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When you have completed this form, indicate the confidentiality status of this document by placing an X in the relevant box below:

☐ Confidential
X Non-Confidential – will be made publicly available

Your completed response must comprise this questionnaire and the corresponding annex. Please note that you will have to provide a Confidential and a Non-Confidential version of both the questionnaire and annex, as well as any additional documents you append. All documents should be uploaded to the Trade Remedies Service (www.trade-remedies.service.gov.uk) by 29 March 2026. 
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[bookmark: _Toc226723512][bookmark: _Toc16669610][bookmark: _Toc17123992][bookmark: _Toc17123985][bookmark: _Hlk32420615][bookmark: _Hlk32411951]Introduction

[bookmark: _Toc226723513]About us, this case, and this questionnaire

The Trade Remedies Authority (TRA) investigates whether trade remedies are needed to prevent injury to UK industry. The TRA has been established to provide the UK with its own independent trade remedies system.

This case is investigating the allegation that boom lifts (please refer to the “the scope of this investigation” for more information on the goods) from the PRC are being dumped (exported to the United Kingdom (UK) at prices less than their normal value) and that this dumping is causing injury to the UK industry for these goods.

[bookmark: _Toc226723514]Why should I take part?

We are asking domestic producers to complete this questionnaire to help us understand the industry and market for this product and assess if a measure is needed. We need to establish whether the alleged dumping has occurred and has caused injury to the UK industry.

The information your company provides will help us to reach a fair and proportionate decision.

[bookmark: _Toc226723515]How do I respond?

Detailed guidance on how to complete the questionnaire is provided in the instructions section below.

Please provide all the information requested by 29 March 2026. We may need to issue a deficiency notice if we determine that the information supplied in the questionnaire is incomplete or inadequate. We may also send a notice requesting clarification or supplementary information if necessary. Therefore, please provide as much detail as possible in your responses.

[bookmark: _Toc226723516]Where can I find more information?

Our trade remedies guidance provides general information about our investigations and processes we follow.

If you have any specific questions relating to the case, now or while you’re completing the questionnaire, please contact the Case Team at AD0075@traderemedies.gov.uk 

You can also find out more about the regulatory basis of our investigations. The TRA investigates cases under the provisions of Trade Remedies (Dumping and Subsidisation) (EU Exit) Regulations 2019 as Amended by the Trade Remedies (Amendment) (EU Exit) Regulations 2019 and under the Taxation (Cross-border Trade) Act 2018. 

[bookmark: _Instructions_on_completing][bookmark: _Toc32327980][bookmark: _Toc226723517]Instructions on completing this questionnaire

[bookmark: _Toc226723518]Preparing your response

This section sets out guidance on how to complete this questionnaire.

If you think you won’t be able to complete the questionnaire within the required time, please contact the Case Team ahead of the deadline using the contact details on the cover of this questionnaire. You should outline the length of extension you need and the reasons why. We will notify you of our decision.

If we can accommodate an extension, we will publish a note on our public file to record both the request and the extension granted.

[bookmark: _Toc226723519]How to answer the questions

Please read and follow all the instructions carefully. Your company will need to substantiate all claims with relevant data and information.
You will be asked to attach supporting documents in appendices to supplement your responses: retain all these documents, your completed spreadsheet annexes, and any calculations you made when developing your responses for use during the verification of your response.

Further guidance and a glossary of terms can be found on the guidance tab of the annexes, along with examples of how to present data for confidential and non-confidential responses, formatting of figures, and overviews of what each section relates to.

Please also note the following points:
· Provide all formulas and calculations used within your questionnaire response. Space has been provided in the Guidance page of the annexes for you to do so. 
· If there is insufficient space in any part of the questionnaire to provide the details requested, or we ask for copies of additional information, please submit this information as appendices. 
· Please ensure that any attachments are given a corresponding appendix reference in the title of the document and that these are referenced in the boxes provided. 
· Any documents not in English should be accompanied by an English translation.
· Provide all costing figures as actual amounts. Where actual amounts cannot be provided and you have reported standard costing instead, please indicate this in the relevant answer, and explain the variance from actual costs, if any.  
· All figures should be reported net of tax unless otherwise stated. 
· Do not leave any questions blank. If the question is not relevant to your organisation, please explain why. If the answer to a question is “zero”, “no” or “none”, please write this. 
· Please complete the spreadsheet annexes as requested. Annexes are named to correspond to the relevant sections of this questionnaire and must be completed with reference to the instructions provided. If you feel you cannot present the information as requested, please contact your Case Team as soon as possible.
· Please provide all dates in the format DD/MM/YYYY (e.g., 23/05/2019).
· Identify all units of measurement and currencies used in tables, calculations and lists, if not provided by the corresponding instructions, and use units of measurement consistently (e.g., do not use kg and metric tonnes interchangeably).

[bookmark: _Toc32327982][bookmark: _Toc226723520]Preparing confidential and non-confidential copies

You will need to submit one confidential version and one non-confidential version of your questionnaire and the corresponding spreadsheet annex by the due date. This is so that we can publish the non-confidential version of your information on our public file. Please ensure that each page of information you provide is clearly marked either “Confidential” or “Non-Confidential” in the header. 

Please see our guidance on how to submit information for further details on what can be considered confidential and how to prepare a non-confidential version of this questionnaire.

In preparing your response, please note the following: 

· It is your responsibility to ensure that the non-confidential version does not contain any confidential information.
· Remember to include a statement explaining why information obtained in your response should be treated as confidential (e.g., the data is commercially sensitive).
· Provide the source for all information or data you don’t own and clearly state any restrictions on sharing it.
· If you do not provide a non-confidential summary (or a statement of reasons why you cannot provide this) each time you provide confidential information, the TRA may disregard the information you give us.

All information provided to the TRA in confidence will be treated accordingly and only used for this investigation (except in limited circumstance as permitted by regulation 46 of the Trade Remedies (Dumping and Subsidisation) (EU Exit) Regulations 2019) and will be stored in protected systems. The non-confidential version of your submission will be placed on the public file, which is available on www.trade-remedies.service.gov.uk/public/cases.

[bookmark: _Toc32327983][bookmark: _Toc226723521]Providing information from subsidiaries or associated parties

Section A of this questionnaire includes detailed questions about your company structure. Although this questionnaire is intended for your company, our investigation covers all subsidiaries and any other associated companies involved in the import, export, production, sale, R&D, distribution and/or supply of the like goods and/or goods concerned.

Please note, both natural persons (individuals) and legal persons (e.g. companies) are considered to be associated where they meet the definition of ‘Related Persons’ in Regulation 128 of the Customs (Import Duty) (EU Exit) Regulations 2018.

· If any of your subsidiaries or associated companies are also a UK producer of like goods, they should also complete a Producer questionnaire. Please make sure you provide your subsidiaries with access to it.
· 
· Where your subsidiaries or associated companies are not producers but are involved in the sales of the like goods, your questionnaire response should include information from those companies.

If you have any queries about this part of the process, please contact the Case Team using the details provided on the cover of this questionnaire.

[bookmark: _Toc32327984][bookmark: _Toc226723522]What happens next

Once you have completed your questionnaire responses including the corresponding annex(es) and any additional documents requested, you must upload confidential and non-confidential versions through our Trade Remedies Service.

Following this:
· you will receive an email confirming the documents have been uploaded successfully;
· the Case Team will contact you if further information is required;
· the non-confidential responses will be placed on the public file; and
· the Case Team may contact you to arrange a visit to verify the information contained in your responses.

[bookmark: _Toc32327985][bookmark: _Toc226723523]Verifying the information you supply	

The TRA will verify, as far as possible, the information provided to it. As part of this process, we may conduct verification visits. If we need to verify information that you provide by visiting your premises, the Case Team will contact you to arrange this.  

Visits can last several days, during which we will want to speak to management and staff to help establish the completeness, relevance and accuracy of the information provided. 

Please provide all formulas and steps used in your calculations and other related material/documentation as part of your submission to support verification activities.

In some circumstances, verification may be conducted remotely.

We intend to conduct verification between the period 1st to the 12th of June 2026. 
Please indicate any dates when you would be unable to host a verification visit.

	Niftylift Limited and its lawyers are available for a verification visit between [CONFIDENTIAL] June 2026.

	
	Appendix reference: N/A



Once verification is complete, the TRA will prepare a report and share a draft with you. The TRA will then ask you to prepare a non-confidential copy of the report for the public record. If you feel some information in the report should be kept confidential, please provide your reasons for this.
[bookmark: _The_scope_of]
[bookmark: _The_scope_of_1][bookmark: _Toc103662992][bookmark: _Toc226723524]The scope of this investigation

[bookmark: _Toc226723525]Goods concerned

This investigation covers boom lifts originating in the PRC, described as:

Boom lifts designed for the lifting of people, equipment and/or materials, with a maximum working height of 6 metres or more, and pre-assembled or ready-to-assemble sections thereof, excluding individual components when presented separately (but not excluding the sections (presented individually or together) listed below.) The Goods Concerned may contain additional features that provide for functions beyond the primary lifting function. 

The Goods Concerned may be imported as finished boom lifts, assembled or unassembled, or in the following sections presented individually or together:   

· booms including articulated and telescopic or straight (with or without jibs) or sub-assemblies thereof, assembled or not;  
· chassis or sub-assemblies thereof, assembled or not;  
· boom turret or turntables or sub-assemblies thereof, assembled or not;  
· platforms or baskets or sub-assemblies thereof, assembled or not.  

The scope excludes scissor lifts, forklifts, vertical mast lifts (including where described as a ‘boom’ or otherwise), mobile self-propelled cranes and motor vehicles that incorporate a scissor arm assembly or boom assembly.   

These boom lifts are currently classifiable within the following commodity code(s) 

	8427 1010 10 
	8427 9000 80 
	8428 9090 80 
	8431 3900 90 

	8427 1010 90 
	8428 1020 00 
	8431 2000 60 
	8427 1090 00

	8427 2019 10 
	8428 1080 00 
	8431 3100 00 
	8427 2090 00

	8427 2019 90 
	8428 9090 20 
	8431 3900 10 
	 


These codes are only given for information.

In this questionnaire, these goods will be referred to as ‘the goods concerned’ Any reference to ‘goods concerned’ in this questionnaire refers to the goods description above, regardless of the commodity code under which they are exported.

[bookmark: _Toc226723526]Like goods

This questionnaire asks for information about your company’s production and sales of goods which are like the goods concerned. Any reference to ‘like goods’ in this questionnaire refers to goods produced in the UK or imported to the UK from a country other than PRC which are like the goods concerned in all respects, or with characteristics closely resembling them.

Please follow the instructions for each question to provide the appropriate information regarding the like goods or goods concerned. Instructions relating to the completion of the annexes can be found within the relevant annex.

[bookmark: _Product_Control_Numbers]
[bookmark: _Toc103662996][bookmark: _Toc226723527]SECTION A:
Company structure and operations

In this section, we ask you about your company structure and operations, as we aim to understand how your company and any associated companies operate.

[bookmark: _Toc11414522][bookmark: _Toc16852823][bookmark: _Toc2138242500][bookmark: _Toc322341552][bookmark: _Toc1832610582][bookmark: _Toc1488975188][bookmark: _Toc1633150432][bookmark: _Toc1195813856][bookmark: _Toc839806796][bookmark: _Toc156995376][bookmark: _Toc226723528]A1	Identity and contact details

1. Please complete the table below, ensuring that the point of contact given has the authority to provide this information:

	Company information

	Legal name of company:
	Niftylift Limited

	Legal structure (e.g., limited company, sole trader, partnership):
	Private Limited Company

	Year of establishment:
	The company was incorporated in 1976, but became Niftylift Limited in 1982

	Other operating names:
	n/a

	Company registration number:
	01264184

	Place of registration:
	UK

	Address of main site:
	Chalkdell Drive, Shenley Wood, Milton Keynes 

	Postcode:
	MK56GF

	Contact details

	Name (point of contact):
	[SENSITIVE - CONTAINS PERSONAL INFORMATION]

	Job title:
	[SENSITIVE - CONTAINS PERSONAL INFORMATION]

	Business address:
	Chalkdell Drive, Shenley Wood, Milton Keynes

	Telephone No:
	01908223456

	Email:
	[SENSITIVE - CONTAINS PERSONAL INFORMATION]

	Website:
	www.niftylift.com



[bookmark: _Toc226723529]A2	About your company 

1. Is your company a:
▪ Producer of the like goods in the UK
▪ An importer of the goods concerned from the PRC.
▪ An importer of like goods from other countries (excluding the PRC)
▪ A mixture of the above (please specify below)

	Niftylift is a producer of the like goods in the UK. 

	
	Appendix reference: N/A



2. If your company both produces and imports the goods, provide approximate proportions of the goods you have sold in the UK market that you have domestically produced and those that you imported during the period of investigation (POI).

	None of the like goods sold by Niftylift in the UK market were imported (a small number of Niftylift's used machines might be re-imported from continental Europe for refurbishment and sold as second-hand machines or retained by Niftylift for trade shows). All like goods sold by Niftylift in the UK market were domestically produced.

	
	Appendix reference: N/A



3. Provide details of any changes in the legal form (for example, changing from a private company to a public company, from a limited company to an LLP) and/or structural changes (for example, mergers, acquisitions, change in ownership and/or sales) of your business over the past 5 years.

	Date
	Legal form
	Explanation of change

	 N/A
	N/A
	N/A


+Add additional rows as required.

4. We need to check the legal establishment of your company. Supply the latest copy of the following documents:

1. Articles of association (held by Companies House).
2. Certificate of incorporation (issued by Companies House).
3. Any relevant Business License(s) issued by the competent authority for your industry.

Clearly specify what you are submitting and provide appendix references for your attachments in the box below.

	Niftylift has provided:
1. Articles of association (held by Companies House) (Appendix A.2.4.1)
2. Certificate of incorporation (issued by Companies House) (Appendix A.2.4.2)
3. N/A

	
	Appendix reference: A.2.4.1 and A.2.4.2



5. List and explain all authorisations your company has been required to obtain to produce, sell, or export the like goods. These may include licences, permits, permissions or mining concessions. Indicate if your company is subject to any direct or indirect, quantitative or other, restrictions on any of these activities.

	There is no known competent authority for the industry. 

Niftylift is audited by the notified body Technischer Überwachungsverein (TUV). This audit assesses the production/manufacturing and design systems to ensure compliance with the defined manufacturing processes and ensure traceability through the design and manufacturing systems. 

There are associated audits in relation to road traffic approvals by Vehicle Certification Agency (VCA) and to validate Niftylift’s ability to manufacture and supply road going trailer mounted products.

	
	Appendix reference: N/A



6. List all production standards, international and/or domestic, (e.g. ISO, GMP, IATF) your company currently conforms to, for the like goods.

	Niftylift is compliant with EN ISO 9001 for manufacturing and quality standards.

Niftylift is also compliant with the following design standards: 
· EN280 for Europe, 
· A92.2 for trailer products and A92.20 for non-trailer products for the United States of America (US) market, 
· AS1418.10 for the Australian market, 
· CS252 for the Canadian market, and 
· ISO16368 for ISO compliance with other markets that don’t have their own design standards.

	
	Appendix reference: N/A



7. State whether your company is a member of any representative organisations (e.g., trade bodies, associations, Chambers of Commerce) and provide their contact details.

	Niftylift is a member of the following associations:

1. International Powered Access Federation (IPAF)
Phone: +44 (0)15395 66700
Email: info@ipaf.org
Website: www.ipaf.org 
Address: IPAF, Moss End Business Village, Crooklands, Cumbria LA7 7NU, United Kingdom

2. Association of Equipment Manufactures (AEM) in the US 
Phone: +1 (414) 272-0943
Website: www.aem.org 
Address: 6737 West Washington St, Suite 2400, Milwaukee, WI 53214-5650 (Headquarters)

3. Scaffold & Access Industry Association (SAIA) in the US
Email: info@saiaonline.org 
Website: www.saia.org 
Address: 1321 Burlington Street, Suite A, North Kansas City, MO 64116

	
	Appendix reference: N/A



[bookmark: _Toc226723530]A3	Organisational structure

Answer the questions below about the internal structure of your company and any associations with other companies. Both natural persons (individuals) and legal persons (e.g. companies) are associated where they meet the definition of ‘related persons’ in Regulation 128 of the Customs (Import Duty) (EU Exit) Regulations 2018.


1. Please complete the "Associated companies" tab in the Annex for your company’s worldwide corporate structure and affiliations.

2. Explain and/ or demonstrate in a diagram the:
a) Legal structure of your company;
b) Internal hierarchical and organisational structure; and
c) All sites/locations and departments which are involved in the production, sale, R&D, supply and distribution of the like goods or goods concerned.
	a) Legal structure of Niftylift
Niftylift Limited is a private company. FRB Developments Limited and Frank Roger Bowden are shareholders [SENSITIVE – COMMERCIAL INFORMATION. EXACT OWNERSHIP PERCENTAGES HAVE BEEN REMOVED]. Please refer to the structure chart in Appendix A.3.2.A for further details. 

[SENSITIVE - COMMERCIAL INFORMATION ABOUT OWNERSHIP REMOVED]. 

Niftylift is headquartered in Milton Keynes and has three UK manufacturing sites: (a) Shenley, Milton Keynes; (b) Stonebridge, Milton Keynes; and (c) Hoyland, Yorkshire. 

In Milton Keynes, Niftylift has an engineering team of more than 75 specialists working across more than 25 technical disciplines, overseeing each product from initial concept through to final manufacture. Niftylift fabricates all its highly specialised components at its fabrication plant in Yorkshire.

