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	[bookmark: _Hlk43194575]Registration form & pre-sampling questionnaire
☐ Confidential     ☐ Non-confidential




Registration form (Importer)
Case No. IR0093: Interim review of anti-dumping measures applicable to ceramic tableware and kitchenware originating in the People’s Republic of China



	Completed on behalf of (enter company name):
	Promotional Ceramics Ltd




Note: Please provide two copies of your response to this form: a confidential and a non-confidential version. Both copies must be returned to the TRA using the Trade Remedies Service (portal.trade-remedies.service.gov.uk). When you have completed each form, indicate the confidentiality status of the document by placing an  in the relevant box below and in the header of the form: 
☐	Confidential
[bookmark: _Hlk536188791]☐X	Non-confidential (will be made available on the public file)


	Deadline for response:
	04 August 2026

	Case team contact:
	IR0093@traderemedies.gov.uk





Scope of the review:

	Goods subject to review
	Goods description:
Ceramic tableware and kitchenware, excluding ceramic condiment or spice mills and their ceramic grinding parts, ceramic coffee mills, ceramic knife sharpeners, ceramic sharpeners, ceramic kitchen tools to be used for cutting, grinding, grating, slicing, scraping and peeling, and cordierite ceramic pizza-stones of a kind used for baking pizza or bread.

Commodity codes:
	· 69 11 10 00 90
	· 69 12 00 25 10 
	· 69 12 00 23 10

	· 69 12 00 21 91
	· 69 12 00 21 11
	· 69 12 00 29 10



Exporting country: The People’s Republic of China (PRC)

	Period of investigation (POI)
	01 April 2025 – 31 March 2026



For further details, please refer to the Notice of Initiation on the public file:
public-file.trade-remedies.service.gov.uk/case/ir0093 
Introduction
We invite interested parties and contributors to register their interest in this review by submitting a completed registration form.
This registration form is for UK importers of the goods subject to review from the PRC. If you are not a UK importer, please download and complete the relevant registration form from the public file (public-file.trade-remedies.service.gov.uk/case/ir0093) if you wish to provide information as part of this review. If your company also produces goods that are like the goods subject to review (the UK like goods), then you should instead complete the UK producer registration form. 
To register to this case, you need to provide both a confidential and a non-confidential version of this form. Your non-confidential version should be as similar as possible to your confidential version except for the redaction of the confidential information. 
Both copies must be returned to the TRA by 04 August 2026 via the Trade Remedies Service (portal.trade-remedies.service.gov.uk). It is your responsibility to ensure the non-confidential version – which may be placed on the public file – does not contain any confidential information, which includes personal contact information, names and signatures.[footnoteRef:1]  [1:  Please see the TRA’s public guidance for more information: https://www.gov.uk/government/publications/the-uk-trade-remedies-investigations-process/the-tras-investigation-process
] 

All information provided to the TRA in confidence will be treated as confidential in accordance with regulation 45 of the Trade Remedies (Dumping and Subsidisation) (EU Exit) Regulations 2019 (the Regulations) and will not be disclosed (except in limited circumstance as permitted by regulation 46 of the Regulations) and will be stored in protected systems.
This form allows us to collect basic information about your company. If a large number of importers complete this form, we may only ask a sample of importers to complete a detailed questionnaire. By submitting this completed registration form, you agree that you may be included in any such sample. If your company is included in the sample, you will be asked to respond to the questions in the detailed questionnaire and to support the TRA in verifying your responses. This may involve the TRA carrying out a verification visit to your premises. If you indicate that you do not agree to possible inclusion in a sample, your company may be deemed not to have cooperated in the review. 
[bookmark: _The_scope_of][bookmark: _Toc115266749]Section A: Company information
1. [bookmark: _Toc115266742]Please give details for your suppliers of the goods subject to review originating in the PRC in the table below.
	Company name
	Company location
(city, country)
	Activities
	Relationship

	Xxx Sup 1
(redacted as commercial sensitive information)
	xxx
	Manufacturer/exporter of ceramic mugs / dye-sublimation coated mugs
	Independent third-party supplier

