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	Contact details:
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	Completed on behalf of:
	Albion Stone




















When you have completed this form, indicate the confidentiality status of this document by placing an X in the relevant box below:

☐ Confidential
☐ Non-Confidential – will be made publicly available

Your completed response must comprise this questionnaire and the corresponding annex. Please note that you will have to provide a Confidential and a Non-Confidential version of both the questionnaire and annex, as well as any additional documents you append. All documents should be uploaded to the Trade Remedies Service (www.trade-remedies.service.gov.uk) by 30 March 2026.
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[bookmark: _Toc56593628][bookmark: _Toc223017045]Introduction

[bookmark: _Toc223017046]About us, this case, and this questionnaire

The Trade Remedies Authority (TRA) investigates whether trade remedies are needed to prevent injury to UK industry. The TRA has been established to provide the UK with its own independent trade remedies system.

This case is investigating the allegation that creamy/white limestone from Portugal are causing injury to producers in the UK because the goods have benefited from a subsidy from a foreign authority.

A subsidy exists if there is:

· a financial contribution by a foreign authority which confers a benefit on the recipient (usually an industry or business manufacturing goods); or
· a form of income or price support.

Not all subsidies are countervailable (meaning they can be offset through trade remedies). A subsidy is countervailable if it is specific to certain companies or industries and granted either directly or indirectly for the manufacture, production, export or transport of goods.

Why should I take part?

We are asking domestic producers to complete this questionnaire to help us understand the industry and market for this product and assess if a measure is needed. We need to establish whether the alleged subsidisation has occurred and has caused injury to the UK industry.

The information your company provides will help us to reach a fair and proportionate decision.

How do I respond?

Detailed guidance on how to complete the questionnaire is provided in the instructions section below.

Please provide all the information requested by 23:59 UK time on 30 March 2026. We may need to issue a deficiency notice if we determine that the information supplied in the questionnaire is incomplete or inadequate. We may also send a notice requesting clarification or supplementary information if necessary. Therefore, please provide as much detail as possible in your responses.

Where can I find more information?

Our trade remedies guidance provides general information about our investigations and processes we follow. 

If you have any specific questions relating to the case, now or while you’re completing the questionnaire, please contact the Case Team at AS0079@tradermedies.gov.uk .

You can also find out more about the regulatory basis of our investigations. The TRA investigates cases under the provisions of Trade Remedies (Dumping and Subsidisation) (EU Exit) Regulations 2019 as Amended by the Trade Remedies (Amendment) (EU Exit) Regulations 2019 and under the Taxation (Cross-border Trade) Act 2018.

[bookmark: _Instructions_on_completing][bookmark: _Instructions_on_completing_1][bookmark: _Toc32327980][bookmark: _Toc223017047]Instructions on completing this questionnaire

Preparing your response

This section sets out guidance on how to complete this questionnaire.

If you think you won’t be able to complete the questionnaire within the required time, please contact the Case Team ahead of the deadline using the contact details on the cover of this questionnaire. You should outline the length of extension you need and the reasons why. We will notify you of our decision.

If we can accommodate an extension, we will publish a note on our public file to record both the request and the extension granted.

How to answer the questions

Please read and follow all the instructions carefully. Your company will need to substantiate all claims with relevant data and information. You may be asked to attach supporting documents in appendices to supplement your responses. To help us verify your information, please retain all these documents, your completed spreadsheet annex, and any calculations you made when developing your responses.

Please also note the following points:
· Do not leave any questions blank. If the question is not relevant to your organisation, please explain why. If the answer to a question is “zero”, “no” or “none”, please write this.
· Please complete the spreadsheet annex as requested. If you feel you cannot present the information as requested, please contact your Case Team as soon as possible.
· Please provide all formulas and calculations used within your questionnaire response.
· If there is insufficient space in any part of the questionnaire to provide the details requested, or we ask for copies of additional information, please submit this information as appendices. Please ensure that any attachments are given a corresponding appendix reference in the title of the document and that these are referenced in the boxes provided. 
· Any documents not in English should be accompanied by an English translation.
· Please provide all dates in the format DD/MM/YYYY (e.g., 23/05/2019).
· Unless otherwise stated, ‘year’ or ‘calendar year’ refers to the period 1 January – 31 December and ‘quarter’ refers to the associated three-month periods e.g., 1 January – 31 March, 1 April – 30 June, etc. 
· Identify all units of measurement and currencies used in tables, calculations, and lists, if not provided by the corresponding instructions, and use units of measurement consistently (e.g., do not use kg and metric tonnes interchangeably).
· For all numerical figures, where appropriate please express every third number with a comma (e.g., ‘1,300’ for one-thousand three hundred, ‘1,300,000’ for one million and three-hundred thousand).
· Please limit all sales/currency/income figures to two decimal places, apply a full point as a decimal separator and use the appropriate currency symbol or abbreviation (e.g. £1,300.00).
· Provide all costing figures as actual amounts. Where actual amounts cannot be provided and you have reported standard costing instead, please indicate this in the relevant answer, and explain the variance from actual costs, if any.
· All figures should be reported net of recoverable tax unless otherwise stated. 
· Please refer to the case number, AS0079, in any correspondence with the TRA.

[bookmark: _Toc32327982][bookmark: _Toc223017048]Preparing confidential and non-confidential copies

You will need to submit one confidential version and one non-confidential version of your questionnaire and the corresponding spreadsheet annex by the due date. We will publish the non-confidential version on the public file. Please ensure that each page of information you provide is clearly marked either “Confidential” or “Non-Confidential” in the header.

Please see our guidance on how to submit information for further details on what can be considered confidential and how to prepare a non-confidential version of this questionnaire.

In preparing your response, please note the following:
· It is your responsibility to ensure that the non-confidential version does not contain any confidential information. 
· Remember to include a statement explaining why information obtained in your response should be treated as confidential e.g. the data is commercially sensitive. 
· Provide the source for all information or data you don’t own and clearly state any restrictions on sharing it. 
· If you do not provide a non-confidential summary (or a statement of reasons why you cannot provide this) each time you provide confidential information, the TRA may disregard the information you give us.

All information provided to the TRA in confidence will be treated accordingly and only used for this investigation (except in limited circumstance as permitted by regulation 46 of the Trade Remedies (Dumping and Subsidisation) (EU Exit) Regulations 2019) and will be stored in protected systems. The non-confidential version of your submission will be placed on the public file, which is available on www.trade-remedies.service.gov.uk/public/cases.

[bookmark: _Toc32327983][bookmark: _Toc223017049]Providing information from subsidiaries or associated parties

Section A of this questionnaire includes detailed questions about your company structure. Although this questionnaire is intended for your company, our investigation covers all subsidiaries and any other associated companies involved in the import, production, sale, R&D, distribution and/or supply of the like good and/or goods concerned.

Please note, both natural persons (individuals) and legal persons (e.g. companies) are considered to be associated where they meet the definition of ‘Related Persons’ in Regulation 128 of the Customs (Import Duty) (EU Exit) Regulations 2018.

· If any of your subsidiaries or associated companies are also a UK producer of like goods, they should also complete a Producer questionnaire. Please make sure you provide your subsidiaries with access to it.
· Where your subsidiaries or associated companies are not producers but are involved in the sales of the like goods, your questionnaire response should include information from those companies.

If you have any queries about this part of the process, please contact the Case Team using the details provided on the cover of this questionnaire.

[bookmark: _Toc32327984][bookmark: _Toc223017050]What happens next

Once you have completed your questionnaire responses including the corresponding annex(es) and any additional documents requested, you must upload both confidential and non-confidential versions through our Trade Remedies Service.

Following this:
· you will receive an email confirming the documents have been uploaded successfully
· the Case Team will contact you if further information is required
· the non-confidential responses will be placed on the public file; and
· the Case Team may contact you to arrange a visit to verify the information contained in your responses.

[bookmark: _Toc32327985][bookmark: _Toc223017051]Verifying the information you supply	

We will verify, as far as possible, the information provided to us. As part of this process, we may conduct verification visits. If we need to verify information that you provide by visiting your premises, the Case Team will contact you to arrange this.

Visits can last several days, during which we will want to speak to management and staff to help establish the completeness, relevance and accuracy of the information provided.

Please keep a record of formulas and steps used in your calculations and other related material/documentation as it may be asked for during verification.

In some circumstances, verification may be conducted remotely.

Please indicate any dates when you would be unable to host a verification visit.

	June 3rd – June 11th


	
	Appendix reference:
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Once verification is complete, the TRA will prepare a report and share a draft with you. We will then ask you to prepare a non-confidential copy of the report for the public record. If you feel some information in the report should be kept confidential, please provide your reasons for this.
2
[bookmark: _The_scope_of][bookmark: _Toc16669610][bookmark: _Toc17123992][bookmark: _Toc223017052][bookmark: _Toc17123985][bookmark: _Hlk32420615][bookmark: _Hlk32411951]The scope of this investigation

[bookmark: _Toc223017053]Goods concerned

This investigation covers creamy/white limestone originating from Portugal, described as:

Creamy/White limestone originating in Portugal in the form of slab and finished stone. Slab refers to natural stone that has been simply cut or sawn. Finished stone refers to natural stone that has been processed and worked in a factory, making it ready for installation. For these purposes, ‘processed and worked’ includes but is not limited to cutting, shaping, and surface finishing to meet the specifications required for its intended use

[bookmark: _Hlk49154968]The product Creamy / White Limestone is currently classifiable within the following commodity code(s): 68010000, 68022100, 68022900, 68029100, 68029200. 
These codes are only given for information. 
In this questionnaire, these goods will be referred to as ‘the goods concerned’. Any reference to ‘goods concerned’ in this questionnaire refers to the goods description above, regardless of the commodity code under which they are exported.

[bookmark: _Toc223017054]Like goods

This questionnaire asks for information about your company’s production and sales of goods which are like the goods concerned. Any reference to ‘like goods’ in this questionnaire refers to goods produced in the UK or imported to the UK from a country other than Portugal which are like the goods concerned in all respects, or with characteristics closely resembling them.

Please follow the instructions for each question to provide the appropriate information regarding the like goods or goods concerned. Instructions relating to the completion of the annexes can be found within the relevant annex.