Niftylift has subsidiary companies in: 
· the Netherlands – Niftylift BV – and an office with yard space for machine storage and testing in Sittard, Netherlands. Niftylift also has an office in Markranstädt, Germany;
· the US – Niftylift Inc – and an office with yard space for machine storage and testing in Greer, America; and 
· Dubai – Niftylift Middle East Trading LLC – established in 2025.

b) Internal hierarchical and organisational structure
Please refer to Appendix A.3.2.B for an organisational chart for Milton Keynes and Hoyland. 

c) All sites/locations and departments which are involved in the production, sale, R&D, supply and distribution of the like goods or goods concerned
Please refer to the response under a) above.

	
	Appendix reference: A.3.2.A and A.3.2.B

Appendix A.3.2.B has not been provided in a non-confidential format as it 
contains sensitive commercial information about Niftylift's operations that is not possible to summarise. Please refer to Appendix A.1, Summary of 
Confidential Appendices.



3. Explain, if there have been any changes to any of the above during the injury period (1 October 2021 to 30 September 2025).

	There have been no fundamental changes apart from the establishment of the Middle East subsidiary (Niftylift Middle East Trading LLC) in 2025.

	
	Appendix reference: N/A



4. If your company is part of a group (e.g. parent company with subsidiaries, joint-ventures, common ownership), can you:

· Provide a diagram showing the complete ownership structure. [Note: the diagram of corporate structure should be for the company's ultimate parent company].

· List all related companies involved in the production or sale of the like goods and a description of the functions performed by each company within the organisation;

	Please refer to Appendix A.3.2.A for a diagram showing the complete ownership structure of Niftylift.

Niftylift Limited produces the like goods in the UK, and sells and supports the goods in the UK and in overseas markets. The three subsidiaries sell and support the goods in their respective markets.

	
	Appendix reference: A.3.2.A



5. Specify which company within the group owns the production facility(ies); and

	Niftylift Limited.

	
	Appendix reference: N/A



6. Specify which company within the group carries out the sales of the goods.
	Niftylift Limited and its three subsidiaries (Niftylift BV, Niftylift Inc and Niftylift Middle East), noting that the three subsidiaries sell the goods in their respective markets as opposed to within the UK.

	
	Appendix reference: N/A



7. State if any of the production locations closed during the period 1 October 2021 – 30 September 2025.
	N/A

	
	Appendix reference: N/A



8. If your company permanently or temporary closed or disposed of any facilities or assets affecting your production of the like goods during 1 October 2024 – 30 September 2025, indicate the date, location and reasons for such an action and whether it resulted in any job losses.

	N/A

	
	Appendix reference: N/A




[bookmark: _Toc226723531]A4	Board members and principal shareholders

1. Is your company or parent company listed on the stock exchange?
If yes, provide the name of the stock exchange where it is listed, the stock code and date of listing.

	No – Niftylift Limited is a private company.

	
	Appendix reference: N/A



2. Please complete the “Owners and shareholders” tab in the Annex for:

1. All your company's shareholders that owned more than 5% of the company's shares during 1 October 2024 to 30 September 2025; and

a) A list of your current board of directors.
[bookmark: _Hlk103224772]
3. Explain your procedure for appointing the members of the Board of Directors.

	Directors are appointed by the Chairman and the Managing Director.

	
	Appendix reference: N/A




[bookmark: _Toc226723532]A5	Operational links with other companies or persons

1. Complete the table below if your company has established long term agreements (4 year period) or relationships with any company/companies located in the UK, the PRC or in third countries for the production (e.g. sub-contracting), supply and sale of the like goods, or other licensing, technical patent or compensatory agreements.
	Company name and address
	Nature of agreement
	Company registration number and place of registration
	Provide copy of contract and state appendix number

	N/A
	N/A
	N/A
	N/A

	
	
	
	Appendix reference: N/A



2. If your company has long-term agreements with other companies/persons for the supply of goods destined for internal sale, explain how the prices of the internal sales have been determined.

	N/A

	
	Appendix reference: N/A



[bookmark: _Toc226723533]A6	Accounting practices

1. What accounting standards have been adopted by your company (e.g. IFRS)?

	FRS102 and Companies Act 2006.

	
	Appendix reference: N/A



2. Do your accounting practices differ in any way from the generally accepted accounting principles in the UK? If yes, provide details.

	No.

	
	Appendix reference: N/A



3. If any changes have occurred with respect to your accounting practices and/or policies during 1 October 2021 – 30 September 2025, please explain the changes. The explanation should include dates and the reasons for those changes along with the financial impact of those changes on the like goods.

	N/A

	
	Appendix reference: N/A



4. State your financial accounting period (e.g. 1 January to 31 December).
	1 January to 31 December.

	
	Appendix reference: N/A



5. Has your accounting period changed during 1 October 2021 – 30 September 2025? If yes, describe these changes.

	No.

	
	Appendix reference: N/A



6. For your company and any associated parties involved in the production, marketing or sales of the like goods, attach copies of your financial statements and audit reports covering 1 October 2021 – 30 September 2025.

If your financial statements are unaudited, explain why this is the case.

	Please refer to Appendices for Niftylift Limited's financial statements:
· A.6.6.1 (year ended 31 December 2021); 
· A.6.6.2 (year ended 31 December 2022); 
· A.6.6.3 (year ended 31 December 2023); and 
· A.6.6.4 (year ended 31 December 2024).

These are audited group financial statements.

Please also refer to Appendix A.6.6.5 for Niftylift's unaudited group financial statements for the year ended 31 December 2025. Niftylift notes that the financial statements do not include the trial balance for Niftylift Middle East Trading LLC and are subject to amendment during audit, principally due to credit notes, stock and bad debt provision adjustments, as well as any errors. 

	
	Appendix reference: A.6.6.1, A.6.6.2, A.6.6.3, A.6.6.4, A.6.6.5

Appendix A.6.6.5 has not been provided in a non-confidential format as it 
contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of 
Confidential Appendices.



7. Please attach a copy of your company’s trial balance (in original and spreadsheet form) covering the 1 October 2024 – 30 September 2025. If your financial year is fully aligned with the POI, this is all that is required.

Where your financial period is not aligned with the POI, please provide trial balances (in original and spreadsheet form) to cover the following periods:
A. The trial balance which starts from the beginning of your financial year and ends on 30 September 2024;
B. The trial balance which starts from 1 October 2024 to the end of your financial year; and
C. The trial balance which starts from the beginning of your following financial year and ends on 30 September 2025.
[image: ]

	Please refer to Appendices:
· Appendix A.6.7. Please note that columns O-R indicate which data should be excluded. This is to avoid double counting within the data set and also between data sets that have been merged (as indicated by "Exclude – covered by BOM"). 
· Appendices A.6.7.A, A.6.7.B, A.6.7.C, A.6.7.D and A.6.7.E. 

 [SENSITIVE – INFORMATION ABOUT FINANCIAL ACCOUNTS OF NIFTYLIFT].

	
	Appendix reference: A.6.7, A.6.7.A, A.6.7.B, A.6.7.C, A.6.7.D and A.6.7.E

Appendices A.6.7, A.6.7.A, A.6.7.B, A.6.7.C, A.6.7.D and A.6.7.E have not been provided in a non-confidential format as they contain sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



8. For your company and any associated parties involved in the production, marketing or sales of the like goods: provide workings (explaining sources) used to produce the annex information for the like goods for the POI. This information helps us reconcile your data.

	The methodologies have been created for all machines produced in the UK and sold to UK customers.

The following source data used to prepare the annex has been provided:
· Appendix A.6.8.1: Calculations - Investments & Fixed Assets
· Appendix A.6.8.2: Company Accounts Data
· Appendix A.6.8.3: Section C Costs - Prep File
· Appendix A.6.8.4: Section E Injury - Prep File
· Appendix A.6.8.5: IP Years - BS and PL accounts with cost categories

	
	Appendix reference: A.6.8.1, A.6.8.2, A.6.8.3, A.6.8.4, A.6.8.5

Appendices A.6.8.1, A.6.8.2, A.6.8.3, A.6.8.4 and A.6.8.5 have not been provided in a non-confidential format as they contain sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



9. If your company is part of a group of companies, attach a copy of the consolidated accounts of the group for the most recently completed financial year.

	Please also refer to Appendix A.6.6.5 for Niftylift's unaudited group financial statements for the year ended 31 December 2025. Niftylift notes that the financial statements do not include the trial balance for Niftylift Middle East Trading LLC and are subject to amendment during audit, principally due to credit notes, stock and bad debt provision adjustments, as well as any errors.

	
	Appendix reference: A.6.6.5

Appendix A.6.6.5 has not been provided in a non-confidential format as it 
contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of 
Confidential Appendices.




[bookmark: _Toc226723534]SECTION B:
Your goods

We ask you about your products to identify whether your goods constitute UK like goods and to gain a better understanding of how the goods you produce relate to the goods concerned.

[bookmark: _Toc139280010][bookmark: _Toc226723535][bookmark: _Toc16669611][bookmark: _Toc17123993]B1. Product Control Numbers 

The TRA uses product control numbers (PCNs) to define and distinguish the different types or subcategories of goods that fall under the goods description of the goods concerned. Subcategories are developed on the basis of differences in the physical and/or commercial characteristics of the goods which may impact the price at which each subcategory is sold.

PCNs, which come in the form of an alphanumeric code, help to create a categorisation system so that comparisons can be made between goods produced in the UK and those produced in the country subject to an investigation.

In this questionnaire and the corresponding annexes, you will be asked to construct PCNs representing the different types of products you produce. When giving your PCNs, please do not use any spaces, dashes or other means of separation, and ensure you follow the order of characteristics outlined in the table above.

When providing PCNs, please refer to Table 0 and then the relevant table for either assembled machines or the type of subassembly being represented. For example:
· For an assembled boom lift, please use the categories in Table 0 and Table 1.
· For a turret subassembly, please use the categories in Table 0 and Table 3.
 This is the Product Control Number (PCN) structure:

	Table 0 

	Description 
	Answer 
	Value 

	Assembled Machine or Subassembly?  
	Assembled Boom Lifts 
	1 

	  
	Chassis Subassemblies 
	2 

	  
	Turntable/Turret Subassemblies 
	3 

	  
	Boom Subassemblies 
	4 

	  
	Basket/Cage Subassemblies 
	5 



	Table 1: Assembled Boom Lifts 

	Description 
	Answer 
	Value 

	Vehicle Type 
	Trailer Mounted 
	M 

	  
	Self-Drive 
	D 

	  
	Self-Propelled 
	P 

	  
	  
	  

	Tracks or Wheels 
	Tracked 
	1 

	  
	Wheeled 
	0 

	  
	  
	  

	Maximum Working Height (m) 
	6m≤9m 
	06 

	  
	>9m≤13m 
	09 

	  
	>13m≤18m 
	13 

	  
	>18m≤23m 
	18 

	  
	>23m≤28m 
	23 

	  
	>28m≤33m 
	28 

	 
	>33m≤38m 
	33 

	 
	>38m≤43m 
	38 

	 
	>43m 
	43 

	  
	  
	  

	Power Type 
	Combustion 
	CO 

	  
	Electric – Lithium Batteries 
	EL 

	  
	Electric – Other Batteries* 
	EO 

	  
	Hybrid – Lithium Batteries 
	HL 

	 
	Hybrid – Other Batteries* 
	HO 

	 
	 
	 

	Boom Type 
	Vertical Mast with Jib 
	V 

	 
	Telescopic 
	T 

	  
	Articulated 
	A 

	 
	 
	 

	Cage Width^ 
	<1.5m 
	11 

	 
	>1.5m≤1.9m 
	15 

	 
	>1.9m≤2.3m 
	19 

	 
	>2.3m 
	23 


*Other Batteries includes but is not limited to: Lead-acid, AGM, Gel batteries etc. 
^Cage width refers to the longest horizontal measurement of the cage assembly when the cage is parallel to the ground. 

	Table 2: Chassis Subassemblies 

	Description 
	Answer 
	Value 

	Vehicle Type 
	Trailer Mounted 
	M 

	  
	Self Drive 
	D 

	  
	Self Propelled 
	P 

	  
	  
	  

	Tracks or Wheels 
	Tracked 
	1 

	  
	Wheeled 
	0 

	  
	  
	  

	Maximum Working Height (m) of the machine it is designed for 
	6m≤9m 
	06 

	  
	>9m≤13m 
	09 

	  
	>13m≤18m 
	13 

	  
	>18m≤23m 
	18 

	  
	>23m≤28m 
	23 

	  
	>28m≤33m 
	28 

	  
	>33m≤38m 
	33 

	 
	>38m≤43m 
	38 

	 
	>43m 
	43 

	 
	 
	 

	Power Type 
	Combustion 
	CO 

	  
	Electric – Lithium Batteries 
	EL 

	  
	Electric – Other Batteries* 
	EO 

	  
	Hybrid – Lithium Batteries 
	HL 

	 
	Hybrid – Other Batteries* 
	HO 

	 
	Not applicable** 
	NA 


*Other Batteries includes but is not limited to: Lead-acid, AGM, Gel batteries etc. 
** Use this option for where there is no specific power components in this subassembly 

	Table 3: Turntable/Turret Subassemblies 

	Vehicle Type 
	Trailer Mounted 
	M 

	  
	Self-Drive 
	D 

	  
	Self-Propelled 
	P 

	  
	 
	 

	Maximum Working Height (m) of the machine it is designed for 
	6m≤9m 
	06 

	  
	>9m≤13m 
	09 

	  
	>13m≤18m 
	13 

	  
	>18m≤23m 
	18 

	  
	>23m≤28m 
	23 

	  
	>28m≤33m 
	28 

	  
	>33m≤38m 
	33 

	 
	>38m≤43m 
	38 

	 
	>43m 
	43 

	 
	 
	 

	Power Type 
	Combustion 
	CO 

	  
	Electric – Lithium Batteries 
	EL 

	  
	Electric – Other Batteries* 
	EO 

	  
	Hybrid – Lithium Batteries 
	HL 

	 
	Hybrid – Other Batteries* 
	HO 

	 
	Not applicable** 
	NA 


*Other Batteries includes but is not limited to: Lead-acid, AGM, Gel batteries etc. 
** Use this option for where there is no specific power components in this subassembly 

	Table 4: Boom Subassemblies 

	Description 
	Answer 
	Value 

	Boom Type 
	Vertical Mast with Jib 
	V 

	 
	Telescopic 
	T 

	  
	Articulated 
	A 

	
	
	

	Maximum Working Height (m) of the machine it is designed for 
	6m≤9m 
	06 

	  
	>9m≤13m 
	09 

	  
	>13m≤18m 
	13 

	  
	>18m≤23m 
	18 

	  
	>23m≤28m 
	23 

	  
	>28m≤33m 
	28 

	  
	>33m≤38m 
	33 

	 
	>38m≤43m 
	38 

	 
	>43m 
	43 



	Table 5: Basket/Cage Subassemblies 

	Description 
	Answer 
	Value 

	Vehicle Type 
	Trailer Mounted 
	M 

	  
	Self-Drive 
	D 

	  
	Self-Propelled 
	P 

	 
	 
	 

	Cage Width^ 
	<1.5m 
	11 

	 
	>1.5m≤1.9m 
	15 

	 
	>1.9m≤2.3m 
	19 

	 
	>2.3m 
	23 


^Cage width refers to the longest horizontal measurement of the cage assembly when the cage is parallel to the ground. 

Example PCN for an electric Lithium battery powered, articulated self-drive wheeled boom lift with a 14m maximum working height and a cage width of 2m: 1D013ELA19 
Example PCN for a chassis section for a combustion powered, self-propelled wheeled boom lift with a 19m maximum working height: 2P018CO 

1. Please provide details of any manufacturing process differences which you feel may influence the PCN structure and the price comparison between the goods concerned and the like goods.

	There are no major differences in manufacturing processes which influence the PCN structure or the price comparison between the goods concerned and the like goods.

Niftylift expects Chinese producers may have more automated manufacturing capability [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE INFORMATION ABOUT COMPETITORS OBTAINED FROM MARKET INTELLIGENCE].

	
	Appendix reference: N/A



1. Comment on whether the proposed PCN structure adequately aligns with your goods range. In particular, we are interested in your opinions on:

a) the categorisation of product features;
b) the list of products included in the “other” category and whether this prevents a fair comparison between PCNs; and
c) whether you produce, or are aware of, any specialised products that fall within the definition of the “goods concerned” or “like goods” which have a sufficiently different price point to make them unsuitable for comparison with the other sub-categories of the “goods concerned”.
d) Is there any overlap in our PCN structure where products could be more than one PCN, if yes, can you suggest an alternative?

	All machines produced by Niftylift align with the PCN structure. 

Niftylift notes that:
· Electric machines produced by Niftylift that have AC power as the power type have been included under "Electric – Other Batteries". 
· Machines that have bi-energy[footnoteRef:1] as the power type have been included under "Hybrid – Other Batteries". [1:  The combination of two or more power sources on a machine, allowing the operator to select and switch between them during operation. Two or more power sources offer the advantage of inherent redundancy as well as increased machine utilisation due to greater flexibility. For example, a Diesel-electric machine can be used both indoors and outdoors as it is zero emission in electric mode.] 


	
	Appendix reference: N/A




[bookmark: _Hlk9253503][bookmark: _Toc16669215][bookmark: _Toc226723536]B2. Understanding your goods

1. Please complete the "Your company’s like goods" tab in the Annex.  

This tab collects information on:
▪ PCN and your internal coding system
▪ Physical (including technical) and commercial characteristics of your goods
▪ Product similarities - how are the like goods you produce different from the goods concerned imported into the UK.

2. For your like goods, describe your company's Internal coding system and how your own internal codes correspond to the PCN structure we have provided.

Supply any evidence you have that is relevant.

	Niftylift products are referred to as ‘Machine Type’ for example the HR21 Hybrid. Each product will have a build identification code which refers to the exact machine built. [SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]. Please refer to the Annex for further information SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]. 

	 
	Appendix reference: N/A




3. If there are differences in physical and commercial characteristics within your range of like goods which cause distinguishable differences in price with the goods concerned, explain those differences and the effect they have on price.

