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[bookmark: _Toc223085572][bookmark: _Toc223030339][bookmark: _Toc31815496]Introduction

[bookmark: _Toc223085573][bookmark: _Toc223030340]About us, this case and this questionnaire

The Trade Remedies Authority (TRA) investigates whether trade remedies are needed to prevent injury to UK industry. The TRA has been established to provide the UK with its own independent trade remedies system.

This case is investigating the allegation that boom lifts (please refer to the “the scope of this investigation” for more information on the goods)  from the PRC are causing injury to producers in the UK because the goods have benefited from a subsidy from a foreign authority.
A subsidy exists if there is:
· a financial contribution by a foreign authority which confers a benefit on the recipient (usually an industry or business manufacturing goods); or
· a form of income or price support.

Not all subsidies are countervailable (meaning they can be offset through trade remedies). A subsidy is countervailable if it is specific to certain companies or industries and granted either directly or indirectly for the manufacture, production, export or transport of goods. 

[bookmark: _Toc223085574][bookmark: _Toc223030341]Why should I take part?

We are seeking your cooperation as a UK importer of the goods concerned to identify whether a countervailing duty may be required to counteract the effect of a subsidy. 

The information your company provides will help us to reach a fair and proportionate decision.

[bookmark: _Toc223085575][bookmark: _Toc223030342]How do I respond?

Detailed guidance on how to complete the questionnaire is provided in the instructions section below. 

Please provide all the information requested by 29 March 2026. We may need to issue a deficiency notice if we determine that the information supplied in the questionnaire is incomplete or inadequate. We may also send a notice requesting clarification or supplementary information if necessary. Therefore, please provide as much detail as possible in your responses. 

[bookmark: _Toc223030343][bookmark: _Toc223085576]Where can I find more information?

Our trade remedies guidance provides general information about our investigations and processes we follow. 

If you have any specific questions relating to the case, now or while you’re completing the questionnaire, please contact the Case Team at AS0076@traderemedies.gov.uk .

You can also find out more about the regulatory basis of our investigations. The TRA investigates cases under the provisions of Trade Remedies (Dumping and Subsidisation) (EU Exit) Regulations 2019 as Amended by the Trade Remedies (Amendment) (EU Exit) Regulations 2019 and under the Taxation (Cross-border Trade) Act 2018.

[bookmark: _Instructions_on_completing][bookmark: _Toc32327980][bookmark: _Toc223085577][bookmark: _Toc223030344]Instructions on completing this questionnaire

[bookmark: _Toc223030345][bookmark: _Toc223085578]Preparing your response

This section sets out guidance on how to complete this questionnaire. 

If you think you won’t be able to complete the questionnaire within the required time, please contact the Case Team ahead of the deadline using the contact details on the cover of this questionnaire. You should outline the length of extension you need and the reasons why. We will notify you of our decision.

If we can accommodate an extension, we will publish a note on our public file to record both the request and the extension granted.

[bookmark: _Toc223030346][bookmark: _Toc223085579]How to answer the questions

Please read and follow all the instructions carefully. Your company will need to substantiate all claims with relevant data and information.
You will be asked to attach supporting documents in appendices to supplement your responses: retain all these documents, your completed spreadsheet annexes, and any calculations you made when developing your responses for use during the verification of your response.
Further guidance and a glossary of terms can be found on the guidance tab of the annexes, along with examples of how to present data for confidential and non-confidential responses, formatting of figures, and overviews of what each section relates to.
Please also note the following points:
· Provide all formulas and calculations used within your questionnaire response. Space has been provided in the Guidance page of the annexes for you to do so. 
· If there is insufficient space in any part of the questionnaire to provide the details requested, or we ask for copies of additional information, please submit this information as appendices. 
· Please ensure that any attachments are given a corresponding appendix reference in the title of the document and that these are referenced in the boxes provided. 
· Any documents not in English should be accompanied by an English translation.
· Provide all costing figures as actual amounts. Where actual amounts cannot be provided and you have reported standard costing instead, please indicate this in the relevant answer, and explain the variance from actual costs, if any.  
· All figures should be reported net of tax unless otherwise stated. 
· Do not leave any questions blank. If the question is not relevant to your organisation, please explain why. If the answer to a question is “zero”, “no” or “none”, please write this. 
· Please complete the spreadsheet annexes as requested. Annexes are named to correspond to the relevant sections of this questionnaire and must be completed with reference to the instructions provided. If you feel you cannot present the information as requested, please contact your Case Team as soon as possible.
· Please provide all dates in the format DD/MM/YYYY (e.g., 23/05/2019).
· Identify all units of measurement and currencies used in tables, calculations and lists, if not provided by the corresponding instructions, and use units of measurement consistently (e.g., do not use kg and metric tonnes interchangeably).
· For all numerical figures, where appropriate please express every third number with a comma (e.g., ‘1,300’ for one-thousand three hundred, ‘1,300,000’ for one million and three-hundred thousand).
· Limit all sales/currency/income figures to two decimal places, apply a full point as a decimal separator and use the appropriate currency symbol or abbreviation (e.g., £1,300.00).

[bookmark: _Toc223030347][bookmark: _Toc32327982][bookmark: _Toc223085580]Preparing confidential and non-confidential copies

You will need to submit one confidential version and one non-confidential version of your questionnaire and the corresponding spreadsheet annex by the due date. We will publish the non-confidential version on the public file. Please ensure that each page of information you provide is clearly marked either “Confidential” or “Non-Confidential” in the header. 

Please see our guidance on how to submit information for further details on what can be considered confidential and how to prepare a non-confidential version of this questionnaire.

In preparing your response, please note the following: 
· It is your responsibility to ensure that the non-confidential version does not contain any confidential information. 
· Remember to include a statement explaining why information obtained in your response should be treated as confidential (e.g., the data is commercially sensitive). 
· Provide the source for all information or data you don’t own and clearly state any restrictions on sharing it. 
· If you do not provide a non-confidential summary (or a statement of reasons why you cannot provide this) each time you provide confidential information, the TRA may disregard the information you give us. 

All information provided to the TRA in confidence will be treated accordingly and only used for this investigation (except in limited circumstance as permitted by regulation 46 of the Trade Remedies (Dumping and Subsidisation) (EU Exit) Regulations 2019) and will be stored in protected systems. The non-confidential version of your submission will be placed on the public file, which is available on www.trade-remedies.service.gov.uk/public/cases. 

[bookmark: _Toc223030348][bookmark: _Toc17123991][bookmark: _Toc223085581][bookmark: _Toc16669609][bookmark: _Toc32327983]Providing information from subsidiaries or associated parties

Section A of this questionnaire includes detailed questions about your company structure. Although this questionnaire is intended for your company, our investigation covers all subsidiaries and any other associated companies involved in the import, production, sale, R&D, distribution and/or supply of the like good and/or goods concerned.

Please note, both natural persons (individuals) and legal persons (e.g. companies) are considered to be associated where they meet the definition of ‘Related Persons’ in Regulation 128 of the Customs (Import Duty) (EU Exit) Regulations 2018.
· If any of your subsidiaries or associated companies are also a UK importer of the goods concerned or the like goods, they should also complete an Importer questionnaire. Please make sure you provide your subsidiaries with access to it.
· If your subsidiaries or associated companies are not UK importers but are involved in the downstream sales of the goods concerned or the like goods, your questionnaire response should include information from those companies. 

If you have any queries about this part of the process, please contact the Case Team using the details provided on the cover of this questionnaire.

[bookmark: _Toc223030349][bookmark: _Toc223085582][bookmark: _Toc32327984]What happens next

Once you have completed your questionnaire responses including the corresponding annex and any additional documents requested, you must upload confidential and non-confidential versions through our Trade Remedies Service. Following this:
· you will receive an email confirming the documents have been uploaded successfully; 
· the Case Team will contact you if further information is required
· the non-confidential responses will be placed on the public file; and
· the Case Team may contact you to arrange a visit to verify the information contained in your responses.

[bookmark: _Toc17123989][bookmark: _Toc223085583][bookmark: _Toc32327985][bookmark: _Toc16669607][bookmark: _Toc223030350]Verifying the information you supply	

The TRA will verify, as far as possible, the information provided to us. As part of this process, we may conduct verification visits. If we need to verify information that you provide by visiting your premises, the Case Team will contact you to arrange this.  

Visits can last several days, during which we will want to speak to management and staff to help establish the completeness, relevance and accuracy of the information provided. 