[bookmark: _Product_Control_Numbers][bookmark: _Toc223017055][bookmark: _Toc16669611][bookmark: _Toc17123993]Product Control Numbers 

The TRA uses Product Control Numbers (PCNs) to define and distinguish the different types of products that fall under the goods description above.

PCNs, which come in the form of an alphanumeric code, help to create a categorisation system so that comparisons can be made between goods produced in the domestic UK market and those produced in foreign markets.



	Category
	Code
	Description 

	Type of stone
	S01
	Limestone

	 
	S02
	Travertine

	 
	S03
	Other calcareous stone

	 
	S04
	Non-calcareous stone

	Colour of stone
	C01
	Creamy/White

	 
	C02
	Other colour

	Form of stone at sale
	F01
	Block

	 
	F02
	Slab/Scant

	 
	F03
	Finished Stone

	 
	F04
	Loadbearing

	 
	F05
	Other

	Volume of stone in m3
	V01
	0.000 m3 to ≤ 0.699 m3

	 
	V02
	> 0.699 m3 to ≤ 0.999 m3

	 
	V03
	> 0.999 m3 

	Thickness
	T01
	20mm 

	 
	T02
	30mm 

	 
	T03
	40mm 

	 
 
	T04
	50mm 

	
	T05
	75mm 

	
	T06
	100mm 

	
	T07
	150mm 

	 
	T08
	Other

	Length
	L01
	600mm 

	 
	L02
	700mm 

	 
	L03
	800mm 

	 
	L04
	900mm 

	 
	L05
	1000mm 

	 
	L06
	1100mm 

	 
	L07
	1200mm 

	 
	L08
	1300mm 

	 
	L09
	1400mm 

	
	L10
	1500mm 

	 
	L11
	>1500mm

	Width
	W01
	400mm 

	 
	W02
	500mm 

	 
	W03
	600mm 

	 
	W04
	700mm 

	 
	W05
	800mm 

	 
	W06
	900mm 

	 
	W07
	1000mm 

	 
	W08
	1100mm 

	 
	W09
	1200mm 

	 
	W10
	1300mm 

	 
	W11
	Other

	Time on CNC Saw
	C01
	0 Hours 

	 
	C02
	1 Hour 

	 
	C03
	2 Hours 

	 
	C04
	3 Hours 

	 
	C05
	4 Hours 

	 
	C06
	5 Hours 

	 
	C07
	6 Hours 

	 
	C08
	7 Hours 

	 
	C09
	8 Hours 

	 
	C10
	9 Hours 

	 
	C11
	10 Hours 

	 
	C12
	11 Hours 

	 
	C13
	12 Hours 

	 
	C14
	13 Hours 

	 
	C15
	14 Hours 

	 
	C16
	Other

	Time with Masons
	M01
	0 Hours 

	 
	M02
	1 Hour 

	 
	M03
	2 Hours 

	 
	M04
	3 Hours 

	 
	M05
	4 Hours 

	 
	M06
	5 Hours 

	 
	M07
	6 Hours 

	 
	M08
	7 Hours 

	 
	M09
	8 Hours 

	 
	M10
	9 Hours 

	 
	M11
	10 Hours 

	 
	M12
	11 Hours 

	 
	M13
	12 Hours 

	 
	M14
	13 Hours 

	 
	M15
	14 Hours 

	 
	M16
	Other

	Surface Finish
	S01
	Honed 

	 
	S02
	Fine Rubbed 

	
	S03
	Brushed


 

1. Please provide details of any technical or physical characteristic not included in the PCN structure that may affect the price comparison between products.

	None.



2. Please comment on the suitability of the PCN structure regarding your product range. This may include areas such as:
· Categorisation of features
· Number of Products included under “Other” which may exclude a fair comparison
· Specialised products which may unduly influence the comparison

	As we manufacture approximately Redacted due to sensitive information bespoke products each year, we believe it is too complex to capture this information within a PCN. Instead, we consider it more effective to compare prices on a project-by-project basis by reviewing what has been manufactured and the associated supply cost. By assessing the total value of each job against the m3 supplied, you can calculate an average m3 rate for the entire project. This average figure then provides an accurate basis for comparing creamy/white limestone supplied by the UK with that supplied from Portugal.
All Albion Stone production figures for 2025 can be found in A13 - Confirmed 2025 production by project




3. Please provide details of any manufacturing process differences which you feel may influence the PCN structure and the price comparison between the goods concerned and the like goods.


	No further processes needed




4. Please confirm that all your product(s) have a CE Marking (or UK-CA equivalent)? 

	Yes, all products have a CE mark




5. Please confirm all your product(s) have the relevant certification for the standards in Q4? (Such as a declaration of performance or conformity)

	Yes, all products have a DoP




6. Do you receive any subsidies or re-imbursement for the testing of the materials?

	No




[bookmark: _Toc223017056]SECTION A:
Company structure and operations

[bookmark: _Toc223017057]A1	Identity and contact details

1. Please complete the table below, ensuring that the point of contact given has the authority to provide this information:

	Legal name of company:
	Albion Stone PLC

	Legal structure (e.g., limited company, sole trader, partnership): 
	Public Limited Company


	Year of establishment:
	1983

	Other operating names:
	

	Company registration number:
	1767530

	Place of registration:
	England

	Name (point of contact):
	Redacted due to sensitive information

	Position:
	Director

	Address:
	Robert Denholm House, Bletchingley Road, Nutfield, Surrey, RH1 4HW

	Telephone No:
	01737771772

	Email:
	Redacted due to sensitive information

	Website:
	www.albionstone.com



2. If you have appointed an external party to act on your behalf in this investigation, please provide their details and attach a letter confirming the TRA should contact them directly:

	Name:
	N/A

	Address:
	N/A

	Telephone number:
	N/A

	Email:
	N/A

	Confirm they have signed authority to act (Yes/No):
	N/A

	
	Appendix reference:







[bookmark: _Toc223017058]A2	About your company 

1. Describe the role of your company in the UK market for the like goods 
(e.g., producer, producer/exporter, producer/importer, or producer/distributor).

	Producer of Portland Stone which is a Creamy/white Limestone


	
	Appendix reference:



2. Please provide details of any changes in the legal form of your business over the past 5 years, for example, mergers, acquisitions and/or sales. 

	Date
	Legal form
	Explanation of change

	 NONE
	 
	 

	 
	 
	 

	 
	 
	 


+Add additional rows as required.

3. List and explain all authorisations your company has been required to obtain to produce, sell, or to export the like goods. These may include licences, permits, permissions or mining concessions. Indicate if your company is subject to any direct or indirect, quantitative or other, restrictions on any of these activities.

	None


	
	Appendix reference:



4. List all international production standards (BS / EN etc) your company currently conforms to, for the like good.

	ISO 14001, ISO 9001, ISO 45001, BES 6001


	
	Appendix reference:



5. State whether your company is a member of any representative organisations.
If so, provide a copy of the relevant documentation.

	Stone Federation Great Britain 
Mineral Products Association (MPA)


	
	Appendix reference:



[bookmark: _Toc223017059]A3 	Organisational structure

Please answer the questions below about the internal structure of your company and any associations with other companies. Both natural persons (individuals) or legal persons (e.g., companies) are associated where they meet the definition of ‘Related Persons’ in Regulation 128 of the Customs (Import Duty) (EU Exit) Regulations 2018.


1. Please complete Annex 1 – Associated companies for your company’s worldwide corporate structure and affiliations.

2. Please explain, or demonstrate in a diagram, the legal structure of your company showing the internal hierarchical and organisational structure, all sites/locations and departments which are involved in the production, sales, R&D, supply and distribution of the like goods for domestic and export markets.

	See PDF document showing structure - A1 - Internal hierarchical and organisational structure


	
	Appendix reference: A1 - Internal hierarchical and organisational structure




[bookmark: _Toc223017060]A4	Board members and principal shareholders

1. Please complete the table below for any shareholder with >5% holding in the company who also has interest in any organisation related to the production, marketing, administration, and sale of the like good in the UK or Portugal.

	Name
	Shareholding in company
	Name of other companies in which person holds interest
	Activity of other companies

	Redacted due to sensitive information
	Redacted due to sensitive information
	Albion Stone Restoration
	Installation of any natural stone in Dorset (Small local market)

	Redacted due to sensitive information
	Redacted due to sensitive information
	Albion Stone Restoration
	Installation of any natural stone in Dorset (Small local market)

	Redacted due to sensitive information
	Redacted due to sensitive information
	Albion Stone Restoration
	Installation of any natural stone in Dorset (Small local market)

	Redacted due to sensitive information
	Redacted due to sensitive information
	
	

	Redacted due to sensitive information
	Redacted due to sensitive information
	
	

	Redacted due to sensitive information
	Redacted due to sensitive information
	
	

	
	
	
	


+Add additional rows as required



2. Please complete the table below for any member of the Board of Directors who also has interest in any organisation related to the production, marketing, administration and sale of the like good in the UK or Portugal.

	Name
	Position on Board of Directors
	Name of other companies in which person holds interest
	Activity of other companies

	NONE
	
	
	

	
	
	
	

	
	
	
	


+Add additional rows as required



[bookmark: _Toc223017061]A5	Operational links with other companies or persons

1. Complete the table below if your company has established long term agreements and/or relationships with any non-associated company/companies located in the UK, Portugal or in third countries for the production (e.g., sub-contracting), supply and sale of the like goods, or other licensing, technical patent or compensatory agreements.

If your company has long-term agreements and/or relationships with other companies for the supply of goods destined for internal sale, e.g., captive use, please provide the contract to demonstrate this.

	Company name and address
	Nature of agreement
	Company registration number and place of registration
	Appendix number of contract

	NONE
	
	
	

	
	
	
	

	
	
	
	


+Add additional rows as required

[bookmark: _Toc223017062]A6	Accounting practices

1. Give the address where your company’s accounting records are kept. If records are maintained in different locations, please indicate which records are kept at which location. If records are digital and do not have a physical location, please mark as N/A.

	Records address
	What records are held?

	N/A
	N/A

	
	


+Add additional rows as required

2. Please give the financial year convention your company uses for its accounts (e.g., 1 January – 31 December). If any changes have occurred with respect to this period or in your accounting practices over the last four financial years, please describe these changes.

	1st April – 31st March


	
	Appendix reference:



3. [bookmark: _Hlk103228268]For your company and any associated parties involved in the production, marketing, or sales of your goods, please attach a copy of your annual reports, covering the injury period, including the financial statements and audit report.