Supply any relevant evidence (e.g. sales brochures, input costs, or other promotional material).

 
	There are no physical or commercial differences between Chinese boom lifts and Niftylift’s boom lifts that would result in any significant price differentiation.

More Chinese manufacturers are beginning to export boom lifts (particularly the narrow models), but these products are developed without the years of R&D invested by Niftylift. [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE INFORMATION ABOUT COMPETITOR OBTAINED FROM MARKET INTELLIGENCE]

Some Niftylift machines are lighter, but this does not affect their commercial end‑use. Weight differences are relevant mainly for rental companies, as lighter machines allow more units to be transported on a single truck. 

	 
	Appendix reference: N/A



[bookmark: _Hlk17451308]
4. If you produce and/or sell other goods for the UK market other than the like goods, please complete the "Other goods" tab the Annex.

	Niftylift sell spare parts for Niftylift machines to customers. These will be individual parts, they would not be subassemblies. [SENSITIVE – INFORMATION ABOUT COMMERCIAL OPERATIONS OF NIFTYLIFT].

	 
	Appendix reference: N/A



5. Provide details of your like goods regarding their production processes, interchangeability, raw materials used, degree of model differentiation channels of distribution and sale, pricing and other relevant characteristics.

	Production process

Please refer to Section A.3.4 of the Application for a summary of the process to produce boom lifts in the UK. In short, this involves: (a) in‑house design and engineering; (b) sourcing bespoke parts from a wide range of suppliers; (c) welding and fabrication; (d) painting assembled welded parts; (e) assembling parts and sub‑assemblies on the production line and fitting assemblies with electrical connections, tubing and hydraulic hose routing; and (f) customising and testing the final machines.

Interchangeability 

As indicated in Section A.3.5 of the Application, the various types of boom lifts are designed for different tasks and environments. As such, the type of boom lift that is selected depends on the end-use. At the same time, most of the boom lifts available on the market have broad end-uses and are to a significant degree interchangeable.

Customers typically consider the following factors, while choosing a boom lift: 
· the height and outreach needed for the specific project; 
· space and access limitations; 
· whether the boom lift can support the weight of people and equipment; 
· the environment and terrain where the boom lift will be used; 
· power type; and 
· budget and costs. 

Raw materials

The raw materials used for the production of Niftylift's boom lifts include: steel, hydraulics, electrical parts, engines, batteries, tyres/wheels/tracks, plastics and iron [SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT].  

Degree of model differentiation

The different machine models produced by Niftylift are set out in Section A.2.1. of the Application. These comprise the following boom lifts: self-propelled, towable/trailer-mounted, self-drive and track-drive/spider lift. To a certain degree the models are substitutable. For example, a machine could be used for different end-uses, such as property maintenance or tree surgery, while also having specific features for more niche end-uses.

Distribution and sales channels

Please refer to Section A.3.5. (paragraphs 15 to 26) of the Application for a summary of Niftylift's distribution and sales channels.

In summary:
· Boom lifts are generally sold to three types of customers: rental companies; direct to end-users; and dealers (who sell to rental companies or directly to end-users). 
· Aside from the UK, Niftylift has subsidiary companies in Germany and the Netherlands for selling and serving the European market, and a subsidiary company in the US for selling and serving the US market. Niftylift established a subsidiary in Dubai in 2025 for selling and serving the Middle East market. All other markets are served by the UK business.
· The Applicant has an established dealer network operating in more than 60 countries.

Pricing

Please refer to Appendix B.2.5 for the current UK price list of Niftylift's machines.

	 
	Appendix reference: B.2.5




[bookmark: _Toc226723537]SECTION C:
Costs and production

[bookmark: _Toc16669217][bookmark: _Toc226723538][bookmark: Productioncosts]C1	Cost to make and sell 

This section is about costs to make and sell of your like goods. We use this information to know what the costs are to produce and sell the goods on the UK market. We use this information to carry out injury margin calculations and economic analysis.

1. Due to the complexity of boom lifts as a product, we have divided the main cost inputs of a boom lift into eight categories as follows:

· Steel (where not as part of one of the other categories)
· Hydraulics
· Electrical parts
· Engines
· Batteries
· Traction (tyres/wheels/tracks)
· Plastics
· Other

Please provide any comments on these categories below, including any difficulties you might have in arranging the raw materials and components that compose a fully assembled boom lift into one of these categories.


	A column for iron has been added. [SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT].  

	
	Appendix reference: N/A



2. Please complete the "Cost to make" tab in the Annex for the 1 October 2024 – 30 September 2025 for your like goods sold in the UK. This data should reflect only domestically produced goods for each PCN if possible. The categories above have already been listed for you in the sheet.

If you are not able to provide exact cost to make figures for domestically produced and domestically sold like goods, provide reasonable approximate figures and explain your methodology below. If you cannot provide reasonable approximate figures, explain why below.

Please see additional notes in the annex for assistance on how to complete it.

	1. Table A - All Costs – Methodology: 
The data in row 24 has been calculated based on all costs at Niftylift’s UK sites (i.e. Holland, Germany and US excluded) to manufacture goods in the UK, regardless of if the good is sold to a UK customer or to an export customer.

2. Table A - All Costs – Data:
· The data for the input categories (Steel, Hydraulics, Electrical Parts, Engines, Batteries, Plastics, Traction, Iron, Other – Parts), has been taken from the machine BOM (Bill of Materials) data [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]. 
· The data for the remaining columns [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]has been taken from the financial accounts data. [SENSITIVE - COMMERCIAL INFORMATION ABOUT FINANCIAL ACCOUNTS]. 
· An additional column ‘Other labour costs (Product to Production teams)’ has been added. [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT] The following percentages were assigned to each category: 
· UK: [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT] 
· Global: [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT] 
· Product to Production: [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT] 

3. Table A - All PCNs – Methodology:
The data in this row is the costs of manufacturing goods in the UK for UK customers only.

4. Table A - All PCNs – Data:
· The data in row 25 reflects manufacturing costs for goods produced in the UK and sold to UK customers only.
· The data for the input categories (Steel, Hydraulics, Electrical Parts, Engines, Batteries, Plastics, Traction, Iron, Other – Parts), has been taken from the machine BOM (Bill of Materials) [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT].
· The data for the remaining columns [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]has been taken from the financial accounts data. [SENSITIVE - COMMERCIAL INFORMATION ABOUT FINANCIAL ACCOUNTS] 
· To estimate the costs associated with machines built for UK customers only, the following logic has been applied:
· Other – Materials: [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· Direct Labour: [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT] 
· Other labour costs (Product to Production teams): [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· Other direct costs: [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· Manufacturing overhead 1 (Product production development costs): [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· Manufacturing overhead 2 (Energy costs): [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· Manufacturing overhead 3 (Factory maintenance costs): [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]

5. Table B - Table B: Costs to Make in domestic markets by PCN for all like goods – Methodology: 
The data is calculated using an average weighting of the costs from Table A row 25 (All PCNs) based on the average gross invoice price of machines sold to UK customers during the POI for each PCN and the number of machines per PCN built during the POI (based on Work Order Close date).

	
	Appendix reference: A.6.8.3

Appendix A.6.8.3 has not been provided in a non-confidential format as it contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



3. Please complete the "AS&G" tab in the Annex for the 1 October 2024 – 30 September 2025 for your like goods sold in the UK. This data should reflect only domestically produced and domestically sold like goods for each PCN if possible.

If you are not able to provide exact cost to sell figures for domestically produced and domestically sold like goods, provide reasonable approximate figures and explain your methodology below. If you cannot provide reasonable approximate figures, explain why below.

	1. Table A - All Costs – Methodology:
The data in row 27 has been calculated based on all AS&G costs at Niftylift’s UK sites (i.e. Holland, Germany and USA excluded) in the UK, regardless of whether the good is sold to a UK customer or to an export customer.

2. Table A - All Costs – Data:
The data has been taken from the financial accounts data. [SENSITIVE - COMMERCIAL INFORMATION ABOUT FINANCIAL ACCOUNTS]
· Indirect labour cost: 
1. [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT] The following percentages were assigned to each category: 
a. UK: [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
b. Global: [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
c. Product to Production: [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
d. [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]

3. Table A - All PCNs – Methodology: 
To estimate the costs associated with machines built for UK customers only, the following logic has been applied:
· Indirect labour cost: 
1. [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
2. [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]. The following percentages were assigned to each category: 
· UK: [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· Global: [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT] 
· Selling cost 1 (Selling costs): [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT] 
· Selling cost 2 (Export costs): [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· Administrative and general cost 1 (Business operational costs): [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· Administrative and general cost 2 (Staff related costs): [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT] 
· Other costs 1 (Financial costs): [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· Other costs 2 (Travel costs): [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· Domestic freight cost: [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]

	
	Appendix reference: A.6.8.3

Appendix A.6.8.3 has not been provided in a non-confidential format as it contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



4. Do you use standard costing?

If yes, then, can you explain:
(a)	Were standard costs converted to actual costs in your responses?
(b)	If there are variances, have they been allocated to the goods concerned? If yes, how were they allocated?

	No – Niftylift uses actual costs. The actual cost for parts is incorporated in the product.

	
	Appendix reference: N/A



5. If your company has a costing structure that transfers accumulated product costs from one process to another, can you provide details of how the product cost is transferred from one production process to another (e.g., at cost, internal transfer).

	N/A

	
	Appendix reference: N/A



6. If some or all of the inputs (e.g., raw materials, energy) used in the production of your like goods are produced by an associated party, provide details of this arrangement, and attach documentation demonstrating the agreements.

	N/A

	
	Appendix reference: N/A



7. If your company incurred any extraordinary costs (e.g. losses from early debt repayment, intangible assets write-offs, legal settlements, Start-up) during the 1 October 2021 – 30 September 2025, provide details of these costs, explaining why they were extraordinary and how they have been included and amortized/depreciated in your accounts.

	N/A

	
	Appendix reference: N/A



8. Explain the sources of finance you use or intend to use to produce your like goods. 

For example:
▪ external financing sources (e.g. loans, investments, grants, purchase order financing) or 
▪ internal sources (e.g. Retained earnings, business line and trade credits.). 
Please have the documents evidencing your sources of finance ready for verification.  

	[SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT].

	
	Appendix reference: N/A



9. Are there any costs of finance (e.g., interest payments on loans, bank overdrafts) associated with the production of the like good? 

If yes, how do you report this in your company accounts?

	No.

	
	Appendix reference: N/A



10. Describe the cost allocation method used for each cost type listed in "Cost to make" tab in the Annex, including an explanation of the individual components of the costs.

We will use this description to help assess the allocation method used.

	Please see the methodology described in C1.2 above. 

	
	Appendix reference: N/A



11. For each of the following subassemblies, provide the proportion (as a percentage) that the subassembly makes up of the cost to produce a fully assembled boom lift:

· Chassis
· Turret/turntable
· Boom
· Cage/basket 
The proportional costs should total up to 100%. For more information on how to divide a boom lift into these subassemblies, please refer to Appendix A.49 of the application.
	Based on the cost of the parts and labour using one of Nifylift’s machine models as an example, please see the percentage split by subassembly below [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE COMMERCIAL INFORMATION]. 

	Sub Assembly
	% Split by Subassembly

	Boom Subassembly (inc. flyboom, lifting mechanism, telescoping boom)
	[SENSITIVE]

	Cage/Basket Subassembly
	[SENSITIVE]

	Turret/Turntable Subassembly
	[SENSITIVE]

	Chassis/Base Subassembly
	[SENSITIVE]

	Total Parts Cost
	100.00



[PERCENTAE SPLITS HAVE BEEN REMOVED AS DIFFERENT MANUFACTURERS MAY DESIGN AND MANUFACTURE THEIR MACHINES DIFFERENTLY]

	
	Appendix reference: C.1.11

Appendix C.1.11 has not been provided in a non-confidential format as it contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



[bookmark: _Toc16669218][bookmark: _Toc226723539]C2	Cost reconciliation

In this section, we ask you about your costs and the quantity of goods produced during 1 October 2024 – 30 September 2025. This includes the costs and quantity of like goods and all other goods you might produce.

1. Please complete the "Cost reconciliation" tab in the Annex.
Provide all documents that were used as a data source to complete the tab. 

Attach any relevant documentation (for example, a screenshot from your accounting system, a general ledger file, financial statements) If the documents include spreadsheets, all formulas used must be retained.

	Please refer to comments in column G for the relevant source data.

	
	Appendix reference: A.6.8.2, A.6.8.4

Appendices A.6.8.2 and A.6.8.4 have not been provided in a non-confidential format as they contain sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



[bookmark: _Toc16669219][bookmark: _Toc226723540][bookmark: Production]C3	Production process

1. Describe and include diagrams/flow-charts where available, the main stages of the production process (e.g. raw material sourcing, manufacturing, assembly, packaging, distribution) for your like goods from initial inputs to final output. Clearly indicate:
  
a) stages taking place in the UK; 
b) stages taking place outside the UK, and location;
c) any stages that are outsourced to external companies.

	Please refer to Section A.3.4 of the Application for a summary of the process to produce boom lifts in the UK. In short, this involves: (a) in‑house design and engineering; (b) sourcing bespoke parts from a wide range of suppliers; (c) welding and fabrication; (d) painting assembled welded parts; (e) assembling parts and sub‑assemblies on the production line and fitting assemblies with electrical connections, tubing and hydraulic hose routing; and (f) customising and testing the final machines.

All stages take place in the UK.

	
	Appendix reference: N/A


 
2. Explain at what stage in the production process is the most value added to your like goods.

	The most value is added to Niftylift's boom lifts during the design, fabrication and assembly stages.

	
	Appendix reference: N/A



3. If you are aware that the production process of the like goods is materially different from the process used in the PRC can you explain the differences?

	While there are many differing amounts of automation production, Niftylift expects that the stages of production of boom lifts in China would be very similar to the production process in the UK.

	
	Appendix reference: N/A



4. If production of your like goods has not been continuous over the injury period, clearly highlight when there were breaks in production and why these occurred.

	The factories always close for the Christmas holiday break. This includes between the 25th of December to the 1st of January during the injury period and the POI.

	
	Appendix reference: N/A



[bookmark: _Toc226723541]C4	Joint products and by-products

1. Explain any waste, scrap or by-products related to the production of the like goods. Please explain: 
· how you differentiate your waste, scrap and by products;
· what you do with your waste, scrap and by-products;
· how any income or cost from waste, scrap or by-products is recorded; and
· the average waste, scrap, and by-product ratio resulting from the production process of the like goods.

	Niftylift's waste can be categorised as follows: general waste, recyclable waste, cardboard, plastic mixed recyclable metal / steel, cable, batteries, food waste, hazardous waste (paint / powder / filters etc).

All waste is removed by licenced waste management companies, for which Niftylift pays fees and waste removal tonnage costs.

The in (rebates on mixed steel, cardboard bails, scrap batteries) and out (licenced management fees, and different wastes disposal) invoices are recorded each
month.

The waste disposal per machine at the Milton Keynes factory in 2025 was:
· Cost of hazardous waste per machine produced = £[5-10]
· Cost of non-hazardous waste per machine produced = £[15-20]
· Rebate value of waste per machine = £[5-10] (this does not take into account our labour time to compact and bale)
· Total cost of waste disposal per machine = £[15-20]

	
	Appendix reference: N/A



2. If your like goods share any joint production process with other goods you produce, indicate at which point in the manufacturing process the goods separate.

	Niftylift produces only the like goods.

	
	Appendix reference: N/A



3. Explain how your costs of production (per unit) differ between the like goods and its joint products, at the point of separation. 
Comment on the reason(s) for the difference(s) and the method(s) you used for the calculation.

	N/A

	
	Appendix reference: N/A



4. Has the demand for the joint product affected the production of or demand for the like goods during 1 October 2021 – 30 September 2025? 

If yes, can you provide reasons why this is the case and supporting evidence.

	N/A

	
	Appendix reference: N/A



[bookmark: _Toc226723542]C5	Raw material (RM) and major input purchases

1. Please complete the "Raw materials and input" tab in the Annex. This tab collects detailed data by transaction, for purchases cost types used in your production of the like goods during the POI.

2. Provide an invoice and any supporting documents for two of your purchases stated within the "Raw materials and inputs" tab in the Annex. 

Use the box below to give an overview of any supporting documents provided.

	Please refer to:
· Appendices C.5.2.A and C.5.2.B for a purchase order and invoice relating to Niftylift's supplier [SENSITIVE – COMMERCIAL INFORMATION].
· Appendices C.5.2.C and C.5.2.D for a purchase order and invoice relating to Niftylift's supplier [SENSITIVE – COMMERCIAL INFORMATION]. 

[SENSITIVE – COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT].

	
	Appendix reference: C.5.2.A, C.5.2.B, C.5.2.C, C.5.2.D

Appendices C.5.2.A, C.5.2.B, C.5.2.C and C.5.2.D have not been provided in a non-confidential format as they contain sensitive commercial information that is not possible to summarise. Please refer to Appendix A.1, Summary of 
Confidential Appendices.




[bookmark: _Toc226723543]C6	Purchases of like goods and/or goods concerned

1. Please complete the "Purchases of goods" tab in the Annex. This tab collects information relating to your company’s total annual purchases over the injury period of:
•	Like goods purchased from other UK producers;
•	Goods concerned purchased (from the PRC); and
•	Like goods purchased from third countries.

All figures should be reported net of recoverable tax. List for each year every country you have purchased from in a separate row.

2. How often (e.g. monthly, quarterly, yearly, one off purchase) do you purchase: 
•	Like goods purchased from other UK producers 
•	Goods concerned purchased (from the PRC); and 
•	Like goods purchased from third countries.

	Used Niftylift machines are purchased on an ad hoc basis, for example as trade-ins for a new machine or bought at auction in the UK. They are refurbished and resold by Niftylift. 

No new machines produced by a third party are bought by Niftylift. 