Please provide all formulas and steps used in your calculations and other related material/documentation as part of your submission to support verification activities.

In some circumstances, verification may be conducted remotely. 

We intend to conduct verification between the period 11th to 24 of June 2026. 
Please indicate any dates when you would be unable to host a verification visit.
	Please answer here


	
	Appendix reference:



Once verification is complete, the TRA will prepare a report and share a draft with you. We will then ask you to prepare a non-confidential copy of the report for the public record. If you feel some information in the report should be kept confidential, please provide your reasons for this.

[bookmark: _The_scope_of][bookmark: _Toc223085584][bookmark: _Toc223030351]The scope of this investigation

[bookmark: _Toc223085585][bookmark: _Toc223030352][bookmark: _Toc31815497]Goods concerned

[bookmark: _Toc7786549]This investigation covers boom lifts originating in the PRC, described as:
Boom lifts designed for the lifting of people, equipment and/or materials, with a maximum working height of 6 metres or more, and pre-assembled or ready-to-assemble sections thereof, excluding individual components when presented separately (but not excluding the sections (presented individually or together) listed below.) The Goods Concerned may contain additional features that provide for functions beyond the primary lifting function. 
The scope excludes scissor lifts, forklifts, vertical mast lifts (including where described as a ‘boom’ or otherwise), mobile self-propelled cranes and motor vehicles that incorporate a scissor arm assembly or boom assembly.   
These boom lifts are currently classifiable within the following commodity code(s) 
	8427 1010 10 
	8427 9000 80 
	8428 9090 80 
	8431 3900 90 

	8427 1010 90 
	8428 1020 00 
	8431 2000 60 
	8427 2090 00

	8427 2019 10 
	8428 1080 00 
	8431 3100 00 
	8427 1090 00

	8427 2019 90 
	8428 9090 20 
	8431 3900 10 
	 


These codes are only given for information.
In this questionnaire, these goods will be referred to as ‘the goods concerned’. Any reference to ‘goods concerned’ in this questionnaire refers to the goods description above, regardless of the commodity code under which they are exported.

[bookmark: _Toc223085586][bookmark: _Toc223030353][bookmark: _Toc139280009]Like goods

This questionnaire asks for information about your company’s sales and distribution of goods which are like the goods concerned. Any reference to ‘like goods’ in this questionnaire refers to goods produced in the UK or imported to the UK from a country other than the PRC which are like the goods concerned in all respects, or with characteristics closely resembling them.

[bookmark: _Toc15899918][bookmark: _Toc223085587][bookmark: _Toc223030354]SECTION A:
Company structure and operations

[bookmark: _Toc223085588][bookmark: _Toc223030355]A1	Identity and contact details 

1. Please complete the table below, ensuring that the point of contact given has the authority to provide this information: 

	Company information

	Legal name of company:
	Lingong Heavy Machinery U.K. Limited

	Legal structure (e.g., limited company, sole trader, partnership etc):
	Private Limited Company

	Year of establishment:
	2024-05-11

	Other operating names:
	None

	Company registration number:
	1. NL858845143B01 Dutch HS code;
2. GB 452045127 UK HS code

	Place of registration:
	C/O CLARKE WILMOTT LLP 55 SPRING GARDENS MANCHESTER, UNITED KINGDOM M2 2BY

	Address of main site:
	Unit 6 Spitfire Court Triumph Business Park, Speke Hall Road, Liverpool, England, L24 9GQ

	Postcode:
	M2 2BY

	Contact details

	Name (point of contact):
	[redacted – commercially sensitive information]

	Job title:
	General Manager

	Business address:
	Unit 6 Spitfire Court Triumph Business Park, Speke Hall Road, Liverpool, England, L24 9GQ

	Telephone No:
	[redacted – commercially sensitive information]

	Email:
	[redacted – commercially sensitive information]

	Website:
	www.lgmg.com.cn



[bookmark: _Toc223030356][bookmark: _Toc223085589]A2	About your company 

1. [bookmark: _Toc11414524][bookmark: _Toc15899921]What is the role of your company in the UK market for the goods concerned and/or like goods? (e.g. buying or selling agent, importer/distributor, importer/wholesaler, importer/retailer or importer/end user, other).

	LGMG UK sells aerial work platforms, forklifts, and other complete equipment in the UK market.

	
	Appendix reference: Not applicable



2. We need to check the legal establishment of your company. Supply the latest copies of the following documents:

a) Articles of association (held by Companies House).
b) Certificate of incorporation (issued by Companies House).
c) Any relevant Business License(s) issued by the competent authority for your industry.
Clearly specify what you are submitting and provide appendix references for your attachments in the box below.
	a) Please refer to the LGMG U.K._Exhibit A2.2.1 for the association.
b) Please refer to the LGMG U.K._Exhibit A2.2.1 for the Certificate.
c) Please refer to the LGMG U.K._Exhibit A2.2.2 for the License.


	
	Appendix reference: LGMG U.K._Exhibit A2.2.1 Certificate of incorporation & Articles of association
LGMG U.K._Exhibit A2.2.2 Relevnt Business License



3. Provide details of any changes in the legal form (for example, changing from a private company to a public company, from a limited company to a Limited Liability Partnership (LLP)) and/or structural changes (for example, mergers, acquisitions, change in ownership and/or sales) of your business over the past 5 years.
	Not applicable, since there weren’t any changes in the legal form.

	
	Appendix reference: Not applicable




4. List and explain all authorisations your company has been required to obtain to import, sell or distribute the goods concerned and the like goods. These may include licences, permits or permissions. Indicate if your company is subject to any direct or indirect, quantitative or other, restrictions on any of these activities.

	Please refer to the LGMG U.K._Exhibit A2.2.2 for the authorisations.

	
	Appendix reference: LGMG U.K._Exhibit A2.2.2 Relevnt Business License



5. State whether your company is a member of any representative organisations (e.g., trade bodies, associations, Chambers of Commerce) and provide their contact details.
	Not applicable, since LGMG MACHINERY U.K. LIMITED is not a member of any representative organisations, trade bodies, or Chambers of Commerce at this stage.

	
	Appendix reference:Not applicable



[bookmark: _Toc223085590][bookmark: _Toc223030357]A3	Organisational structure

Answer the questions below about the internal structure of your company and any associations with other companies. Both natural persons (individuals) and legal persons (e.g. companies) are associated where they meet the definition of ‘related persons’ in Regulation 128 of the Customs (Import Duty) (EU Exit) Regulations 2018.
1. Is your company or parent company listed on the stock exchange?
If yes, provide the name of the stock exchange where it is listed, the stock code and date of listing.

	No, it's not listed.

	
	Appendix reference:Not applicable



2. Please complete the “Associated companies” tab in the Annex for your company’s worldwide corporate structure and affiliations.

3. Explain and/or demonstrate in a diagram the:
a) Legal structure of your company;
b) Internal hierarchical and organisational structure; and
c) All sites/locations and departments which are involved in the production, sale, R&D, supply and distribution of the like goods or goods concerned.

	Please refer to the LGMG U.K._Exhibit A3.3.1 for the information

LGMG UK as an affiliate trading company in the UK, serves only the reselling business mainly in the UK market. In other words, the goods concerned resold by LGMG UK were produced by [redacted – commercially sensitive information] purchased  the goods concerned [redacted – commercially sensitive information] from [redacted – commercially sensitive information]. So the production process and related R&D activities of the goods concerned were occurred [redacted – commercially sensitive information]. The reason that LGMG UK purchased the goods concerned from [redacted – commercially sensitive information] is because [redacted – commercially sensitive information].

The reselling activities were occurred in LGMG UK. The office address of LGMG UK is:
UNIT 6 SPITFIRE COURT, TRIUMPH BUSINESS PARK, SPEKE HALL ROAD, LIVERPOOL.

	
	Appendix reference: 
LGMG UK_Exhibit A3.3.1 Subsidiary organisational structure



4. Explain, if there have been any changes to any of the above during the injury period (1 October 2021 to 30 September 2025).
	Not applicable, since there weren’t any changes.


	
	Appendix reference:Not applicable



5. If your company is part of a group (e.g. parent company with subsidiaries, joint-ventures, common ownership) provide the following covering the period 1 October 2024 to 30 September 2025:

a) Provide a diagram showing the complete ownership structure. [Note: the diagram of corporate structure should be for the company's ultimate parent company].
b) List all related companies involved in the production or sale of the like goods and a description of the functions performed by each company within the organisation; and
c) Specify which company within the group owns the production facility(ies)?
	a) Please refer to the LGMG U.K._Exhibit A3.3.1 for the Legal structure.
b) Please refer to the LGMG U.K._Exhibit A3.3.2 for the organisational structure
c) [redacted – commercially sensitive information].