	See A2, A3, A4 & A5


	
	Appendix reference: 
A2 - Albion Stone YE March 2022
A3 - Albion Stone YE March 2023
A4 - Albion Stone YE March 2024
A5 - Albion Stone YE March 2025



4. If your accounts are unaudited, please attach a copy of your unaudited financial statements for the injury period 1 January 2022 to 31 December 2025.

	Management accounts for period April – December 2025 are included


	
	Appendix reference:
A6 - Balance Sheet Dec 25
A7 - Consolidated P&L Dec 25



5. Please attach a copy of your company’s trial balance (in original and spreadsheet form) covering the POI 1 January 2025 to 31 December 2025. If your financial year is fully aligned with the POI, this is all that is required.  

Where your financial period is not aligned with the POI, please provide trial balances (in original and spreadsheet form) to cover the following periods: 
A. the trial balance which starts from the beginning of your financial year and ends on 31 December 2024;
B. the trial balance which starts from 1 January 2025 to the end of your financial year; and
C. the trial balance which starts from the beginning of your following financial year and ends on 31 December 2025.
[image: ]
	See documents A10, A11, A12, A26

	
	Appendix reference:
A10 - A Trial Balance 31.12.24
A11 - B Trial Balance 31.3.25
A12 - C Trial Balance 31.12.25
A26 - Trial Balances in Excel to calculate 1.1.25-31.12.25




6. For your company and any associated parties involved in the production, marketing or sales of the like goods or goods concerned, please attach copies of relevant management reports (e.g., profit and loss statement) for the profit centre that includes the like goods. Please provide these reports for the (i) POI and (ii) most recently completed financial year. 

	See Financial accounts and management accounts


	
	Appendix reference:
A2 - Albion Stone YE March 2022
A3 - Albion Stone YE March 2023
A4 - Albion Stone YE March 2024
A5 - Albion Stone YE March 2025
A6 - Balance Sheet Dec 25
A7 - Consolidated P&L Dec 25



7. If your company is part of a group of companies, please also attach a copy of the consolidated accounts of the group for your most recently completed financial year.

	N/A


	
	Appendix reference:



8. Please provide a detailed description of your financial accounting system, explaining how sub-ledgers (e.g., costing, debtors, creditors) and other sales or production systems integrate with the general ledger. Please provide a description of how they link to the management accounting system, including any manual interventions. Please also attach:
· your company’s chart of accounts, and
· your company’s cost centres.

	Sage Accounting & Payroll package


	
	Appendix reference:




9. Have you changed your financial policies during the injury period? Please explain the changes (including dates and the reasons for them) along with the financial impact of those changes against the like goods.

	No


	
	Appendix reference:



[bookmark: _Toc223017063]SECTION B:
About your goods
[bookmark: _Hlk9253503][bookmark: _Toc16669215]
[bookmark: _Toc16669216][bookmark: _Toc223017064][bookmark: Goods]B1	Understanding your like goods

The goods concerned in this investigation are defined in ‘the scope of this investigation’.

We use a PCN number to help us compare the goods concerned and the domestic like goods. When you are completing this section, you must apply the PCN system set out above to describe your goods consistently throughout your responses. If you don’t use the PCN table correctly, this could limit the TRA’s ability to use the information you provide.

1. Explain the internal coding system your company uses to classify your range of like goods.

Technical documentation (such as sales catalogues, safety standards, technical data, etc.) should be attached for each model where available.

	Excel Estimates with standard price list and Technical Data 
Production of creamy/white limestone on a project by project basis completed in 2025 can be found in A13 - Confirmed 2025 production by project


	
	Appendix reference: 
A8 - Estimate Master
A9 - Technical Data Sheet
A14 – Standard Price List 037
A13 - Confirmed 2025 production by project



2. Please complete Annex 2 – PCN comparison. If your company manufactures a range of like goods, list this information for each make and model in the range.

Please see additional notes in the annex for assistance on how to complete it.
 
3. If there are differences in characteristics within your range of like goods which cause distinguishable differences in price, explain those differences and the effect they have. Attach any evidence you have that is relevant. This could take the form of sales brochures, input costs, research papers or any other relevant documentation.

	Various beds of Portland stone.  These beds are priced based on demand and current availability as per the standard price list.


	
	Appendix reference:
A14 – Standard Price List 037




4. Indicate in the box below any physical, commercial, or functional differences between your products and the goods concerned. If these differences cause distinguishable variations in price, explain those differences and the effect they have. Attach any evidence you have that is relevant.
 
	No differences.  All our stones are a Creamy/White Limestone


	
	Appendix reference:



5. Please describe all the other products (not including the goods concerned / like goods) produced or sold by your company in the UK.

	No other products supplied other than a creamy/white limestone


	
	Appendix reference:




[bookmark: _Toc223017065]B2	Understanding the UK market

1. Please explain the end use of the goods concerned and the like goods. If there are multiple uses for the like goods, list them and, where possible, estimate what proportion of your sales goes to each.

	Redacted due to sensitive information 

	
	Appendix reference:



2. Provide a general description of the nature of competition within the overall UK market for the goods concerned and the like goods.

	Our initial marketing and sales activity is directed towards architects, designers and private clients. Our aim is to have our stone specified on projects by presenting our credentials, including ISO 45001, ISO 9001, ISO 14001 and BES 6001, along with our EPD, CE certificates and DoP.
Once specifications enter the tendering stage, contractors are often tempted to look for similar stone at a lower price.
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3. How price-sensitive is demand for the goods concerned and like good? In other words, to what extent will the overall demand for creamy/white limestone change in response to changes in price?

	Although the stone element represents only a small proportion of most construction projects, it is often one of the final packages to be procured. If there has been a cost overrun by this stage, the contractor will typically look for areas where savings can be made.
In some cases, projects already operate within very tight budgets, and cost savings or value engineering measures are introduced much earlier in the process.
Few projects begin with the intention of sourcing a low cost creamy white limestone. Specifications are generally written to demand the most suitable and desirable stone for the design. It is usually only later, when budgets are under pressure, that these specifications are downgraded to allow a cheaper alternative.
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4. Do consumers buy creamy/white limestone from the cheapest producer, or are there other factors that influence their decision such as quality and service?

	Contractors will always seek to maximise their profit, and if given the opportunity, they will revert to the cheapest product from the lowest cost supplier. While architects generally wish to maintain their original specification, contractors may occasionally introduce claims such as supposed programme related availability issues or minor technical differences to justify switching to a cheaper stone.
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5. To what extent is it feasible for producers to change their level of production in response to changing market conditions such as increases in prices?

	We are capable of increasing production across both extraction and manufacturing operations to respond to higher market demand or improved price conditions. Through flexible extraction plans, scalable processing capacity, and a skilled workforce, Albion Stone and the rest of the UK industry can raise output.
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6. Provide a general description of the trends and drivers of demand within the UK market for the goods concerned and the like goods, including causes of demand fluctuations and any factors contributing to overall market growth or decline.

	The demand for creamy or white limestone is largely shaped by trends within the property and construction markets. The property market itself is influenced by several factors, including interest rates and GDP growth, and the construction sector simply responds to the levels of activity generated by this demand. In practice, the creamy and white limestone market is most closely aligned with the London property market, where these materials are particularly sought after.
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7. What are the major distribution and marketing channels within the UK market for the goods concerned and the like goods?

	Marketing is focused on Architects in the commercial sector where we are seeking to secure specifications for our stones.  The distribution is based on each individual project and normally supplied direct to the fixing contractor who is a sub-contractor of the main-contractor.
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8. Who are the general users/consumers/customers within the UK market for the goods concerned and the like goods?

	The property industry is the ultimate client for the creamy/white limestone market. By the property industry, we refer to listed property companies, major landed estates primarily in Mayfair, and right down to private clients. 
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9. Do the goods concerned and like goods compete directly with one another?

	Yes, they are both creamy/white limestones. The imported stone is often substituted for indigenous creamy or white limestone at a very late stage in the tendering process, primarily because it can be offered at a lower price.
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10. Provide a general description of any government regulations or tax incentives affecting the production or sale of the goods concerned and the like goods.

	None in the UK.  Portuguese companies receive numerous substantial grants and subsidies.
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11. Provide a general description of developments in technology affecting the characteristics, demand or the production process of the goods concerned and the like goods.

	Production processes have evolved significantly over the past twenty years, with the introduction of more automated CNC saws. Identical machinery is now used in production facilities in both the UK and Portugal. As a result, the manufacturing process is virtually the same.
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12. Are there any goods which could be substituted for the goods concerned and the like goods?

	There are alternative creamy/white limestones on the continent but none are able to match the cheap price of the Portuguese. 
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13. Provide a comment on any other factors which influence the market for the like goods and goods concerned (e.g., seasonality).

	Planning regulations have traditionally encouraged the use of local stone in conservation areas and on sites where existing or neighbouring buildings are constructed from local materials. However, in recent years, natural stone has featured less prominently in local plans, and planning authorities appear to have placed less emphasis on the use of indigenous stone, often favouring cheaper imported alternatives.
When a project comes under cost pressure, even where local stone is the most appropriate choice, contractors frequently propose lower cost imported stone as a straightforward way to reduce expenditure and secure the job, rather than exploring genuine value engineering options.


	 
	Appendix reference:



[bookmark: _Toc223017066]SECTION C:
Costs and production

[bookmark: _Toc16669217][bookmark: _Toc223017067][bookmark: Productioncosts]C1 	Cost to make and sell 

1. Please complete Annex 3 – Cost to make and sell for the POI for your like goods sold on the domestic market. All figures should be reported net of recoverable tax.

Please see additional notes in the annex for assistance on how to complete it.

2. Describe the individual components of the costs included in Annex 3 – Cost to make and sell and provide detail on how these costs are paid.

	Direct Costs:
Direct Labour includes the labour in the factory and mine
Factory and plant costs includes all the plant costs directly associated with the extraction and manufacture of the stones
Mine bolts, bags & tips are the products used to extract the blocks in the mine

Manufacturing overheads:
Indirect labour includes the labour in the engineering department and the Portland office
Rent/Lease includes the rent, rates & royalties 
Maintenance & repairs includes the engineering consumables & workshop equipment 
Energy costs includes the electricity, water & fuel costs
Depreciation is all the company depreciation
Packing materials are the pallets & packaging materials for the stones
Health & Safety is the PPE & mine surveys

Selling costs:
No selling costs

Administrative & general costs:
Non-production staff is the Directors salaries & pensions
Marketing & advertising is as stated
Insurance admin & financial includes all the head office insurance & Financial costs.
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3. If your company is vertically integrated, please provide details of how the product cost is transferred from one production process to another (e.g., at cost, internal transfer).