	
	Appendix reference: N/A



3. Describe how these purchases fit into your business model. Please attach copies of any agreements or contracts that you have relating to your purchases of like goods and/or goods concerned.

	Used Niftylift machines are refurbished by Niftylift and resold to customers.

	
	Appendix reference: N/A



[bookmark: _Toc226723544]SECTION D: Sales

[bookmark: _Toc16669221][bookmark: _Toc226723545]D1 Domestic sales

1. Please provide Transaction by Transaction (T by T) data by completing the "T by T domestic sales" tab in the Annex. 

The data provided should reflect only domestic sales of like goods and/or goods concerned by PCN. 

Contact the case team if you cannot provide information in sufficient detail.

	Niftylift has provided sales data by invoice date for all sales of new and used machines to UK customers. [SENSITIVE – COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT].

[SENSITIVE – COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT].




[bookmark: _Toc226723546]D2 Export sales

1. Please complete the "Export sales" tab in the Annex.

	Niftylift has provided sales data by invoice date for all sales of new and used machines to non-UK customers.

The reason why a few machines are marked as "unallocated" is because they are very old second-hand machines that Niftylift repurchased for refurbishment, and the system does not show their internal code.




[bookmark: _Toc226723547]D3 Sales reconciliation

In this section, we ask you about your total sales during 1 October 2024 – 30 September 2025. This includes sales of the like goods in the UK and your export markets, as well as sales of any other goods you might produce.

Please complete the "Sales reconciliation" tab in the Annex for the Period of Investigation (POI).

[bookmark: _Toc226723548]D4 Distribution channels and price setting

1. Explain your pricing policy.

Provide supporting evidence (examples; price lists, individual customer or per-job price negotiations, prices directly following market prices) for your sales of the like goods during the period 1 October 2024 – 30 September 2025.

	Please refer to Appendix B.2.5 for the current UK price list of Niftylift's machines.
The UK new machine price list is determined based on the cost to make the machine and the market price (the price customers are willing to pay). 

Some hire companies receive a discount [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE COMMERCIAL INFORMATION]. 

	
	Appendix reference: B.2.5, D.4.1

Appendices B.2.5 and D.4.1 have not been provided in a non-confidential format as they contain sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



2. If price reductions have been applied to any of your domestic sales of your UK like goods over the POI, please provide a description. This includes discounts, rebates, credit terms, allowances and commissions.

· Explain the terms and conditions that must be met for any price reduction.
· Indicate any price reduction not included in an invoice price. Explain how the invoice price and the price reduction have been calculated.
· If you have issued any credit notes that are not reflected in invoice prices, provide details of the criteria for issuing such notes and the impact that they have on prices (both past and future).

	The price of a machine price reflects the negotiation with the customer during the sale. [SENSITIVE – COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT].

	
	Appendix reference: N/A



3. Provide details if you have a distribution network for your like goods.
 
	Boom lifts are generally sold to three types of customers: rental companies; direct to end-users; and dealers (who sell to rental companies or directly to end-users). 

Aside from the UK, Niftylift has subsidiary companies in Germany and the Netherlands for selling and serving the European market, a subsidiary company in the US for selling and serving the US market, and a subsidiary company in for selling and serving the Middle East market. All other markets are served by the UK business.

Niftylift Limited sells machines directly to customers or through Niftylift BV, Niftylift Inc and Niftylift Middle East.

Niftylift has an established dealer network operating in more than 60 countries.

	
	Appendix reference: N/A



4. Do your sales usually include delivery in the price? If so, please explain how you calculate delivery costs and prices?

	Most machines sold to UK customers are EXW. [SENSITIVE – COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT].

	
	Appendix reference: N/A



5. [bookmark: _Hlk103225481]Does the delivery price of the like goods vary between different types of customers?   
If yes, explain the reasons for these differences.

	Delivery price of the like goods does not vary between different types of customers.

	
	Appendix reference: N/A



6. Select examples of domestic sales of like goods to two different customers included in "T by T domestic sales" tab in the annex. Attach as an appendix a complete set of documentation for these sales. Where possible, include purchase orders, commercial invoices, order acceptances, discounts or rebates, credit and debit notes, contracts of sale, freight and insurance details, bank documentation and all other relevant documents.

	Domestic sales to customers: (1) [SENSITIVE – COMMERCIAL INFORMATION] and (2) [SENSITIVE – COMMERCIAL INFORMATION] are illustrated through the following documents: purchase order and commercial invoice per machine.

	
	Appendix reference: D.4.6.A, D.4.6.B, D.4.6.C, D.4.6.D

Appendices D.4.6.A, D.4.6.B, D.4.6.C and D.4.6.D have not been provided in a non-confidential format as they contain sensitive commercial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.


[bookmark: _Toc16669222]

[bookmark: _Toc226723549][bookmark: _Toc103662974]Section E:
[bookmark: _Toc226723550]Injury to your company

In this section, we assess the impact of the dumped goods on UK industry during the injury period, by considering economic factors including but not limited to: 
sales, profits, output, market share, productivity, return on investments, utilisation of capacity, cash flow, stock (finished goods inventories), employment, wages, growth, ability to raise capital and investments.

[bookmark: _Toc226723551]E1	Material Injury

1. If your company is suffering from injury:

• Describe the type and extent of the injury. 
• Give us an estimated date when the injury began to affect your company and explain how the injury has since developed.

Specify and justify your claims with evidence.

	Niftylift is suffering material injury affecting multiple financial and operational indicators simultaneously and persistently over the injury period. The injury is concentrated in the production and sale of the like goods and manifests through: declining volumes and market share, sustained losses, price depression and suppression, under‑utilisation of capacity, deteriorating cash flow, and rising stock levels. The injury has been caused by price undercutting by Chinese boom lifts imports, as well as their increasing market share in the UK.

Price Depression and Price Suppression
· Niftylift experienced clear price depression during the POI, with average invoice prices declining for the majority of key machine types between 2024Q4–2025Q3.
· Invoice price declines ranged from approximately [SENSITIVE]% to [SENSITIVE]%, with several high‑volume models experiencing price reductions of [SENSITIVE]% year‑on‑year [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE COMMERCIAL INFORMATION].
· At the same time, invoice prices remained significantly below UK list prices, with discounts typically in the range of [SENSITIVE]%, demonstrating price suppression. Prices could not increase to reflect inflation, rising input costs, or the level required to restore normal profit margins.
· This pricing outcome is directly consistent with price undercutting by imports, forcing Niftylift to accept lower realised prices to maintain any sales volumes at all.
The combination of nominal price decreases and the inability to raise prices despite rising costs confirms both price depression and price suppression, materially contributing to Niftylift’s losses. Please refer to Appendix D.4.1. 

Timing and Development of the Injury
· The injury began to materially affect Niftylift from around 2022, as evidenced by the initial decline in domestic sales volumes, falling market share, and the onset of sustained losses on like goods.
· The injury intensified from 2023 onwards, with: 
· accelerating losses and margin deterioration,
· worsening price depression and suppression,
· increasing stock accumulation, and
· declining productivity and cash generation.
· By the POI, the injury had deepened and broadened, affecting nearly all core injury indicators simultaneously, while management was compelled to implement cost‑reduction measures and rely increasingly on exports and non‑like goods revenue to sustain the business.

To avoid repetition, for further details please see answer to Question E.4 below concerning injury factors.

	
	Appendix reference: D.4.1

Appendix D.4.1 has not been provided in a non-confidential format as it contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



2. If your cost of production per unit of the like goods has changed significantly during the injury period 1 October 2021 – 30 September 2025, provide an explanation of what has caused these changes and provide supporting evidence.

	The cost of production per unit of the like goods increased significantly during the injury period (1 October 2021 – 30 September 2025), notwithstanding a reduction in total costs in absolute terms. This outcome is explained by lower production volumes, adverse fixed‑cost absorption, and changes in cost structure, rather than inefficiencies or changes in accounting methodology. 

The same cost‑to‑make (CTM) methodology was applied consistently across the entire injury period and the POI, in line with the methodology used in this Producer Questionnaire (to avoid repetitions, for further details see answers to Section C1 Cost to make and sell above).  

Total Costs vs Cost per Unit
· Total cost to make decreased in absolute terms, reflecting sustained management efforts to reduce expenditure and lower the company’s breakeven point.
· However, cost per unit increased materially, as production volumes of like goods declined over the injury period.
This divergence is expected in manufacturing industries with high fixed costs: when fewer units are produced, fixed and semi‑fixed costs are spread over a smaller output base, increasing the cost per unit.

Cost per unit increased due to:
· Lower production volumes over the injury period led to poorer absorption of fixed costs. As output declined, manufacturing overheads and indirect labour were spread over fewer units, increasing the cost per machine.
· Variable costs increased on a per‑unit basis, as reduced production volumes limited economies of scale and costs did not fall proportionately with output.
· Labour and overhead costs could not be reduced in line with volumes, due to the need to maintain skilled manufacturing capability and essential factory operations.

In addition, Niftylift undertook extensive cost‑reduction measures, reducing monthly breakeven by approximately by ~30%. 

Niftylift has been reducing costs through machine design and negotiating parts costs with suppliers. [SENSITIVE – COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT] 
 
Please refer to Section G of the Application for further examples of how Niftylift has undertaken extensive cost-reduction measures.

Despite these efforts, unit costs continued to increase, driven by the scale of volume decline and ongoing price pressure.

Under normal conditions, higher unit costs would be reflected in higher prices; however, due to price depression and suppression, Niftylift was unable to increase prices and in some cases accepted nominal price decreases. As a result, higher unit costs translated directly into continued losses and margin erosion on like goods.

To conclude, while total costs declined in absolute terms, the cost of production per unit increased materially due to lower volumes and adverse cost absorption. These changes were clearly injury‑driven, occurred despite cost‑cutting efforts, and materially contributed to Niftylift’s sustained losses. 

	
	Appendix reference: A.6.8.3

Appendix A.6.8.3 has not been provided in a non-confidential format as it contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



3. Please complete the 'Injury' tab in the Annex.
 
Note: Figures provided in relation to the 'like goods' should be figures relating only to your domestically produced like goods sold in the UK and not any like goods that have been purchased/imported for resale.


4. Can you please give a summary of each of the injury factors completed in the “Injury” tab in the Annex and their trends during the injury period?

	Taken together, the trends in: (i) declining domestic sales volumes and market share; (ii) persistent and deepening losses; (iii) under‑utilised capacity; (iv) reduced productivity; (v) rising stock levels; and (vi) increasing cost pressures demonstrate that Niftylift has suffered material injury during the injury period. 

The injury is clearly concentrated in the like goods and is not explained by internal inefficiencies or general market contraction, but is consistent with competitive displacement and significant downward price pressure in the UK market by Chinese dumped and subsidised imports.

1. Decline in Domestic Sales and Market Position

· Domestic sales volumes of like goods declined over the injury period, falling from [SENSITIVE] units (2021/22) to [SENSITIVE] units in the POI (~25%), indicating weakening demand in the UK market for Niftylift’s domestically produced boom lifts.
· [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT] 
· UK market share decreased overall, dropping from [15–20]% in 2021/22 to [10-15]% in the POI, confirming a loss of competitive position in the domestic market. It is clear that Niftylift's domestic sales in units have decreased significantly between calendar year 2021 and calendar year 2025, i.e. by ~25%, which is not accurately reflected in the loss of the market share, given the inaccuracy and imprecision of the UK demand estimation.

2. Export Dependence and Volatility

· Export sales of like goods increased initially but declined sharply in the POI, with export volumes falling from a peak of [SENSITIVE] units (2023/24) to [SENSITIVE] units in the POI. 
· [SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]Niftylift’s increased reliance on exports reflects diversion away from the UK market, consistent with increasing domestic injury caused by extreme downward pressure from dumped and subsidised imports.
[SENSITIVE - COMMERCIAL INFORMATION ABOUT OPERATIONS AND STRATEGY OF NIFTYLIFT]
Export growth was a defensive response to suppressed demand and price pressure in the UK market caused by Chinese imports. As domestic sales volumes declined and margins collapsed, Niftylift was compelled to redirect output to export markets in order to maintain production levels and partially absorb fixed costs. This is consistent with the data: despite continued production capability and investment in UK assets, domestic sales of like goods declined, while losses persisted. The shift toward exports therefore reflects an effect of injury, not a cause.

3. Persistent and Worsening Loss‑Making Situation for Like Goods
· Niftylift incurred negative Profit Before Tax (PBT) for like goods in every year of the injury period, with losses deepening from [SENSITIVE] in 2021/22 to £[SENSITIVE] in 2023/24 and remaining severe in the POI (£[SENSITIVE]).
· Correspondingly, average PBT margins for like goods deteriorated significantly, worsening from [SENSITIVE]% to [SENSITIVE]% before only marginal improvement in the POI, evidencing sustained and significant material injury.
· This contrasts with the company’s overall PBT, which remained positive, demonstrating that injury is concentrated in the production and sale of the like goods and that Niftylift's injury is clearly not self-inflicted.

4. Under‑utilisation of Capacity and Reduced Production
· Output volumes of like goods declined by approximately 8.2% over the injury period, from [SENSITIVE] units to [SENSITIVE] units, reflecting reduced orders for UK‑destined machines.
· Production capacity utilisation remained extremely low throughout the injury period (around [SENSITIVE]%), indicating significant structural under‑utilisation of installed capacity.
· Niftylift was increasingly forced to produce machines for stock to maintain minimum production levels, rather than producing for confirmed orders as has been done since the establishment of the company [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE COMMERCIAL INFORMATION].

5. Deterioration in Productivity
· At the beginning of the injury period the total number of employees was lower than usual due to COVID-related reductions. Although employment levels increased mid‑period, average output per employee engaged in like goods production fell sharply, from [SENSITIVE] units per FTE in 2021/22 to [SENSITIVE] units in 2023/24. 
· While productivity showed some recovery in the POI, it remained well below the level observed at the start of the injury period, consistent with suppressed production volumes.

6. Rising Stock Levels and Capital Tie‑Up
· Stocks of like goods manufactured in the UK increased materially over the injury period, rising by approximately 73% in volume (from [SENSITIVE] units to [SENSITIVE] units) and by approximately 97% in value (from £[SENSITIVE] to £[SENSITIVE]) by the POI.
· The significant accumulation of stocks reflects both: (i) unsold UK‑destined machines being diverted into other channels, rather than being sold through normal primary market transactions; and (ii) building stock for other markets [PARAGRAGH ADJUSTED TO REMOVE SENSITIVE COMMERCIAL INFORMATION].
· This sustained increase in stock levels indicates suppressed domestic demand and increased capital tie‑up, evidencing financial strain. [SENSITIVE – COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· In addition, a significant proportion of production during the injury period was directed towards building stock for other markets, where machines are manufactured in the UK in advance of shipment to meet longer lead times and logistical requirements [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE COMMERCIAL INFORMATION]. This further contributed to elevated stock levels at year‑end and masked the extent of weak domestic demand, as production was maintained for export‑related stock rather than driven by UK customer orders. As a result, headline production and stock figures do not reflect healthy market conditions, but rather forced stock‑building in response to suppressed UK sales.

7. Cost Pressures and Wage Increases
· Median wages for employees engaged in like goods activities increased significantly compared with 2021/22 and remained elevated throughout the injury period.
· The median annual wage for the POI is higher due to: (i) Company wide pay rise in line with inflation (3%); and (ii) The number of employees during the POI reduced. [SENSITIVE – COMMERCIAL INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]. 
· These wage increases were not matched by higher output or profitability, further reducing margins and adding to losses on like goods.

8. Financial Strain Despite Positive Cash Flow
· Net cash flow for like goods declined sharply in the POI, falling by approximately 34% year‑on‑year, from £[SENSITIVE] in 2023/24 to £[SENSITIVE] in the POI.
· While cash flow remained positive, this does not indicate financial health, as the decline coincided with persistent operating losses on like goods, rising stock levels, and increased capital tie‑up in unsold machines.
· The reduction in cash generation reflects weakened sales performance and delayed monetisation of production, with resources increasingly absorbed by export sales, demo and second‑hand stock rather than primary market sales [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE INFORMATION ABOUT COMMERCIAL OPERATIONS OF NIFTYLIFT].
· At the same time, Niftylift continued to incur finance and interest costs, which further constrained available liquidity and increased working‑capital pressure, notwithstanding ongoing production activity.
· The deterioration in cash flow therefore evidences material financial injury, demonstrating that the like goods business is being sustained through cash absorption rather than generating sufficient returns to support normal operations in the absence of injury.

9. Conclusion
The evidence shows that low‑priced Chinese imports have displaced domestic sales and suppressed prices in the UK, resulting in declining volumes, market share, profitability and return on investment for the like goods. Niftylift's pricing data demonstrates price undercutting, price depression and price suppression, with invoice prices falling or remaining significantly below list prices at a time when costs were rising. This forced Niftylift to absorb cost increases rather than pass them on, driving sustained losses on like goods.

	
	Appendix reference: A.6.8.4

Appendix A.6.8.4 has not been provided in a non-confidential format as it contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



5. Explain your methodology for calculating and apportioning your average Profit Before Tax (PBT) to the like goods.

	To calculate the Profit Before Tax for the like goods, the costs allocated to like goods were subtracted from the revenue from new and used machines sales by invoice date to UK customers. The profit percentage was calculated as profit amount of revenue from new and used machines sales by invoice date to UK customers. 

	
	Appendix reference: A.6.8.4 (Tab E -Injury - Data D)

Appendix A.6.8.4 has not been provided in a non-confidential format as it contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



6. Explain your methodology for calculating and apportioning your finance costs (e.g. interest) incurred to the like goods.

	A percentage of the finance costs for UK sites only was calculated. The percentage used was the percentage of revenue per year from new and used machines by invoice date to UK customers. 