	Xxx Sup 2
(redacted as commercial sensitive information)
	XXX

	Manufacturer/exporter of ceramic mugs / dye-sublimation coated mugs 
	Independent third-party supplier


Add additional rows as needed

2. Please provide the total of your import volumes and import values of the goods subject to review from the PRC, during the POI, in the table below. 
	Total import volume (POI) [kg]
	250K-500K KGS

	Total import value (POI) [GBP £]
	£300K - £600K



3. Please list the commodity code(s) you import the goods subject to review under, and provide a description of the particular type(s) of goods subject to review that you import.
	Promotional Ceramics Ltd imports ceramic mugs and related ceramic drinkware blanks falling within the scope of the ceramic tableware and kitchenware measures. The goods include blank ceramic mugs for subsequent decoration, including dye-sublimation coated mugs used in the UK promotional products market. 
Stoneware mugs – 6912002310
China mugs - 6911100090




4. Please specify your purpose in importing the goods subject to review from the PRC. Select all of the following options that are applicable to your company.
☐  We resell the goods unchanged to distributors or final customers.
☒  We process the goods before selling them to distributors or final customers.
☒  We use the goods as input for production of other products. (If you have checked this option, please specify the products in the box below):
	The imported ceramic mugs are used as inputs for UK decoration and finishing. Promotional Ceramics Ltd applies promotional, branded, logo and personalised designs using ceramic inks, kiln-fired decorating processes and dye-sublimation processes, then supplies the finished goods to UK promotional product distributors and their end customers.


☐  We reexport the goods to third countries. (Please specify the countries below):
	Not applicable, except for any incidental export orders that may arise in the ordinary course of business. The primary market served is UK distribution.


☒  Other. (Please explain the purpose in the box below):
	The goods are imported as essential ceramic blanks for value-added UK decorating activity. The business does not import solely to replace UK production; it imports because the UK high-volume, value mug supply base has largely disappeared from this market segment.



5. Please explain how the goods subject to review that you import from the PRC compare to UK produced like goods.
	Promotional Ceramics Ltd historically sourced mugs from UK manufacturers. However, approximately 25 years ago, UK manufacturers largely withdrew from the high-volume, low-cost mug market, and that production moved overseas, principally to manufacturers in the PRC. As a result, PRC-origin mugs have become the established and necessary supply source for the UK promotional product mug sector. We are not aware of UK manufacturers able to supply equivalent high-volume, good-value ceramic promotional mug blanks in the required volumes, specifications and price points. This is particularly relevant for dye-sublimation coated mugs, where we are not aware of any UK manufacturer producing a commercially viable equivalent product at all.


Section B: Additional information
6. Please provide contact details of any other known exporters and importers of the goods subject to review and UK producers of the goods that are like the goods subject to review (the UK like goods) in the table below.
	Activities 
(exporter / importer / UK producer
	Company name
	Contact details (website/email/telephone)
	Location(s)
(if info is available)

	Exporter
	Xxx Sup 1
(redacted as commercial sensitive information)
	
	PRC

	EXPORTER
	Xxx Sup 1
(redacted as commercial sensitive information)
	
	PRC

	Importer / UK decorator
	Promotional Ceramics Ltd
	www.promotionalceramics.co.uk
	Stoke-on-Trent, UK

	UK producer
	No equivalent UK high-volume promotional mug producer identified by Promotional Ceramics Ltd
	N/A
	UK


Add additional rows as required

7. Please provide any comments that you have in relation to the goods subject to review and the goods produced in the UK that are like the goods subject to review (the UK like goods). This may include, for example, the interchangeability of different types or brands.
	The relevant market for Promotional Ceramics Ltd is the supply of ceramic mugs and dye-sublimation coated mugs for promotional decoration, not the premium retail tableware market. The products are highly price-sensitive and are selected by distributors and end users because ceramic mugs have historically offered strong value, longevity and brand visibility. Where UK-produced ceramic goods exist, they are not generally interchangeable with these promotional mug blanks because of differences in cost, production volume, coating/specification, lead time and commercial suitability for large promotional campaigns. Increasing duties is unlikely to recreate the UK production capacity that left this segment decades ago. Instead, purchasing would be expected to move to other low-cost origins such as India or Thailand, or customers may move away from ceramics entirely.



