	Appendix reference: Exhibit E10-5


E11
AS&G in the PRC 

1. Please complete the "AS&G in domestic market" tab in Annex I. 
The tab collects data on selling, general and administration expenses (AS&G) costs for the like goods produced for your domestic market.
Please fill out the tables separately for fully assembled boom lifts and each different subassembly as indicated.
Note: You should include all selling, general and administration expenses related to the manufacture or sale of the goods, including finance expenses.
2. Explain the cost allocation and apportionment method used for each cost type for the 1 October 2024 – 30 September 2025, including an explanation of that allocation and apportionment method under each cost type.
	Please refer to the Exhibit for detailed information on LGMG's selling, general and administrative expenses, finance costs, and R&D expenses.
In addition, LGMG serves as the headquarters at the consolidated level. During the POI, LGMG was preparing for its listing on the Hong Kong Stock Exchange and consequently incurred a series of one-off, non-operating IPO-related issuance costs. These costs have no direct connection with the company's daily operating activities.
Therefore, when calculating the allocation ratio, LGMG deducts the above-mentioned listing issuance costs as well as certain temporary administrative expenses incurred for its overseas subsidiaries. The adjusted amount is then divided by the operating revenue to derive the allocation ratios for selling, general and administrative expenses, finance costs, and R&D expenses.

	
	Appendix reference: Exhibit E11-2


3. If there are differences in costs for the same cost type between your goods concerned and like goods explain the reasons for the differences.

	Not applicable. There is no difference in the unit production cost between the goods concerned and the like goods.

	
	Appendix reference:Not applicable


E12
Raw material (RM) and major input purchases

1. Please complete the "Raw materials and input purchases" tab in Annex I.  
This tab collects detailed data by transaction, purchases for cost types used in the production of the like goods during the POI by your company.
	LGMG's main products can be divided into two categories: Mining equipment and Mobile access equipment. These products are manufactured by several internal production workshops. The production processes related to the concerned goods mainly involve the following three workshops: [redacted – commercially sensitive information]
The division of work and raw material purchases for each workshop are as follows:

[redacted – commercially sensitive information]



	
	Appendix reference: Exhibit E11-2

Exh 1DL-26.1 Raw_Material_&_input_purchases (updated Annex I)


2. Supply an invoice and proof of payment for your two largest invoices (by value) and from two different suppliers for two of your purchases stated within the "Raw materials and input purchases" tab. 

Use the box below to give an overview of any supporting documents provided.
	Please refer to the two largest procurement transactions in the Exhibit, and the related invoices include both raw materials for the goods concerned and unconcerned goods, LGMG has prepared an invoice reconciliation table for review.

	
	Appendix reference: 
Exh 1DL-2.3 Annex III.ods

Exhibit E12-2


3. If you purchase materials or inputs from associated suppliers, supply information about how prices are set.
	The pricing between LGMG and its associated suppliers follows the arm's length principle and retains a reasonable level of profit. The total procurement amount from associated suppliers [redacted – commercially sensitive information]. For details, please refer to the reply to Question 6 in E3, as well as E12: Raw Material (RM) and Major Input Purchases.

	
	Appendix reference:Not applicable


4. In addition to completing the “CTM domestic market" tab/s in Annex I, provide the cost to make of the raw material/s and/or inputs by the associated suppliers on the same basis by adding in a column to the “Raw materials and input purchases” tab in Annex I, labelling it as “Associated supplier CTM”.
5. For raw materials and inputs purchased from independent companies explain the nature of contractual arrangements. State whether the material costs include transportation charges, duties and other expenses normally associated with obtaining the materials used in production.

	In its procurement of raw materials and inputs from non-associated suppliers, LGMG operates under three types of delivery terms:
[redacted – commercially sensitive information]

	
	Appendix reference:Not applicable


E14
Specificities in the exporting country (PRC)-Particular Market Situation (PMS)

For full details of the allegations, please refer to the application. The TRA is investigating claims that distortions exist in the market for boom lifts in the PRC. Claims of distortions include:
· State presence maintains the main role in the market and company governance.

· The market is dominated by enterprises under state ownership, control or supervision.

· Public policies and measures favour domestic suppliers and influence free market forces.

· Bankruptcy, corporate and property laws are applied in a discriminatory manner or not adequately enforced. 

· There are distortions in labour costs.

· There are distortions in SG&A expenses and reported profits.

· There are distortions in specific industries and sectors relevant to the production of boom lifts.