	
	Appendix reference: A.6.8.3 (Tab SectionC - UK% Splits) and A.6.8.4 (Tab E - Injury - Data D)  

Appendices A.6.8.3 and A.6.8.4 have not been provided in a non-confidential format as they contain sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



7. Describe how stock levels are assessed.  Provide an explanation, if stock levels were significantly higher during 1 October 2021 – 30 September 2025.

	A stock audit was conducted for audit purposes at the end of each calendar year. 

	
	Appendix reference: A.6.8.4 (Tab E -Injury - Data H) 

Appendix A.6.8.4 has not been provided in a non-confidential format as it contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



8. Explain your methodology for estimating your percentage of UK market share of total sales for the like goods in the 'Injury' tab.

	Methodology for estimating Niftylift's market share

Niftylift’s market share was estimated using a combination of industry‑level demand indicators, company‑specific sales volumes, and seasonality adjustments to reflect intra‑year variations in demand. 

As a starting point, Niftylift relied on industry report data, which provides estimates of boom‑lift consumption derived from rental fleet size and retention periods. Niftylift understands that the industry report does not include trailer-mounted and track-drive boom lifts because it mainly relies on data relating to self-propelled boom lifts. In addition, industry report data captures only rental fleet replacement demand and therefore does not represent 100% of total market demand, as it excludes machines sold directly to dealers and end‑users outside the rental channel. There is no single objective and fully accurate source that captures total UK demand for new boom lifts across all customer segments. Accordingly, industry report data was used as an informed proxy, supplemented by Niftylift’s own market intelligence to construct reasonable demand ranges.

To address this limitation, Niftylift first identified that its sales of new machines are split approximately [66-90]% to rental fleets and [10-34]% to dealers and individual customers. Industry report consumption estimates were therefore treated as representing only the rental‑fleet portion of demand. These figures were then scaled up to estimate total market demand by adjusting for the non‑rental segment, resulting in two alternative annual market size scenarios: a conservative scenario, based on industry report retention periods (longer average replacement cycles), and a liberal scenario, based on a standardised [4-6]‑year retention period consistent with rental industry practice. These adjustments produce materially different estimates of total annual demand and are intended to reflect the inherent uncertainty in market size estimation in the absence of comprehensive official data.

Once annual total market volumes under the liberal and conservative scenarios were established, Niftylift’s calendar‑year market share was calculated by dividing Niftylift’s actual UK sales (in units) by the corresponding total market volume. To allow the analysis to be extended to quarterly and injury‑year periods required by the Trade Remedies Authority, the methodology incorporates a seasonality adjustment. Quarterly UK sales patterns were used solely to derive within‑year quarter percentage weights, reflecting the fact that demand is not evenly distributed across the year. These quarterly weights were applied symmetrically to both total market volumes and Niftylift’s sales, ensuring consistency. As a result, quarterly market shares remain constant within a calendar year, while injury‑year market shares (October–September) are constructed by aggregating the relevant quarters across two calendar years. This approach ensures transparency, internal consistency, and traceability from industry report demand estimates to the final market share figures presented in Appendix E.1.

Explanation concerning Niftylift's market share decrease

Looking at market share per injury years, consisting of a Q4 of Y1 and Q2-Q3 of Y2, does not depict the correct picture because every year in Q4, the amount of units sold is the lowest of all quarters and represents on average ~[15-20]% of units sold per year. At the same time, it is difficult to accurately estimate the consumption of boom lifts per year, as indicated in the Application, considering the lack of available information from the HMRC and the only indicative dataset presented by industry reports. In addition, the rental companies buy a number of refurbished machines each year to mitigate their costs.
 
That being said, it is clear that Niftylift's domestic sales in units have decreased significantly between calendar year 2021 and calendar year 2025, i.e. by ~25%. Looking at the loss of Niftylift's market share as compared between 2021 and 2025, it is between [3-8]% (for liberal and conservative methodologies respectively). Looking at loss of market share in the injury period, the ~[2-5]% market share loss based on liberal methodology does not correspond to the reality where the domestic sales of Niftylift's boom lifts per unit decreased by ~[12-17]% between year 1 of injury period and the POI. The actual market share loss should be in fact considered as from between [SENSITIVE], where for the first time since the establishment of Niftylift, it started producing machines for stocks, clearing the several years long back log of orders.
 
Niftylift therefore kindly requests the TRA to calculate the actual market share of Niftylift based on detailed information per unit received from different interested parties in the two investigations, considering that the industry report data is not fully accurate and that Niftylift does not have access to the HMRC's ten-digit commodity code transaction-by-transaction data [PARAGRAPHS ADJUSTED TO REMOVE INFORMATION OBTAINED FROM A SUBSCRIPTION SERVICE].

At the same time, the market share of Chinese imports continues to increase. Based on the HMRC import data described in Section E.1.3 of the Application, Chinese imports captured their highest market share in the period examined in full‑year 2025. Using the HMRC full‑year data (refer to Appendix E.2), the Chinese volume share averaged 25.33%, marking a clear change in market penetration since 2021. At the same time, the value share remained low, at an average of 13.41%, thereby widening the gap between volume and value. This confirms that the expansion of Chinese market share continues to be driven by systematically lower‑priced imports, rather than by changes in product mix or temporary market effects.

This full year outcome has been derived on the same factual and methodological basis set out in Section E.1.3 of the Application. Even when assessed against earlier years, the 2025 data show Chinese imports attaining materially higher market shares by both volume and value, with the divergence between the two measures persisting.
 
Accordingly, the evidence reinforces Niftylift's findings of sustained price undercutting and increasing injury.

	
	Appendix reference: E.1, E.2



9. How did you calculate your production capacity and capacity utilisation for the like goods? If there are significant differences between them, explain the cause of them.

	Production capacity for like goods (UNITS) is calculated based on the weekly capacity of each assembly line [SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT], with the factory closed between Christmas and New Year. 

Production capacity utilisation for like goods (%) is the E. Output - Output by volume (units) of the LIKE goods as a % of the K. Capacity - Production capacity for like goods (Units).

	
	Appendix reference: A.6.8.4

Appendix A.6.8.4 has not been provided in a non-confidential format as it contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



10.  Can you please explain trends of the median annual wages for FTE engaged in activities related to the like goods during the injury period?

	The median annual wage for the POI is higher due to:
1) Company wide pay rise in line with inflation (3%); and
2) The number of employees during the POI reduced. [SENSITIVE – INFORMATION ABOUT COMMERCIAL OPERATIONS OF NIFTYLIFT]. 

	
	Appendix reference: A.6.8.4

Appendix A.6.8.4 has not been provided in a non-confidential format as it contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



11. How are wages set in your company?

Explain any significant factors that have affected your wage setting decisions during 1 October 2021 – 30 September 2025.

	Wages are reviewed annually, with inflationary adjustments applied across the company. In addition, individual merit increases may be awarded based on performance.
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12. For your like goods only, state what level of profit, before tax and as a percentage of turnover, your company would expect to achieve in the absence of injury. 
Explain how you arrived at this figure.

	As set out in Section G.1.4 of the Application, Niftylift used:
· A conservative [8-12]% profit margin from the [SENSITIVE] financial year as the benchmark for a ‘normal’ rate of profit. Figures were taken from Niftylift's audited financial statements as shown on the Companies House. Profit is calculated as the percentage of turnover that is EBIT. The year [SENSITIVE] is considered representative because it was unaffected by significant major asset investments or external market forces.
· As an alternative, liberal methodology, Niftylift also applied a profit margin of [10-14]%, based on the assumption that the level of reinvested profit would be lower. Niftylift, a privately held company, has consistently chosen to reinvest a significant portion of its annual profits to support the expansion of its business activities. 

	
	Appendix reference: N/A



13. What factors impact price setting of your current sales price for the like goods? 

	The UK new machine price list is determined based on the cost to make the machine and the market price (the price customers are willing to pay).

However, Niftylift is experiencing price suppression as a result of dumped and subsidised imports of Chinese boom lifts into the UK. 

	
	Appendix reference: Appendix D.4.1.



14. Explain any variances between your actual and forecast budgets over the injury period. If a measure on the goods concerned were applied, how would your forecast budgets be affected? 
Detail any changes and justify your claims with evidence.

	Niftylift produces machines to order and so is sales and turnover led. 

Set out below is a graph showing the trend of UK new machine sales (in units) during the injury period.

[THE GRAPH BELOW SHOWS UK NEW MACHINE SALES BY ORDER DATE IN UNITS. THE GRAPH STARTS FROM Q1 2021. THIS HAS BEEN CROPPED TO REMOVE EXACT FIGURES FROM THE Y AXIS]


[image: ]
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15. Please complete the "Investments and ROI" tab in the Annex.
[Note: ROI was calculated automatically in the Investments and ROI tab by calculating the ratio of Net Profit Before Tax / Asset base]. 


16. Give more information about your typical source(s) of finance (e.g. loans, debt, share issues, bond issues etc.) for your investments relating to your company-wide investments.

	[SENSITIVE – INFORMATION ABOUT FINANCING ARRANGEMENTS].
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17. Explain trends your company’s Returns on Investment performance over the injury period.

	Niftylift’s ROI shows diverging trends between the whole company and the like goods, reflecting the impact of sustained losses on domestically produced boom lifts. While ROI for the whole company remained positive and peaked in 2023/24, this was driven largely by spare parts, which generate stable profits of approximately [SENSITIVE] per year and are included in net profits at whole‑company level.
 
By contrast, ROI for the like goods deteriorated sharply throughout the injury period, remaining deeply negative and reaching its lowest point in 2023/24. This reflects persistent losses on like goods, combined with continued investment in fixed assets required to maintain production capability. [SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]. 
 
Although whole‑company ROI improved temporarily in 2023/24, this was partly attributable to the post‑COVID backlog of orders and deferred capital expenditure by rental companies, which supported demand in the short term. By the POI, this backlog had been exhausted, rental investments went back to normal, and price pressure from Chinese suppliers intensified, resulting in a renewed decline in whole-company ROI and continued negative returns on like goods despite ongoing investment. At the time when the whole-company ROI improved in 2023/2024, the ROI for like goods declined severely, to the worst number to date, namely a negative ~[280-240]%.

	
	Appendix reference: A.6.8.1

Appendix A.6.8.1 has not been provided in a non-confidential format as it contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



18. What events have taken place that have affected it? Provide an explanation of current/future impacts of these events. Substantiate with supporting evidence as appropriate.

	During the injury period, Niftylift made significant fixed asset investments in the UK, including plant and machinery ([SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]) and freehold property ([SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]), to support efficient production for all markets, not exclusively the UK. These investments were made on the assumption of continued domestic demand and were intended to enhance long‑term competitiveness, productivity and technological leadership.
 
However, the severe underperformance of the UK domestic market, driven by price undercutting and suppressed demand from low‑priced Chinese imports, has meant that these UK‑based assets are structurally under‑utilised for UK sales. As a result, returns on invested capital have deteriorated, particularly for the like goods, with negative ROI despite continued capital deployment.

Looking ahead, unless domestic market conditions normalise, fixed costs associated with UK‑based assets will continue to weigh disproportionately on profitability, as investments designed for multi‑market production cannot be fully absorbed by reduced UK output. This reinforces Niftylift’s exposure to sustained financial injury in the absence of effective remedial measures. 

	
	Appendix reference: A.6.8.1

Appendix A.6.8.1 has not been provided in a non-confidential format as it contains sensitive financial information that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



19. Please complete the "Forward sales contracts" tab in the Annex.

20. Describe and attach copies of all forward sales contracts/ongoing supply agreements for like goods. Comment on these forward sales contracts – are they a usual way of doing business in your industry? If there has been any variation in the volume and value of forward contracts over time, what has caused this?

	[SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]. The data provided in the "Forward sales contracts" tab in the Annex relates to orders placed before the end of the POI but not invoiced until after the POI (because there is a lag between the order data and production of the machine). 
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21. Provide estimates for the sales revenue and quantity of like goods and all other goods you produce for the UK market over the next five years in the scenario that a measure is NOT implemented.

How have you estimated these sales forecasts and what assumptions have you used to calculate them?

	The graph below shows the trend of UK new machine sales of like goods during the injury period (in units), with a trendline indicating the future trend of UK sales of like goods. [SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]. 

[SENSITIVE – GRAPH CONTAINING COMMERCIAL INFORMATION AFFECTING SUPPLIER AND CUSTOMER RELATIONSHIPS WITH CONFIDENTIAL FIGURES IN THE Y-AXIS REMOVED DUE TO THEIR SENSITIVE NATURE]
[image: ]
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[bookmark: _Toc226723552]E2	Causation

1. List any factors other than the goods concerned that have caused injury to your business and explain their respective impact.

Examples of other factors include:  
· Volume and prices of imports not sold at dumped prices;
· Contraction in demand or changes in patterns of consumption;
· Restrictive trade practices of, and competition between, third country and UK producers;
· Developments in technology;
· Export performance and the productivity of the UK.

Substantiate your claim(s) with evidence.

	The injury suffered by Niftylift is directly and materially attributable to imports of boom lifts from China, which have exerted sustained pressure on prices, volumes and profitability in the UK market. While other business developments occurred during the injury period, these do not break the causal link between Chinese imports and the observed injury, nor do they explain its scale or persistence.

Demand
Demand for boom lifts in the UK has remained relatively stable, however, rental companies have increasingly deferred purchases while awaiting the arrival of lower‑priced Chinese machines, against a background of intense price competition between Chinese producers in the UK market. 

Developments in technology
Niftylift continues to invest in and lead technological developments, including R&D and automation. 

Export performance 
As referred to in Question E1.4 above, export growth was a defensive response to suppressed demand and price pressure in the UK market caused by Chinese imports. The shift toward exports therefore reflects an effect of injury, not a cause.

Other factors
While US tariffs introduced in 2025 increased export costs, these do not explain the sustained injury to domestic sales, prices and profitability observed for the like goods in the UK.

	
	Appendix reference: N/A


[bookmark: _Toc226723553]E3	Threat of injury
1. If you consider that the imports of the goods concerned are not yet causing harm to your business (which may be reflected in the economic indicators provided in the “Injury” tab in the Annex), however, you believe that they will cause material injury which is clearly foreseen and imminent, please explain why you believe that such injury is clearly foreseen and imminent. 
	As set out in the Application, Niftylift is the sole UK-based manufacturer of trailer-mounted boom lifts and has been the main supplier in the domestic market for over 30 years. There are a small number of other manufacturers – such as Genie, Snorkel, and Dinolift – that produce trailer-mounted boom lifts and import them into the UK. 

While Chinese producers are also producing and selling cheap trailer-mounted boom lifts in China, Niftylift is not aware of whether Chinese producers have already been exporting these vehicle types to the UK. Based on the increase in imports of dumped and subsidised self-propelled boom lifts into the UK, it is only a matter of time before Chinese producers begin to do the same for trailer-mounted boom lifts (if they are not doing so already). Given that Chinese producers are ramping up their business activities in the UK, it is likely that trailer-mounted boom lifts will be soon sold in the UK (if they are not already being sold) [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE INFORMATION OBTAINED FROM MARKET INTELLIGENCE].

At the same time, cheap self-propelled boom lifts sold by the Chinese exporting producers have already been directly competing with Niftylift's trailer-mounted boom lifts (which are like goods), as it is more beneficial for the buyer to buy a cheaper (or even slightly more expensive) Chinese boom lift with greater movability during operation than a slightly more expensive British trailer-mounted boom lift that is not self-propelled and has limited movability while being operated. Appendix G.7 of the Application shows a clear price comparison between the Applicant's trailer-mounted boom lifts and Chinese self-propelled boom lifts. 

In any event, if no existing injury is determined on trailer-mounted boom lifts, there certainly is a confirmed threat of material injury under Regulation 28 of The Trade Remedies (Dumping and Subsidisation) (EU Exit) Regulations 2019. This is because the injury is clearly foreseen and imminent, based on a very high likelihood of Chinese exporting producers to follow the same pattern of trade with dumping practices on subsidised newly exported trailer-mounted boom lifts. 

The Chinese exporting producers have increased their production capacity of trailer-mounted boom lifts. There is clear evidence (refer to Section G.2.1 of the Application) that the main Chinese manufactures are actively investing and developing trailers with the intent to compete in the trailer market.

Niftylift has not seen any Chinese trailer-mounted boom lifts sold in the UK yet, but expects to see them soon as Chinese manufacturers are expanding the scope of products they are selling in the UK. This is evidenced by their increased presence at trade shows. This significantly increases the threat of injury to Niftylift's trailers. 

Once the Chinese trailer-mounted boom lifts enter the UK in significant quantities, it will further increase the injury already suffered by Niftylift, which will result in further price suppression.
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2. Please provide detailed estimates of the People’s Republic of China’s production volume, production capacity, stocks of finished goods and actual capacity utilisation for the goods concerned during the POI. Your estimates should be accompanied by supporting evidence. 

	Overall, 2025 industry data shows that the Chinese MEWP market entered a period of structural oversupply and weakening domestic demand during the POI, creating strong incentives for Chinese producers to redirect output to export markets, including the UK.

In 2024 MEWP rental market in China experienced a significant downturn, which resulted in significant decrease of rental prices. [PARAGRAPHS IN THIS SECTION HAVE BEEN ADJUSTED TO REMOVE SENSITIVE INFORMATION OBTAINED FROM A SUBSCRIPTION SERVICE]

Rental revenue of MEWPs in China decreased significantly. [SENSITIVE – INFORMATION OBTAINED FROM A SUBSCRIPTION SERVICE DISCUSSING CHINA'S MEWP RENTAL REVENUE]

These conditions imply that domestic absorption in China is insufficient to match production and fleet expansion, resulting in growing pressure to export finished machines.