	Internal purchase of block from Extraction (Mine) to Manufacturing (Factory)
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4. If some of the inputs (e.g., raw materials, energy) used in the production of your like goods are produced by an associated party, provide details of this arrangement, and attach documentation demonstrating any agreements you have.

	None
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5. If your company incurred any extraordinary costs (such as start-up or ramp up costs) during the POI, please provide details of these costs, explaining why they were extraordinary and how they have been included and amortised/depreciated in your accounts.


	None
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6. Please explain how you finance your production of like goods, your sources of finance, whether there is any cost of finance associated with the production of like goods, and how you have reported this in the cost to make figures and company accounts.

	We finance all our production of like goods directly through our own internal resources. All machinery used in the manufacturing process is fully funded by the business without reliance on external subsidies, grants or third party financial support. Our capital equipment, including CNC saws and associated production machinery, is purchased outright or financed through Lloyds Bank.
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7. Please state the cost allocation method used for each cost type listed in Annex 3 – Cost to make and sell, including an explanation of the allocation under each subheading and to PCNs.

	All goods & the all PCN’s have the same figures as the company only produces Creamy/White Limestone. We are unable to allocate costs to an individual PCN. 
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[bookmark: _Toc16669218][bookmark: _Toc223017068]C2 	Cost and sales reconciliation

1. Please complete the Cost reconciliation table in Annex 4 – Cost reconciliation starting from the bottom of the table and filling in only the white cells. This section will help us reconcile the cost data provided in section Annex 3 – Cost to make and sell.

Please see additional notes in the annex for assistance on how to complete it.

[bookmark: _Toc16669219][bookmark: _Toc223017069][bookmark: Production]C3 	Production process

1. Please provide a written summary and a diagram/flow, if available, of your production process clearly indicating the different production stages for your like goods carried out by your company.

	[image: ]

Mine;
Cutting and extraction of raw block: The raw stone is cut and extracted from the mine face using large chainsaws and hydrobags, producing blocks up to the maximum safe handling weight of the wheel loaders, typically around fifteen to twenty tonnes. These blocks are then transported away from the extraction area for inspection under natural light and for shaping into dimensioned blocks.
The cost of extraction is influenced by geological factors, including the number of natural faults within the stone bed, the depth of the workable stone, and how many stone beds can be extracted from the same location.
Making Dimension Block from the extracted stone. .  
Block processing (Shaping / Trimming the raw pieces of stone removing any faults to make rectangular blocks of “good stone”) – Redacted due to sensitive information
This stage completes the extraction and block making process. The finished blocks are then measured in accordance with BS EN 1469 and classified as dimensioned stone, which can either be sold externally or further processed into finished products within the factory.

Manufacture of the Dimension Blocks into slab and finished stones.  
Block Transportation to factory – The costs depend on the distance, for the Portland operators our factories are very close to the extraction sites (Less than one mile).    
The Dimensioned blocks are first cut on the Primary Saws into slabs (a bit like cutting a loaf of bread into slices).  The Slabs are normally sent through for further processing but can also be sold at this stage to other stone companies for further processing.
The stone slabs are then cut into bespoke, project specific sizes on the secondary saws to create the finished pieces. Some items require only simple sawing, while others undergo further complex processing on CNC saws, and certain pieces are hand finished in the masons’ shop. The cost of this stage depends entirely on the complexity of the product being manufactured, which can vary significantly between a simple slab or ashlar unit and a fully hand carved piece.
UK & Portugal have very similar production processes often using the same machines from the same suppliers.  We believe the wage rates are quite similar in Portugal and the UK.  
The product produced are: Dimensioned Blocks, Slabs and Finished Stones.  The vast majority of the Portland Stone production is finished stones, Redacted due to sensitive information
To Summarise, the extraction and production methods for creamy/white limestone in Portugal are fundamentally the same as those used in the UK, involving identical quarrying and processing techniques, machinery, and standards to produce dimensioned blocks, slabs, and finished stones.
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2. Identify what parts of your production process take place in the UK and explain at what stage the most value is added to your like goods in the production process. If a production process is performed outside the UK, please explain the nature of the activity and where this process step takes place.

	The entire extraction and production process is carried out on Portland in the UK.
Most of the value is added during the masonry and CNC processing stages.
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3. Please provide the physical addresses (including town/city and county) of all your company’s UK sites/facilities involved in the production of the like goods.

	Company name
	Physical address

	 Albion Stone PLC
	Albion Stone plc,
Independent Offices,
Easton Street,
Portland, Dorset,
DT5 1BW, England
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+Add additional rows as required

[bookmark: _Toc223017070]C4 	Joint products and by-products

1. Please explain any waste, scrap or by-products related to the production of the like goods. Please explain: 
· how you differentiate your waste, scrap and by products
· what you do with your waste, scrap and by-products
· how any income or cost from waste, scrap or by-products is recorded
· the average waste, scrap and by-product ratio resulting from the production process of the goods concerned and like goods.

	Aggregates and armour stone produced from off cuts generated during the extraction and primary sawing stages and are processed and sold by a third-party contractor. A small royalty is charged on the tonnage of this operation.  
Blocks that are not suitable for use as dimension stone are now being processed into bricks.
Large off cuts from the ashlar line are cut into random paving.
Small off cuts from the ashlar line are processed into aggregate.
Large off cuts from secondary sawing, CNC or masonry operations are cut into walling.
Small off cuts from secondary sawing, CNC or masonry operations are either sold by the tonne to the general public or to sculptors or processed into aggregate.
Aggregates and armour stone are recorded within mine sales under a separate heading.
Bricks, paving and walling are recorded together with miscellaneous sales in the factory but only represent a small percentage of the overall sales Redacted due to sensitive information


	
	Appendix reference: A30 - Factory P&L Jan 26



2. Please identify any products which share a joint process with the like goods which you produce. Please indicate at which point in the manufacturing process the products diverge.

	None
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3. Please explain how your costs of production (per unit) differ between the like goods and its joint products, if applicable. Comment on the reason for this difference and explain your method(s) of calculation.

	N/A
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[bookmark: _Toc223017071]C5 	Raw material and input purchases

1. Please complete Annex 5.1 – Raw materials and input purchases, detailing by transaction, purchases for cost types used in the production of the like goods which account for more than 5% of total cost to make and sell (or if energy more than 1%), during the POI by your company.

Please see additional notes in the annex for assistance on how to complete it.

2. Please provide an invoice and any supporting documents for two of your purchases stated within Annex 5.1 – Raw materials and inputs. Use the box below to give an overview of any supporting documents provided.

	No raw materials purchased for Albion Stone to produce creamy/white limestone.
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[bookmark: _Toc223017072]C6 	Direct labour

1. Please complete Annex 5.2 – Direct labour costs, detailing the monthly direct labour costs per PCN for the like goods during the POI by your company 

[bookmark: _Toc223017073]C7	Purchases of like goods and/or goods concerned

1. Complete Annex 6 – Purchases of like goods and/or goods concerned. This should include information relating to your company’s total annual purchases of the like goods and/or goods concerned over the injury period. All figures should be reported net of recoverable tax. Please list for each year every country you have purchased from in a separate row.

Please see additional notes in the annex for assistance on how to complete it

2. Describe how these purchases fit into your business model. Please attach copies of any agreements or contracts that you have relating to your purchases of like goods and/or goods concerned.

	We do not purchase any Creamy/White Limestone.
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[bookmark: _Toc223017074]SECTION D: Sales 

[bookmark: _Toc16669221][bookmark: _Toc223017075]D1 	Domestic sales

1. Please complete Annex 7 – Transaction by transaction (T by T) domestic sales.

Please contact the Case Team if you can’t provide the relevant information in sufficient detail.

Please see additional notes in the annex for assistance on how to complete it.
[bookmark: _Toc223017076]D2 	Export sales

1. Please complete Annex 8 – Export sales.
· These should include all your export sales of like goods for the POI 1 January 2025 to 31 December 2025.
· Please ensure that you report your total volume and total value for your export sales by PCN, by country of destination. 
· All figures should be reported net of recoverable tax.

Please see additional notes in the annex for assistance on how to complete it.
2. Please provide a list of overseas associated customers who purchase the like goods. Explain the nature of the association and any effect it has on the terms of sale to that customer. 

	Redacted due to sensitive information 
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[bookmark: _Toc223017077]D3 	Sales reconciliation 

1. Please complete the Sales reconciliation table in Annex 9 – Sales reconciliation. 

2. Additionally, please provide quantitative estimates (e.g., projections or forecasts) for the sales revenue and quantity of like goods as well as all other goods you produce on the UK market for the next five years in the Sales Forecast table in Annex 9 – Sales reconciliation. 

[bookmark: _Toc223017078]D4 	Distribution channels and price setting 

1. [bookmark: _Hlk103225548]If applicable, please provide copies of price lists for the like goods for 1 January 2025 to 31 December 2025.

	Price list 037 for 1st Jan 2025 – 31December 2025

	
	Appendix reference: A14 - Standard Price List 037



2. If any price reductions have been applied to any of your sales of like goods over the POI, please provide a description. This includes discounts, rebates, credit terms, allowances and commissions. 
· Explain the terms and conditions that must be met for any price reduction.
· Indicate any price reduction not included in an invoice price. Explain how the invoice price and the price reduction have been calculated.
· If you have issued any credit notes that are not reflected in invoice prices, provide details of the criteria for issuing such notes and the impact that they have on prices (both past and future).

	None
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3. Please provide details of your distribution network for like goods if you have one.
 
	Redacted due to sensitive information 
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4. Do your sales usually include delivery in the price? If so, please explain how you calculate delivery costs and prices? 

	No
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5. [bookmark: _Hlk103225481]Does delivery price vary between customers? If so, then please explain what these differences may relate to.