	
	Appendix reference:
LGMG UK_Exhibit A3.3.1 Subsidiary organisational structure
LGMG UK_Exh 1DL-3 Internal hierarchical and organisational structure(Updated Exh A3.3.2)




[bookmark: _Toc223085591][bookmark: _Toc223030358]A4	Board members and principal shareholders

1. Please complete the "Owners and shareholders" tab in the Annex for:

1. All your company's shareholders that owned more than 5% of the company's shares during 1 October 2024 – 30 September 2025.

2. A list of your current board of directors.

2. Explain your procedure for appointing the members of the Board of Directors.

	Please refer to the LGMG U.K._Exhibit A2.2.1 for the articles of association.

	
	Appendix reference: LGMG U.K._Exhibit A2.2.1 Certificate of incorporation & Articles of association



[bookmark: _Toc223085592][bookmark: _Toc223030359]A5	Operational links with other companies or persons

1. Complete the table below if your company has established long term agreements (4-year period) or relationships with any company/companies located in the UK, the PRC or in third countries for the production (e.g. sub-contracting), supply and sale of the like goods, or other licensing, technical patent or compensatory agreements.
	No, the products in question sold in the UK originated from LGMG acting as the manufacturer. The products may have been purchased through [redacted – commercially sensitive information]/European companies, or they may have come directly from LGMG.
	

	
	Appendix reference:Not applicable
	
	Appendix reference:Not applicable




2. If your company has long-term agreements with other companies/persons for the supply of goods destined for internal sale, can you:
a. Provide copies of the contracts as evidence of these agreements; and
b. Explain how the prices of the internal sales have been determined.

	Not applicable, since there weren’t any agreements.

	
	Appendix reference:Not applicable



[bookmark: _Toc223030360][bookmark: _Toc223085593]A6	Accounting practices

1. What accounting standards have been adopted by your company (e.g. IFRS)?

Do your accounting practices differ in any way from the generally accepted accounting principles in your country? If yes, provide details.

	LGMG MACHINERY U.K. LIMITED has adopted the United Kingdom Generally Accepted Accounting Practice (UK GAAP)

	
	Appendix reference:Not applicable



2. If any changes have occurred with respect to your accounting practices and/or policies during 1 October 2021 – 30 September 2025, please explain the changes. The explanation should include dates and the reasons for those changes along with the financial impact of those changes on the goods concerned.

	Not applicable, since there weren’t any changes during POI.

	
	Appendix reference:Not applicable



3. State your financial accounting period (e.g. 1 January to 31 December).

	From 1 January to 31 December.

	
	Appendix reference:Not applicable



4. Has your accounting period changed during 1 October 2021 – 30 September 2025? If yes, describe these changes.

	Not applicable, since there weren’t any changes.

	
	Appendix reference:Not applicable



5. For your company and any associated parties involved in the production, importing, exporting, marketing or sales of the goods concerned, attach copies of your financial statements and audit reports covering 1 October 2021 – 30 September 2025.

If your financial statements are unaudited, explain why this is the case.

	Please refer to the LGMG U.K._Exhibit A6.5.1-A6.5.3 for the financial statements and audit reports.

	
	Appendix reference:
LGMG U.K._Exhibit A6.5.1 A6.5.2 A6.5.3



6. Please attach a copy of your company’s trial balance (in original and spreadsheet form) covering the 1 October 2024 – 30 September 2025. If your financial year is fully aligned with the POI, this is all that is required.

Where your financial period is not aligned with the POI, please provide trial balances (in original and spreadsheet form) to cover the following periods:

A. The trial balance which starts from the beginning of your financial year and ends on 30 September 2024;
B. The trial balance which starts from 1 October 2024 to the end of your financial year; and
C. The trial balance which starts from the beginning of your following financial year and ends on 30 September 2025.
[image: ]

	Financial year is from 1 January to 31 December. Since LGMG UK began operation from Oct 2024 and financial systerm can directly export the trial balance for a 12 month from the beginning of the POI, i.e., Oct 2024-Sept.2025, thus LGMG UK provides the trial balance during the POI in LGMG U.K._Exhibit A6.6 for the Trial Balance.

	
	Appendix reference: LGMG U.K._Exhibit A6.6 Trial Balance
LGMG UK_Exh 1DL-4 Trial Balance (updated Exh A6.6) with full translation



7. For your company and any associated parties involved in the production, importing, exporting, marketing or sales of the goods concerned: provide workings (explaining sources) used to produce the annex information for the goods concerned and like goods for the POI. This information helps us reconcile your data.
	Please refer to the LGMG U.K._Exhibit A6.7 for the data.

	
	Appendix reference: LGMG U.K._Exhibit A6.7 Sales list worksheet for GC and like goods for POI



8. If your company is part of a group of companies, please attach a copy of the consolidated accounts of the group for the most recently completed financial year.

	Please refer to the LGMG U.K._Exhibit A6.8 for the financial statements.

	
	Appendix reference: LGMG U.K._Exhibit A6.8 Financial Statements




[bookmark: _Toc223085594][bookmark: _Toc223030361]SECTION B:
Your goods

We ask you about your products in order to classify your company role correctly and understand if you are an importer of the like goods for the UK market and to gain a better understanding of how the goods you import.
[bookmark: _Toc223085595][bookmark: _Toc223030362]B1	Product control numbers

The TRA uses Product Control Numbers (PCNs) to define and distinguish the different types of products that fall under the goods description above.

PCNs, which come in the form of an alphanumeric code, help to create a categorisation system so that comparisons can be made between goods produced in the domestic UK market and those produced in foreign markets.

In this questionnaire and the corresponding annexes, you will be asked to construct PCNs representing the different types of products you produce. When giving your PCNs, please do not use any spaces, dashes or other means of separation, and ensure you follow the order of characteristics outlined in the tables. 

When providing PCNs, please refer to Table 0 and then the relevant table for either assembled machines or the type of subassembly being represented. For example:
· For an assembled boom lift, please use the categories in Table 0 and Table 1.
· For a turret subassembly, please use the categories in Table 0 and Table 3.

This is the Product Control Number (PCN) structure:
	Table 0 

	Description 
	Answer 
	Value 

	Assembled Machine or Subassembly?  
	Assembled Boom Lifts 
	1 

	  
	Chassis Subassemblies 
	2 

	  
	Turntable/Turret Subassemblies 
	3 

	  
	Boom Subassemblies 
	4 

	  
	Basket/Cage Subassemblies 
	5 







	Table 1: Assembled Boom Lifts 

	Description 
	Answer 
	Value 

	Vehicle Type 
	Trailer Mounted 
	M 

	  
	Self-Drive 
	D 

	  
	Self-Propelled 
	P 

	  
	  
	  

	Tracks or Wheels 
	Tracked 
	1 

	  
	Wheeled 
	0 

	  
	  
	  

	Maximum Working Height (m) 
	6m≤9m 
	06 

	  
	>9m≤13m 
	09 

	  
	>13m≤18m 
	13 

	  
	>18m≤23m 
	18 

	  
	>23m≤28m 
	23 

	  
	>28m≤33m 
	28 

	 
	>33m≤38m 
	33 

	 
	>38m≤43m 
	38 

	 
	>43m 
	43 

	  
	  
	  

	Power Type 
	Combustion 
	CO 

	  
	Electric – Lithium Batteries 
	EL 

	  
	Electric – Other Batteries* 
	EO 

	  
	Hybrid – Lithium Batteries 
	HL 

	 
	Hybrid – Other Batteries* 
	HO 

	 
	 
	 

	Boom Type 
	Vertical Mast with Jib 
	V 

	 
	Telescopic 
	T 

	  
	Articulated 
	A 

	 
	 
	 

	Cage Width^ 
	<1.5m 
	11 

	 
	>1.5m≤1.9m 
	15 

	 
	>1.9m≤2.3m 
	19 

	 
	>2.3m 
	23 


*Other Batteries includes but is not limited to: Lead-acid, AGM, Gel batteries etc. 
^Cage width refers to the longest horizontal measurement of the cage assembly when the cage is parallel to the ground. 