Production Volume and Capacity

Despite declining rental revenues, China’s MEWP fleet continued to expand, indicating sustained production activity:
· [SENSITIVE – INFORMATION OBTAINED FROM A SUBSCRIPTION SERVICE ABOUT SIZE OF MEWP RENTAL FLEET IN CHINA]
· [SENSITIVE – INFORMATION OBTAINED FROM A SUBSCRIPTION SERVICE DISCUSSING SPLIT BETWEEN BOOMS AND SCISSORS IN THE CHINESE RENTAL MARKET]
Applying this fleet composition implies a boom lift fleet of approximately [160,000–180,000] units in 2024 alone [SENSITIVE – GRAPH SHOWING SPLIT BETWEEN BOOMS AND SCISSORS OBTAINED FROM A SUBSCRIPTION SERVICE HAS BEEN REMOVED].  

Using a low-growth scenario consistent with industry report (instead of applying linear growth) with assumed growth rate of ~[3-8]%, the forecast for the 2025 boom lift fleet is between ~[170,000-190,000] units. 

Continued fleet expansion, notwithstanding falling utilisation and revenues, indicates that production capacity in China significantly exceeds domestic demand, and that manufacturers have both the scale and incentive to serve export markets aggressively. 

Stocks of Finished Goods

Industry report data confirms a clear imbalance between supply and demand. The market is characterised by oversaturation and weak utilisation, with equipment supply continuing to grow despite slowing rental demand.

[SENSITIVE – INFORMATION OBTAINED FROM A SUBSCRIPTION SERVICE DISCUSSING RENTAL COMPANY RETIREMENT OF EQUIPMENT]

Taken together, these factors imply elevated stocks of finished goods, both as new machines held by manufacturers and dealers, and as used machines re‑entering secondary markets. This further depresses domestic prices and pushes surplus volumes towards export markets.

Capacity Utilisation

Industry  reports discuss a sharp deterioration in utilisation rates: 
· [SENSITIVE – INFORMATION ABOUT DECLINE OF UTILISATION RATES OBTAINED FROM A SUBSCRIPTION SERVICE] 
· [SENSITIVE – INFORMATION ABOUT FUTURE TREND OF UTILISATION RATES OBTAINED FROM A SUBSCRIPTION SERVICE]

These statements indicate structurally low and declining capacity utilisation, reinforcing the conclusion that production capacity materially exceeds domestic requirements.

Pricing Pressure and Export Strategy

Oversupply and low utilisation have translated directly into price competition:
· Industry report confirms that rental rates declined significantly due to slow demand recovery and equipment oversupply. 
· Industry report further notes that price pressure is expected to continue into 2025, indicating no short‑term relief from domestic market conditions.

In this context, Chinese producers face strong incentives to export at low prices in order to:
· maintain production volumes;
· utilise installed capacity; and
· avoid further stock accumulation.

This is reinforced by broader structural pressures and barriers to enter other markets. [SENSITIVE – INFORMATION ABOUT CHINESE MEWP SECTOR OBTAINED FROM A SUBSCRIPTION SERVICE] 

With both the US and EU markets access constrained, exporters are incentivised to redirect volumes to open markets such as the UK, intensifying downward price pressure.

Impact on Trade Flows to the UK

The combination of excess production capacity, low utilisation, growing stocks, and declining domestic prices, supports the conclusion that exports from China are supply‑driven, not demand‑driven. Chinese producers are therefore able and incentivised to offer aggressively low prices in the UK, shaping pricing strategies around volume retention rather than profitability.

These conditions explain both:
a) the expected continuation and increase of Chinese exports to the UK; and
b) the persistent downward pressure on prices faced by UK producers supplying the domestic market. 

[PARAGRAPHS IN THIS SECTION HAVE BEEN ADJUSTED TO REMOVE SENSITIVE INFORMATION OBTAINED FROM A SUBSCRIPTION SERVICE]

	
	Appendix reference: G.1

Appendix G.1 has not been provided in a non-confidential format as it contains information obtained from a subscription service that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.


3. Additionally, please disclose any information regarding market trends or strategic plans that may impact the factors in the near future.

	Please refer to the response to Question E3.1 above.

	
	Appendix reference: N/A




4. Please provide detailed estimates of the PRC’s production volume, production capacity, and actual capacity utilisation for the goods concerned during the POI. Your estimates should be accompanied by supporting evidence. Additionally, please disclose any information regarding market trends or strategic plans that may impact these factors in the near future.

	Please refer to the responses to Questions E3.2 and E3.3 above.

	
	Appendix reference: N/A



5. Identify any other products manufactured using the same production lines, machinery, or processes as the goods concerned. Please assess the degree of production flexibility, including the technical feasibility and estimated cost or time required to switch production between these products and the goods concerned.

	Chinese producers use the same production lines to produce trailer‑mounted boom lifts as they do for all of their other boom lifts. The degree of production flexibility is high, as it is technically straightforward to switch between models using the same machinery and processes and requires minimal cost.

	
	Appendix reference: N/A



6. Identify and quantify demand projections for the goods concerned in the UK, the domestic markets of the exporters, and relevant third-country markets. Please provide evidence of how these trends impact the flow of trade. Specifically, address how these trends affect the export performance and pricing strategies of producers of the goods concerned targeting the UK market
	Demand for boom lifts in the UK has remained broadly stable, however, purchasing behaviour has shifted materially. Rental companies are increasingly delaying investment decisions while awaiting the arrival of lower‑priced Chinese machines, resulting in deferred purchases rather than reduced underlying demand.
 
The presence of low‑priced Chinese new machines has also depressed residual values of second‑hand boom lifts, reducing the price rental companies can achieve when rotating equipment out of their fleets. This has lowered the return on investment for new machines, as rental firms are unable to recover their expected value from fleet exchanges, thereby weakening incentives to purchase new UK‑manufactured machines.
 
In parallel, rental companies that have already incorporated Chinese machines into their fleets are able to undercut rental prices offered by firms that continue to operate non‑Chinese fleets. This pricing differential has constrained the cash generation of rental companies that have not yet adopted Chinese equipment, further limiting their ability to invest in new machines.
 
In addition, rental companies increasingly rely on cross‑renting between fleets for specific contracts or projects, allowing them to meet customer demand without committing to capital expenditure. This has created greater fleet flexibility but has reduced immediate demand for new machine purchases, particularly while rental firms await cheaper import options.
 
Taken together, these dynamics indicate that demand for Chinese boom lifts is expected to continue to grow in the UK, driven primarily by their significantly lower prices. Rather than reflecting reduced overall demand, current purchasing behaviour shows a structural shift toward lower‑priced Chinese machines, which is reshaping trade flows into the UK and intensifying price pressure on producers supplying the UK market.

	
	Appendix reference: N/A



 

[bookmark: _Toc226723554]Section F: Dumping

[bookmark: _Toc226723555]F1 Dumping

1. Do you have any information about the domestic price of the goods concerned in the PRC?
Provide evidence where possible (e.g. sales catalogues, price lists, invoices, quotes, market intelligence or sales correspondence

	Niftylift does not have any new evidence in addition to what was provided in the Application. Price lists for products are generally not publicly available, therefore Niftylift is only able to locate limited price information on public merchant sites. However, these prices do not correspond to actual prices that the goods are sold for.

As indicated already, Niftylift considers that the normal value for Chinese boom lifts should be constructed. 
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2. Do you have any information about the export price to:
· the UK of the goods concerned from the PRC?
· other countries from the PRC?

Do you consider these to have been sold at dumped prices?

Provide evidence where possible (e.g. sales catalogues, price lists, invoices, quotes or sales correspondence).

	In the Application, Niftylift provided price lists for boom lifts sold by two Chinese companies in the UK for Q1 2025 (refer to Appendices E.5 and E.6 to the Application) [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE INFORMATION RECEIVED FROM MARKET INTELLIGENCE]. These boom lifts were sold at dumped prices, as clearly indicated in Niftylift's dumping calculations (refer to Appendix E.3 to the Application). 

Niftylift also provided prices listed online of boom lifts produced by Dingli, LGMG, XCMG and Zoomlion as of 18 September 2025 (refer to Appendix E.7 to the Application). Those prices demonstrate that the Chinese producers are continuing to sell their boom lifts cheaply in the UK.

Niftylift does not have new evidence of prices of boom lifts sold by Chinese companies in the UK from Q2 2025 onwards, or evidence of prices of Chinese boom lifts sold to other countries.
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3. What are the main drivers of costs and profits in the industry? 

Are you aware of any factors which distort costs or profits for the exporters of the goods concerned?
Provide details and any supporting evidence you may have.

	Main drivers of costs and profits

The main drivers of costs and profits in the boom lift industry are R&D, raw materials (particularly steel), labour and energy.

Factors which distort costs or profits for Chinese exporters

Niftylift sets out, in Section E.3 of the Application, the factors which distort costs and profits for Chinese exporters of boom lifts.

As discussed in detail in the Application, the evidence demonstrates clear distortions in ownership structures, planning mechanisms, finance, inputs, labour and sectoral organisation, which contribute to distortions in the boom lift industry. In particular:

· State presence maintains the main role in the market and company governance. 
· The market is dominated by enterprises under state ownership, control or supervision. 
· Public policies and measures favour domestic suppliers and influence free market forces. 
· Bankruptcy, corporate and property laws are applied in a discriminatory manner or not adequately enforced. 
· There are distortions in SG&A expenses and reported profits. 
· There are distortions in specific industries and sectors relevant to the production of boom lifts (energy, electricity, gas, hydraulics, plastics, fabrications, electrical parts, land use rights, labour conditions and costs, construction industry and steel industry).

Following submission of the Application, Niftylift provided further information on distortions in China's battery industry.
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4. Are you aware of any incentives for overseas producers to export? If yes, provide details and any supporting evidence.

	Chinese exporters have strong incentives to increase their exports of boom lifts to the UK. This is due to three main reasons: domestic overcapacities, domestic consumption slowdown, and the closure of third country markets (including the EU, which has imposed anti-dumping measures and countervailing duties on mobile access equipment (MAE) from China (see Commission Implementing Regulation (EU) 2025/45 of 8 January 2025 imposing a definitive anti-dumping duty and definitely collecting the provisional duty imposed on imports of mobile access equipment originating in the People's Republic of China; see also the definitive countervailing duties imposed by Commission Implementing Regulation (EU) 2025/796 of 24 April 2025 imposing a definitive countervailing duty on imports of mobile access equipment originating in the People’s Republic of China). It is also clear that these capacities are bound to further increase in the near future.
This situation is structural rather than cyclical. Over the past decade, the expansion of the Chinese mobile access equipment sector – including boom lifts – has been driven by a dense set of state interventions affecting multiple interdependent domestic sectors, significantly decoupled from market fundamentals. These include direct and indirect subsidisation, preferential access to finance from state owned banks, distorted input prices (notably steel, energy and key components), industrial planning under successive Five Year Plans, and the deliberate consolidation of production around national champions. Together, these mechanisms have encouraged massive investments in capacity expansion and mega factories, irrespective of effective demand or long term market sustainability (see e.g. MERICS, Beyond Overcapacity: Chinese‑Style Modernization and the Clash of Economic Models; European Parliament, Industrial Overcapacities, with a Focus on China, March 2026).
In parallel, the Chinese authorities have actively supported the creation of artificial outlets for construction equipment through large scale public investment (Evolving Financial Stress in China's Property Development Sector) and external programmes such as the Belt and Road Initiative (BRI). Under the BRI, Chinese policy banks finance infrastructure projects abroad that are predominantly executed by Chinese companies, generating captive demand for Chinese construction machinery and facilitating the outward projection of excess industrial capacity (IISS report - BRI Beyond the Myths March 2020). This model has reinforced incentives to scale up production domestically on the assumption that surplus output could be absorbed either through state backed domestic construction or through externally financed projects overseas.
When domestic demand contracts sharply – as has occurred following the slowdown of the Chinese construction and real estate sectors – these policy induced overcapacities do not adjust through market exit or capacity reduction. Instead, Chinese producers are effectively compelled to redirect volumes towards export markets in order to maintain cash flow, service debt and amortise newly installed assets. In this context, exports at very low or even loss making prices are not an aberration, but the logical consequence of state supported overinvestment and the absence of effective market discipline (see, Rhodium Group – Overcapacity at the Gate; Dallas Fed – China manufacturing overcapacity boosts output, stagnation fears ).

With the US market effectively closed by trade defence measures (USITC - Certain Mobile Access Equipment and Subassemblies Thereof from China) and the EU having imposed anti-dumping and countervailing duties on MAE from China, the UK market stands out as a key remaining outlet for the Chinese overcapacities. Given the scale of excess capacity, the export oriented nature of recent investments and the demonstrated willingness of Chinese producers to sacrifice margins to secure market share (as documented in the EU MAE anti‑dumping and anti‑subsidy investigations), Chinese exports of boom lifts to the UK are therefore likely to increase significantly, accompanied by sustained downward pressure on UK domestic prices.
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5. Are you aware of any countries that have imposed trade remedies measures on boom lifts? 

	MAE (including articulated boom lifts, telescopic boom lifts, scissor lifts and vertical masts, and pre-assembled or ready-to-assemble sections thereof) originating in China is subject to anti-dumping measures and countervailing duties in the EU. 

MAE (consisting of boom lifts, scissor lifts, and material telehandlers, and subassemblies thereof) originating in China is subject to anti-dumping measures and countervailing duties in the US. 
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If yes, provide details and any supporting evidence that you may have.

6. What impact has this had on the country/ies that have imposed and have not imposed trade remedies measures on the goods concerned (e.g., whether trade flows have reduced or been re-routed to other countries). 
Provide supporting evidence where possible.

	Chinese companies have not yet significantly entered the US market because the US imposed tariffs on MEWPs early on to protect their market. As a result, the US market has not been impacted by Chinese machines to the same extent as other major markets such as Europe and Australia. [SENSITIVE - INFORMATION OBTAINED FROM MARKET INTELLIGENCE CONCERNING BUSINESS ACTIVITIES OF CHINESE PRODUCER].

The graph below indicates that Niftylift's sales of new machines to Europe (in units) have increased following the imposition of measures on Chinese MAE.

[THE GRAPH BELOW SHOWS NEW MACHINE SALES BY ORDER DATE IN UNITS. THE GRAPH STARTS FROM Q1 2022. THIS HAS BEEN CROPPED TO REMOVE EXACT FIGURES FROM THE Y AXIS]
[image: ]

However, as set out in the Application, the EU’s imposition of duties on MAE has resulted in exports of Chinese boom lifts being diverted from the EU to the UK. 

This diversion is evidenced by the following factors, which are described in further detail in Section H.1 of the Application:
· a sharp increase in the volume of Chinese boom lift imports into the UK between 2024 and April 2025. In this context, the EU antidumping investigation was initiated in November 2023 and the anti-subsidy investigation in March 2024; provisional antidumping measures were imposed in July 2024, followed by definitive antidumping duties in January 2025 and countervailing duties in April 2025. Chinese producers therefore had the opportunity during 2024 to begin diverting exports away from the EU market;
· industry articles indicating that increasing numbers of Chinese manufactured boom lifts were added to UK boom lift fleets over the course of 2025;
· the growing number of Chinese boom lift manufacturers marketing and exhibiting in the UK, noting that prior to exhibiting at trade shows, manufacturers recruited local sales directors and established UK sales sites and depots; and
· the timing of Chinese manufacturers establishing UK-incorporated companies, as shown by Companies House records, noting that some manufacturers initially entered the UK market via local dealerships before establishing a direct UK presence.

[SENSITIVE - INFORMATION OBTAINED FROM MARKET INTELLIGENCE CONCERNING BUSINESS ACTIVITIES OF CHINESE PRODUCER] 

[SENSITIVE – INFORMATION OBTAINED FROM SUBSCRIPTION SERVICE DISCUSSING TRENDS IN THE MAE RENTAL MARKET. In summary, UK equipment buyers are delaying investment decisions until there is market certainty.] 

Taken together, this evidence indicates a deliberate decision by Chinese manufacturers to re‑route exports and to consolidate their presence in the UK market following the imposition of EU trade remedy measures.

Niftylift submitted additional information to demonstrate the focus of Chinese manufacturers on the UK market in its response to the TRA's sampling decision.
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1. Please provide any additional information that might inform our assessment of whether imports of the goods concerned are likely to be dumped if the measure is removed not imposed. This could include: 
· exports of like goods to third countries by exporters of the goods concerned,
· conditions for the exporters of the goods concerned in their domestic market,
· information on raw material markets and prices, including any restrictions concerning raw materials used for the production of the goods concerned;
· attractiveness of the UK market for boom lifts compared to the market in third countries, and
· any other relevant factor.

Please provide supporting evidence where possible.

	If UK trade remedy measures are not imposed, imports of the goods concerned will continue to be dumped for the following reasons, each of which is set out in detail in the Application:
· The timing of increased exports to the UK closely follows the initiation and imposition of EU trade remedy measures. This sequencing indicates that Chinese exporters responded to higher eventual costs for exporting to the EU by redirecting exports to the UK at lower prices. Absent a UK measure, this behaviour is likely to continue.
· The diversion of exports from the EU to the UK demonstrates that Chinese manufacturers have excess export‑oriented capacity and remain reliant on external markets to absorb production, creating incentives to maintain volumes through dumped pricing.
· Costs, prices, and company decisions in China "reflect non-commercial factors" and are not shaped by free competition but by pervasive state and party intervention in the entire Chinese economy, which heavily impacts the production of boom lifts.
· The UK market is particularly attractive to Chinese exporters because it does not impose trade remedy measures on boom lifts. Evidence in the Application shows increasing commercial focus on the UK, including incorporation of UK companies, recruitment of UK sales staff, establishment of sales sites and depots, and participation in UK trade shows.
· The UK is also attractive because customer preferences are similar to those in the EU and existing logistics and distribution structures can be readily leveraged.

If UK measures are not imposed, imports of the goods concerned will continue to be dumped.
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[bookmark: _Toc139272334][bookmark: _Toc226723556]F2 Adjustments

1. If you are aware of any factors that could mean costs or profits of the goods concerned are not substantially determined by market forces, please provide details and any supporting evidence.