Provide an explanation, plus any supporting evidence, for each allegation to show that these costs/prices are determined by open market conditions. Where costs/prices may be low please offer an explanation, plus any supporting evidence, of the cause.
If the TRA determines that a particular market situation exists during the period 1 October 2024 to 30 September 2025, the TRA must consider whether because of that particular market situation such sales do not permit a proper comparison between the like goods destined for consumption in the exporting country or territory and the goods concerned.
1. Please complete Annex III - PMS
In addition to the questions below, exporters should also complete PMS annex and provide the requested evidence.
2. Comment and provide evidence on:

· The effect that the alleged particular market situation has on domestic prices in PRC.

· The effect that the alleged particular market situation has on export prices from PRC to the UK.

· Whether the effect of the alleged particular market situation is such that exporters’ domestic prices and export prices cannot be properly compared.

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.


	
	Appendix reference:Not applicable


3. Prevailing conditions of competition in the PRC market. Can you describe:


· The PRC market for the goods.

· Demand for the goods in PRC. 

· The factors that influence consumption/demand/variability in PRC. 

· Describe the way in which PRC manufactured goods compete in the PRC market.

· Any other factors that are relevant to conditions of competition in PRC market for the goods.

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.


	
	Appendix reference:Not applicable


4. Comment and provide evidence on the relationship between price and cost in PRC. Can you:

· Describe how pricing expectations are set in the market in PRC

· Explain the process for how you determine the selling prices of the goods for PRC

· Explain how cost to make and sell are considered in determining the selling prices of the goods in PRC

· Provide any other information on factors that have influence on your pricing decisions in PRC market

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.


	
	Appendix reference:Not applicable


5. Allegations have been made that enterprises operating under the ownership and control of the Government of the PRC (GoC) affect the market for boom lifts and the market for key inputs into the production of boom lifts. Please comment on how in the market for boom lifts:

· State-owned enterprises play a role in power generation and transmission.

· Boom lift producers procure semiconductors and if any state-owned enterprises are involved.

· Steel and aluminium are procured and sold, and which firms are responsible for the sale of steel and aluminium to boom lift producers.

Please refer to the application for full details of the allegation. Please comment on these claims and provide any information on enterprises operating under the ownership of the GoC.

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.


	
	Appendix reference:Not applicable


6. Allegations have been made that enterprises operating under the policy supervision or guidance of the GoC affect the market for boom lifts. Please comment on:

· Any involvement the government of the PRC has in the governance of your firm.

· Any involvement the government of the PRC has in the decision-making process of your firm.

· Any involvement the government of the PRC has in any other enterprises that may influence the governance or decision-making process of firms involved in the market for boom lifts.


Please refer to the application for full details of the allegation. Please comment on these claims and provide any information on how the policy supervision or guidance of the GoC has affected the market for boom lifts and the market for key inputs into the production of boom lifts.  

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.


	
	Appendix reference:Not applicable


7. Allegations have been made that the GoC has presence in companies which allows them to interfere with respect to prices and costs. Please comment on the following:

· How your firm accesses financing, land, energy and other administrative, sales and general costs and manufacturing overheads.

Please refer to the application for full details of the allegation. Please comment on these claims and provide any information on any GoC presence, including links between managerial positions and CCP membership/Party functions for companies involved in boom lifts production.
	Not applicable since LGMG believes that there is no PMS within the China boom lift market.


	
	Appendix reference:Not applicable


8. Allegations have been made that GoC policies or measures discriminate in favour of domestic suppliers or otherwise influence free market forces in the market for boom lifts. This includes:

· Any laws regarding the government procurement process for goods, construction and services that your firm must abide by.

· Any law regarding the procurement process for goods, construction and services that relate to the boom lifts market which your firm must abide by, and if there are any differences if using public or private funds.

Please refer to the application for full details of the allegation. Please comment on these allegations and describe any government measures, policies, laws or directives (including regional and industry specific measures) that may have impacted any aspect of costs of production (whether domestically or for export) and procurement of boom lifts. 
	Not applicable since LGMG believes that there is no PMS within the China boom lift market.


	
	Appendix reference:Not applicable


9. Allegations have been made that the GoC plays an active role in bankruptcy proceedings and often influences their outcome.

Please refer to the application for full details of the allegation. Please comment on these claims and describe any bankruptcy, corporate or property laws that may have impacted any aspect of the costs of production (whether domestically or for export) and procurement of boom lifts. 

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.


	
	Appendix reference:Not applicable


10. Allegations have been made that boom lifts producers in the PRC benefit from distortions in land-use rights as a result of non-commercial factors, due to land not being owned by private citizens or companies within the PRC. Please comment on the following:

· Please detail how land is owned, allocated and purchased by your firm.

Please refer to the application for full details of the allegation. Please comment on these claims and describe any government measures, policies, laws or directives (including regional and industry specific measures) that may have impacted any aspect of costs of production (whether domestically or for export) of boom lifts. 

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.


