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[bookmark: _Toc180067606][bookmark: _Toc31815496]Introduction

[bookmark: _Toc180067607]About us, this case and this questionnaire

The Trade Remedies Authority (TRA) investigates whether trade remedies are needed to prevent injury to the UK industry. The TRA has been established to provide the UK with its own independent trade remedies system.
 
As part of our work, we are carrying out a transition review of each trade remedy measure active under the EU system that the United Kingdom (UK) has decided to maintain after EU exit. 

This transition review will consider whether dumping of bicycles and certain bicycle parts originating in the People’s Republic of China (PRC) and injury to the UK industry would be likely to continue or recur if the anti-dumping amount currently applicable were no longer applied to those goods.

Why should I take part?

We are seeking your cooperation as a UK importer to inform our review of whether the current anti-dumping duty should be maintained or revoked. 

The information your company provides will help us to reach a fair and proportionate decision.

How do I respond?

Detailed guidance on how to complete the questionnaire is provided in the instructions section below. 

Please provide all the information requested by 04 December 2024. We may need to issue a deficiency notice if we determine that the information supplied in the questionnaire is incomplete or inadequate. We may also send a notice requesting clarification or supplementary information if necessary. Therefore, please provide as much detail as possible in your responses. 

Where can I find more information?

Our trade remedies guidance provides general information about our investigations and processes we follow. 

If you have any specific questions relating to the case, now or while you’re completing the questionnaire, please contact the Case Team at TD0061@traderemedies.gov.uk. 

You can also find out more about the regulatory basis of our investigations. The TRA investigates cases under the provisions of Trade Remedies (Dumping and Subsidisation) (EU Exit) Regulations 2019 as Amended by the Trade Remedies (Amendment) (EU Exit) Regulations 2019 and under the Taxation (Cross-border Trade) Act 2018.

[bookmark: _Instructions_on_completing][bookmark: _Toc32327980][bookmark: _Toc180067608]Instructions on completing this questionnaire

Preparing your response

This section sets out guidance on how to complete this questionnaire. 

If you think you won’t be able to complete the questionnaire within the required time, please contact the Case Team ahead of the deadline using the contact details on the cover of this questionnaire. You should outline the length of extension you need and the reasons why. We will notify you of our decision.

If we can accommodate an extension, we will publish a note on our public file to record both the request and the extension granted.

How to answer the questions

Please read and follow all the instructions carefully. Your company will need to substantiate all claims with relevant data and information. You may be asked to attach supporting documents in appendices to supplement your responses. To help us verify your information, please retain all these documents, your completed spreadsheet annex and any calculations you made when developing your responses.

Please also note the following points:
· Do not leave any questions blank. If the question is not relevant to your organisation, please explain why.
· If the answer to a question is “zero”, “no” or “none”, please write this rather than leaving the answer blank.
· Please complete the spreadsheet annexes as requested. Annexes are named to correspond to the relevant sections of this questionnaire and must be completed with reference to the instructions provided. If you feel you cannot present the information as requested, please contact your Case Team as soon as possible.
· Please provide all formulas and calculations used within your questionnaire response.
· If there is insufficient space in any part of the questionnaire to provide the details requested, or we ask for copies of additional information, please submit this information as appendices. Please ensure that any attachments are given a corresponding appendix reference in the title of the document and that these are referenced in the boxes provided. 
· Any documents not in English should be accompanied by an English translation.
· Please provide all dates in the format DD/MM/YYYY (e.g., 23/05/2019).
· Unless otherwise stated, ‘year’ or ‘calendar year’ refers to the period 1 January – 31 December and ‘quarter’ refers to the associated three-month periods (e.g., 1 January – 31 March, 1 April – 30 June), etc. 
· Identify all units of measurement and currencies used in tables, calculations and lists, if not provided by the corresponding instructions, and use units of measurement consistently (e.g., do not use kg and metric tonnes interchangeably).
· For all numerical figures, where appropriate please express every third number with a comma (e.g., ‘1,300’ for one-thousand three hundred, ‘1,300,000’ for one million and three-hundred thousand).
· Please limit all sales/currency/income figures to two decimal places, apply a full point as a decimal separator and use the appropriate currency symbol or abbreviation (e.g., £1,300.00).
· All figures should be reported net of recoverable tax unless otherwise stated. 
· Please refer to the case number, TD0061, in any correspondence with the TRA.

[bookmark: _Toc32327982][bookmark: _Toc180067609]Preparing confidential and non-confidential copies

You will need to submit one confidential version and one non-confidential version of your questionnaire and the corresponding spreadsheet annexes by the due date. We will publish the non-confidential version on the public file. Please ensure that each page of information you provide is clearly marked either “Confidential” or “Non-Confidential” in the header. 

Please see our guidance on how to submit information for further details on what can be considered confidential and how to prepare a non-confidential version of this questionnaire.

In preparing your response, please note the following: 
· It is your responsibility to ensure that the non-confidential version does not contain any confidential information. 
· Remember to include a statement explaining why information obtained in your response should be treated as confidential e.g., the data is commercially sensitive. 
· Provide the source for all information or data you don’t own and clearly state any restrictions on sharing it. 
· If you do not provide a non-confidential summary (or a statement of reasons why you cannot provide this) each time you provide confidential information, the TRA may disregard the information you give us. 

All information provided to the TRA in confidence will be treated accordingly and only used for this investigation (except in limited circumstance as permitted by regulation 46 of the Trade Remedies (Dumping and Subsidisation) (EU Exit) Regulations 2019) and will be stored in protected systems. The non-confidential version of your submission will be placed on the public file, which is available on www.trade-remedies.service.gov.uk/public/cases. 

[bookmark: _Toc16669609][bookmark: _Toc17123991][bookmark: _Toc32327983][bookmark: _Toc180067610]Providing information from subsidiaries or associated parties

Section A of this questionnaire includes detailed questions about your company structure. Although this questionnaire is intended for your company, our investigation covers all subsidiaries and any other associated companies involved in the import, production, sale, R&D, distribution and/or supply of the like good and/or goods subject to review.

Please note, both natural persons (individuals) and legal persons (e.g. companies) are considered to be associated where they meet the definition of ‘Related Persons’ in Regulation 128 of the Customs (Import Duty) (EU Exit) Regulations 2018.
· If any of your subsidiaries or associated companies are also a UK importer of the goods subject to review or the like goods, they should also complete an Importer questionnaire. Please make sure you provide your subsidiaries with access to it.
· If your subsidiaries or associated companies are not UK importers but are involved in the downstream sales of the goods subject to review or the like goods, your questionnaire response should include information from those companies. 