	No
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6. Attach sales contracts for the top five customers by volume in Annex 7 – T by T domestic sales that you have sold like goods to in the POI. 
	Please See A16 - Largest Projects During POI


	
	Appendix reference: A16 - Largest Projects During POI



7. Select examples of domestic sales of like goods to two different customers included in Annex 7 – T by T domestic sales. Attach as an appendix a complete set of documentation for these sales. Where possible, include purchase orders, commercial invoices, order acceptances, discounts or rebates, credit and debit notes, contracts of sale, freight and insurance details, bank documentation and all other relevant documents.

	Order W13765 – A17
Order W13553 – A18

	
	Appendix reference: 
A17 - Acknowledgement_W13765
A17 - E25.11.26140-1770_LH-Basebed tiles-Livra UK
A17 - Proforma_Invoice_W13765
A17 - Stone Summary Data Base
A17 - W13765 - Stone Summary
A18 - Acknowledgement_W13553
A18 - E24.10.24410_Rev-A-JW OPTION_OVW_(Block_B)-One_Victoria,_Great_Ducie_Street_Domus_Facades
A18 - Proforma_Invoice_W13553
A18 - Stone Summary Data Base




[bookmark: _Toc16669222][bookmark: _Toc223017079]D5 	Captive use

1. Please complete Annex 10 – Captive sales and use. This should include transaction-by-transaction information for 1 January 2025 to 31 December 2025 detailing your company’s individual transfers of the finished like good for internal or captive use. You will need to use the PCN table to categorise each of these transfers by PCN.

Please see additional notes in the annex for assistance on how to complete it.

2. Please comment on whether your captive use of the like goods has changed over time and what has caused any changes. Please attach evidence to support your answer where required.

	All our products are bespoke, so we do not hold any volumes or units in stock. Every stone is manufactured only after we receive an order for that specific size and shape.
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[bookmark: _Toc223017080]SECTION E:
Injury to your company

1. Is your company suffering from injury? If so, please describe the nature and degree of the injury. This can relate to the prices, volumes or profits associated with your production and sale of the like goods, or to wider aspects of your business. Please specify and substantiate your claims with evidence.

	Albion Stone has suffered significant injury from the importation of the Portuguese creamy/white limestone at figures often lower than costs.  
The figures on the schedule A21 - Portland Stone Growth v Portuguese Import Growth clearly show the substantial growth of the imports from Portugal and the eroding of the UK’s market by the cheap limestone imports.  Between 2014 and 2018 the Portland Stone had 80% of the creamy/white limestone market, which would have been the typical figures over the previous decades in the 20th century.  However, over the last 4 years the position has completely changed, and the Portuguese imports now dominate this market with a growth in sales of 521% and a market share of over 50%.  
Redacted due to sensitive information

	
	Appendix reference:
A21 – Portland Stone Growth v Portuguese Import Growth
A22 – Financial Accounts 



2. Please estimate the date when the injury began to affect your company. Explain how it has developed since this date.

	There have been a number of different creamy white limestones that have been introduced as an alterative stone to Portland over the last 40 years, often promoted by a particular stone company that had a secured a commercial advantage from the supplier.  Each in turn has secured a number of projects as clients have been swayed away from Portland Stone, sometimes to have a subtle colour contrast, or shell / veining geological formation.  These stone include Indiana limestone from USA in the late 1980’s, introduced by Lonsdale Stone, Vratsa limestone from Bulgaria introduced by Szerelmey in the early 1990’s, Jura from Germany in the late 1990’s promoted by Geiger and Szerelmey, Ansturde from France in the 2000’s promoted by Rocomat (famously used on the Great Portico at the British Museum) and then Moleanos in the 2010’s promoted by LSI and Putney and Wood and Szerelmey. Each of these stones competes directly with Portland Stone and, for many years, healthy competition existed, with projects being secured at broadly comparable prices. However, from 2017, Portuguese suppliers began significantly undercutting typical market prices. As a result, rather than securing only a small number of projects, they have come to dominate this segment of the market.
As indicated in the objectives of the ‘SME Internationalization Program’, their strategy has been to enter and disrupt established markets in the UK and elsewhere in Europe, and they have been successful in doing so.
The UK creamy/white limestone industry has suffered a decline in real sales and profitability in the face of cheap competition from the Portuguese Moleanos and Cabeca Veada limestone.  Redacted due to sensitive information 
Together with the loss of turnover the UK creamy/white limestone industry has suffered from a loss of profit.  Redacted due to sensitive information
Albion Stone has invested heavily during this period to try to modernise the production facility to increase yield, efficiency and reduce the carbon footprint.  Redacted due to sensitive information.
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A19 - Import Figures from HMRC workbook
A20 - Office of National Statistics
A21 -  Portland Stone Growth v Portuguese Import Growth
A22 - Financial Accounts



3. Please provide details if your cost of production of the like goods has changed significantly during the injury period. If so, please explain the cause(s) and, where possible, substantiate with evidence.

	There has been no significant change in our overall cost of production during the injury period. The only increases we have experienced are general inflationary movements, typically between Redacted due to sensitive information depending on the product or input.
Most of our capital equipment and production machinery is purchased from international stone machinery manufacturers. These suppliers operate globally, and we expect that Portuguese producers source their machinery from the same companies at broadly comparable prices. As a result, machinery related cost movements have been modest and have not created any material change in our production costs relative to competitors.
Fuel and electricity prices in the UK have fluctuated during the period; however, the impact on our total cost of production has been limited. Energy represents only a small proportion of our overall manufacturing cost base. Redacted due to sensitive information 
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4. [bookmark: _Int_jSPK81xe]Please complete Annex 11 – Injury. This should be completed in reference to your UK production of the like goods for the injury period 1 January 2022 to 31 December 2025.

5. Please explain how you calculated and apportioned your average net operating profit after tax (NOPAT) for the like goods.

	Total company NOPAT as we only produce Creamy/White Limestone, so no averaging work is required.  
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6. Please explain how you calculated and apportioned your finance costs (e.g., interest) incurred for the like goods.

	All company finance costs have been included, as we produce only creamy/white limestone Redacted due to sensitive information
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7. Please explain how you assess your stock levels. Indicate if your stock levels were abnormally high during the injury period. If so, provide an explanation.

	Stock is dimension stone extracted from the mine awaiting sale to external customers or and internal purchase into the factory.  Each block is measured and electronically tagged and recorded onto a stock listing.  Redacted due to sensitive information.  
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8. Please explain how you estimated your percentage of market share for the like goods.

	The market share calculation is based on our actual figures, Stone Firms figures from their financial accounts and our estimation of imported stones from the import figures, the projects that they have secured / we have lost, and our knowledge from the stone industry from over 40 years of experience.  
Importation from country concerned – Note: We do not accurately know the volume from the Portuguese factories; Redacted due to sensitive information.  We have provided a separate list of the projects that some of the Portuguese companies have already completed substituting the UK produced Portland Stone.  See A28 - List of known projects lost to Portuguese Stone.  
Importation from other sources – It is difficult to access the precise volumes that are specifically aiming at the UK creamy/white limestone market, which is traditionally London and other large projects in the big cities.  We have lost to a number of different stones over the years, but the Portuguese are winning a much larger percentage that is increasing each year due to the extremely low prices (See A34 – Portuguese Prices).  They have also joined the UK Stone Federation Redacted due to sensitive information
Market Share – The information is tied to individual construction projects, and the project teams such as sub-contractors and main-contractors are unwilling to pass on any detailed information.  We have used our best industry knowledge to assess what we believe is the current level of export from Portugal and three other European countries that have competed with Portland Stone historical market over a number of years.   
The French stone industry has been boosted by the purchase of the largest French stone company Rocomat by a Canadian company Polycor Inc. that has heavily invested in marketing and production.  Redacted due to sensitive information.  French stone industry also produces a number of coloured limestone and marble that do not compete in the UK creamy/white limestone market. Total imports figure for YE 2025 is £6,551,133 of which we believe 50% is competing with creamy/white limestone.   
The Spanish import figures include a significant quantity of marble, such as Rojo Alicante and Nero Marquina and Crema Marfil and coloured limestones that do not compete with the UK creamy/white limestones sold primarily in London.  The last major Spanish limestone buildings in London were in Caliza Capri at Grosvenor Place and the Lancaster Gate Hotel.  Both projects were nearly 20 years ago.  The quantities of Spanish stone complete with UK creamy/white Limestone is now small. Total imports figure for YE 2025 is £8,584,161 of which we believe 5% is competing with UK creamy/white limestone.     
The German stone industry won a series of project in the 1990’s and early 2000’s, such as Plantation House, 30 Fenchurch Street, and M&S Gracechurch Street.  Fewer Jura projects such as Three Quay House have been completed recently as the German companies focused heavily on the Chinese market 15 years ago.  Much of the Jura stone is now sold as flooring internally and not competing directly with the UK creamy/white limestone cladding projects.  Total imports figure for YE 2025 is £3,339,475 of which we believe 10% is competing with creamy/white limestone.   
Redacted due to sensitive information 
The total value of imports from Portugal in YE 2025 is £16,562,178, of which almost all competes directly with creamy/white limestone. Portugal does import extremely small quantities of marble, but we are unaware of any significant quantities, so the overwhelming majority consists of creamy/white limestone

	
	Appendix reference: A23 - Annex Anti-Dumping and Subsidy Investigations (3)
A28 - List of known projects lost to Portuguese Stone.  
A34 – Portuguese Prices  
A21 - Portland Stone Growth vs Portugal Import Growth  



9. Please explain how you calculated your production capacity and capacity utilisation for the like goods, and the cause of any significant variations.

	Production capacity is calculated based on the availability of dimension stone blocks, either from existing stock or from future extraction at the mine, together with the combined sawing, CNC and masonry capacity within the factory. Our stockholding of Portland Stone is substantial and significantly exceeds sales volumes, with inventory levels more than five times greater than our average annual sales.
Factory production capacity can be increased when required, either through further investment in additional machinery or by subcontracting work to other UK manufacturers, or in exceptional cases to European manufacturers. This type of subcontracting is relatively common in Europe but is extremely rare within the UK creamy/white limestone industry.
Capacity utilisation for the like goods is recorded Redacted due to sensitive information
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10. Please explain how you set your wages, and the causes of any significant variations.

	Wages in the mine and factory are to a set of scales based on experience and competency of the individual. Wages increase Redacted due to sensitive information.
Overtime working has also impacted on the average wage rate, but overtime has been used less since the Covid period.  
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11. Please explain how your total employees involved in the UK manufacture of like goods are split across different sites/locations.