	
	Appendix reference:Not applicable


11. Allegations have been made that boom lifts producers in the PRC benefit from low labour costs as a result of non-commercial factors, including the hukou system and restricted access to free unionisation. Please comment on the following:

· Please provide details of trade unions recognised by your firm and any other industries related to the production (whether domestically or for export) of boom lifts.

· Please provide details on any restrictions or punishments on the right to strike in the PRC and the boom lifts and construction industries.

· Please provide details of any restrictions on workers as a result of the hukou household registration system at your firm.

· Please provide details on the differences in rights, protections and labour costs for domestic and migrant workers at your firm.

Please refer to the application for full details of the allegation. Please comment on these claims and describe any government measures, policies, laws or directives (including regional and industry specific measures) that may have impacted any aspect of labour costs (whether domestically or for export) of boom lifts. 
	Not applicable since LGMG believes that there is no PMS within the China boom lift market.


	
	Appendix reference:Not applicable


12. Allegations have been made that boom lifts producers in the PRC benefit from preferential loans. Please comment on the following:

· Any involvement or influence the GoC has over China’s banking system.

· The credit ratings given to your firm and other firms in the boom lifts industry.

· How your firm acquires financing.

Please refer to the application for full details of the allegation. Please comment on these claims and describe any government measures, policies, laws or directives (including regional and industry specific measures) that may have impacted any aspect of finance costs (whether domestically or for export) of boom lifts. 
	Not applicable since LGMG believes that there is no PMS within the China boom lift market.

	
	Appendix reference:

Exh 1DL-26.1 Raw_Material_&_input_purchases (updated Annex I)

Exh 1DL-2.3 Annex III.ods


13. Allegations have been made that boom lifts producers in the PRC benefit from distortions in the energy sector. Please comment on the following:

· Please describe how electricity production, transmission and distribution are priced in the PRC at national and local levels.

· Please describe how your firm is classified under the Natural Gas Utilization Policy (NGUP).

Please refer to the application for full details of the allegation. Please comment on these allegations and describe any government measures, policies, laws or directives (including regional and industry specific measures) that may have impacted any aspect of energy costs related to the production (whether domestically or for export) of boom lifts. 
	Not applicable since LGMG believes that there is no PMS within the China boom lift market.

	
	Appendix reference:Not applicable


14. Allegations have been made that boom lifts producers in the PRC benefit from distortions in the hydraulics sector. Please comment on the following:

· Please provide details of any support, whether financial or otherwise, that your firm receives when sourcing hydraulics.

Please refer to the application for full details of the allegation. Please comment on these allegations and describe any government measures, policies, laws or directives (including regional and industry specific measures) that may have impacted any aspect of hydraulics costs related to the production (whether domestically or for export) of boom lifts. 

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.

	
	Appendix reference:Not applicable


15. Allegations have been made that boom lifts producers in the PRC benefit from distortions in the plastics sector. Please comment on the following:

· Please provide details on how the Plastic Pollution Control Action Plan (2021–2025) and the Circular Economy Plan (2021–2025) affect how you source plastics, including any subsidies you are aware of given to firms your purchase plastics from.

· Please comment on any restrictions or prohibitions on new capacity in the plastics sector.

Please refer to the application for full details of the allegation. Please comment on these allegations and describe any government measures, policies, laws or directives (including regional and industry specific measures) that may have impacted any aspect of plastics costs related to the production (whether domestically or for export) of boom lifts. 

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.

	
	Appendix reference:Not applicable


16. Allegations have been made that boom lifts producers in the PRC benefit from distortions in the electrical parts and electronics sectors. Please comment on the following:

· How your firm procures semi-conductors, electrical and electronic components and any GoC involvement or subsidisation in any of these firms you source from.

· Please provide details of any policies or strategies that may influence your decision when procuring electrical and electronic components or semi-conductors.

Please refer to the application for full details of the allegation. Please comment on these allegations and describe any government measures, policies, laws or directives (including regional and industry specific measures) that may have impacted any aspect of electrical and electronic parts costs related to the production (whether domestically or for export) of boom lifts. 

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.

	
	Appendix reference:Not applicable


17. Allegations have been made that boom lifts producers in the PRC benefit from distortions in the construction industry. Please comment on the following:

· Please provide details of how infrastructure projects are financed at the local and national level.

· Please provide details of how your firm makes projections with regards to future demand.

Please refer to the application for full details of the allegation. Please comment on these allegations and describe any government measures, policies, laws or directives (including regional and industry specific measures) that may have impacted the construction industry.

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.

	
	Appendix reference:Not applicable


18. Allegations have been made that boom lifts producers in the PRC benefit from distortions in the steel industry. Please comment on the following:

· Please provide details of how your firm sources and purchases steel for boom lift production.