If you have any queries about this part of the process, please contact the Case Team using the details provided on the cover of this questionnaire.

[bookmark: _Toc32327984][bookmark: _Toc180067611]What happens next

Once you have completed your questionnaire responses including the corresponding annex and any additional documents requested, you must upload confidential and non-confidential versions through our Trade Remedies Service. Following this:
· you will receive an email confirming the documents have been uploaded successfully
· the Case Team will contact you if further information is required
· the non-confidential responses will be placed on the public file; and
· the Case Team may contact you to arrange a visit to verify the information contained in your responses.

[bookmark: _Toc16669607][bookmark: _Toc17123989][bookmark: _Toc32327985][bookmark: _Toc180067612]Verifying the information you supply	

The TRA will verify, as far as possible, the information provided to us. As part of this process, we may conduct verification visits. If we need to verify information that you provide by visiting your premises, the Case Team will contact you to arrange this.  

Visits can last several days, during which we will want to speak to management and staff to help establish the completeness, relevance and accuracy of the information provided. 

Please keep a record of formulas and steps used in your calculations and other related material/documentation as it may be asked for during verification. In some circumstances, verification may be conducted remotely. 

Please indicate any dates between December 2024 and March 2025, when you would be unable to host a verification visit.

	[Redacted – commercially sensitive information]


	
	Appendix reference:





Once verification is complete, the TRA will prepare a report and share a draft with you. We will then ask you to prepare a non-confidential copy of the report for the public record. If you feel some information in the report should be kept confidential, please provide your reasons for this.


[bookmark: _Toc180067613]The scope of this review

[bookmark: _Toc31815497][bookmark: _Toc180067614]Goods subject to review

This review covers bicycles and certain bicycle parts originating in the People’s Republic of China (PRC) described as:

Category 1 goods (bicycles)
This transition review covers bicycles and other cycles (including delivery tricycles, but excluding unicycles), not motorised originating in the PRC (including bicycles consigned from Cambodia, Indonesia, Malaysia, Pakistan, the Philippines, Sri Lanka and Tunisia). 
These goods are currently classifiable within the UK’s following commodity codes:
87 12 00 30 10	87 12 00 30 90	87 12 00 70 92
87 12 00 30 20	87 12 00 70 91	87 12 00 70 99
These codes are only given for information.

Category 2 goods (certain bicycle parts)
This transition review also covers certain bicycle parts originating from the PRC, in quantities of 300 or more units per month (per type), including:
· brake levers
· coaster braking hubs
· complete wheels with or without tubes, tyres and sprockets
· crank-gear
· derailleur gears
· frames (painted, anodised, polished or lacquered)
· free-wheel sprocket-wheels
· front forks (painted, anodised, polished or lacquered)
· handlebars
· hub brakes

These goods are currently classifiable within the UK’s following commodity codes:
87 14 91 10 31	87 14 93 00 19	87 14 99 10 99
87 14 91 10 35	87 14 94 20 99	87 14 99 50 91
87 14 91 10 39	87 14 94 90 19	87 14 99 50 99
87 14 91 30 35	87 14 96 30 90	87 14 99 90 19
87 14 91 30 39	87 14 99 10 89
These codes are only given for information.

In this questionnaire, these goods will be referred to as ‘the goods subject to review’. Any reference to ‘goods subject to review’ in this questionnaire refers to the goods description above, regardless of the commodity code under which they are exported.

[bookmark: _Toc31815498][bookmark: _Toc180067615]Like goods

In addition to seeking information about your company’s imports to the UK of the goods subject to review, this questionnaire will also ask about your sales of like good/goods subject to review. Any reference to ‘like goods’ in this questionnaire refers to bicycles produced in the UK or imported to the UK from a country other than the PRC, Cambodia, Indonesia, Malaysia, Pakistan, the Philippines, Sri Lanka or Tunisia, which are like the goods subject to review in all respects, or with characteristics closely resembling them. 

Please follow the instructions for each question to provide the appropriate information regarding the like goods or goods subject to review.

[bookmark: _Toc7786549][bookmark: _Toc31815499][bookmark: _Toc172277270][bookmark: _Toc174617028]


[bookmark: _Toc180067616]Product Control Numbers (Category 1 - bicycles) 

The TRA uses Product Control Numbers (PCNs) to define and distinguish the different types of products that fall under the goods description above.

PCNs, which come in the form of an alphanumeric code, help to create a categorisation system so that comparisons can be made between goods produced in the domestic UK market and those produced in foreign markets.

In this questionnaire and the corresponding annex, you will be asked to assign PCNs representing the different types of category 1 (bicycles) products you import. When stating your PCNs, please do not use any spaces, dashes or other means of separation, and ensure you follow the order of characteristics outlined in the table below. Please use this PCN structure consistently throughout your questionnaire response, including the corresponding spreadsheet annex.
	Category
	Type
	Code

	Bicycle type
	ATB (all-terrain bicycles including mountain bicycles, above 24" wheel diameter)
	A

	
	Foldable
	F

	
	Junior action (BMX) and children's bicycles (24" and below)
	J

	
	Road / Race   (above 24")
	R

	
	Trekking/city/hybrid/touring bicycles (above 24")
	T

	
	Other (e.g. delivery, cargo, tricycle)
	O

	Suspension
	None
	0

	
	Front suspension
	1

	
	Dual / full suspension 
	2

	Frame material
	Aluminium
	A

	
	Carbon Fibre/Composite
	C

	
	Steel (hi-tensile)
	S

	
	Titanium
	T

	
	Other
	O

	Fork leg material
	Aluminium
	A

	
	Carbon Fibre/Composite
	C

	
	Steel (hi-tensile)
	S

	
	Titanium
	T

	
	Other
	O

	Gear type
	None/fixed/single
	N

	
	Internal (hub)
	I

	
	Derailleur 
	D

	Brake
	Mechanical 
	M

	
	Hydraulic
	H

	
	
	

	EXAMPLE

	F2AADH
	Foldable bicycle with dual suspension, an aluminium frame and fork, gears using a derailleur and Hydraulic brakes.



1. Please provide details of any technical or physical characteristics not included in the PCN structure that may affect the price comparison between products.