	Redacted due to sensitive information in are directly employed in the Factory
Redacted due to sensitive information in are directly employed in the Mine
Most of the remining staff are in production management roles or supporting particularly the factory operation with estimation, scheduling the work for the factory and production of cutting templates for the masons and CNC programmes for the saws. Currently Redacted due to sensitive information people are involved in these support and management operations.  
There are Redacted due to sensitive information people in the engineering department supporting the complex range of machinery.   
There are Redacted due to sensitive information part time and a full-time accountant in the finance and administration department Redacted due to sensitive information 4 Directors overseeing various parts of the operation.  
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12. For your like goods only, please state what level of profit, before tax and as a percentage of turnover, your company would expect to achieve in the absence of injury and explain how you arrived at this figure.

	Overall, the company would seek to budget Redacted due to sensitive information net profit during typical trading periods.
This figure is based on our past trading record since 1979, taking into consideration the large investments that we have made since the mid 1990’s on the planning permission for new reserves, moving away from traditional quarrying and proving mining as an alternative method of extraction, and increases in the company’s production capacity and efficiency.   
Without all these exceptional costs, the company should be reaping the rewards of the substantial investments over the previous decades.  
Redacted due to sensitive information.  


	
	Appendix reference: A29 – Consolidated P&L Jan 26



13. Explain how you set your current sales price for your like goods. Is this the same as your target sales price? If not, please explain the reasons for this.

	Our pricing is not based on a fixed target sales price. Redacted due to sensitive information
Table A31 - Prices Compared to Inflation, illustrates the impact that this competition has had on our selling prices, particularly following the substantial state aid received by Portuguese companies. Redacted due to sensitive information 

	
	Appendix reference:
A31 - Prices compared with inflation
A32 - Standard Price List 029
A33 - Standard Price List 037



14. Explain any variances between your actual and forecasted budgets over the injury period, with reference to your cash flow statements. Would your forecasted budgets be affected if measures on the goods concerned were not applied? Please describe the nature of any change and substantiate your claims with evidence.

	Redacted due to sensitive information

	
	Appendix reference: A29 - Consolidated P&L Jan 26
A30 - Factory P&L Jan 26



15. Please complete Annex 12 – Investments and Return on Investments.


16. Please provide details of your typical source(s) of finance (e.g., loans, debt, share issues, bond issues etc.) for each category of investment relating to your company-wide investments.

	Company investments for plant and machinery are either funded internally or leased purchase schemes from Lloyds bank.  
Redacted due to sensitive information 
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17. Please describe any changes in your company’s level and trends of returns on investment over the injury period. Please explain the nature and cause of this change and substantiate with supporting evidence e.g., funding proposals, loan approvals or other relevant financial documents.

	Redacted due to sensitive information.  The company has expanded into a new product, a low value stone brick, Redacted due to sensitive information
Redacted due to sensitive information The Portuguese stones are readily available from most slab stockist from stock, Redacted due to sensitive information 

	
	Appendix reference:
A24 - Fixed Asset Register 2026-2027
A30 - Factory P&L Jan 26



18. Please complete Annex 13 – Forward sales contracts. Describe and attach copies of all forward sales contracts/ongoing supply agreements for like goods. Comment on these forward sales contracts – are they a usual way of doing business in your industry? Has there been any variation in the volume and value of forward sales contracts over time? If so, what has caused this variation?

	We have Redacted due to sensitive information forward sales contracts or ongoing supply agreements.  Redacted due to sensitive information.
We do track many potential projects for Creamy / White limestone in the UK market sometimes for over 10 years, before an order has been placed.  We seek to ensure that the entire project team are aware that Portland stone is readily available, it is a low carbon option, and we have all the accreditations expected of a quality product: CE Certificate, DoP, Verified EPD, ISO 9001, 14001, 45001 and BES 6001 (the only stone company in the world with an Excellent rating)
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19.  If your company is suffering from injury, please explain and indicate the degree to which this has been caused by the alleged subsidisation of the goods concerned. Please also explain and indicate the degree to which any other factors might have caused the injury, for example:
· volume and prices of imports that have not benefitted from a subsidy;
· contraction in demand or changes in patterns of consumption;
· restrictive trade practices of, and competition between, third country and UK producers;
· developments in technology; and 
· export performance and the productivity of the UK.

Please substantiate your claim(s) with evidence.

	We believe that the injury suffered by our company has been directly and significantly caused by the subsidisation of Portuguese creamy and white limestone. All the Portuguese companies exporting into the UK are listed recipients of the state aid measures, and to our knowledge there are no Portuguese stone exports that are unaffected by this support. As a result, it is not possible to make a meaningful comparison between subsidised and non-subsidised Portuguese imports.
The principal form of injury is the substitution of UK creamy/white limestone with substantially cheaper Portuguese alternatives. Schedule A28 - List of Known Projects Lost to Portuguese Stone, provides specific examples of projects where this displacement has occurred. Although there are still imports from France and Spain, those suppliers have not benefitted from subsidies, and their market share has remained static. The injury we have experienced is therefore clearly linked to the subsidised imports rather than to imports from other countries.
Schedule A21 - Portland Stone Growth vs Portugal Import Growth, demonstrates that from 2017 onwards, when the subsidies began, Redacted due to sensitive information.
Further evidence is provided in Schedule A25, the email from Redacted due to sensitive information the City of London Corporation, which confirms that cost was a decisive factor in the selection of Portuguese stone for a publicly funded project. This demonstrates how subsidised pricing is influencing procurement decisions even where a high-quality local stone is originally specified.
The tendering process in the construction industry further amplifies this injury. Redacted due to sensitive information 
Redacted due to sensitive information
We do not consider that other potential factors, such as demand contraction, technological change, competition from non-subsidised producers, or export performance, are driving the injury. Demand for creamy/white limestone has been stable or growing. Other imported stones have not increased their share. Technology in the sector has not undergone any disruptive change. The injury aligns precisely with the introduction and escalation of Portuguese subsidies.
For these reasons, we conclude that subsidised Portuguese imports are the primary and overwhelming cause of the injury we are suffering, as supported by the evidence referenced below.



	
	Appendix reference: A15 - List of known projects lost to Portuguese Stone
A21 - Portland Stone Growth vs Portugal Import Growth.
A25 - Email to MP from City of London Corporation
A28 - List of known projects lost to Portuguese Stone



20. Is your company under threat of injury? If so, please describe the threat, its cause and how the injury is clearly foreseen and imminent.

	The threat first emerged in 2017 when subsidised Portuguese creamy/white limestone began entering the UK market at increasingly low prices. Redacted due to sensitive information. As a result, the full impact of the price pressure from subsidised imports was delayed but has now become fully visible.
Since 2017, the threat has intensified significantly. Although the Covid pandemic temporarily became a greater concern in 2020, the underlying threat from subsidised Portuguese imports has continued to escalate. Following the pandemic, the percentage of projects lost to Portuguese stone has grown year on year. This trend is clearly shown in Schedule A21 - Portland Stone Growth vs Portugal Import Growth, which demonstrates that imports from Portugal have accelerated while our own sales have declined or stagnated.
The continuing loss of projects, combined with sustained price suppression, demonstrates that the threat of further injury is both foreseeable and imminent. The market for creamy/white limestone remains strong, but the artificially low prices of subsidised Portuguese imports have Redacted due to sensitive information


	
	Appendix reference: A21 - Portland Stone Growth vs Portugal Import Growth



21. Would there be any indirect effects on your industry and/or business if trade remedies are imposed on the goods concerned? In your answer please also comment on the effect of no measures.

	There are a number of different scenarios that could occur if the TRA imposed a tariff on the Portugues stones.
1. The Portuguese/ EU could provide additional grants to the impacted Portuguese companies that could negate the impact, covering the costs of the tariff allowing the Portuguese companies to continue to dominate the UK creamy white market and thereby achieve a possible aim to run the UK industry out of business.   
2. The Portuguese companies continue the sell their products, but the tariff means that their prices have returned to a more typical level, and the stones become a choice due to their colour and texture, not just as a cheap option.
3. The Portuguese withdraw their stones from the UK market.  We think this is an unlikely scenario, but I think it should be considered as the UK stone market is not as large as most other European countries and they may believe that disrupting another market may be more strategically important.  
In the first option, the impact of the tariffs would be the same as if the tariffs haven’t been applied, so the answer applies equally to the ‘no measures’.  
Redacted due to sensitive information.  We assume that the Portugues subsidies will have a limited time span.  
In the second option, the Portuguese Stone will stop being a cheap alternative, to a choice by the Architect or project team.  Redacted due to sensitive information
Redacted due to sensitive information 
In the third option, where the Portuguese completely withdraw from the UK market, it would be important to increase the production at a faster rate.  Redacted due to sensitive information.  There would be a significant increase in activity and employment in the UK stone industry, and this employment is typically located in rural locations.   Redacted due to sensitive information


	
	Appendix reference: A22 - Financial Accounts


[bookmark: _Toc223017081][bookmark: _Toc16669224]SECTION F:
Subsidies 
[bookmark: _Toc16669225]
[bookmark: _Toc223017082]F1	General
[bookmark: _Toc16669227]
. The programmes being investigated are listed in the table below. Please use this section of the questionnaire to provide any information you have on the programmes listed. You can also provide information on any other subsidy programmes that you believe relate to the production and/or sale of the goods concerned.

Subsidy programmes

	No.  
	Subsidy name  
	Subsidy type  

	1 
	INOVSTONE 4.0 - Advanced Technology and Software for Natural Stone 
	Grant

	2 
	INOVMINERAL 4.0 - Advanced Technology and Software for Natural Stone 
	Grant
 

	3 
	LSI StoneWorld 
	Grant

	4 
	LSI Stone Digital Factory 
	Grant

	5 
	Sustainable Stone by Portugal Agenda 
	Grant

	6
	Business Innovation Project - POCI-02-0853-FEDER-047397 
	Grant

	7
	Business Innovation Project - CENTRO-02-0853-FEDER-018610 
	Grant

	8
	SME INTERNATIONALIZATION PROGRAM 
	Grant

	9
	Hiring of Highly Qualified Human Resources (SME or CoLab) 
	Grant

	10
	SDF 365 – Stone Digital Fabrication 
	Grant

	11
	INTERSTONE 
	Grant

	12
	PRR Project
Incorporation of Renewable Energy and Energy Efficiency Measures 
 
	Non-refundable financing

	13
	PRR Project
Intelligent Automation in Natural Stone Extraction 
 
	Non-refundable financing

	14
	PRR Project
PRODUTECH R3 - Mobilizing Agenda for the Production Technologies Sector for Reindustrialization 
 
	Non-refundable funding


+Add/remove additional rows as required. 