	Please refer to the evidence Niftylift provided in the Application, in particular Section E.3, in addition to the subsequent evidence Niftylift provided on distortions in China's battery industry (uploaded to the public file by the TRA on 9 March 2026).

Applying adjustments is not sufficient to remove the PMS.
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[bookmark: _Toc139272335][bookmark: _Toc226723557]F3 Particular market situation (PMS)

The TRA is investigating claims that distortions exist in the market for boom lifts in the PRC. Claims of distortions include:

· State presence maintains the main role in the market and company governance.
· The market is dominated by enterprises under state ownership, control or supervision.
· Public policies and measures favour domestic suppliers and influence free market forces.
· Bankruptcy, corporate and property laws are applied in a discriminatory manner or not adequately enforced. 
· There are distortions in labour costs.
· There are distortions in SG&A expenses and reported profits.
· [bookmark: _Hlk222753668]There are distortions in specific industries and sectors relevant to the production of boom lifts.

For the full details of the allegations, please refer to the application.

If the TRA determines that a particular market situation exists during the period 1 October 2024 to 30 September 2025, the TRA must consider whether because of that particular market situation such sales do not permit a proper comparison between the like goods destined for consumption in the exporting country or territory and the goods concerned.

1. Please provide any comments and evidence you have on these allegations.

	Please refer to the evidence Niftylift provided in the Application, in particular Section E.3, in addition to the subsequent evidence Niftylift provided on distortions in China's battery industry (uploaded to the public file by the TRA on 9 March 2026).

	
	Appendix reference: N/A


2. Please comment and provide evidence on the effect that the alleged particular market situation has on boom lifts prices in the domestic market of the PRC. 

	The Particular Market Situation (“PMS”) has a direct and substantial effect on boom lift prices in the Chinese domestic market, resulting in prices that do not reflect normal market‑economy conditions. Despite weakened domestic demand and falling revenues, production capacity and supply in China have continued to expand, indicating that production and pricing decisions are not based on demand.

This has led to persistent structural oversupply and intense competition, which suppresses prices below levels that would otherwise prevail in an undistorted market.
These conditions are further reinforced by non‑market factors affecting key inputs used in the production of boom lifts, including steel, hydraulics, electronics, engines, plastics and batteries. These inputs are subject to various forms of state influence, intervention and support, which reduce input costs and enable producers to sustain aggressive pricing even where such prices would be unsustainable under market‑based cost structures. As a result, price formation in the domestic market is weakened and disconnected from underlying production costs.

Taken together, structural oversupply, distorted cost structures and non‑commercial incentives to maintain output levels suppress domestic prices in China and disrupt the normal relationship between price and cost. Accordingly, domestic prices do not provide a reliable benchmark for fair comparison, as they are significantly affected by the PMS and do not reflect prices formed under normal conditions of competition.
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3. Please comment and provide evidence on the effect that the alleged particular market situation has on boom lifts export prices from the PRC to the United Kingdom. 

	While the PMS depresses domestic boom lift prices in China, its impact on export prices to the UK is asymmetrical. Export prices are determined not only by distortions in the Chinese domestic market, but also by conditions of competition in the UK (and other export markets), and by commercial decisions taken by Chinese producers in response to surplus production.

In response to deteriorating domestic conditions, combined with export incentives, Chinese producers and rental companies face strong incentives to export surplus production. In these circumstances, exporters have priced aggressively in the UK in order to secure sales. This behaviour has been reinforced by restricted access to other major markets following trade defence measures in the EU and increased scrutiny in the US, as well as intense competition between Chinese suppliers themselves in the UK market.

Export prices to the UK are therefore influenced by a combination of factors: (i) domestic market distortions in China that weaken price formation; (ii) UK‑specific competitive conditions, where low prices are used to gain market share and displace existing suppliers; and (iii) conditions in other export markets that redirect surplus production towards the UK. 

As a result, the PMS does not affect domestic and export prices in the same way, but leads to systematically lower and strategically depressed export prices in the UK market.
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4. Please comment and provide evidence on whether the effect of the alleged particular market situation is such that the domestic prices in the PRC and export prices from the PRC to the UK cannot be properly compared.
	The conditions of competition are distorted in China due to the presence of non‑commercial factors affecting both costs and price formation. These distortions do not apply in the UK, where prices are formed under normal market conditions. The effect of the PMS is asymmetrical: domestic prices in China are structurally depressed, while export prices to the UK are further influenced by UK‑specific competitive conditions and strategic export pricing. 

As a result, domestic prices in China do not provide a reliable benchmark, and a proper comparison between normal value and the export price of Chinese boom lifts is not possible. For further details, see Application, Section E.3.
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[bookmark: _Toc226723558]SECTION G: Understanding the UK market and potential impacts of a measure

This section collects information to understand the competitive landscape and how the market works for Boom lifts. It is also used to feed into the Economic Interest Test which assesses the economic impact of a measure compared to what would happen if a measure is not applied.

[bookmark: _Toc226723559][bookmark: _Toc103662977]G1	Understanding the UK Market

1. Describe the end-use(s) of boom lifts. If there are multiple uses, list them, and estimate what proportion of sales goes toward each use type.

	Please refer to Section A.2.5 of the Application. A summary is set out below. Please refer to the Application and its Appendices for relevant references.

Boom lifts are widely used across many sectors in the UK for safe and efficient 
work at height.

Boom lifts are generally sold to three types of customers: rental companies, direct to end-users and dealers (who sell to rental companies or directly to end-users). As set out in E1.8 above, Niftylift's sales of new machines are split approximately [66-90]% to rental fleets and [10-34]% to dealers and individual customers.

[SENSITIVE – INFORMATION OBTAINED FROM SUBSCRIPTION SERVICE DISCUSSING TRENDS IN THE MAE RENTAL MARKET. In summary, the majority of MAE is used for construction applications.] 

The various types of boom lifts are designed for different tasks and environments. As such, the type of boom lift that is selected depends on the end-use. Customers typically consider the following factors: 
· the height and outreach needed for the specific project; 
· space and access limitations; 
· whether the boom lift can support the weight of people and equipment; 
· the environment and terrain where the boom lift will be used;
· power type; 
· budget and costs.

The following projects are best suited for boom lifts:
· Cleaning and maintenance;
· Sign and decorations installation and removal;
· Commercial painting;
· Utilities and electric work;
· Cell phone antennas;
· Bulb replacement projects;
· Tree cutting/trimming;
· Bird protection;
· Demolition projects;
· Roof surveys;
· Building facade inspection;
· Building facade repairs;
· Aerial photography;
· Pest control;
· Glazing and window repairs;
· General construction;
· HVAC and duct projects;
· Film and television;
· Stadiums and arenas;
· Airports; and
· Highway & bridge inspection.

	
	Appendix reference: G.1

Appendix G.1 has not been provided in a non-confidential format as it contains information obtained from a subscription service that is not possible to summarise. Please refer to Appendix A.1, Summary of Confidential Appendices.



2. Give details of any goods which could be substituted for boom lifts?

	Please refer to Section A.3.1 of the Application. A summary is set out below. Please refer to the Application and its Appendices for relevant references.

Boom lifts are not in direct competition with other types of MAE, as their use depends on the specific requirements of each project. 

Generally speaking, boom lifts have broader possible applications than scissor lifts as their structure allows for more places to be reached. 

Some of the key differences between boom lifts and scissor lifts (discussed in further detail in the Application) include: maximum height; direction; weight; capacity; operation; use; and price.

The "working envelope" is the space an operator can work in. All lifts (including scissor lifts) have a working envelope, but a scissors lift’s working envelope is much narrower compared to boom lifts with outreach.

Similar to scissor lifts, vertical masts can only move up and down. Vertical masts are mostly used for tasks within tight spaces where precision is necessary and storage is limited (e.g. changing lights, accessing ceiling panels, ceiling painting, hanging decorations).

MAE must meet the standard EN280 for Europe. The standard is split based on the machine's ability to extend beyond its "tipping axis" (refer to the diagram below). 
· The platform of boom lifts can be extended outward, entirely beyond the footprint of the machine. As such, boom lifts fall under Group B.
· In contrast, the platforms of scissor lifts and vertical masts cannot be positioned completely beyond the footprint of the machine. As such, these types of MAE fall under Group A. The strict vertical movement makes these machines less capable of manoeuvring around obstacles compared to boom lifts.
· However, by definition, boom mast lifts with jibs are boom lifts, as by virtue of using the jib, the platform can extend beyond the tipping lines / axis. On the contrary, vertical mast lifts without jibs are not boom lifts, as their platform cannot extend beyond the tipping lines / axis. 
[image: image.png]
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3. Give details of any goods which are complementary to the boom lifts?

	There are no goods that are exclusively complementary to a boom lift. 

There is increasing interest in retrospective safety‑enhancement features, but these are new to the market and not yet widely adopted.

Some manufacturers offer optional attachments, such as glass‑handling attachments sold by Genie. Niftylift does not supply such attachments.
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4. Based on your knowledge, approximately:
▪ How many UK based companies produce boom lifts,
▪ How many foreign companies sell boom lifts in the UK? and are these producers typically large, small, or a mix of both?

	As set out in the Application, Snorkel is another UK manufacturer of MAE. However, it is unclear whether Snorkel is producing boom lifts in the UK. Niftylift is not aware of any other UK‑based companies manufacturing boom lifts.

Please refer to Appendix C.2 of the Application for a list of Chinese producers that Niftylift understands are importing into the UK (Dingli, LGMG, XCMG, Zoomlion, Sinoboom, Liugong). That Appendix also sets out a list of MAE manufacturers that Niftylift understands import into the UK and have production facilities in China (Haulotte, JLG, Snorkel, Terex, Skyjack).

Other foreign companies that Niftylift understands sell boom lifts in the UK include: Skyjack, JLG, Haulotte, Genie, Manitou, JCB and AlmaCrawler.

The foreign producers of boom lifts consist of a mix of medium and large companies.
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5. From what you know, approximately what quantity of boom lifts by units is sold in the UK each year?

	Based on industry report consumption data for the UK rental market, total annual sales of boom lifts are estimated at approximately between [3,600–4,800] units, reflecting purchases only by professional rental companies. To account for direct sales to individual end‑users and non‑rental customers, a standard uplift of approximately [10-34]% is applied, resulting in an estimated total UK consumption of around between [3,960–6,400] units per year. This methodology is consistent with industry practice and indicates that overall UK consumption has remained broadly stable during the injury period.
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6. How similar are boom lifts produced by different producers? Explain any significant differences (e.g. branding, packaging, quality, or other features).

	Niftylift's boom lifts outperform competitors' boom lifts on weight and outreach, as they are manufactured to be lighter with a higher outreach. Further, Niftylift has refined its processes to ensure that safety and structural efficiency are built in.

Chinese‑produced boom lifts (particularly the narrow range of products) are increasingly similar in appearance and general functionality (refer to Question B2.3 above). However, these producers do not invest comparable time or resources in long‑term R&D. This may result in differences in quality and safety performance.

Otherwise, one of the most visible differences between boom lifts produced by different producers is the machine livery/colour.

Notwithstanding the above, the differences between boom lifts produced by Niftylift and their competitors do not break substitutability, even if quality varies.
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7. How easy is it for businesses to start production of boom lifts? 
Are there any barriers to starting production? (e.g. sunk costs - investment already incurred that can't be recovered, technology, regulatory barriers, limitations in achieving a certain level of production to make it feasible to start, high cost and long duration of investment before starting production, skills shortages).

	The biggest investment is in design – developing a safe, compliant boom‑lift requires specialist engineering expertise. Although businesses could purchase designs from third parties.

Fabrication can be done either with welders or with specialist robots. Robots require higher upfront investment, whereas manual welding lowers initial costs but increases labour needs.

Additional infrastructure, such as shot‑blasting, painting and oven facilities, is also required and adds to set-up costs.

Finally, training is required.
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8. How easy is it for businesses to stop production of boom lifts?
Are there any barriers to stopping production? e.g. labour related costs, regulatory exit requirements, sunk costs, long-term contracts with buyers or suppliers and any penalty termination costs, government interventions (e.g. subsidies), bankruptcy regimes, prohibitive start costs if production must be run continuously?

	There are no regulatory exit requirements for a business to stop production of boom lifts. 

[SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT].

Beyond fulfilling these short‑term obligations, production can be halted by closing the factory and making staff redundant (which has associated costs). 
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9. If the price of all boom lifts in the UK were to increase, would consumers significantly reduce their demand? and why?

	If the price of all boom lifts in the UK were to increase, total demand would not significantly decline. 

Such an increase would help restore the more stable market conditions that existed prior to the last two years, when customers were not delaying purchases in the hope of cheaper Chinese machines becoming available. [SENSITIVE – INFORMATION OBTAINED FROM SUBSCRIPTION SERVICE DISCUSSING TRENDS IN THE MAE RENTAL MARKET. In summary, UK equipment buyers are delaying investment decisions until there is market certainty.]

With clearer and more predictable pricing across all suppliers, customers would face less uncertainty and would be better able to plan their investment decisions.

For rental firms, higher purchase prices would largely be passed on through increased rental rates. Rental companies are also likely to run older fleets for longer, but this does not materially reduce overall market demand for boom lifts. [SENSITIVE – INFORMATION OBTAINED FROM SUBSCRIPTION SERVICE DISCUSSING TRENDS IN THE MAE RENTAL MARKET. In summary, while there are challenges in the UK market, there are positive forecasted trends indicating demand.]

Larger construction firms would continue to procure boom lifts, as they must meet safety standards and cannot simply rely on older or non‑compliant equipment.

A higher price environment would also strengthen the second-hand market. The value of used machines has been depressed because some customers can currently buy new Chinese machines at comparable prices. If new prices rise across the board, the second-hand market would recover its traditional role.

Rental firms may lose smaller customers with limited budgets if rental firms increase their rental rates and renting a boom lift becomes too expensive.
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10. Do consumers buy boom lifts from the cheapest producer, or are there other factors that influence their decision such as quality and service?

	Please refer to Section A.2.5 of the Application. A summary is set out below. 

Customers have become more price sensitive in the past several years. While 
manufacturers previously offered products within a similar price range, Chinese manufacturers have since been producing and selling significantly lower-priced alternatives. As a result, customers are switching to these significantly lower-priced machines and informing Niftylift that its pricing for boom lifts is too high.

The main selling factors that affect the price of the product are:
· Maximum working height – generally, the greater the maximum working height of a machine, the higher its price.
· Greatest outreach – similarly, machines with greater outreach tend to be more expensive; and
· The lowest weight for the greatest height and outreach – machines that achieve the greatest height and outreach with the lowest possible weight are typically more expensive.
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11. Explain how easy is it for producers to increase or decrease production in response to changing market conditions such as increased demand?

	To increase production, producers can add shifts ([SENSTIVIE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]), which allows capacity to rise quickly without major new investment. Likewise, production can be scaled back by reducing the number of shifts.
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12. In the past few years, describe any major changes in demand or preferences for boom lifts and their causes? For example: 
· Price of good, 
· price of substitutes and complementary goods, 
· consumer income, 
· consumer preferences and tastes, 
· demographic changes,
· technological developments,
· taxes and subsidies etc.

	Demand projections in the UK
According to the industry report data, demand for MEWPs in the UK weakened in 2024 and remains flat to weak in the short term. The UK rental fleet has slightly contracted by approximately [1-5]% in 2024. The reason why the demand has slightly contracted is attributed to the fact that rental companies have increasingly deferred purchases while awaiting the arrival of lower‑priced Chinese machines, against a background of intense price competition between Chinese producers in the UK market. 

This contraction is mirrored in revenue data: UK MEWP rental revenue declined by around [1-5]% in 2024, compared to +[2-6]% growth at European level. In addition, cross‑hire activity in the UK fell sharply from about [10-15]% in 2023 to around [3-7]% in 2024, indicating lower utilisation and excess capacity .

While UK GDP grew by approximately [5-10]%, construction activity—the main demand driver for MEWPs—remained flat in 2024. This divergence explains the subdued outlook for MEWP demand in the UK.

[PARAGRAPHS ADJUSTED TO REMOVE INFORMATION OBTAINED FROM A SUBSCRIPTION SERVICE]

In addition, please refer to Section A.2.5 of the Application. A summary is set out below. Please refer to the Application and its Appendices for relevant references.

· As noted above, customers have become more price sensitive in the past several years. 
· In the UK, demand for boom lifts can generally be influenced by factors such as the scale of investment into construction projects. For example, the High Speed 2 (HS2) high-speed rail project increased demand for boom lifts. 
· In recent years, technological improvements including hybrid/electric models, compact designs and greater outreach, have made boom lifts suitable for an even broader array of jobs. 
· While society is increasingly embracing greener, alternatives, there remains a demand for diesel equipment due to customer reluctance to bear additional costs, off-grid charging, rough terrain and outreach capabilities.
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13. Do you foresee any major changes in demand or preferences for boom lifts in the next five years?

	Demand by end-users on rental firms:
Niftylift expects end‑user demand to remain stable, as demand aligns with investment in construction projects.

Demand for new machines by rental firms:
If a measure is not imposed, demand from rental firms for new machines may decline. Increased competition from lower‑priced Chinese manufacturers is creating an expectation among customers that machine prices will fall. As a result, rental firms may delay purchases and operate their existing fleet for longer (ageing their fleet) until they can acquire new machines at lower prices.

· [SENSITIVE – INFORMATION OBTAINED FROM SUBSCRIPTION SERVICE DISCUSSING TRENDS IN THE MAE RENTAL MARKET. In summary, while there are challenges in the UK market, there are positive forecasted trends indicating demand.] 
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14. What are the major distribution and marketing channels within the UK market for boom lifts?

	Please refer to Section A.2.5 of the Application. A summary is set out below. Please refer to the Application and its Appendices for relevant references.