	N/A




2. Please comment on the suitability of the PCN structure in regard to your product range.  This may include areas such as:
a. Categorisation of features
b. Number of Products included under “Other” which may exclude a fair comparison
c. Specialised products which may unduly influence the comparison

	[bookmark: OLE_LINK6][Redacted – commercially sensitive information]




3. Please provide details of any manufacturing process differences which you feel may influence the PCN structure and the price comparison between the goods concerned and the like goods.

	N/A











[bookmark: _Toc15899918][bookmark: _Toc180067617]SECTION A:
Company structure and operations

[bookmark: _Toc180067618]A1	Identity and contact details 

1. Please complete the table below, ensuring that the point of contact given has the authority to provide this information: 
 
	Legal name of company: 
	 United Wheels UK Limited

	Legal structure (e.g., limited company, sole trader, partnership etc):  

	 Limited company

	Year of establishment: 
	 2020

	Other operating names: 
	Covation UK Limited

	Company registration number:
	12936853 

	Place of registration:
	United Kingdom

	Name (point of contact): 
	[Redacted – contains personal information]

	Position: 
	General Manager / Director

	Address: 
	15 Doolittle Mill, Froghall Road, Ampthill, Bedfordshire MK452ND

	Telephone No: 
	[Redacted – contains personal information]

	Email: 
	[Redacted – contains personal information]

	Website: 
	www.unitedwheels.com  www.huffy.co.uk



2. If you have appointed an external party to act on your behalf in this review, please provide their details and attach a letter of authority confirming the TRA should contact them directly: 

	Name:
	N/A

	Address:
	N/A

	Telephone No.:
	N/A

	Email:
	N/A

	Confirm they have signed authority to act (Yes/No):
	N/A

	
	Appendix reference: None



[bookmark: _Toc180067619]A2	About your company 

1. Please describe the role of your company, in the UK market, for the like goods and/or goods subject to review, (e.g., buying or selling agent, importer/distributor, importer/wholesaler, importer/retailer or importer/end user).
[bookmark: _Toc11414524][bookmark: _Toc15899921]
	United Wheels UK imports a diverse range of bicycles, [Redacted – commercially sensitive information]


United Wheels UK is part of the larger Global Covation Holdings group of companies.

	
	Appendix reference: 



2. Please provide details of any changes in the legal form of your business over the past 5 years, for example, mergers, acquisitions and/or sales.

	Date
	Legal form
	Explanation of change

	 N/A
	 N/A
	 N/A

	 N/A
	 N/A
	 N/A

	 N/A
	 N/A
	 N/A


+Add additional rows as required.

3. List and explain all authorisations your company has been required to obtain to import, sell or distribute the goods subject to review and the like goods. These may include licences, permits or permissions. Indicate if your company is subject to any direct or indirect, quantitative or other, restrictions on any of these activities.

	[Redacted – commercially sensitive information]
 


	
	Appendix reference: 



4. Please describe all the other products (not including the like goods/goods subject to review) imported and/or sold by your company in the UK.

	[Redacted – commercially sensitive information]
Our product portfolio can be found at www.huffy.co.uk


	
	Appendix reference: 



5. State whether your company is a member of any representative organisations. If so, provide a copy of the relevant documentation.  

	We are a member of the British Bicycle Association (BCA) Home | The Bicycle Association


	
	Appendix reference: None



[bookmark: _Toc180067620]A3	Organisational structure

1. [bookmark: OLE_LINK2]Please complete Annex A3 – Operational Structure for your company’s worldwide corporate structure and affiliations. 

Please see additional notes in the annex for assistance on how to complete it.

2. Please explain, or demonstrate in a diagram, the legal structure of your company showing the internal hierarchical and organisational structure, all sites/locations and departments which are involved in the import, marketing, and sale of the like goods/goods subject to review in the UK.

	[Redacted – commercially sensitive information]

	
	Appendix reference: 



[bookmark: _Toc732285474][bookmark: _Toc231779594][bookmark: _Toc103349396][bookmark: _Toc180067621]A4	Understanding the UK market

1. If there are different sales channels for the category 1 (bicycles) like goods, for example to end consumers and lease hire, please explain and estimate what proportion of your sales goes to each. 

	[Redacted – commercially sensitive information]

	
	Appendix reference: None



2. Provide a general description of the nature of competition within the overall UK bicycle market for the category 1 goods subject to review (from the PRC) and the category 1 like goods. 

	The Bicycle Association split the market into 3 main sectors
1- Generalists (Amazon, Argos, Decathlon, Halfords)
2- Specialists – IBD’s 
3- Online Specialists (Wiggle)

The Generalists focus most of their sales efforts at the entry-Mid level of the market, selling Imported lower-priced, kids & adult bikes with some focus on UK-produced bikes, whereas the Specialist tend to be more focused on higher-end bikes that are imported and some that are produced in the UK. In many cases imported goods do not compete with goods sold by UK producers.


	
	Appendix reference: 



3. How price-sensitive is demand for bicycles? In other words, to what extent will the overall demand for bicycles change in response to changes in price?

	1. Type of Bicycle: High-end, specialized bicycles tend to have less price-sensitive demand compared to standard or entry-level models. Enthusiasts and professionals are often willing to pay more for quality and performance.
2. Income Levels: Higher-income consumers are generally less sensitive to price changes. Conversely, lower-income consumers may be more price-sensitive.
3. Substitutes: The availability of substitutes, such as public transportation or other forms of personal transport, can increase price sensitivity. If bicycles become too expensive, consumers might switch to these alternatives.
4. Seasonality: Demand for bicycles can be more price-sensitive during off-peak seasons when fewer people are cycling and at Christmas time when a bicycle is a common child gift for children.
5. Brand Loyalty: Strong brand loyalty can reduce price sensitivity. Consumers loyal to a particular brand may be willing to pay a premium or in the case of kids, popular licences (Spiderman etc) can affect consumer choice.


	
	Appendix reference: None



4. Do consumers buy from the cheapest producer, or are there other factors that influence their decision such as quality and service?