8. The TRA uses product control numbers (PCNs) to define and distinguish the different types or subcategories of goods that fall under the goods description of the goods subject to review. Subcategories are developed on the basis of differences in the physical and/or commercial characteristics which may impact the price at which each subcategory is sold. 
The TRA’s proposed PCN structure is set out in Annex 1. Please review this and provide any comment on whether the PCN structure is adequate and appropriate to categorise your company’s goods. If the PCN structure is not assessed to be appropriate, please suggest any changes you would like us to consider.
	The PCN structure should distinguish ceramic mugs and drinkware blanks from other tableware categories, and should separately identify dye-sublimation coated mugs. Sublimation coated mugs have distinct commercial and physical characteristics because they require a specialist coating capable of accepting sublimation print. This characteristic has a direct impact on sourcing, price and availability. A PCN structure that groups coated sublimation mugs with standard uncoated tableware would not adequately reflect the market reality for the UK promotional products sector.



9. The TRA’s previous transition review on ceramic tableware and kitchenware from the PRC identified the likely existence of a Particular Market Situation (PMS) in the market for the goods subject to review in the PRC.[footnoteRef:2] The TRA will therefore assess the existence of a PMS within this review. [2:  Transition Review TD0056 - Final Determination
] 

If you consider that a PMS exists in the market for the goods subject to review in the PRC, please provide reasons and relevant information. This can include examples such as prices being artificially low, significant barter trade, prices reflecting non-commercial factors, or anything else. Please also provide any other comment you wish to make in respect of PMS. 
	Promotional Ceramics Ltd is an importer and decorator rather than a PRC producer and is not in a position to provide detailed evidence on whether a Particular Market Situation exists in the PRC domestic market. Our primary concern is the downstream UK impact of any change to trade measures. We ask the TRA to ensure that any methodology used in the review takes proper account of the absence of equivalent UK supply for the promotional mug segment and the risk that increased costs will divert sourcing to other countries or non-ceramic substitute products, rather than support UK mug production.



10. If the TRA determines that a PMS exists and the effect of the PMS is such that it is not possible to make a proper comparison between the domestic sales price and the export sales price, it may not use the domestic sales price for the purpose of determining normal value. In such circumstances, the TRA may determine normal value using the costs of production plus a reasonable amount for administrative, selling, and general costs and for profits. The TRA may make adjustments to those costs and profits using data from an appropriate representative third country, if it determines that any relevant costs or profits of the overseas exporter are unrepresentative of what these costs or profits would be in a market where these were substantially determined by market forces. 
We invite you to suggest an appropriate representative third country, should the TRA need to make such adjustments. Please provide supporting explanation or evidence to justify why you assess your proposed country to be appropriate. If you have contact details for a producer in your proposed country who may be willing to participate in the review, please also provide this information here.
	If the TRA considers a representative third country to be necessary, Promotional Ceramics Ltd suggests that any chosen country should be one with established export production of ceramic mugs and tableware at commercial volumes and comparable specifications. Potential supply alternatives considered by UK importers include India and Thailand. However, we do not currently have sufficient evidence to recommend one country as the most appropriate representative country for normal value adjustments. The selected country should reflect commercial production of high-volume, value ceramic mugs and, where relevant, dye-sublimation coated mugs, rather than premium or artisanal tableware production.



11.  Please suggest any official data sources of which you are aware, that publish market data on ceramic tableware and kitchenware in the UK.
	BPMA – Promotional Products Association – They should have data by sales in ceramic drinkware
Sourcing City – This is a central sourcing UK database who know the preference of product – not sure if they know exactly the sales quantities.