Boom lifts are generally sold to three types of customers: rental companies; direct to end-users (mostly large construction companies); and dealers (who sell to rental companies or directly to end-users). 

Manufacturers may serve these customers directly through their own sales subsidiaries, or indirectly through independent resellers.

Market reports indicate that the rental business model dominates the global boom lift and scissor lift market, with approximately 70% of lifts owned by equipment rental companies rather than end-users. 
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15. Who (type of business/consumer) buys boom lifts within the UK market and for what purpose?

	Please refer to Section A.2.5 of the Application. A summary is set out below. Please refer to the Application and its Appendices for relevant references.

Boom lifts are generally sold to three types of customers: 
· Rental: Companies (e.g. Sunbelt Rentals, Nationwide Platforms, Speedy Hire, HSS) buy new machines from manufacturers such as Niftylift and hire them out as a business to various clients who need access to elevated work areas for a limited time. 
· Direct: Companies that buy new machines to support their business operations, e.g. property maintenance, industry/fabrication. 
· Dealer: Companies that buy new machines to sell on for a profit.
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16. Do boom lifts from the PRC compete directly with UK produced or other imported like goods? Are there any factors, other than cheapest price, which affect consumer purchasing options? 

Can you explain?

	Yes, boom lifts from the PRC compete directly with UK produced and imported boom lifts.

Aside from price, customers typically consider the following factors when purchasing a boom lift: the height and outreach needed for the specific project; space and access limitations; whether the boom lift can support the weight of people and equipment; the environment and terrain where the boom lift will be used; and power type. Please refer to Section A.2.5 of the Application for further detail.

There is clear evidence that Chinese producers have been exporting dumped and subsidised self‑propelled boom lifts to the UK. Buyers may therefore find it more attractive to purchase a cheaper (or even slightly more expensive) Chinese self‑propelled boom lift with greater movability during operation than a slightly more expensive UK‑produced model that is not self-propelled and has very limited movability while being operated, even where the buyer does not require those additional functions.
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17. Are there any government regulations or tax incentives which significantly affect the production or sales of boom lifts if yes, give details?

	No, other than the fact that when a new boom lift is manufactured and first placed on the market it must comply with the relevant safety standards in force at the time. Further, UK legislation ensures that boom lifts are safely designed and constructed and that once onsite, they are used safely and maintained in good condition. Please refer to Section A.2.5 of the Application for further details.

	
	Appendix reference: N/A



18. Describe any developments in technology affecting the characteristics, demand or the production process of boom lifts.

	Please refer to Section A.2.5 of the Application. A summary is set out below.

In recent years, technological improvements including hybrid/electric models, compact designs and greater outreach, have made boom lifts suitable for an even broader array of jobs.

Over the past decade, Niftylift has invested millions in robotics, powder coating systems, and AI-enabled processes to enhance quality and productivity.
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19. Describe any other factors which influence the market for boom lifts which you have not already mentioned (e.g. seasonality).

	Demand for boom lifts can be affected by seasonality. [SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT].
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[bookmark: _Toc226723560]G2	Background

1. Please complete “UK domestic companies” tab in the Annex. 

[bookmark: _Toc226723561]G3	Your company

1. Please complete the "Employment by site" tab in the Annex, providing employment figures in full-time equivalents (FTE) for each of your company’s UK sites or facilities.

2. Explain how your total employees involved in the UK manufacture of like goods are split across different sites/locations.  

	Niftylift has three sites in the UK: Hoyland, Stonebridge and Shenley.
· [SENSITIVE – INFORMATION ABOUT HOYLAND OPERATIONS REMOVED].
· [SENSITIVE – INFORMATION ABOUT STONEBRIDGE OPERATIONS REMOVED].
· [SENSITIVE – INFORMATION ABOUT SHENLEY OPERATIONS REMOVED].

	
	Appendix reference: N/A



3. How would these employment figures be affected if an anti-dumping measure was imposed? Please support your claims with evidence.

	If a measure was (measures were) imposed and Niftylift’s domestic sales increased as a result, employment would rise: 
· Assembly of boom lifts is people‑driven, so higher output would require additional assembly staff. 
· Niftylift would increase their hiring of skilled workers, particularly engineers. In addition, Niftylift would increase the number of apprentices it takes on each year and sponsors to gain degrees in engineering.

Niftylift has spare robotic welding capacity, meaning there would be no need for additional robot investment at the initial stage.
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4. How significant is the production of boom Lifts relative to your company's entire UK production?
	The production of boom lifts is extremely significant to Niftylift's UK production, as boom lifts are the only goods that Niftylift produces. 

Other than the manufacture and sale of new machines, Niftylift operates the following business functions: buying and refurbishing second hand machines for sale (Niftylift machines only); and selling spare parts (outside the machine's warranty) directly to customers (i.e. not through a third party) [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE INFORMATION ABOUT OPERATIONS OF APPLICANT]. 

The focus on secondary business functions has increased in recent years to increase the overall profitability of the business, in view of the injury that Niftylift has been suffering due to dumped and subsidised imports of Chinese boom lifts.

However, the revenue stream from secondary business functions is negligible in comparison to the revenue stream from the sale of new boom lifts. In any case, these secondary business functions arise out of Niftylift's main business function: the production and sale of new boom lifts.
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[bookmark: _Toc103662978][bookmark: _Toc226723562]G4 Potential impacts of a measure

1. How would you expect an increase in the prices of the imported boom lifts to affect:
a. Domestic prices of boom lifts
b. UK production of boom lifts
c. Total Imports of boom lifts from the PRC and other third countries to the UK
d. Total exports of boom Lifts from the UK

	An increase in the prices of imported Chinese boom lifts would have the following effects:

Domestic prices of boom lifts

Higher Chinese import prices would reduce the current price‑undercutting pressure. This would allow Niftylift to increase its UK prices towards sustainable, profitable levels. As set out in the Application, a minor proportion of Niftylift's machines have been adjusted for inflation from 2023 to 2024 [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE INFORMATION ABOUT OPERATIONS OF APPLICANT].

UK production of boom lifts

With reduced price suppression and improved sales margins, Niftylift would be able to increase UK production volumes to meet recovering demand. With increased production, Niftylift would be able to: 
· Increase the number of employees (particularly for direct labour). 
· Increase spend with UK suppliers, and indirectly their UK suppliers. This would support [SENSITIVE] UK companies and their workforce. 

One of Niftylift's UK suppliers has recently gone into administration partly caused by Niftylift's decline in business with them due to Niftylift's decline in sales.

Total imports of boom lifts from the PRC and other third countries to the UK

If Chinese prices rise, the volume of Chinese imports would be expected to slow down or stabilise, as they would force Chinese boom lifts to compete with other boom lifts on a level playing field. Other (non-Chinese) manufacturers would be less likely to reduce their prices (if possible) to try and compete with the Chinese manufacturers.

Total exports of boom lifts from the UK

The direct effect on export volumes would be limited. However, if the increase in prices is insufficient to offset injury, Niftylift may need to depend even more heavily on export markets, and in the worst case, loss of viable UK production would eliminate export capacity altogether.
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2. How would your company be affected if an anti-dumping measure was imposed, including impacts:
a. by site (this is only relevant if your company operates across more than one site);
b. on domestic sales of Boom lifts;
c. on your plans for investment/expansion.

	If a measure is (measures were) imposed, it would have the following effects on Niftylift:

Sites

As set out in the Application, if no measures are imposed on dumped and subsidised Chinese boom lifts, Niftylift will need to further reduce production and adapt the business accordingly. [PARAGRAPH ADJUSTED TO REMOVE SENSITIVE INFORMATION ABOUT OPERATIONS OF APPLICANT] The imposition of a measure(s) would prevent this outcome.

Domestic sales

A measure(s) on Chinese boom lifts would enable Niftylift to increase sales volumes and recover lost market share. It would also allow Niftylift to sell at sustainable, profitable price levels, supporting the company’s return to profitability.

Plans for investment/expansion

If a measure(s) was imposed, Niftylift would expect to:
· [SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· [SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· [SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· [SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT]
· [SENSITIVE – INFORMATION ABOUT OPERATIONS OF NIFTYLIFT] 
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3. Would there be any indirect effects (e.g. price increases, consumers switching to substitute products, input costs, reduced innovation) on your industry and/or business if trade remedies are imposed on the goods concerned. Comment on the effect if no measure is imposed.

	Niftylift does not expect consumers to switch products if a measure is (measures were) imposed on Chinese boom lifts. The UK boom lift market is well-developed, and customers would continue to have a wide range of like goods available from both Niftylift and other import sources.

As noted in the response to Question G1.9, even if boom lift prices across the market were to rise, the effect on overall demand would be minimal.

If no measure(s) is imposed, the continued availability of dumped and subsidised Chinese boom lifts at artificially low prices would further suppress prices, reduce the competitiveness of UK‑produced machines, and risk long‑term reductions in domestic investment and innovation.

	
	Appendix reference: N/A



4. Do you know of any related industries that would be affected if an anti-dumping measure was imposed?
Please consider in particular:

· Upstream industries – those who produce inputs (such as raw materials) needed for the production of boom lifts;

	As noted above, a measure(s) on Chinese boom lifts would increase UK production of boom lifts, which in turn would increase demand for inputs supplied by upstream industries. Niftylift currently sources from approximately [SENSITIVE] UK suppliers, so increased domestic production would be expected to benefit a wide range of upstream businesses. The number of businesses expected to benefit from increased domestic production would be greater than [SENSITIVE], as these suppliers will have UK suppliers too. There are also some suppliers that supply Niftylift directly as well as some of Niftylift's suppliers, so the impact on those suppliers would be multiplied.  
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· Downstream industries – those who purchase boom lifts;

	The imposition of a measure(s) on Chinese boom lifts would not have a significant effect on downstream industries. The UK boom lift market is well-developed, and customers would continue to have a wide range of like goods available from Niftylift and other import sources.
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· Industries for complimentary goods – those which would typically be bought alongside boom lifts(such as ink being bought with printers); and

	Niftylift is not aware of any industries for complementary goods that would be affected if a measure(s) was imposed.
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· Industries for substitute goods – those which might be bought instead of boom lifts (such as margarine instead of butter).

	Niftylift is not aware of any industries for substitute goods that would be affected if a measure was (measures were) imposed. As stated above and in the Application, boom lifts are not substitutable for other types of MAE, so customers would not purchase e.g. a scissor lift instead of a boom lift if a measure was imposed on boom lifts from China. This is especially because customers would continue to have access to a wide selection of like goods supplied by Niftylift and through imports.
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5. To what extent would you expect any changes in prices of Boom lifts to be passed onto final consumers?

	Niftylift expects that any increase in boom‑lift prices would be shared between rental companies and their end‑customers. Rental firms operate in a competitive market and may not be able to pass on the full increase without risking customers switching to alternative rental providers. As a result, rental firms may absorb part of the increase through reduced margins, with the remainder passed on to end‑users.
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6. How would the number or range of suppliers in the boom lifts market be affected if an anti-dumping measure was imposed? Please provide an explanation.

	The number or range of suppliers in the UK boom lift market would likely increase if a measure is (measures were) imposed on Chinese boom lifts. This is because the market would become more competitive and commercially viable for existing and potential suppliers, reducing barriers to entry and supporting a more diverse supplier base.
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7. How would suppliers’ ability to differentiate their products by price, quality, service or innovation in the Boom lifts market be affected if an anti-dumping measure was imposed? Please provide an explanation.

	A measure(s) would strengthen suppliers’ ability to differentiate their products on factors other than price. Niftylift already competes on quality, safety performance and innovation; however, the current presence of dumped and subsidised Chinese boom lifts significantly constrains its ability to price its products in a way that reflects these attributes.

If a measure is (measures were) imposed, artificially low-priced Chinese models would no longer dominate competition. This would allow Niftylift – and other suppliers – to price their products more effectively in line with their quality and technical features, supporting genuine differentiation based on performance, service, and innovation rather than unsustainable price competition.

	
	Appendix reference: N/A



8. How would the cost of switching between suppliers in the boom lifts market be affected if an anti-dumping measure was imposed? Please provide an explanation.

	The cost of switching between suppliers would not materially change if a measure is (measures were) imposed. Switching costs in this market are driven by operational factors rather than price. A measure(s) would simply remove the current price distortion, allowing customers to compare suppliers more evenly, but the underlying cost of switching would remain the same.
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9. How would suppliers’ ability to set their prices be affected if an anti-dumping measure was imposed? Please provide an explanation.

	A measure(s) would allow suppliers to set prices that more accurately reflect the quality, technical characteristics and performance of their boom lifts, rather than being constrained by artificially low‑priced Chinese imports.
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10. How would the choices of boom lifts available to consumers be affected if an anti-dumping measure was imposed? Please provide an explanation.

	A measure(s) would not affect the range of boom lifts available to consumers. The UK boom lift market is well-developed, and customers would continue to have access to a wide selection of like goods supplied by Niftylift and by Chinese and non‑Chinese import sources.
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11. How would the ability of downstream businesses or consumers to make informed decisions be affected if an anti-dumping measure was imposed? Please provide an explanation.

	Customers already have access to clear information on prices, product specifications, performance and suitability. [SENSITIVE – INFORMATION OBTAINED FROM MARKET INTELLIGENCE]. A measure(s) would remove the current price distortion caused by dumped and subsidised imports, ensuring that purchasing decisions can continue to be made on a fair and transparent basis.
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12. As a public body, the TRA has an obligation under the Equality Act 2010 to ensure that the possible effects of its activities on different people are considered. This public sector Equality Duty covers the following protected characteristics:
•	age,
•	disability,
•	gender reassignment,
•	marriage or civil partnership,
•	pregnancy and maternity,
•	race,
•	religion or belief,
•	sex, and
•	sexual orientation.

Provide any relevant information about whether the imposition of an anti-dumping measure might disproportionately affect any of these groups or any other particular group.
Please provide any relevant information about whether the imposition of an anti-dumping measure might disproportionately affect any of these groups or any other particular group.

	Niftylift does not believe that the imposition of measure(s) would disproportionately affect any of these groups or any other particular group.
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13. Are there any additional economic factors that you consider to be relevant for the Economic Interest Test in this investigation?

	N/A
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[bookmark: _Toc226723563]SECTION H: 
Checklist and appendices

This section is an aid to ensure that you have completed all sections of this questionnaire.

	Section
	Please tick if you have responded to all questions

	Section A – Company structure and operations
	Yes

	Section B – Your goods
	Yes

	Section C – Costs and production
	Yes

	Section D – Sales to the UK
	Yes

	Section E – Injury to your company
	Yes

	Section F – Dumping
	Yes

	Section G – Understanding the UK market and potential impacts of a measure
	Yes


+Add additional rows as required

Please list any appendices that you have referenced in your responses and are attaching with this questionnaire.

	Appendix reference
	Document title

	
	AD0075 Niftylift Questionnaire Annex - 10 April 2026

	A.1
	Summary of Confidential Appendices

	A.2.4.1
	Niftylift Articles of Association

	A.2.4.2
	Niftylift Certificate of Incorporation

	A.3.2.A
	Niftylift Structure Chart

	A.3.2.B
	Niftylift Organisational Chart (CONFIDENTIAL)

	A.6.6.1
	Niftylift Financial Statements - Year Ended 31 December 2021

	A.6.6.2
	Niftylift Financial Statements - Year Ended 31 December 2022

	A.6.6.3
	Niftylift Financial Statements - Year Ended 31 December 2023

	A.6.6.4
	Niftylift Financial Statements - Year Ended 31 December 2024

	A.6.6.5
	DRAFT Niftylift Unaudited Financial Statements - Year Ended 21 December 2025 (CONFIDENTIAL)

	A.6.7
	Trial Balance (CONFIDENTIAL)

	A.6.7.A
	Trial Balance Data - 2024 at the end of Q2 (1.1.2024 to 30.6.2024) (CONFIDENTIAL)

	A.6.7.B
	Trial Balance Data - 2024 at the end of Q3 (1.1.2024 to 30.9.2024) (CONFIDENTIAL)

	A.6.7.C
	Trial Balance Data - 2024 at the end of Q4 (1.1.2024 to 31.12.2024) (CONFIDENTIAL)

	A.6.7.D
	Trial Balance Data - 2025 at the end of Q2 (1.1.2025 to 30.6.2025) (CONFIDENTIAL)

	A.6.7.E
	Trial Balance Data - 2025 at the end of Q3 (1.1.2025 to 30.9.2025) (CONFIDENTIAL)

	A.6.8.1
	Calculations - Investments & Fixed Assets (CONFIDENTIAL)

	A.6.8.2
	Company Accounts Data (CONFIDENTIAL)

	A.6.8.3
	Section C Costs - Prep File (CONFIDENTIAL)

	A.6.8.4
	Section E Injury - Prep File (CONFIDENTIAL)

	A.6.8.5
	IP Years - BS and PL accounts with cost categories (CONFIDENTIAL)

	B.2.5
	Niftylift Price List 

	C.1.11
	BS2290 Cost Compare (CONFIDENTIAL)

	C.5.2.A
	Supplier PO 1 (CONFIDENTIAL)

	C.5.2.B
	Supplier Invoice 1 (CONFIDENTIAL)

	C.5.2.C
	Supplier PO 2 (CONFIDENTIAL)

	C.5.2.D
	Supplier Invoice 2 (CONFIDENTIAL)

	D.4.1
	Average machine invoice price by order date - new machines (CONFIDENTIAL)

	D.4.6.A
	Customer PO 1 (CONFIDENTIAL)

	D.4.6.B
	Customer Invoice 1 (CONFIDENTIAL)

	D.4.6.C
	Customer PO 2 (CONFIDENTIAL)

	D.4.6.D
	Customer Invoice 2 (CONFIDENTIAL)

	E.1
	New Market Share Calculations

	E.2
	MAE Import Data from UK Trade Database

	G.1
	Rental Market Report 2025 (CONFIDENTIAL)
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