	While price is a crucial factor, consumers consider a range of other factors such as quality, service, innovation, social influence, and personal fit when making purchasing decisions. These factors collectively influence the overall value perception and satisfaction with the purchase.
· Durability and Performance: Consumers often look for bicycles that are durable and perform well. High-quality materials and construction can justify a higher price.
· Brand Reputation: Established brands with a reputation for quality can attract consumers even if their prices are higher.
· Customer Service: Excellent customer service, including pre-sale advice and post-sale support, can be a major differentiator. Consumers value retailers who offer good warranties, maintenance services, and responsive customer support.
· After-Sales Support: Services such as free tune-ups, repair services, and availability of spare parts can influence purchasing decisions. These are often supplied by Bicycle Retailers.
· Technological Features: Innovative features such as electric assistance, advanced gear systems, and lightweight materials can attract consumers looking for the latest technology
· Design and Aesthetics: The design and aesthetics of a bicycle can also play a crucial role. Consumers often prefer bicycles that not only perform well but also look good.
· Social Influence: Recommendations from friends, family, and online reviews can significantly influence purchasing decisions. Social proof and community endorsements can sway consumers towards certain brands or models.
· Personal Fit: The fit and comfort of a bicycle are critical. Consumers often prioritize bicycles that offer a comfortable riding experience, which can depend on factors like frame size, seat design, and handlebar positioning.
· Promotional Offers: Discounts, special offers, and promotional deals can attract price-sensitive consumers. Effective marketing campaigns can also highlight the unique selling points of a bicycle, influencing consumer decisions.

	
	[bookmark: OLE_LINK1]Appendix reference: None




5. Provide a general description of the trends and drivers of demand within the UK market for bicycles, including causes of demand fluctuations and any factors contributing to overall market growth or decline.

	The UK bicycle market is shaped by a mix of health, environmental, economic, and technological factors. While there are strong drivers for growth, such as the rise of e-bikes and increased health consciousness, challenges like economic fluctuations and negative media coverage can cause demand fluctuations.
. Increased Awareness: There is a growing awareness of the health benefits of cycling, which has boosted demand. Cycling is seen as a way to stay fit and active.
. Pandemic Influence: The COVID-19 pandemic led to a surge in cycling as people sought outdoor exercise options and avoided public transport. This has since seen a sharp decline post COVID -19.
. Sustainability: Environmental awareness is driving more people to choose bicycles over cars to reduce their carbon footprint. Policies promoting cycling infrastructure, such as bike lanes and bike-sharing programs, support this trend
. City Living: Urbanization and the need for efficient, compact transportation options have increased the demand for bicycles.
· Cost of Living: Rising fuel prices and the overall cost of living make bicycles an attractive, cost-effective transportation option.
· Disposable Income: Economic conditions affecting disposable income can influence bicycle sales. Higher disposable income generally boosts demand for higher-end models
. Innovation: Advances in bicycle technology, such as lighter materials and better gear systems, attract consumers looking for high-performance bikes.
. Customization: The ability to customize bicycles to fit personal preferences and needs is becoming increasingly important.
· Brand Loyalty: Strong brand loyalty can drive demand, with consumers often willing to pay a premium for trusted brands or licenced bikes.
Causes of Demand Fluctuations
1. Seasonality:
. Weather Conditions: Bicycle sales often peak during warmer months and decline in winter.
. Holiday Seasons: Sales can also spike during holiday seasons when bicycles are popular gifts.
2. Economic Cycles:
. Recessions: Economic downturns can lead to reduced consumer spending on non-essential items, including bicycles.
. Boom Periods: Conversely, economic booms can increase disposable income and boost sales.
3. Media Influence:
. Public Perception: Media coverage, both positive and negative, can influence public perception and demand. 
Market Growth or Decline
1. Growth Factors:
. Government Support: Continued investment in cycling infrastructure and incentives can drive market growth.
. Health Trends: Ongoing trends towards healthier lifestyles and sustainable living support long-term growth.
2. Decline Factors:
. Economic Challenges: Economic instability and high inflation can reduce consumer spending power, leading to market decline.
. Negative Media: Adverse media coverage, particularly around safety concerns, can negatively impact demand.


	
	Appendix reference: None



6. What are the major distribution and marketing channels within the UK market for bicycles?

	Mass Market Omni Channel retailer (generalists) Argos, Halfords, 
Specialty Bike Shops – EG Evans, independent Bikes stores
Mass Market Web-only retailers – EG Very, Amazon, 


	
	Appendix reference: None




7. Do category 1 goods (bicycles) subject to review (from the PRC) and UK-like goods compete directly with one another?

	Goods from the PRC are strategically aimed at the mass market, appealing to a broad range of general consumers. On the other hand, bicycles produced in the UK are meticulously crafted for speciality bike shops, targeting discerning customers who seek premium quality and are willing to invest in higher-end products. Given the high production costs in the UK, it is simply not feasible to manufacture mass-market bicycles at competitive prices domestically. This economic reality underscores the necessity of overseas production to meet the demand for affordable, mass-market bicycles.

	
	Appendix reference: None



8. Provide a general description of any government regulations or tax incentives affecting the import or sale of bicycles in the UK. 

	General Tariffs: Bicycles imported into the UK are subject to tariffs. For example, bicycles imported from countries outside the EU and certain trade agreements can face tariffs of up to 14% as well as the current ADD Duties.
· Customs Procedures: Since Brexit, new customs procedures and paperwork have been introduced, affecting the import process. This includes additional documentation and potential delays at border.
· Tax Savings: This government initiative allows employees to purchase bicycles and cycling equipment tax-free through their employer. It promotes cycling as a sustainable mode of transport and can save employees up to 42% on the cost of a new bike. 
· Government Policies: Supportive government policies and investments in cycling infrastructure, such as bike lanes and bike-sharing programs, encourage more people to cycle. These initiatives can significantly boost the bicycle market.


	
	Appendix reference: None




9. Provide a comment on any other factors which influence the market for bicycles. 

	Technological Advancements
Innovations in materials and design, such as lightweight frames and electric assistance systems, enhance bicycle performance and appeal. These advancements can attract a broader range of consumers, from casual riders to serious cyclists.
Environmental Concerns
Growing awareness of environmental issues promotes cycling as a sustainable mode of transportation. Bicycles produce no emissions, making them an eco-friendly alternative to cars, especially in urban areas.
Health and Fitness Trends
Increasing health consciousness drives demand for bicycles as a means of exercise and outdoor activity. Cycling is seen as a way to maintain fitness and improve overall well-being.
Economic Conditions
Consumer spending power and economic stability influence purchasing decisions. During economic downturns, consumers may opt for more affordable transportation options, including bicycles.
Social Trends
Shifts in lifestyle preferences, such as the desire for more active and outdoor lifestyles, can increase bicycle usage. Additionally, urbanization trends make cycling a practical solution for commuting and reducing traffic congestion.
Supply Chain Dynamics
Fluctuations in raw material prices and global supply chain challenges can impact production costs and availability. These factors can affect bicycle prices and market dynamics.
Market Segmentation
Different segments of the market, such as recreational, kids, commuter, and professional cyclists, have varying needs and preferences. 