	Table 2: Chassis Subassemblies 

	Description 
	Answer 
	Value 

	Vehicle Type 
	Trailer Mounted 
	M 

	  
	Self Drive 
	D 

	  
	Self Propelled 
	P 

	  
	  
	  

	Tracks or Wheels 
	Tracked 
	1 

	  
	Wheeled 
	0 

	  
	  
	  

	Maximum Working Height (m) of the machine it is designed for 
	6m≤9m 
	06 

	  
	>9m≤13m 
	09 

	  
	>13m≤18m 
	13 

	  
	>18m≤23m 
	18 

	  
	>23m≤28m 
	23 

	  
	>28m≤33m 
	28 

	  
	>33m≤38m 
	33 

	 
	>38m≤43m 
	38 

	 
	>43m 
	43 

	 
	 
	 

	Power Type 
	Combustion 
	CO 

	  
	Electric – Lithium Batteries 
	EL 

	  
	Electric – Other Batteries* 
	EO 

	  
	Hybrid – Lithium Batteries 
	HL 

	 
	Hybrid – Other Batteries* 
	HO 

	 
	Not applicable** 
	NA 


*Other Batteries includes but is not limited to: Lead-acid, AGM, Gel batteries etc. 
** Use this option for where there are no specific power components in this subassembly 

	Table 3: Turntable/Turret Subassemblies 

	Vehicle Type 
	Trailer Mounted 
	M 

	  
	Self-Drive 
	D 

	  
	Self-Propelled 
	P 

	  
	 
	 

	Maximum Working Height (m) of the machine it is designed for 
	6m≤9m 
	06 

	  
	>9m≤13m 
	09 

	  
	>13m≤18m 
	13 

	  
	>18m≤23m 
	18 

	  
	>23m≤28m 
	23 

	  
	>28m≤33m 
	28 

	  
	>33m≤38m 
	33 

	 
	>38m≤43m 
	38 

	 
	>43m 
	43 

	 
	 
	 

	Power Type 
	Combustion 
	CO 

	  
	Electric – Lithium Batteries 
	EL 

	  
	Electric – Other Batteries* 
	EO 

	  
	Hybrid – Lithium Batteries 
	HL 

	 
	Hybrid – Other Batteries* 
	HO 

	 
	Not applicable** 
	NA 


*Other Batteries includes but is not limited to: Lead-acid, AGM, Gel batteries etc. 
** Use this option for where there is no specific power components in this subassembly 






	Table 4: Boom Subassemblies 

	Description 
	Answer 
	Value 

	Boom Type 
	Vertical Mast with Jib 
	V 

	 
	Telescopic 
	T 

	  
	Articulated 
	A 

	
	
	

	Maximum Working Height (m) of the machine it is designed for 
	6m≤9m 
	06 

	  
	>9m≤13m 
	09 

	  
	>13m≤18m 
	13 

	  
	>18m≤23m 
	18 

	  
	>23m≤28m 
	23 

	  
	>28m≤33m 
	28 

	  
	>33m≤38m 
	33 

	 
	>38m≤43m 
	38 

	 
	>43m 
	43 



	Table 5: Basket/Cage Subassemblies 

	Description 
	Answer 
	Value 

	Vehicle Type 
	Trailer Mounted 
	M 

	  
	Self-Drive 
	D 

	  
	Self-Propelled 
	P 

	 
	 
	 

	Cage Width^ 
	<1.5m 
	11 

	 
	>1.5m≤1.9m 
	15 

	 
	>1.9m≤2.3m 
	19 

	 
	>2.3m 
	23 


^Cage width refers to the longest horizontal measurement of the cage assembly when the cage is parallel to the ground. 
Example PCN for an electric Lithium battery powered, articulated self-drive wheeled boom lift with a 14m maximum working height and a cage width of 2m: 1D013ELA19 
Example PCN for a chassis section for a combustion powered, self-propelled wheeled boom lift with a 19m maximum working height: 2P018CO 

1. Comment on whether the proposed PCN structure adequately aligns with your goods range. In particular, we are interested in your opinions on:

a) the categorisation of product features;
b) the list of products included in the “other” category and whether this prevents a fair comparison between PCNs; and
c) whether you are aware of, any specialised products that fall within the definition of the “goods concerned” or “like goods” which have a sufficiently different price point to make them unsuitable for comparison with the other sub-categories of the “goods concerned.”
d) Is there any overlap in our PCN structure where products could be more than one PCN, if yes, can you suggest an alternative?

	a) The company currently has no further comment on "the categorization of product features".
b) Please see Annex B2.4 Other_goods. Fair comparison between PCNs already listed in other categories does not affect the fair comparison between PCNs.
c) Currently, the company has not found any "goods concerned" or "like goods" that are unsuitable for price comparison. The company reserves the right to comment on the scope of the products involved, and will raise relevant comments during subsequent litigation stages if the company has such comments.
d) No instances were found where one product corresponds to multiple PCNs when constructing PCNs.

	
	Appendix reference:LGMG UK_Exhibit B1-1 LGMG UK's other goods



2. Give details of any factors including manufacturing process differences which you think may influence the PCN structure and the price comparison between the goods concerned and the like goods.

	The main production cost factors affecting price comparisons between products are  [redacted – commercially sensitive information]

	
	Appendix reference: Not applicable



3. If you would further process the goods concerned or like goods for onward sale, please list your produced goods below. Indicate the relevance of the incorporated goods concerned and/or like goods in relation to the finished product.

	Not applicable since LGMG UK does not further process the goods concerned or like goods for onward sale.

	
	Appendix reference: Not applicable






[bookmark: _Toc223030363][bookmark: _Toc223085596]B2	Understanding your goods

1. Please complete the "Your company’s goods" tab in the Annex.
  
This tab collects information on:
▪ PCN and your internal coding system
▪ Physical (including technical) and commercial characteristics of your goods
▪ Product similarities - how are the goods concerned you export different from those produced in the UK

2. For the goods concerned, describe your company's Internal coding system and how your own internal codes correspond to the PCN structure we have provided.

Supply any evidence you have that is relevant.

	Please see LGMG UK_Exhibit B2-2.1 Product model coding system which illustrates the company's Internal coding system detailedly.

LGMG UK also provides two product models as the example to provide the supporting documents for the PCN. Please see:
1) LGMG UK_Exhibit B2-2.2 Supporting PCN doc for A09JE;
2) LGMG UK_Exhibit B2-2.3 Supporting PCN doc for AR14J

	
	Appendix reference:
LGMG UK_Exhibit B2-2.1 Product model coding system;
LGMG UK_Exhibit B2-2.2 Supporting PCN doc for A09JE;
LGMG UK_Exhibit B2-2.3 Supporting PCN doc for AR14J



3. If your company does not use the same product codes across imports, sales and invoicing, please explain how they differ.

	Not applicable since the company used codes across production, sales and invoicing

	
	Appendix reference:Not applicable



4. Please list all main categories of products produced and/or traded by your company and indicate 
a. which category covers the goods concerned
b. which incorporate the goods concerned or like goods

	During the investigation period, the company's business included the sale of straight boom aerial work platforms, articulated boom aerial work platforms, and mast lifts with booms. These products all fall under the broad category of "Aerial Work Platforms".

	
	Appendix reference: Not applicable



5. If there are differences in characteristics between your range of goods concerned (goods sold in the UK) and your like goods sold in your domestic market which cause differences in price, explain those differences and the effect they have on price. 

Supply any relevant evidence (e.g. sales brochures, input costs, or other promotional material).

	If the products are in the same product model, the products are the same in characteristics no matter sold in UK market or domestic market.
Please see LGMG's website for LGMG's products at https://www.lgmg.com.cn

	
	Appendix reference:Not applicable



6. Can you list all the main categories of products produced and/or traded by your company indicating which category covers the goods concerned or like goods.

	Please see LGMG UK_Annex Tab B2 Your_company's_goods

	
	Appendix reference: LGMG UK_Annex Tab B2 Your_company's_goods



7. This question concerns ONLY the goods concerned and/or like goods if they are incorporated (i.e. used as an input) by yourself or another company to manufacture another product.             
                               
Can you:    
· Classify your incorporated goods into the categories of products produced and/or traded by your company
· Briefly describe the final goods which incorporate the goods concerned and/or like goods.   
· Explain how relevant boom lifts are to the manufacture of the finished product.    
· What is the value added of the incorporated good? 
· Indicate the relevance of the incorporated goods concerned and/or like goods in relation to the finished product.

	Not applicable since LGMG UK does not use the goods concerned or like goods as an input to manufacture another product.