[bookmark: _Toc223017083]F2	Any other subsidy programmes 
 
1. Please complete Annex 14 – Subsidies providing as much information for each of the subsidies listed as possible. Please substantiate with any evidence if possible.

Add additional lines for any further subsidy you would like the TRA to consider into the relevant tables depending on the type of subsidy it is (i.e., grants, loans etc).

2. Please provide any further information on subsidies that you feel is relevant to the investigation.

	Please answer here
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[bookmark: _Toc104787057][bookmark: _Toc223017084]SECTION G:
Economic Interest Test

The Economic Interest Test helps the TRA assess the economic impact of a measure compared to what would happen if it the measure was not in place. There are six factors which the TRA must consider as part of the Economic Interest Test:
i) The injury caused by the importation of the subsidised goods to UK industry and the benefits to that industry in removing the injury.
ii) The economic significance of affected industries and consumers in the UK. 
iii) The likely impact on affected industries and consumers in the UK. 
iv) The likely impact on particular geographic areas, or particular groups, in the UK. 
v) The likely consequences for the competitive environment and for the structure of markets for goods in the UK. 
vi) Other matters that the TRA considers relevant. 

The questions in this section will contribute to this assessment. Please provide information broken down by each of your company’s UK sites/facilities, where relevant and possible.

[bookmark: _Toc223017085]G1	Background

1. Please provide the names, legal addresses and telephone numbers of the following domestic companies:
· Those that produce creamy/white limestone in the UK;
· Those that are involved in the importation, distribution, or sale of creamy/white limestone from third countries.

	Albion Stone PLC
Producer of UK creamy/white limestone
Address: Robert Denholm House, Bletchingley Road, Nutfield, Surrey, RH1 4HW
Telephone: 01305 860369

Portland Stone Firms Ltd
Producer of UK creamy/white limestone
Address: Easton Lane, Portland, Dorset, DT5 2BZ
Telephone: 01305 820331

Szerelmey
Facade contractor supplying and installing imported limestone
Address: Szerelmey, 369 Kennington Lane, Vauxhall, London, SE11 5QY
Telephone: +44(0)20 7735 9995

Putney & Wood Ltd
Stonework and restoration contractor, uses imported limestone
Address: The Red Brick Barn, Mollands Lane, South Ockendon, Essex, RM15 6RU
Telephone:  01708 850 111

Grants
Stone suppliers and contractors handling imported limestone
Address: Suite 4B, The Hamilton Centre, Rodney Way, Widford, Chelmsford CM1 3BY 
Telephone: +44 (0)1277 568050

Domus Facades
Distributor of façade materials including imported limestone
Address: St Martins House, 27-29 Ormside Way, Redhill RH1 2LT
Telephone: 01737 771499

AF Jones Stonemasons
Stonemasons supplying and fixing imported limestone
Address: AFJONES Stonemasons, Old Quarry Works, Portway, Ipsden, OX10 6AF
Telephone: 01491 835 032

MGLW (Marble & Granite London Warehouse)
Importer and distributor of natural stone 
Address: 44 Linford St, Nine Elms, London SW8 4UN
Telephone: 020 7720 9944

PMJ Masonry
Stone contractor that sources and installs imported limestone
Address: Tower Court, Oakdale Road, York, YO30 4XL
Telephone: +44 (0)1904 761361



	
	Appendix reference:



2. Please provide the physical addresses (including postcode) of all your company’s UK sites/facilities involved in the importation of creamy/white limestone.

	None.  We do not import stone, only extract creamy/white limestone in Dorset UK
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3. Please provide an overview of your downstream supply chain. Please indicate who the consumers of creamy/white limestone are, which industry and level of trade they relate to and whether they are companies or private individuals. 

	No Downstream supply chain.  We are a primary industry
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[bookmark: _Toc103662976][bookmark: _Toc223017086]G2	Your company

4. Please complete Annex E1 – Economic Interest Test, providing employment figures in full-time equivalents (FTE) for each of your company’s UK sites or facilities. 

5. How would these employment figures be affected if a countervailing measure was imposed? Please support your claims with evidence.

	If countervailing measures were implemented and the effect of the Portuguese State Aid were neutralised, we would expect a significant positive impact on employment within our company and across the wider UK creamy/white limestone sector.
Redacted due to sensitive information 
Redacted due to sensitive information 
There would also be wider benefits to the UK stone industry. As manufacturing work is retained in, or returned to, the UK, we anticipate growth in smaller masonry and fabrication firms that rely on domestic extraction. Redacted due to sensitive information.
The restoration of fair competition could also reopen pathways for skills development in the region. Weymouth College previously offered a dedicated stonemasonry course, which was discontinued due to declining demand. If industry activity and employment rose materially, we believe there would be a strong prospect of the College re‑establishing this course to meet renewed demand for young, skilled stonemasons. This would strengthen the local skills pipeline, attract younger entrants into the sector, and support long-term industry sustainability across Portland, Weymouth and the wider Dorset region.
Finally, both Albion Stone and Portland Stone Firms operate as primary extractive industries, which historically generate wider economic activity in their local areas. Industry research on primary industries suggests a potential multiplier effect of up to 10 indirect jobs for each direct job created, through supply chains, transport, engineering, and local services. On this basis, the broader employment benefits to the Dorset economy could be significant if countervailing measures restore fair market conditions and allow the industry to grow.
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6. How would your domestic sales of creamy/white limestone be affected if a countervailing measure was imposed? Please support your claims with evidence.

	

	
	Appendix reference: A21 - Portland Stone Growth vs Portugal Import Growth. 



7. How significant are the imports of creamy/white limestone relative to your company’s overall volume of imports? 

	We do not import stone.
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[bookmark: _Toc223017087]G3	Potential impacts of a measure

8. Please describe how you would expect an increase in the import prices of creamy/white limestone to affect each of the following. Where possible, please support your claims with evidence.
· Domestic prices of creamy/white limestone in the UK;

	The domestic prices would reflect the genuine costs of manufacture without the imposition of state aid.  In the short term there would be a readjustment of the market and prices would be higher than the current level.   
Our company would be able to expand the manufacturing base taking advantage of the growing market for creamy/white limestone and therefore through the economies of scale, we would be able to price more competitively again securing more work for the UK industry.
The first part of this is already taking place in anticipation of a positive outcome for the TRA investigation, and Albion Stone has invested in a new gantry and saw to make Portland Stone Slabs more readily available and easier to stock and record on a live section of the website similar to the stock listings at most slab wholesalers.  If we can expand this market, we will be able to reduce the prices through the efficiencies and scale of the operation.  Currently we cut slabs to order, which creates a long manufacturer / delivery period and means each order is cut bespoke.  


	
	Appendix reference:



· Total UK production of creamy/white limestone;

	The UK producers would very simply be able to expand extraction and manufacturing operations to meet any shortfall of supply from a Portuguese manufacturer.
See A21 - Portland Stone Growth vs Portugal Import Growth which shows that the UK Portland Stone industry has stagnated as the overall market for creamy white limestone has expanded.  
We have large stocks of blocks, so initially we will not be forced to expand the extraction capacity, we anticipate that we will not even need to put all the extraction mining machines in active extraction.  Finance can be focus on the Primary and CNC capacity at the Factory.  We can continue to take new apprentices for the mason shop, so do not anticipate any shortfall in capacity, but there will be some plant that will need to be replaced, but we believe that our bankers will be supportive if we return to previous levels of profit and growth in turnover.  


	
	Appendix reference: A21 - Portland Stone Growth vs Portugal Import Growth.



· Total imports of creamy/white limestone from Portugal and other third countries to the UK; and

	Portuguese limestone will only be used where Portuguese limestone is desired to be used.  Not just as a replacement of other creamy/white limestone due to a substantially cheaper price.
This will probably impact on the level of exports to the UK and we would anticipate that the exports from Portugal would return to the levels pre 2017 when the state was introduced, so typical £2m.  


	
	Appendix reference: A21 - Portland Stone Growth vs Portugal Import Growth.



· Total exports of creamy/white limestone from the UK.

	We do not expect an increase in the import price of creamy/white limestone to have a direct impact on UK exports. Portland Stone is selected internationally because of its heritage status, proven durability, and long‑established architectural reputation, rather than because it is a low‑cost material. In key export markets, purchasing decisions are driven by specification and stone performance, not price competitiveness with Portuguese materials.
However, there may be indirect positive effects on exports. Redacted due to sensitive information 
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9. Do you know of any related industries that would be affected if a countervailing measure was imposed?
Please consider in particular:

· Upstream industries – those who produce inputs (such as raw materials) needed for the production of creamy/white limestone;

	There are no upstream industries related to the creamy/white limestone imports.
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· Downstream industries – those who purchase creamy/white limestone;

	Although creamy and white Portuguese limestones are used predominantly for cladding on large city centre developments, we have considered the potential impact across all categories of downstream customers who purchase Portuguese limestone either directly or indirectly.
1. Large commercial developments (typical project values £50 million to £250 million)
In these projects, the stone supply element (excluding fixing and installation) typically represents less than 1% of the overall construction cost.
Redacted due to sensitive information 
If a countervailing measure increased the cost of Portuguese stone, making it comparable with Portland Stone, the client would reasonably expect to Redacted due to sensitive information 
  
2. Large residential developments (e.g. high‑value individual mansions)
In this segment, the client is more likely to purchase the stone directly from the supplier.
If the project is still in planning or early design stages, Redacted due to sensitive information 
For projects under construction, only a very small number of cases Redacted due to sensitive information 
would be affected if Portuguese limestone prices increased mid‑programme.
3. Smaller domestic projects
Smaller domestic schemes (for example, porticos, window surrounds, internal flooring) often purchase Portuguese stone through UK distributors or importers.
These projects typically operate on short programmes, with stone purchased only a few weeks before installation.
Redacted due to sensitive information 
This market segment is relatively small in overall volume and represents a minor proportion of total imports.
4. UK wholesalers and slab distributors
There is currently a significant quantity of Portuguese limestone already held in stock in the UK.
It is unclear whether wholesalers would increase prices on this existing inventory immediately if a countervailing measure were imposed, or only when new stock is imported.
If price increases were applied only to new stock, this would soften the short‑term impact on downstream markets and help ensure continuity for projects already in production or recently tendered.