	
	Appendix reference: None





[bookmark: _Toc180067622]A5	Board members and principal shareholders

1. Please complete the table below for any shareholder with >5% holding in the company who also has an interest in any organisation related to the production, marketing, administration, and sale of the like goods/goods subject to review in the UK or the PRC.

	Name
	Shareholding in Company
	Name of Other Companies in which the person holds interest
	The activity of other companies

	N/A
	N/A
	N/A
	N/A

	N/A
	N/A
	N/A
	N/A

	N/A
	N/A
	N/A
	N/A


+Add additional rows as required

2. Please complete the table below for any members of the Board of Directors who also have an interest in any organisation related to the production, marketing, administration and sale of the like good/goods subject to review in the UK or the PRC.

	Name
	Position on Board of Directors
	Name of Other Companies in which the person holds interest
	Activity of other companies

	[Redacted – contains personal information]
	Director
	[Redacted – contains personal information]
	[Redacted – contains personal information]

	[Redacted – contains personal information]
	Director
	[Redacted – contains personal information]
	[Redacted – contains personal information]

	[Redacted – contains personal information]
	Director
	[Redacted – contains personal information]
	Bicycles Sales


+Add additional rows as required

A6	Operational links with other companies or persons

1. Complete the table below if your company has established long-term agreements and/or relationships with any company/companies located in the UK, the PRC or in third countries for the supply and sale of the like goods/goods subject to review.



	Company name and address
	Nature of agreement
	Company registration number and place of registration
	Appendix Number of contract

	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]

	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]

	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]


+Add additional rows as required



[bookmark: _Toc180067623]A7	Accounting practices

1. Give the address where your company’s accounting records are kept and can be verified by the TRA. If records are maintained in different locations, please indicate which records are kept at which location. If records are digital and do not have a physical location, please mark as N/A.

	Records address
	What records are held?

	15 Doolittle Mill, Ampthill, Bedfordshire, MK 45 2ND
	All Accounting Records

	
	


+Add additional rows as required

2. Please give the financial year convention your company uses for its accounts (e.g., 1 January – 31 December). If any changes have occurred with respect to this period or in your accounting practices over the last five financial years, please describe these changes. 

	1 January – 31 December


	
	Appendix reference:



3. [bookmark: _Hlk103228268]For your company and any associated parties involved in the production, marketing, or sales of your goods, please attach a copy of your annual reports, covering the injury period, including the financial statements and audit report.

	[Redacted – commercially sensitive information] – Available via Companies House

	
	Appendix reference: 



4. Please attach a copy of your company’s trial balance (in original and spreadsheet form) covering the POI 1 July 2023 – 30 June 2024. If your financial year is fully aligned with the POI, this is all that is required.  

Where your financial period is not aligned with the POI, please provide trial balances (in original and spreadsheet form) to cover the following periods: 
A. the trial balance which starts from the beginning of your financial year and ends on 30 June 2023;
B. the trial balance which starts from 1 July 2023  to the end of your financial year; and
C. the trial balance which starts from the beginning of your following financial year and ends on 30 June 2024.
[image: ]
	[Redacted – commercially sensitive information]

	
	Appendix reference: 



5. For your company and any associated parties involved in the import, marketing or sales of the category 1 (bicycles) goods subject to review, and the like goods, please attach copies of relevant management reports (e.g., profit and loss statement) for the profit centre that includes the goods and like goods. Please provide these reports for the (i) POI and (ii) most recently completed financial year. 

	[Redacted – commercially sensitive information]

	
	Appendix reference: 



6. If your company is part of a group of companies, please attach a copy of the consolidated accounts of the group for the latest financial year.

	

	
	Appendix reference: 



7. Please provide a detailed description of your financial accounting system, explaining how sub-ledgers (e.g., costing, debtors, creditors) and other sales or production systems integrate with the general ledger.  Please describe how it links to the management accounting system, including any manual interventions.  Please also attach:
· your company’s chart of accounts
· your company’s cost centres.

	[Redacted – commercially sensitive information]

	
	Appendix reference: 



8. Have you changed your financial policies during the injury period? Please explain the changes, including dates and the reasons for those changes along with the financial impact of those changes against the category 1 (bicycles) goods subject to review or like goods.

	N/A


	
	Appendix reference: None





[bookmark: _Toc180067624]A8	Your company’s products

Please complete Annex A8 – Your Company’s Products for all category 1 like goods (bicycles) and category 1 goods subject to review (bicycles) that you import. If your company imports a range of bicycles, list this information for each individual make and model in the range.


[bookmark: _Toc180067625][bookmark: _Toc524959158]A9 	Suppliers of the imported goods

Please provide the contact details for each company that supplies you with the category 1 like goods/goods subject to review (bicycles). Include those suppliers from countries not subject to review, if applicable. If the supplier is not the manufacturer of the goods, please provide the details of the manufacturer in the table below.

	Supplier name
	Address
	Contact details (email and phone number)
	Is the supplier the manufacturer of the goods?

	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]

	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]

	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]
	[Redacted – commercially sensitive information]


+Add additional rows as required


A10 	Details of the manufacturer of the goods

For each supplier that is not a manufacturer of category 1 like goods/goods subject to review (bicycles) in the table in section A9 above, please provide the details of the manufacturer in the table below

	Manufacturer name
	Supplier (from A9)
	Address
	Contact details (email and phone number)

	N/A
	N/A
	N/A
	N/A

	N/A
	N/A
	N/A
	N/A

	N/A
	N/A
	N/A
	N/A


+Add additional rows as required
[bookmark: _Toc180067626]SECTION B:
Imports and forward orders

[bookmark: _Toc180067627]B1	Imports 

1. Please complete Annex B1a- Imports for all category 1 like goods/goods subject to review (bicycles) imported, indicating the CIF value, volume and average price.  Where the source of imports is NOT the country where the good was produced, if known, please state the country of manufacture. 


2. If the CIF value has been estimated, then please provide an explanation as to how it has been calculated.

	[Redacted – commercially sensitive information]

	
	Appendix reference: None



3. Please complete Annex B1b- Imports for all category 2 like goods/goods subject to review (bike parts) imported, indicating the CIF value, volume and average price.  Where the source of imports is NOT the country where the good was produced, if known, please state the country of manufacture. 