	
	Appendix reference:Not applicable



[bookmark: _Toc223030364][bookmark: _Toc223085597][bookmark: _Toc524959158]B3	Suppliers of the imported goods

1. Please complete the “Suppliers of goods concerned” tab in the Annex.

This tab asks you to provide contact details for each company that supplies you with the goods concerned.  For each supplier that is not a manufacturer of the goods concerned, you will be asked to provide details of the manufacturer, if known.
[bookmark: _Toc223030365][bookmark: _Toc223085598]SECTION C:
Imports and forward orders

[bookmark: _Toc223085599][bookmark: _Toc223030366]C1	Imports 

1. Please complete the “Imports” tab in the Annex for the injury period for the goods concerned and like goods, broken down by country of origin. Provide the information on a Cost, Insurance, and Freight (CIF) basis if possible.  

	Please see LGMG UK_Annex Tab  C1 Imports

	
	Appendix reference: LGMG UK_Annex Tab C1 Imports




1. If your imports in “Imports” tab in the Annex have not been made on a CIF basis, please explain the basis on which they have been reported.

	Please see LGMG UK_Annex Tab  C1 Imports

	
	Appendix reference: LGMG UK_Annex Tab C1 Imports



[bookmark: _Toc223085600][bookmark: _Toc223030367]C2	Details of import transactions 

1. Please complete the “Import transaction” tab in the Annex. In this tab, you are asked to provide transaction level details of imports of the goods concerned from the PRC during the POI. 

	Please see LGMG UK_Annex Tab C2 Import_Transactions
Also, please note that during the investigation period, products purchased by a UK company but not declared to UK Customs as the importer were not reported in this form. Such purchases involved LGMG EU acting as the importer, declaring the goods to UK Customs and placing them in its UK warehouse. LGMG UK's purchase of these products from LGMG EU was essentially a domestic purchase within the UK, not an "import." In other words, it was merely a matter of LGMG EU issuing invoices to LGMG UK; logistically, the goods were transferred from LGMG EU's UK warehouse to LGMG UK's, so the goods did not move within the warehouse.

	
	Appendix reference: LGMG UK_Annex Tab C2 Import_Transactions



2. Provide invoices and any supporting documents for two of the transactions you provided in the “Import transactions” tab. Give details below of any supporting documents provided.

	Please see LGMG UK_Exhibit C2-3 Sample sales supporting documents for import transactions. LGMG UK provides the PO, invoices, packing list, bill of lading and UK import declaration as the supporting documents

	
	Appendix reference: LGMG UK_Exhibit C2-3 Sample sales supporting documents for import transactions



3. Referring to the costs you provided in the Import transactions tab in the Annex, for the goods concerned, please:

· State which costs were incurred by your company between the UK border and arrival of the goods at your warehouse             
· Classify the costs incurred as duties, import costs or post-import costs.          
· Explain whether these costs are incurred as a percentage of the 
purchase price, or as a fixed amount per unit of the goods concerned.

	During the import procurement process, since LGMG UK's sales term is  [redacted – commercially sensitive information],, LGMG UK is responsible for import affairs at UK customs and freight costs from the port of import to the warehouse. Therefore, LGMG UK reports the following in the form: [redacted – commercially sensitive information]

	
	Appendix reference: LGMG UK_Exhibit C2 Storage fee calculation worksheet



[bookmark: _Toc223085601][bookmark: _Toc223030368]C3	Forward orders

This question ONLY applies if you have Forward sales contracts.                    
1. Please complete the “Forward orders” tab in the Annex.
· Attach copies of forward contracts/ongoing supply agreements for the goods concerned up to one year after the end of the POI (30/09/2026).   
·  Explain whether forward contracts are a standard way of doing business in your industry? If there have been any changes in the volume and value of forward contracts over time, explain the reason(s) why this is the case.
	Not applicable since LGMG UK has no froward orders.

	
	Appendix reference: Not applicable




[bookmark: _Toc223030369][bookmark: _Toc223085602][bookmark: _Hlk4505256]SECTION D:
Sales and selling expenses

[bookmark: _Toc223085603][bookmark: _Toc223030370][bookmark: _Toc104787054]D1	Sales of the goods concerned 

1. Please complete the “Sales” tab in the Annex.
This tab asks you to provide annual sales data on the value and quantity of goods sold in the UK or re-exported during the injury period for the:
· Goods concerned imported from the PRC; and
· Like goods from all other countries imported into the UK by your company. If known and applicable, can you provide each source country of the like goods.      

Please see LGMG UK_Annex Tab D3 Sales                                                                                                                         
[bookmark: _Toc223030371][bookmark: _Toc223085604][bookmark: _Toc104787055]D2	Sales reconciliation

1. Please complete the “Sales reconciliation” tab in the Annex.

Please see LGMG UK_Annex Tab D4 Sales_Reconcilation

[bookmark: _Toc223085605][bookmark: _Toc223030372]D3	Sales of goods incorporating the goods concerned and/or like goods

This question should ONLY be completed if you import the goods concerned and/or like goods for the purpose of incorporating (or inputting) into the manufacture of another finished good.   
1. Please complete the “Sales incorporating goods” tab in the Annex.
This tab requests information on the value and volume of goods produced by your company sold in the UK or exported incorporating the goods concerned or like goods, where the:
· Good concerned are sourced from the exporting country and /or
· Like goods are sourced from all other countries (3rd countries).
Indicate the importance of the incorporated goods concerned and/or like goods in relation to the finished product.

Not applicable since LGMG UK does not import the goods concerned and/or like goods for the purpose of incorporating (or inputting) into the manufacture of another finished good.

[bookmark: _Toc223030373][bookmark: _Toc223085606]D4	Sales transactions

1. Please complete the “Sales transactions” tab in the Annex.              
Provide the requested information for the goods concerned you sold on the UK market during the POI.NOTE:  If you incorporated the goods concerned (i.e. used as input) to manufacture another good (finished good), complete this tab using ONLY the transaction data for the finished good


Please see LGMG UK_Annex Tab D6 Sales_Transactions

1. Please provide invoices and any supporting documents for two of the transactions stated within the Sales transactions tab in the Annex. Use the box below to give an overview of any supporting documents provided.

	[bookmark: _Toc223085607][bookmark: _Toc223030374]Please see LGMG UK_Exhibit D6-2 Sample sales supporting documents for sales. LGMG UK provides the PO, invoices, packing list and proof of payment as the supporting documents

	
	Appendix reference: LGMG UK_Exhibit D6-2 Sample sales supporting documents for sales


SECTION E:
Injury

The purpose of this section is to collect further information as to the injury alleged by the UK industry. Note that the information submitted at this point can only be taken into account if supported by factual evidence.

1. Do you think the UK producers of the like goods (UK industry) are suffering or have suffered injury caused by the subsidised goods concerned imported to the UK?

	I believe that British industry is not suffering or has suffered from the damage caused by dumping of imported products.

	
	Appendix reference: Not applicable



1. Aside from the imports of the goods concerned from the country under investigation, please provide details of any other reasons that could have resulted in the alleged injury suffered by the UK industry, for example: contraction in demand or changes in the pattern of consumption of the like goods in the UK or developments in technology.  
 
	Any other factors that may harm UK industry include:
• contraction in demand or changes in patterns of consumption;
• developments in technology; and
• export performance and the productivity of the UK.

	
	Appendix reference: Not applicable



   
2. Do you have any information on the PRC (for individual companies and/or the industry) about the:
· production volumes
· capacity
· utilisation of capacity among the PRC producers and exporters of the goods concerned during the POI.  

If yes, provide estimates and substantiate with evidence where possible.

	LGMG UK is an affiliate of the Chinese manufacturing company LGMG. The following information regarding LGMG can be found in LGMG's exporter questionnaire response:
- Production volumes
- Capacity
- Utilization of capacity among the PRC

	
	Appendix reference: Not applicable




3. Do you know how capacity and capacity utilisation among exporters of the like goods/goods concerned have changed during the injury period or might change in the next 5 years? Provide evidence if available.

	LGMG UK's affiliated manufacturing facility in China, LGMG, has no plans to increase exports in the future. Sales are determined by market demand. We anticipate a significant decrease in sales volume going forward.

	
	Appendix reference: Not applicable



4. Do you have any information on the stock volumes of the goods concerned/like goods in the overseas exporters’ domestic market? 

Provide estimates and substantiate with evidence where possible.

	LGMG UK is an affiliate of the Chinese manufacturer LGMG. For data related to LGMG, please see LGMG's exporter questionnaire response.