12.  Please provide any comments you have on ceramic tableware and kitchenware consumption across the different sectors in the UK (e.g. hospitality and household). In particular, where possible, please comment on: 
· sector-specific commodity codes – which codes describe the goods that fall under each sector in the UK
All listed commodity codes are for our sector – we do not supply hotelware from our imported products (we buy from a UK distributor for those small volume items), therefore not relevant to this application. 
· sector consumption split – 
Promotional Products/Souvenir – 100% (none for household or hospitality)
· premium vs lower-priced goods – 
100% low cost as ultimate customers are using these as promotional giveaways primarily or value souvenir purchases.  
	Ceramic tableware and kitchenware consumption in the UK should not be assessed as one undifferentiated market. The promotional products sector is a distinct downstream market from household retail and hospitality. Promotional mugs are purchased as marketing items by businesses through distributors and are judged primarily by value, brand visibility, reliability and campaign budget. Promotional Ceramics Ltd supplies c 500 – 750 distributor businesses directly each year, resulting in orders for c.4 – 6k UK end-customer companies promoting their businesses. In our market, PRC-origin supply is estimated to account for around 80% of mugs used by the UK promotional product industry. The sector is heavily weighted towards lower-priced, value goods. If ceramic mugs become materially more expensive, many customers will not pay the increased price; they are likely to choose alternative promotional merchandise, including plastic drinkware or other substitute items. This would reduce ceramic consumption without creating meaningful demand for UK-produced ceramic mugs.



13.  Please use the space below to provide any additional information that you consider relevant to this review.
	Promotional Ceramics Ltd is a UK-based importer and decorator of ceramic mugs for the promotional merchandise market. Established in 1984 and employing 22 people in Stoke-on-Trent, the business decorates ceramic drinkware using ceramic inks, kiln-fired processes, dye-sublimation and specialist finishing techniques before supplying goods through UK promotional product distributors. 

The current review was not expected by our business. We understood that the current level of anti-dumping duty would remain in place until July 2029, and our commercial planning has been based on that expectation. Stability and predictability are important because our sector operates on competitive pricing, significant handling costs and energy-intensive decoration processes. Ceramic decorating is both labour-intensive and skill-dependent due to the fragile nature of the product and the specialist firing and decoration requirements.

The UK promotional mug market has depended on imported ceramic blanks for many years because UK producers withdrew from high-volume, low-cost mug production approximately 25 years ago. Additional tariffs or materially higher duties are unlikely to stimulate UK production in this specific segment. Instead, imports are likely to move to alternative lower-cost origins such as India, Thailand, Malaysia, or demand may shift away from ceramic mugs entirely towards plastic drinkware and other promotional items.

A decline in sales volumes would have a disproportionate impact on our business. Because of the specialist nature of the product and the skills required, only around five roles could realistically be reduced without undermining the core specialist capability of the business. A material fall in demand would therefore threaten employment, retained know-how and UK value-added ceramic decoration activity. We respectfully ask the TRA to take full account of the interests of downstream UK importers and decorators, and of the practical reality that increased duties would damage UK businesses without restoring UK manufacturing capacity in this segment.
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DESCRIPTION Code

Water Absorption Visible Texture CN Code

Tableware and kitchenware of 

PORCELAIN or CHINA

water absorption ≤ 0.5%

Homogeneous CN 69 11 10 00 1

Tableware and kitchenware of OTHER 

than PORCELAIN or CHINA: 

Of Stoneware water absorption > 0.5% and < 3 % Homogeneous CN 69 12 00 30 2

Of common pottery water absorption > 3 % Heterogeneities > 0,15 mm

CN 69 12 00 10

3

Of Earthenware or fine pottery water absorption > 3 %

Heterogeneities ≤ 0,15 mm

CN 69 12 00 50 4

Made of other (specify) products neither falling under above mentioned nor under porcelain CN 69 12 00 90 5

Tableware T

Kitchenware  K

tableware plates (plates, dishes, saucers) round A

tableware bowls round B

tableware serving plate / tray round C

tableware plates (plates, dishes, saucers) square, oval, rectangular, other shape D

tableware bowls square, oval, rectangular, other shape E

tableware serving plate / tray square, oval, rectangular, other shape F

tableware cups G

tableware coffee pot, tea pot H

tableware soup tureens (with and without cover) I

tableware beer mugs J

tableware pots for mustard, sugar, salt etc (with and without cover) K

tableware

accessories L

tableware Other (not mentioned above, please explain) M

kitchenware stew pans, basins, casseroles of all shapes and sizes N

kitchenware baking or roasting dishes O

kitchenware butter dish with and without cover P

kitchenware

Q

kitchenware Other (not mentioned above, please explain) R

round

square, oval, rectangular, 

other shape

Plates (plates, dishes, saucers) diameter below 18cm largest width below 180 mm A01A