4. If the CIF value has been estimated, then please provide an explanation as to how it has been calculated.

	N/A


	
	Appendix reference: None




5. Please provide invoices and any supporting documents for two transactions included within Annex B1a– Imports. Use the box below to give an overview of any supporting documents provided.

	[Redacted – commercially sensitive information]

	
	Appendix reference: 



6. Please provide invoices and any supporting documents for two transactions included within Annex B1b– Imports. Use the box below to give an overview of any supporting documents provided.

	N/A


	
	Appendix reference: None



7. Please explain the costs incurred by your company between frontier and arrival of the category 1 like goods /goods subject to review (bicycles) at your warehouse and categorise them as duties, import costs or post-import costs. Are these costs incurred as a percentage of the purchase price, or as a fixed amount per unit of the goods subject to review?

	[Redacted – commercially sensitive information]

	
	Appendix reference: None




8. Please explain the costs incurred by your company between frontier and arrival of the category 2 like goods /goods subject to review (bike parts) at your warehouse and categorise them as duties, import costs or post-import costs. Are these costs incurred as a percentage of the purchase price, or as a fixed amount per unit of the goods subject to review?

	N/A


	
	Appendix reference: None




[bookmark: _Toc155283439][bookmark: _Toc180067628]B2	Imports reconciliation
1. Please complete the Imports reconciliation table in Annex B2 – Imports reconciliation starting from the bottom of the table and filling in only the white cells.
Please see additional notes in the annex for assistance on how to complete it.

[bookmark: _Toc180067629][bookmark: _Hlk4505256]SECTION C:
Sales and selling expenses

[bookmark: _Toc180067630]C1	Sales of the category 1 goods subject to review and/or like goods (bicycles)

1. Please complete Annex C1 – Sales. Provide annual sales figures for the category 1 goods subject to review (bicycles) imported from the PRC and the like goods from all other countries imported into the UK by your company. 

Please see additional notes in the annex for assistance on how to complete it

2. Please provide invoices and any supporting documents for two of the transactions stated within Annex C1 – Sales. Use the box below to give an overview of any supporting documents provided.

	[Redacted – commercially sensitive information]

	
	Appendix reference: 



[bookmark: _Toc155283442][bookmark: _Toc180067631]C2 Sales reconciliation
1. Please complete the Imports reconciliation table in Annex C2 – Sales reconciliation starting from the bottom of the table and filling in only the white cells.
Please see additional notes in the annex for assistance on how to complete it.
[bookmark: _Toc180067632]SECTION D:
Cause of injury

When we investigate imports of goods which may be dumped, we will need to establish whether UK industries producing similar goods are being injured by the imports.
We determine injury to UK producers on a case-by-case basis, based on positive evidence. We will not decide based on any single factor.
To determine whether a UK industry is suffering or has suffered material injury from imports of the goods subject to review, we will examine:
· the volume of the dumped goods during the injury period
· the effect of the imports on prices in the UK market for like goods during the injury period
· the consequent impact of the dumped goods on the UK industry during the injury period
· any other factors we consider relevant

The purpose of this section is to collect information as to whether there would be injury to the UK industry if the existing anti-dumping amount were removed. Note that the information submitted at this point can only be considered if supported by factual evidence. 

1. If the existing anti-dumping measure on the goods subject to review no longer applied, would there be injury to the UK producers of category 1 (bicycles) like goods? Please provide evidence to support your view. 

Please also provide details of any other reasons that could contribute to such injury to the UK industry other than any imports of the category 1 goods subject to review (bicycles), for example: contraction in demand or changes in the pattern of consumption of the like goods or goods subject to review in the United Kingdom, or developments in technology.

	Goods from the PRC are targeted at the mass market (Generalists), whereas goods produced in the UK are targeted at Speciality Bike Shops, which are at the higher end of the price spectrum. That is to say, the goods from the PRC do not compete directly with the goods produced by the UK producers.

As the information on UK producers has not been disclosed yet, we could propose more comments on other factors that could contribute to the injury to the UK industry, and we respectfully request the TRA to disclose more information related to the UK producers.

	
	Appendix reference: None



[bookmark: _Toc104787057][bookmark: _Toc180067633]SECTION E:
Economic Interest Test


The Economic Interest Test helps the TRA assess the economic impact of a measure compared to what would happen if it the measure was not in place. There are six factors which the TRA must consider as part of the Economic Interest Test:
i) The injury caused by the importation of the dumped goods to UK industry and the benefits to that industry in removing the injury.
ii) The economic significance of affected industries and consumers in the UK. 
iii) The likely impact on affected industries and consumers in the UK. 
iv) The likely impact on particular geographic areas, or particular groups, in the UK. 
v) The likely consequences for the competitive environment and for the structure of markets for goods in the UK. 
vi) Other matters that the TRA considers relevant. 

The questions in this section will contribute to this assessment. Please provide information broken down by each of your company’s UK sites/facilities, where relevant and possible.

[bookmark: _Toc180067634]E1	Background

1. Please provide the names, legal addresses and telephone numbers of the following domestic companies:
· Those that produce bicycles and certain bicycle parts in the UK;


	N/A


	
	Appendix reference: None



2. Please provide the physical addresses (including postcode) of all your company’s UK sites/facilities involved in the importation of bicycles.

	· United Wheels UK Limited, 15 Doolittle Mill, Ampthill, MK45 2ND
· Metro Supply Chain, Saxham Business Park, Little Saxham, Bury St Edmunds, Suffolk, IP28 6RX


	
	Appendix reference: None








[bookmark: _Toc103662976][bookmark: _Toc180067635]E2	Your company

1. Please complete Annex E1 – Economic Interest Test, providing employment figures in full-time equivalents (FTE) for each of your company’s UK sites or facilities. 



2. How would these employment figures be affected if the existing anti-dumping measure was no longer to apply? Please support your claims with evidence.

	The removal of ADD tariffs would mean that the bicycles we sell, which are aimed at the lower price point would become more accessible, therefore enabling United Wheels UK Ltd to invest [Redacted – commercially sensitive information]
.

Downstream industries that use bicycles or bicycle components might benefit from lower costs due to cheaper imports. This could potentially lead to job gains in this sector.