	
	Appendix reference: Not applicable



5. Are there any other goods that can be produced using the same manufacturing equipment/processes, that are not the like goods/goods concerned? 

How feasible would it be to shift production to the like goods/goods concerned?

	Yes, it's possible. However, output mainly depends on market demand and the different raw materials required for different equipment. Simply changing production equipment without demand and the corresponding raw materials will not increase output.

	
	Appendix reference: Not applicable



6. In respect of UK consumer preference, are there any differences between:
· Like goods produced by the UK industry (and sold in the UK)
· Goods concerned you import from the PRC
· Like goods imported from third countries (like goods)

What impact do these differences have?

	1. British manufacturers are considered paragons of innovation and high quality. British consumers perceive them as representing the highest safety standards and technological reliability, resulting in products with extremely high brand premiums and customer loyalty.
2. Products imported from China are perceived by British consumers as reliable and cost-effective, with a willingness to invest less initially in equipment that meets basic operational needs.
3. Similar products imported from third countries are considered by British consumers to constitute the "mainstay" of the British market, holding a significant market share.

	
	Appendix reference: Not applicable



7. In respect of quality, specifications/standards, price, and anything else you consider relevant, are there any differences between the:
· goods produced by the UK industry (and sold in the UK)
· goods concerned you import from the PRC)
· like goods imported from third countries (like goods)

Justify your claims with evidence where possible.

	Both products meet UK market access requirements in terms of quality and specifications/standards.
Products manufactured in the UK are renowned for their exceptional innovation capabilities, leading the industry in environmentally friendly technologies and compact designs. These products are recognized as safety benchmarks, perfectly suited to the UK market's stringent demands for safety and reliability, thanks to sophisticated engineering and decades of experience.
Products imported from China have advantages in electrification and green innovation, with zero emissions, low noise, and energy-saving features meeting the needs of various environmentally friendly construction scenarios.

	
	Appendix reference:Not applicable




8. Do you have any information on the trends and projections of demand for the relevant goods:
1. in the UK
a) in the overseas exporters market
	a) In the UK, the electrification and environmental transformation have led to a significant increase in demand for electric and hybrid products; compact and lightweight models are favored; and the market is increasingly focused on the integration of advanced safety features and telematics technologies to improve operational safety and management efficiency.
b) In overseas export markets, additional tariffs would significantly reduce sales volume.

	
	Appendix reference: Not applicable




9. The applicant has alleged a “threat of material injury” in its application. Do you think the UK industry is currently under the threat of injury caused by the subsidized imports of the goods concerned? If yes, can you please give your comments as to why?
	Our company believes that British industry is not currently threatened with injury due to the dumping of the products in question.

	
	Appendix reference:Not applicable



10. Are you planning to increase imports of the goods concerned? Please provide us with your import projections up to 3 years after the end of the Period of Injury. Please provide any contracts/order confirmation covering that period.

	The company has no plans to increase imports in the future, as sales are determined by market demand. If tariffs are imposed, we predict that import volumes will decrease significantly in the future.

	
	Appendix reference:Not applicable



11. If you are planning to increase/decrease import volumes, explain why.

	Not applicable, as the company has no such plans.

	
	Appendix reference:Not applicable




[bookmark: _Toc223030375][bookmark: _Toc223085608][bookmark: _Toc104787057]SECTION F: Understanding the UK market and potential impacts of a measure

This section collects information to understand the competitive landscape and how the market works for boom lifts. It is also used to feed into the Economic Interest Test which assesses the economic impact of a measure compared to what would happen if a measure is not applied.

[bookmark: _Toc223030376][bookmark: _Toc223085609][bookmark: _Toc103662977]F1	Understanding the UK Market

1. Describe the end-use(s) of boom lifts. If there are multiple uses, list them, and estimate what proportion of sales goes toward each use type.

	"1. Construction: Used for construction, installation, and maintenance of high-rise buildings, bridges, airports, etc. This is the largest application market, accounting for approximately 35%;
2. Municipal and Industrial Applications: Including municipal facility maintenance, power grid repair, street light maintenance, factory equipment installation and maintenance, etc., accounting for approximately 31%;
3. Other professional fields, such as warehousing and logistics, etc."

	
	Appendix reference:Not applicable



2. Give details of any goods which could be substituted for boom lifts?

	1. Traditional scaffolding;
2. Spider-type aerial work platforms;
3. Scissor-type aerial work platforms;
4. Vehicle-mounted aerial work platforms


	
	Appendix reference:Not applicable



3. Give details of any goods which are complementary to boom lifts?

	1. Platform installation attachments;
2. Power tool attachments, such as hydraulic generators;
3. Safety protection devices, such as anti-pinch devices;
4. Power and control systems, such as fast charging devices


	
	Appendix reference:Not applicable



1.  Based on your knowledge, approximately:

▪ How many UK based companies produce boom lifts,
▪ How many foreign companies sell boom lifts in the UK? and are these producers typically large, small, or a mix of both?

	1. There are approximately 4 companies in the UK that manufacture boom lifts, represented by Niftylift;
2. There are approximately 20 foreign companies selling boom lifts in the UK, such as JLG, Genie, Haulotte, etc. These manufacturers usually have both large and small operations. 

	
	Appendix reference:Not applicable





5. From what you know, approximately what quantity of boom lifts by units is sold in the UK each year?

	Approximately 1,500 boom lifts are sold annually in the UK market.

	
	Appendix reference:Not applicable



6. How similar are boom lifts produced by different producers? Explain any significant differences (e.g. branding, packaging, quality, or other features).

	1. British domestic brands (represented by Niftylift): With innovation, environmental friendliness, and compact design as their core competitiveness, they deeply cultivate the specific needs of the local market for safety and low noise, and are typical technology-driven professional manufacturers.
2. Mainstream European and American brands (JLG, Genie, Haulotte): Known for their reliability, technological accumulation, and global service network, their products have been validated in the global market for a long time, and their safety configurations and control systems are mature and comprehensive.
3. Leading Chinese brands (Zoomlion, Zhejiang Dingli, XCMG): Characterized by scale advantages, technological breakthroughs, and leadership in electrification, they possess original technologies (polygonal booms, X-type chassis) in the fields of high-meter products and modular design, forming a differentiated advantage.

	
	Appendix reference:Not applicable



7. How easy is it for businesses to start production of boom lifts? 
Are there any barriers to starting production? (e.g. sunk costs - investment already incurred that can't be recovered, technology, regulatory barriers, limitations in achieving a certain level of production to make it feasible to start, high cost and long duration of investment before starting production, skills shortages, etc.).

	Entering the crane truck manufacturing field is extremely difficult for new companies, with significant barriers to entry, such as technological barriers and patent restrictions; financial barriers and sunk costs; investment in production facilities; and required production capacity.

	
	Appendix reference:Not applicable



8. How easy is it for businesses to stop production of boom lifts? Are there any barriers to stopping production? e.g. labour related costs, regulatory exit requirements, sunk costs, long-term contracts with buyers or suppliers and any penalty termination costs, government interventions (e.g. subsidies), bankruptcy regimes, prohibitive start costs if production must be run continuously?

	Exiting the crane truck manufacturing sector is highly difficult for companies, with significant barriers to entry, such as substantial sunk costs, contract breach costs, bankruptcy proceedings and government intervention, and labor resettlement costs.

	
	Appendix reference:Not applicable



9. If the price of all of boom lifts in the UK were to increase, would consumers significantly reduce their demand? and why?

	Consumers will significantly reduce demand. Leasing companies are highly sensitive to procurement costs; price increases will directly squeeze their profit margins, delay equipment upgrades, and reduce procurement scale. The construction industry generally has low profit margins and is cost-sensitive. If rental prices rise along with equipment procurement costs, end-users (builders, municipal contractors) will face cost pressures and may reduce rental demand.

	
	Appendix reference:Not applicable





10. Do consumers buy boom lifts from the cheapest producer, or are there other factors that influence their decision such as quality and service?

	When consumers purchase crane trucks, price is not the deciding factor. The UK market places particular emphasis on long-term values such as quality, safety, and service. Safety and regulatory compliance are paramount, and brand reputation and technological expertise are especially important. Furthermore, UK rental companies and builders highly value localized after-sales support and service networks.

	
	Appendix reference:Not applicable



11. Explain how easy is it for producers to increase or decrease production in response to changing market conditions such as increased demand?