Redacted due to sensitive information 
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· Industries for complimentary goods – those which would typically be bought alongside creamy/white limestone (such as ink being bought with printers); and

	It will have no impact on any complimentary goods such as stone fixings or design of the building. 


	
	Appendix reference:



· Industries for substitute goods – those which might be bought instead of creamy/white limestone (such as margarine instead of butter).

	The substitute goods for a creamy/white limestone from Portugal such as Moleanos would be likely be another creamy/white limestone.
There has been a general appreciation in the merits of natural stone, which is partly why the overall creamy/white limestone market has increased, and some of this growth has been in response to the stones low carbon footprint.  Redacted due to sensitive information 
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10. To what extent would you expect any changes in prices of creamy/white limestone to be passed onto final consumers?

	For the majority of projects, particularly large commercial buildings, we would expect most changes in the price of creamy/white limestone to be passed through the supply chain from the stone fixing subcontractor to the main contractor, and ultimately to the end client. This reflects standard commercial practice in the construction sector, where material cost movements are normally incorporated into contract variations or tender adjustments.
Redacted due to sensitive information 
Redacted due to sensitive information 
. This is particularly relevant in the UK under the new BS 8298 standards for natural stone cladding, which require thorough initial testing and ongoing production control testing. These requirements ensure that only stones with robust technical data and full traceability can be used for cladding systems in the UK. As traceability and testing compliance are more challenging for some lower cost international suppliers (particularly from India and China), the UK creamy/white limestone market has not been a primary focus for these producers. Their attention is generally directed toward larger or more lucrative markets in Europe, the Middle East, paving, or internal stonework.
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11. Would your plans for investment or expansion in the UK over the next five years be affected if a countervailing measure was imposed? Please support your claims with evidence. 

	Yes. Our investment and expansion plans over the next five years would be significantly enhanced if a countervailing measure were imposed. The primary barrier to investment at present is the commercially unsustainable pricing pressure created by subsidised Portuguese creamy/white limestone. Redacted due to sensitive information 
If subsidised pricing is neutralised, our next investment phase would proceed immediately:
Redacted due to sensitive information 
     
Redacted due to sensitive information 
This provides strong evidence that countervailing measures would unlock and accelerate significant new capital expenditure.


	
	Appendix reference: A24 - Fixed Asset Register 2026-2027



12. As a public body, the TRA has an obligation under the Equality Act 2010 to ensure that the possible effects of its activities on different people are considered. This public sector Equality Duty covers the following protected characteristics: 
· age, 
· disability, 
· gender reassignment, 
· marriage or civil partnership, 
· pregnancy and maternity, 
· race, 
· religion or belief, 
· sex, and 
· sexual orientation.

Please provide any relevant information about whether the imposition of a countervailing measure might disproportionately affect any of these groups or any other particular group.

	No. We do not consider that the imposition of a countervailing measure would disproportionately affect any group with protected characteristics under the Equality Act 2010. The measure relates solely to the pricing of imported creamy/white limestone and would not impact individuals differently on the basis of age, disability, gender reassignment, marriage or civil partnership, pregnancy and maternity, race, religion or belief, sex or sexual orientation.
Albion Stone is an equal opportunities employer and is committed to ensuring fair and non‑discriminatory treatment for all employees, job applicants, subcontractors and external stakeholders. Our Equal Opportunities Policy explicitly states that no person associated with the company receives less favourable treatment on any of the protected grounds (see A35 – Equal Opportunities Policy P39 Rev1 October 2024). This policy is applied consistently across recruitment, training, promotion and all aspects of employment.
Since a countervailing measure would affect only the commercial environment in which UK creamy/white limestone competes, and would not influence employment practices, access to services or treatment of individuals, we do not foresee any differential impact on people with protected characteristics. The measure concerns trade fairness and market conditions, not any factor that could reasonably result in disproportionate effects on specific groups.
In summary, there is no evidence that a countervailing measure would adversely impact any protected group, and Albion Stone remains committed to equality, diversity and non‑discrimination in all aspects of its operations.


	
	Appendix reference: A35 - Equal Opps Policy P39 Rev1 October 2024



13. [bookmark: _Hlk130292473]How would the number or range of suppliers in the creamy/white limestone market be affected if a countervailing measure was imposed? Please provide an explanation.

	There are only two companies that extract the creamy/white limestone from the UK Redacted due to sensitive information 
.
In summary, a countervailing measure would not only stabilise the two primary UK producers but also rebuild the wider network of UK suppliers, increasing capacity, competition and employment across the sector.
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14. How would the suppliers’ ability to differentiate their products by price, quality, service or innovation in the creamy/white limestone market be affected if a countervailing measure was imposed? Please provide an explanation.

	The creamy/white limestone imports from Portugal are invariably manufactured in Portugal therefore reducing the opportunity for innovation in the UK market to take place. 
A countervailing measure would significantly improve the ability of UK suppliers to differentiate their products on the basis of quality, service, technical performance and innovation. At present, subsidised Portuguese creamy/white limestone is imported Redacted due to sensitive information 
This has the effect of narrowing competition almost entirely to price, which suppresses opportunities for UK producers to invest, innovate or promote higher‑value aspects of their product.
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15. How would the cost of switching between suppliers in the creamy/white limestone market be affected if a countervailing measure was imposed? Please provide an explanation.

	For Albion Stone and Portland Stone Firms Ltd, the cost of switching between suppliers is not relevant, as we extract and manufacture our own creamy and white limestone and therefore do not purchase these materials from external suppliers. As a result, the imposition of a countervailing measure would have no direct switching impact on our own operations.
However, for companies within the UK supply chain, including stone masonry firms, processing companies, wholesalers and specialist installers, the cost of switching would likely decrease if countervailing measures were imposed. At present, subsidised Portuguese prices create a substantial price gap that makes switching back to UK creamy/white limestone appear financially unattractive, even where UK creamy/white limestone is the originally preferred or specified material.
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16. How would the suppliers’ ability to set agreed prices between themselves or for certain consumers or products be affected if a countervailing measure was imposed? Please provide an explanation.

	Although there are only two UK producers of creamy/white limestone, Albion Stone PLC and Portland Stone Firms Ltd, the market is already highly competitive. Both companies supply material in different forms, including raw block, slab and fully finished product, and pricing decisions are made independently based on demand, production capacity, and the technical and geological requirements of each project. There is no coordinated or agreed pricing between UK suppliers.
At present, however, the presence of heavily subsidised Portuguese imports distorts the competitive environment. Redacted due to sensitive information 
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17. How would the choices of creamy/white limestone available to consumers be affected if a countervailing measure was imposed? Please provide an explanation.

	We do not expect any reduction in the range of creamy or white limestones available to consumers if a countervailing measure were imposed. Portuguese creamy/white limestone would remain available in the UK market, but at a price that more accurately reflects the true cost of extraction, manufacturing and transport. In practice, this would place Portuguese material in a similar price position to other imported European limestones, such as those from France or Spain.
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18. How would the ability of downstream businesses or consumers to make informed decisions be affected if a countervailing measure was imposed? Please provide an explanation.

	A countervailing measure would not reduce the ability of downstream businesses or consumers to make informed decisions. All information relevant to choosing creamy/white limestone, such as technical data, performance characteristics, aesthetic qualities, testing to BS 8298, and price information, would remain available exactly as it is now.
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Are there any additional economic factors that you consider to be relevant for the Economic Interest Test in this investigation?

	Redacted due to sensitive information 
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[bookmark: _Toc223017088]SECTION H: 
[bookmark: _Toc223017089]Checklist and appendices

This section is an aid to ensure that you have completed all sections of this questionnaire. 

	Section
	Please tick if you have responded to all questions

	Section A – Company structure and operations
	Tick

	Section B – About your goods
	Tick

	Section C – Costs and production
	Tick

	Section D – Sales
	Tick

	Section E – Injury to your company
	Tick

	Section F – Subsidies
	Tick

	Section G – Supplementary questions
	Tick


+Add additional rows as required

Please list any appendices that you have referenced in your responses and are attaching with this questionnaire.

	Appendix reference
	Document title

	A1
	Internal hierarchical and organisational structure

	A2
	Albion Stone YE March 2022

	A3
	Albion Stone YE March 2023

	A4
	Albion Stone YE March 2024

	A5
	Albion Stone YE March 2025

	A6
	Balance Sheet Dec 25

	A7
	Consolidated P&L Dec 25

	A8
	Estimate Master

	A9
	Technical Data Sheet

	A10
	A Trial Balance 31.12.24

	A11
	B Trial Balance 31.3.25

	A12
	C Trial Balance 31.12.25a

	A13
	Confirmed 2025 production by project

	A14
	Standard Price List 037

	A15
	2025 Block Sales

	A16
	Largest Projects During POI

	A17
	Acknowledgement

	A17
	E25.11.26140-1770_LH-Basebed tiles-Livra UK

	A17
	Proforma_Invoice

	A17
	Stone Summary Data Base

	A17
	Stone Summary

	A18
	Acknowledgement

	A18
	E24.10.24410_Rev-A-

	A18
	Proforma_Invoice_

	A18
	Stone Summary Data Base

	A19
	Import Figures from HMRC

	A20
	Office of National Stats

	A21
	Portland Stone Growth vs Portugal Import Growth

	A22
	Financial Accounts

	A24
	Fixed Asset Register 2026-2027

	A25
	Email to MP from City of London Corporation

	A26
	Trial Balances in Excel to calculate 1.1.25-31.12.25

	A28
	List of known projects lost to Portuguese Stone

	A29
	Consolidated P&L Jan 26

	A30
	Factory P&L Jan 26

	A31
	Prices compared with inflation

	A32
	Standard Price List 029

	A33
	Standard Price List 037

	A34
	Portuguese Price

	A35
	Equal Opps Policy P39 Rev1 October 2024

	
	

	
	

	
	

	
	


+Add additional rows as required
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