	
	Appendix reference: None



3. How would your domestic sales of bicycles be affected if the existing anti-dumping measure was no longer to apply? Please support your claims with evidence.

	If anti-dumping duties on bicycles from the PRC were dropped, there could be several positive effects on United Wheels bicycle sales in the UK:

[Redacted – commercially sensitive information]

These positive effects could help stimulate the UK bicycle market, potentially reversing some of the recent declines in sales.


	
	Appendix reference: 



4. How significant are the imports of bicycles relative to your company’s overall volume of imports? 

	[Redacted – commercially sensitive information]

	
	Appendix reference: None



[bookmark: _Toc180067636]E3	Potential impacts of a measure


1. [bookmark: _Hlk127804835]Please describe how you would expect a decrease in the import prices of bicycles to affect each of the following. Where possible, please support your claims with evidence.

· Domestic prices of bicycles in the UK;

	· Direct Cost Reduction: Importers could pass on the cost savings from lower import prices directly to consumers, resulting in reduced retail prices for bicycles.
· Wider Variety at Lower Prices: Consumers would have access to a wider variety of bicycles at lower prices, enhancing their purchasing options.
· Market Expansion: Lower prices could make bicycles more accessible to a broader range of consumers, potentially expanding the overall market and increasing demand.
· Innovation and Efficiency: Increased competition might drive innovation and efficiency among domestic manufacturers, leading to better products and potentially more competitive pricing in the long run.


	
	Appendix reference: None



· Total UK production of bicycles;

	· Shift in Employment: There might be a shift in employment from manufacturing to other areas such as retail and distribution, as the market adjusts to increased imports.
· Innovation and Differentiation: To compete with more imports, UK manufacturers might focus more on innovation and differentiating their products through quality, design, and technology. This could lead to a shift in production towards higher-end, specialized bicycles.
· Strategic Adjustments: Companies might seek strategic adjustments, such as forming alliances or shifting production to lower-cost regions, to mitigate the impact of increased competition.

	
	Appendix reference: None



· Total imports of bicycles from the PRC and other third countries to the UK; and

	· Lower Retail Prices: Cheaper imported bicycles would increase competition, leading to lower retail prices as domestic manufacturers and retailers strive to be competitive.
· Affordability: Consumers would benefit from lower prices, making bicycles more accessible to a broader range of people.
· Variety: The market would likely see an increase in the variety of bicycles available, offering consumers more choices at different price points.
· Shift in Employment: There might be a shift in employment from manufacturing to other areas such as retail and distribution, as the market adapts to the influx of cheaper import
· Market Expansion: Lower prices could expand the overall market for bicycles, potentially increasing demand and encouraging more people to take up cycling.
· Environmental and Health Benefits: Increased bicycle usage can lead to environmental benefits, such as reduced carbon emissions, and health benefits, promoting more active lifestyles.



	
	Appendix reference: None



· Total exports of bicycles from the UK.

	Overall, while increased imports from China could pose challenges for UK bicycle exports, it might also push UK manufacturers to innovate and find new ways to compete in the global market.

UK manufacturers might need to focus more on differentiating their products based on quality, design, and brand reputation to maintain their export levels. This could involve targeting niche markets or emphasizing the craftsmanship and durability of UK-made bicycles.

	
	Appendix reference: None



2. [bookmark: _Hlk127804887]Do you know of any related industries that would be affected if the existing anti-dumping measure was no longer to apply?

Please consider in particular:

· UK Upstream industries – those who produce inputs (such as raw materials and bike parts) needed for the production of bicycles;

	· With more bicycles and components being imported, the logistics and supply chain industry could see increased activity. This might lead to a higher demand for shipping, warehousing, and distribution services in the UK.
· Increased affordability of bicycles could promote cycling as a mode of transport and exercise, benefiting public health and reducing environmental impact.


	
	Appendix reference: None



· UK Industries for complimentary goods – those which would typically be bought alongside bicycles (such as bike accessories); and

	· Industries related to sporting goods and bicycle accessories might experience growth due to increased bicycle sales. This includes helmets, clothing, and other cycling gear.
· As bicycles become more affordable, there could be an increase in the number of bicycles in use, leading to higher demand for repair and maintenance services.


	
	Appendix reference: None



· UK Industries for substitute goods – those which might be bought instead of bicycles (such as e-bikes and scooters).

	The choice of substitutes for bicycles depends on individual preferences, needs, and circumstances. Each alternative offers its own set of benefits and trade-offs.
· Consumers may choose substitutes based on affordability and overall cost of ownership.
· Ease of use, availability, and time efficiency can drive the choice of substitutes.
· Some consumers prioritize substitutes that offer health and fitness benefits, such as running or gym memberships.
· Eco-conscious consumers might prefer bicycles or other sustainable options like walking and public transport.


	
	Appendix reference: None



3. To what extent does the inclusion of category 2 goods (certain bike parts) within the measure affect: 

·  Your business.

	N/A


	
	Appendix reference: None



· Other UK businesses

	N/A


	
	Appendix reference: None




4. To what extent would you expect any changes in prices of bicycles to be passed onto final consumers?

	· In a highly competitive market, importers are more likely to pass on cost savings from lower import prices to consumers to maintain or increase their market share. 
· If consumers are highly price-sensitive, retailers and suppliers will be more inclined to adjust prices in response to changes in costs to attract and retain customers.
· Changes in variable costs, such as import prices, exchange rates, container prices and storage costs are often directly reflected in retail prices. Retailers and suppliers adjust prices to reflect changes in their cost base. As these have been rising in the UK, lower import cost will support importers to maintain or reduce prices to consumers.
· Retailers and suppliers with high fixed costs might be less flexible in adjusting prices, but significant changes in import prices can still lead to adjustments over time.
· Retailers and suppliers might use promotions and discounts to pass on cost savings to consumers, especially during sales events or to clear excess inventory.
· In competitive markets, retailers might engage in price matching, ensuring that any cost savings are passed on to consumers to stay competitive. Retailers, aware of this behaviour, are incentivized to pass on cost reductions to boost sales.


	
	Appendix reference: None





5. Would your plans for investment or expansion in the UK over the next five years be affected if the existing anti-dumping measure was no longer to apply? Please support your claims with evidence.



	[Redacted – commercially sensitive information]




	
	Appendix reference: 



6. As a public body, the TRA has an obligation under the Equality Act 2010 to ensure that the possible effects of its activities on different people are considered. This public sector Equality Duty covers the following protected characteristics: 
· age, 
· disability, 
· gender reassignment, 
· marriage or civil partnership, 
· pregnancy and maternity, 
· race, 
· religion or belief, 
· sex, and 
· sexual orientation.