	Manufacturers face significant challenges in adjusting production levels to market changes. Hooklift manufacturing is a capital-intensive industry, and capacity expansion requires the construction of new factories, the purchase of dedicated production lines, and large-scale tooling equipment. From decision-making to production, the construction cycle typically takes about 12 months, making it impossible to quickly respond to short-term surges in demand.

	
	Appendix reference:Not applicable



12. In the past few years, describe any major changes in demand or preferences for boom lifts and their causes? For example: 

· Price of goods, 
· price of substitutes and complementary goods, 
· consumer income, 
· consumer preferences and tastes, 
· demographic changes,
· technological developments,
· taxes and subsidies.

	1. Prices of substitutes and complements: Traditional scaffolding and spider lifts still retain a price advantage in specific scenarios.
2. Consumer income: Rental company profitability is under pressure, leading to investment contraction. Total revenue in the UK rental market declined slightly in 2024.
3. Consumer preferences and tastes: A significant shift towards electrified, low-noise, and compact equipment to meet environmental and urban operation requirements.
4. Demographic changes: Increased market demand for easy-to-operate and safe equipment; labor shortages are driving manufacturers to develop more user-friendly and safer equipment.
5. Technological advancements: Electrification, intelligentization, and IoT integration are becoming mainstream trends.

	
	Appendix reference:Not applicable



13. Do you foresee any major changes in demand or preferences for boom lifts in the next five years?

	Over the next five years, the UK market is expected to see a significant structural shift in demand for cranes, primarily moving towards electrified and intelligent equipment. Market growth will be mainly driven by equipment upgrades and expansion into non-construction sectors such as warehousing and logistics.

	
	Appendix reference:Not applicable



14. What are the major distribution and marketing channels within the UK market for boom lifts?

	The main sales channel is through direct sales via LGMG MACHINERY UK LTD (i.e., the company itself), a subsidiary established by LGMG in the UK.

	
	Appendix reference:Not applicable





15. Who (type of business/consumer) buys boom lifts within the UK market, and for what purpose?

	In the UK market, the main buyers of crane trucks are equipment rental companies and businesses in the construction, manufacturing, logistics, and facilities maintenance sectors, with applications covering construction, equipment installation, warehouse operations, and various high-altitude maintenance and repair work.

	
	Appendix reference:Not applicable



16. Do boom lifts from the PRC compete directly with UK produced or other imported like goods? Are there any factors, other than cheapest price, which affect consumer purchasing options? 

Can you explain?

	Crane loader imported from China directly competes with products from the UK and third countries, especially in mainstream application areas where there is significant market overlap. Besides price, factors influencing consumer choice include the equipment's total lifecycle cost, brand reputation, after-sales service network, safety compliance, and suitability for specific scenarios (such as electrification and compact design requirements).

	
	Appendix reference:Not applicable



17. Are there any government regulations or tax incentives which significantly affect the production or sales of boom lifts if yes, give details.

	None

	
	Appendix reference:Not applicable



18. Describe any developments in technology affecting the characteristics, demand or the production process of boom lifts.

	1. Electrification and Energy-Saving Technologies: Pure electric drive achieves zero emissions and low noise, meeting the needs of urban and indoor operations.
2. Intelligent and Safety Technologies: Anti-crushing collision systems prioritize safety, and the deep integration of artificial intelligence with aerial work platforms is reshaping product characteristics and manufacturing processes.
3. Upgraded Manufacturing Processes: Intelligent manufacturing is becoming mainstream, and the establishment of overseas R&D and manufacturing bases signifies that the industry is entering a new generation of global development, with mature accumulation across the entire chain of R&D design, manufacturing processes, and quality control.

	
	Appendix reference:Not applicable



19. Describe any other factors which influence the market for boom lifts which you have not already mentioned (e.g. seasonality).

	1. Seasonal Factors: Construction activity peaks in spring and summer, while outdoor work decreases in winter (especially December to February) due to cold weather and short daylight hours, leading to significant seasonal fluctuations in equipment rental and procurement demand.
2. Infrastructure Investment Plans: The launch and implementation of large-scale government infrastructure projects release a large amount of demand for equipment.

	
	Appendix reference:Not applicable




[bookmark: _Toc223030377][bookmark: _Toc223085610]F2	Background

1. Please complete “UK domestic companies” tab in the Annex. 

[bookmark: _Toc223085611][bookmark: _Toc223030378]F3	Your company

1. Please complete the "Employment by location" tab in the Annex, providing employment figures in full-time equivalents (FTE) for each of your company’s UK sites or facilities.

1. Explain how your total employees involved in the UK manufacture of like goods are split across different sites/locations.  

	Not applicable because LGMG UK only resells, does not manufacture.

	
	Appendix reference: Not applicable



1. How would these employment figures be affected if a countervailing measure was imposed? Please support your claims with evidence.

	The newly established company's core product is high-performance machinery. Facing increased import tariffs so soon after its establishment will cause the company to:
1) Reduce sales volume;
2) Reduce the number of employees;
3) Reduce procurement volume.

	
	Appendix reference:Not applicable



1. How significant are the imports of Boom lifts relative to your company’s overall volume of imports?  

	50%

	
	Appendix reference:Not applicable




[bookmark: _Toc103662978][bookmark: _Toc223085612][bookmark: _Toc223030379]F4 Potential impacts of a measure

1. How would you expect an increase in the prices of the imported boom lifts to affect:

     (1) Domestic prices of boom lifts
     (2) UK production of boom lifts
     (3) Total Imports of boom lifts the PRC and other third countries to the UK
     (4) Total exports of boom lifts from the UK

	(1) Rising import prices will directly push up overall price levels in the UK market.
(2) UK domestic production is expected to increase, and as import prices rise, the competitiveness of domestic products will relatively improve. Leasing companies and builders may shift their focus to purchasing UK-made equipment, thereby stimulating domestic production expansion.
(3) Imports from China are expected to decrease significantly; imports from third countries may also be indirectly affected.
(4)Because LGMG UK is reducing its purchases from China, its exports from the UK will also decrease.

	
	Appendix reference:Not applicable




2. How would your company be affected if a countervailing measure was imposed, including impacts:

(a) by site (this is only relevant if your company operates across more than one site);
(b) on domestic sales of boom lifts;
(c) on your plans for investment/expansion.

	a) Not applicable because the company does not have multiple sites.
b) Production capacity in the UK domestic market is limited. Even with increased tariffs, if UK market demand remains unchanged, companies will still source from China, thus increasing costs for downstream consumers.
c) Investment plans will be significantly impacted. Disrupted exports to the UK market will weaken the company's profitability and may force it to postpone or scale back its original investment plans.

	
	Appendix reference:Not applicable



3. Would there be any indirect effects (e.g. price increases, consumers switching to substitute products, input costs, reduced innovation,) on your industry and/or business if trade remedies are imposed on the goods concerned. Comment on the effect if no measure is imposed.

	1. Indirect impacts if measures are implemented:
a. Price increases: Rising import costs will directly push up overall price levels in the UK market, increasing equipment procurement costs for UK leasing companies and builders.
b. Consumers shift to alternative products: Some price-sensitive consumers may switch to alternatives such as traditional scaffolding and spider lifts, or extend the lifespan of existing equipment.
c. Reduced innovation: Reduced market competition pressure may weaken the incentive for technological innovation among domestic companies.
d. Industry competitive landscape: The market share of UK domestic brands may increase, but market competition activity may decline.
2. Indirect impacts if no measures are taken:
a. Increased consumer choice: A stable supply of high-quality, cost-effective products will give consumers more options.
b. Controllable input costs: Less capital expenditure pressure on leasing companies and builders will help maintain investment activity.
c. Innovation pressure and motivation: Continued competitive pressure on domestic manufacturers may force them to increase investment in innovation and improve efficiency.
d. Industry competitive landscape: The existing competitive landscape will be maintained, with high market activity.

	
	Appendix reference:Not applicable



4. Do you know of any related industries that would be affected if a countervailing measure was imposed?

Please consider in particular:

· Upstream industries – those who produce inputs (such as raw materials) needed for the production of boom lifts;

	The impact on upstream industries in the UK is minimal because the UK has limited domestic production capacity for the products in question and cannot expand its procurement of raw materials. Therefore, the impact on upstream companies in the UK is not significant.