· Please provide details of any preferential financing, subsidisation, price control or tax exemptions you have received when purchasing steel for boom lift production.

Please refer to the application for full details of the allegation. Please comment on these allegations and describe any government measures, policies, laws or directives (including regional and industry specific measures) that may have impacted any aspect of steel costs related to the production (whether domestically or for export) of boom lifts. 

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.

	
	Appendix reference:Not applicable


19. Allegations have been made that boom lifts producers in the PRC benefit from distortions in the batteries industry. Please comment on the following:

· Please detail how you source their batteries and how you decide on different battery types to use.

· Please provides details of any GoC influence over the supply of batteries, including any differences between different types of batteries (e.g. lead-acid vs lithium-ion).

· Please detail any changes in the battery market over the injury period.

Please refer to the application for full details of the allegation. Please comment on these allegations and describe any government measures, policies, laws or directives (including regional and industry specific measures) that may have impacted any aspect of battery costs related to the production (whether domestically or for export) of boom lifts. 

	Not applicable since LGMG believes that there is no PMS within the China boom lift market.

	
	Appendix reference:Not applicable


SECTION F:
Other questions

1. Do you think the UK industry is suffering or has suffered injury caused by the dumped imports?

Indicate any other factors which might have caused the injury to the UK industry, for example:

· volume and prices of imports not sold at dumped prices;

· contraction in demand or changes in patterns of consumption;

· restrictive trade practices of, and competition between, third country and UK producers;

· developments in technology; and

· export performance and the productivity of the UK.

	I believe that British industry is not suffering, nor has it suffered, damage from the dumping of imported products.

Other factors that could potentially harm British industry include:

• contraction in demand or changes in patterns of consumption;

• developments in technology; and

• export performance and the productivity of the UK.

	
	Appendix reference: Not applicable


2. The Applicant has alleged a “threat of material injury” in its application. Do you think the UK industry is currently under the threat of injury caused by the dumped imports of the goods concerned? If yes, can you please give your comments as to why?
	Our company believes that British industry is not currently threatened with injury due to the dumping of the products in question.

	
	Appendix reference:Not applicable


3. Are you planning to increase exports of the goods concerned? Please provide us with your export projections up to 3 years after the end of the injury period. Please provide any contracts/order confirmation covering that period.
	The company has no plans to increase exports in the future, as sales are determined by market demand. We anticipate a significant decrease in sales volume in the future.

	
	Appendix reference: Not applicable


4. If you are planning to increase/decrease export volumes, explain why.

	The Company expects future sales volume to decline for the following three reasons:

1. Following the conclusion of trade remedy investigations in other countries, import volumes by [redacted – commercially sensitive information] established in those initiating countries have dropped significantly. 2. Based on outcomes of other trade remedy cases, import volumes from investigated countries into the relevant markets have fallen sharply for other companies after undergoing such investigations. 3. The UK company is newly established and still in its start‑up stage, which inherently involves high operating costs. It is now also subject to this trade remedy investigation, further exacerbating import pressure.

For example, [redacted – commercially sensitive information]. As detailed in Annex I C5 Sales_to_third_countries submitted in April 17, there are[redacted – commercially sensitive information].

	
	Appendix reference:Not applicable


5. How would you expect the implementation of a trade remedy to affect:

•
your exports of the goods concerned to the UK, and

•
market price of the goods in the UK (e.g. amount of trade remedy cost passed on to downstream buyers)?

Provide estimates for future years (e.g., projections or forecasts) to support your answers.

	If trade remedy measures are implemented, the company's sales volume exported to the UK will decrease significantly.The increase in imported product prices will directly push up the overall price level in the UK market. Due to tariffs, Chinese products cannot be sold in the UK market, thus UK sales revenue cannot purchase high-quality, affordable products, but can only purchase expensive products from the UK market, leading to a vicious increase in the selling price of these products in the UK market

	
	Appendix reference:Not applicable


6. Can you comment on this and also the attractiveness of the UK market compared to other export markets.

	The company sells products based on market demand; the company will sell when there are orders.

	
	Appendix reference:Not applicable


SECTION G:
Checklist and appendices

This section is an aid to ensure that you have completed all sections of this questionnaire. 
	Section
	Please tick if you have responded to all questions

	Section A – Company structure and operations
	√

	Section B – Your goods
	√

	Section C – Sales
	√

	Section D – Fair comparison
	√

	Section E – Cost to make and sell and company performance.
	√

	Section F – Other questions
	√


+Add additional rows as required.

Please list any appendices that you have referenced throughout and are attaching along with this questionnaire.

	Appendix reference
	Document title

	
	

	
	

	
	


+Add additional rows as required
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