Please provide any relevant information about whether any of these groups or any other particular group might be disproportionately affected if the existing anti-dumping measure was to no longer apply.

	N/A


	
	Appendix reference: None


[bookmark: _Hlk130292473]

7. How would the number or range of suppliers in the bicycles market be affected if the existing anti-dumping measure was to no longer apply? Please provide an explanation.

	· The removal of anti-dumping measures would lower the barriers for foreign suppliers, particularly from countries like China, to enter the UK market. This could lead to an increase in the number of foreign suppliers offering bicycles at competitive prices. This encourages international trade.
· With more foreign suppliers entering the market, the range of bicycle models and brands available to consumers would likely expand, providing greater variety and choice.
· The market might become more segmented, with domestic suppliers focusing on high-end or niche segments, while foreign suppliers dominate the low-cost and mass-market segments.


	
	Appendix reference: None



8. How would the suppliers’ ability to differentiate their products by price, quality, service or innovation in the bicycles be affected if the existing anti-dumping measure was to no longer apply? Please provide an explanation.

	The removal of anti-dumping measures would likely push UK suppliers to focus more on quality, service, and innovation to differentiate their products in a more competitive market. It would also give UK producers options to purchase material parts from new markets, bringing down costs to produce goods in the UK.

	
	Appendix reference: None



9. How would the cost of switching between suppliers in the bicycle market be affected if the existing anti-dumping measure was to no longer apply? Please provide an explanation.

	· With more import options available from PRC, the cost of switching to a new supplier could decrease. Importers might find it more economical to source bicycles from PRC manufacturers, reducing the financial barriers to switching suppliers.
· The removal of anti-dumping measures could lead to a greater variety of suppliers entering the market. This increased competition could provide more options for inmporters, making it easier and potentially less costly to switch suppliers.


	
	Appendix reference: None




10. How would the suppliers’ ability to set agreed prices between themselves or for certain consumers or products be affected if the existing anti-dumping measure was to no longer apply? Please provide an explanation.

	· With more suppliers entering the market, prices would likely be driven more by supply and demand dynamics rather than agreements between suppliers. This could lead to more competitive pricing and potentially lower prices for consumers.
· Local factors such as freight, storage and increased operational costs are driving the prices of bicycle upwards, lower import costs would help importers to absorb these cost and continue to invest in the UK.
· Suppliers might focus more on differentiating their products through quality, service, and innovation rather than relying on agreed pricing strategies. This could lead to a more diverse market with a wider range of options for consumers


	
	Appendix reference: None




11. How would the choices of bicycles available to consumers be affected if the existing anti-dumping measure was to no longer apply? Please provide an explanation.

	[Redacted – commercially sensitive information]


If the existing anti-dumping measures on bicycle imports from China were no longer applied, the choices of bicycles available to consumers in the UK could be significantly affected in several ways:

· The removal of anti-dumping measures would increase the variety of models and brands available to consumers. This could include a wider range of price points, styles, and features.
· With more competition from PRC imports, prices for bicycles could decrease. This would make bicycles more affordable for a broader range of consumers, potentially increasing overall bicycle ownership.
· Increased competition might push manufacturers to innovate more, offering bicycles with advanced features, better materials, and improved designs to differentiate their products.


	
	Appendix reference: None




12. How would the ability of UK downstream businesses or consumers to make informed decisions be affected if the existing anti-dumping measure was to no longer apply? Please provide an explanation.

	Consumers are not aware of Anti-dumping and that many supplies have already found alternative supply routes outside the PRC, however, the PRC still offers the most competitive factory price on Bicycles and consumers would be more encouraged to spend if prices are more competitive and the choice of products was wider.


	
	Appendix reference: None




13. Are there any additional economic factors that you consider to be relevant for the Economic Interest Test in this investigation?

	N/a


	
	Appendix reference: None



[bookmark: _Toc180067637]SECTION F: Dumping

[bookmark: _Toc64913940][bookmark: _Toc1565037948][bookmark: _Toc1274341136][bookmark: _Toc103349417][bookmark: _Toc104264397][bookmark: _Toc180067638]F1	Dumping

1. Do you have any information about the normal value (domestic sales price) of the category 1 goods subject to review (bicycles) in the PRC? Please substantiate with evidence where possible.

To our understanding, the normal value should be established and calculated based on the PCN. 

To our knowledge, for the same PCN, the domestic sales price is [Redacted – commercially sensitive information]
 
	

	 
	Appendix reference: None


 
2. Do you have any information about the export price of the category 1 goods subject to review (bicycles) from the PRC? Please substantiate with evidence where possible.
 
	 We understand that the export price should be established based on PCN.

To our knowledge, for the same PCN, the export price to UK is [Redacted – commercially sensitive information]. 

	 
	Appendix reference: None


 
F2 Likelihood of dumping 
 
 
1. Do you have any information about the capacity and capacity utilisation among exporters of the category 1 goods subject to review (bicycles) during the POI? Please provide estimates and substantiate with evidence where possible. 
 
	Our Chinese producer has cooperated in this review, please refer to its questionnaire reply for the capacity and capacity utilisation.

	 
	Appendix reference: None


 
2. Please provide any additional information that might inform our assessment of whether imports of the category 1 goods subject to review (bicycles) are likely to be dumped if the measure is removed. 

	As a [Redacted – commercially sensitive information], hence any removal of the measures would continue to support profitable growth and investment in the UK business.
 

	 
	Appendix reference: None


[bookmark: _Toc180067639]SECTION G: Checklist and appendices
 
This section is an aid to ensure that you have completed all sections of this questionnaire.

	Section
	Please tick if you have responded to all questions

	Section A – Company structure and operations
	[image: Checkmark with solid fill]

	Section B – Imports and forward orders
	[image: Checkmark with solid fill]

	Section C – Sales and selling expenses
	[image: Checkmark with solid fill]

	Section D – Cause of Injury
	[image: Checkmark with solid fill]

	Section E – Economic Interest Test
	[image: Checkmark with solid fill]

	Section F – Dumping
	[image: Checkmark with solid fill]


+Add additional rows as required


Please list any appendices that you have referenced in your responses and are attaching with this questionnaire.

	Appendix reference
	Document title

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	


+Add additional rows as required
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