Plates (plates, dishes, saucers) diameter 180 - 230 mm largest width >180 mm - 230 mm A01B

Plates (plates, dishes, saucers) diameter > 230 mm and ≤ 290 mm largest width > 230 mm and ≤ 290 mm A01C

Plates (plates, dishes, saucers) diameter > 290 mm largest width > 290 mm A01D

Bowls diameter below 18cm largest width below 180 mm B01A

Bowls diameter 180 - 230 mm largest width >180 mm - 230 mm B01B

Bowls diameter > 230 mm and ≤ 290 mm largest width > 230 mm and ≤ 290 mm B01C

Bowls diameter > 290 mm largest width > 290 mm B01D

maximal content ≤ 0.1 litre C01A

maximal content > 0.1 and ≤ 0.25 litre C01B

maximal content above 0.25 litre C01C

Serving ware serving plate(tray)  D01X

Hollows  Teapot, Coffeepot etc maximal content up to 1 litre E01A

Hollows  Teapot, Coffeepot etc maximal content above 1 litre E01B

Coffee - tea set 2 pieces cup with content of < 0.1 l and saucer diameter < 150 mm F02A

Coffee - tea set 2 pieces cup with content of < 0.25 l and saucer diameter < 150 mm F02B

Coffee - tea set 3 pieces small bowl, cup, saucer F03X

Coffee – tea - Sets 12 pieces 6 cups + 6 saucers  F12X

Coffee – tea - Sets 15 pieces 4 cups, 4 saucers, 4 dessert plates, coffee or tea pot; creamer, sugar bowl F15A

Coffee - tea - Sets 15 pieces  6 cups, 6 saucers, 1 coffee or tea pot, creamer, sugar bowl F15B

Coffee - tea – Sets 20 pieces 6 cups, 6 saucers, 6 dessert plates, coffee or tea pot; sugar bowl F20X

Coffee - tea – Sets 21 pieces 6 cups, 6 saucers, 6 dessert plates, coffee or tea pot; creamer, sugar bowl F21X

Coffee - tea - sets  other than above combination (please give number of pieces)   FooX**

Dinner - Sets 12 pieces 4 dinner plates, 4 soup plates (or bowls), 4 dessert plates G12X

Dinner - Sets 16 pieces 6 dinner plates, 6 soup plates (or bowls), 2 salad plates, saucer, oval plate G16X

Dinner - Sets 18 pieces 6 dinner plates, 6 soup plates (or bowls), 6 dessert plates G18X

Dinner - Sets 20 pieces 4 dinner plates, 4 soup plates (or bowls), 4 dessert plates, 4 cups, 4 saucers  G20X

Dinner - Sets 24 pieces & 'Combi'  24 pieces can be offered with 4 or 6 pieces combined with coffee sets as combi products G24X

Dinner - Sets 30 pieces 6 dinner plates, 6 soup plates (or bowls), 6 dessert plates, 6 cups, 6 saucers G30X

Dinner - Sets  other than above combination (please give number of pieces)   GooX**

All other tableware all tableware and accessories not mentioned above AAAA

Kitchenware all types of kitchenware KKKK

coloured C

neutral glaze N

Decorated  with precious metals (gold, silver, etc) H

Decorated  without precious metals D

Undecorated U

*Cups are coffee and/or tea cups; with and without handle

**'oo'' gives number of pieces

Explanation

Material of 

tableware & 

kitchenware  (by 

CN code)

Type of ware

shape

(salt/pepper caster/shaker, egg-cups, teapot stands, 

knife rests, serviette rings)

pastry or jelly moulds, kitchen jugs, storage jars and bins (tea caddies, bread bins), funnels, 

ladles, rolling pins

 Size -details of 

certain shape 

and details of 

sets

Cups                                                              * details see footnote

Cups                                                              * details see footnote

Cups                                                              * details see footnote

Type of Glaze  

(coating)

Finishing / 

Decoration
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