	
	Appendix reference:Not applicable



· Downstream industries – those who purchase boom lifts;

	Industries purchasing equipment will face pressure from rising procurement costs. Downstream users in the UK, such as equipment rental companies, builders, municipal contractors, and industrial facility maintenance companies, will have fewer equipment options, leading to increased procurement costs. Given the current declining utilization rate of the UK boom lift rental market and cautious investment strategies, this will further squeeze the profit margins of rental companies and may lead to price increases for end users.


	
	Appendix reference:Not applicable



· Industries for complimentary goods – those which would typically be bought alongside of boom lifts (such as ink being bought with printers); and



	Industries related to boom lifts may be affected. Boom lifts are often used with complementary products such as attachments (e.g., hydraulic generators), fast charging devices, telematics systems, and safety protection devices. If new equipment purchases decrease, the market demand for these complementary products will also decrease. Simultaneously, related industries such as equipment maintenance services, used equipment trading, and spare parts supply may be affected by a slowdown in equipment replacement.


	
	Appendix reference:Not applicable



· Industries for substitute goods – those which might be bought instead of boom lifts (such as margarine instead of butter).

	Industries that may replace boom lifts will see opportunities. As the price of imported boom lifts from China rises, the price competitiveness of alternative products such as traditional scaffolding, spider lifts, scissor lifts, and truck-mounted aerial work platforms will increase. Consumers may switch to these alternatives in certain work scenarios, thereby driving demand growth in the alternative product industry. The advantages of low-cost solutions such as scaffolding will become more prominent.

	
	Appendix reference:Not applicable



5. To what extent would you expect any changes in prices of boom lifts to be passed onto final consumers?

	Leasing companies are the primary equipment purchasers in the UK market, and equipment procurement costs are their core expenditure. Price increases will directly drive up their capital expenditures and depreciation costs, significantly squeezing their profit margins given the current declining market utilization and pressure on return on investment.


	
	Appendix reference:Not applicable



6. How would the number or range of suppliers in the boom lifts market be affected if a countervailing measure was imposed? Please provide an explanation.

	If anti-dumping measures are implemented, the number of suppliers in the aerial work platform market is expected to decrease, leading some Chinese suppliers to reduce exports to the UK or even exit the market altogether. This could result in a single applicant dominating the UK market, potentially creating a market monopoly and harming consumer interests.


	
	Appendix reference:Not applicable



7. How would suppliers’ ability to differentiate their products by price, quality, service or innovation in the boom lifts market be affected if a countervailing measure was imposed? Please provide an explanation.

	1. Reduced supplier numbers directly compress choice: Anti-dumping measures will cause low-cost Chinese suppliers to exit or reduce exports to the UK, reducing the number of surviving suppliers (UK brands and European and American giants), thus shrinking the brands and product models available to consumers.
2. The disappearance of price gradients limits choice: After tariffs are imposed, this price gradient disappears, leaving consumers with only a few brands with similar prices, making it impossible to flexibly match equipment according to their budget.

	
	Appendix reference:Not applicable



8. How would the cost of switching between suppliers in the boom lifts market be affected if a countervailing measure was imposed? Please provide an explanation.

	If anti-dumping measures are implemented, the switching costs between suppliers in the aerial work platform market will increase significantly.
1. Adjustment costs due to forced restructuring of procurement channels: UK leasing companies wishing to switch from Chinese suppliers to UK or third-country suppliers will need to re-establish procurement relationships, assess product quality, and negotiate contract terms, all of which will incur additional transaction and time costs.
2. The complexity of supply chain adjustments: Leasing companies may have to reassess their entire equipment procurement strategy and even adjust their business portfolio to adapt to the new supplier system. The switching costs will be particularly high for companies that have established long-term, stable partnerships with existing suppliers.

	
	Appendix reference:Not applicable





9. How would suppliers’ ability to set their prices be affected if an anti-dumping measure was imposed? Please provide an explanation.

	If anti-dumping measures are implemented, the switching costs between suppliers in the aerial work platform market will increase significantly.
1. Adjustment costs due to forced restructuring of procurement channels: UK leasing companies wishing to switch from Chinese suppliers to UK or third-country suppliers will need to re-establish procurement relationships, assess product quality, and negotiate contract terms, all of which will incur additional transaction and time costs.
2. The complexity of supply chain adjustments: Leasing companies may have to reassess their entire equipment procurement strategy and even adjust their business portfolio to adapt to the new supplier system. The switching costs will be particularly high for companies that have established long-term, stable partnerships with existing suppliers.

	
	Appendix reference:Not applicable



10. How would the choices of boom lifts available to consumers be affected if a countervailing measure was imposed? Please provide an explanation.

	If anti-dumping measures are implemented, consumers will have significantly fewer choices of aerial work platforms, narrowing the product range.

1. Reduced number of suppliers directly compresses choice: Anti-dumping measures will lead to the exit or reduction of low-cost Chinese suppliers from the UK market. The number of surviving suppliers (British brands and European and American giants) will decrease, correspondingly reducing the brands and product models available to consumers.

2. Disappearance of price gradients limits choice: After tariffs are imposed, this price gradient disappears, leaving consumers with only a few brands with similar prices, making it impossible to flexibly match equipment according to their budget.

	
	Appendix reference:Not applicable



11. How would the ability of downstream businesses or consumers to make informed decisions be affected if a countervailing measure was imposed? Please provide an explanation.

	If anti-dumping measures are implemented, the ability of downstream businesses or consumers to make informed decisions will significantly decrease.

1. Price signals will be distorted, and the basis for selection will become unclear. The previously clear price gradient will be disrupted, and downstream users will no longer be able to make purchasing decisions based on true cost signals.

2. Market transparency will decrease, and comparisons will become more difficult. With fewer suppliers and a narrower product range, downstream users will have fewer reference points to choose from, making it difficult to make optimal choices through sufficient comparison."


	
	Appendix reference:Not applicable




12. Are there any additional economic factors that you consider to be relevant for the Economic Interest Test in this investigation?

	1. The UK leasing industry's capacity to absorb and the transmission effect: Leasing companies are the largest equipment purchasers, and measures will directly increase their procurement costs, which will be passed on to end users. Given the generally low profit margins and fixed project budgets in the construction industry, leasing companies may have to absorb most of the cost increases themselves, further squeezing their already strained profit margins, and even causing operational difficulties for some small and medium-sized leasing companies.

2. Rising construction costs: Increased equipment procurement costs may be passed on to construction project costs through leasing prices, thus having a chain reaction on a wider economic sector;

3." A comprehensive consideration should be given to multiple factors, including the affordability of the leasing industry, the safety and efficiency of the construction industry, overall inflationary pressures, the impact of trade relations, and long-term innovation incentives, in order to find the optimal balance between protecting domestic industries, safeguarding the interests of downstream users, and promoting market competition.

	
	Appendix reference:Not applicable



[bookmark: _Toc223030380][bookmark: _Toc223085613]F5 Impacts on groups with protected characteristics

As a public body, the TRA has an obligation under the Equality Act 2010 to ensure that the possible effects of its activities on different people are considered. This public sector Equality Duty covers the following protected characteristics:

· age,
· disability,
· gender reassignment,
· marriage or civil partnership,
· pregnancy and maternity,
· race,
· religion or belief,
· sex, and
· sexual orientation.

1. Please provide any relevant information about whether the imposition of an anti-dumping measure might disproportionately affect any of these groups or any other particular group.

	The implementation of antidumping measures may indirectly disproportionately impact the following protected groups through industry contraction:

1. Age: Only 7.3% of construction workers are under 25 years old. Industry contraction will reduce opportunities for young people to enter the industry, exacerbating the brain drain. For older workers, slower equipment upgrades may affect their skills matching and job stability.

2. Gender: Women make up a very small percentage of skilled workers. Increased industry uncertainty will further reduce their opportunities to enter the workforce.

3. Race: Overall industry contraction and reduced job opportunities will disproportionately impact minority groups, who are already disadvantaged in the job market.

	
	Appendix reference:Not applicable


[bookmark: _Toc223030381][bookmark: _Toc223085614]SECTION G: Checklist and appendices
 
This section is an aid to ensure that you have completed all sections of this questionnaire.

	Section
	Please tick if you have responded to all questions

	Section A – Company structure and operations
	√

	Section B – Your goods
	√

	Section C – Imports and forward orders
	√

	Section D – Sales and selling expenses
	√

	Section E – Injury
	√

	Section F – Understanding the UK market and potential impacts of a measure
	√



Please list any appendices that you have referenced in your responses and are attaching with this questionnaire.

	Appendix reference
	Document title

	
	

	
	

	
	

	
	


+Add additional rows as required
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